DAFTAR PUSTAKA

Al rasyid, H., & Tri Indah, A. (2015). Pengaruh Inovasi Produk dan Harga
Terhadap Keputusan Pembelian Sepeda Motor Yamaha di Kota Tangerang
Selatan. Perspektif, 16(1), 39-49. https://doi.org/2550-1178

Amron, A. (2018). The Influence of Brand Image, Design, Feature, and Price on
Purchasing Decision of Apple iOS Smartphone in Surakarta, Indonesia. The
International Journal of Social Sciences and Humanities Invention, 5(12),
5187-5191. https://doi.org/10.18535/ijsshi/v5i12.15

Amstrong, G., Adam, S., Denize, S., Volkov, M., & Kotle, P. (2018). Principles
of Marketing (Australian 7th Edition 2017) (7th ed.). Pearson Education.

Anggraeni, D. (2020). 25 Motor Terlaris di Indonesia Terbaru 2020. Otomotifo.
https://www.otomotifo.com/motor-terlaris-di-indonesia/

Argadea, D. (2020, October 1). Harga Honda All New BeAT Terbaru dan Semua
Skutik Honda Per 1 Oktober 2020, Termurah Rp 16 Jutaan. Gridoto.Com.
https://www.gridoto.com/read/222361646/harga-honda-all-new-beat-terbaru-
dan-semua-skutik-honda-per-1-oktober-2020-termurah-rp-16-jutaan

Brata, B. H., Husaini, S., & Ali, H. (2017). The Influence of Quality Products,
Price, Promotion, and Location to Product Purchase Decision on Nitchi At
PT. Jaya Swarasa Agung in Central Jakarta. Saudi Journal of Business and
Management Studies, 2(4B), 433-445. https://doi.org/10.21276/sjbms

Darmawan, M. D. (2018). The Effect of Price, Product Quality, Promotion, Social
Factor, Brand Image on Purchase Decision Process of Loop Product on
Youth Segment (Case Study of PT Telekomunikasi Selular). International
Seminar & Conference on Learning Organization, 6(6), 294—-309.

Ferdinand, A. (2014). Metode Penelitian Manajemen: Pedoman Penelitian untuk
Penulisan Skripsi, Tesis, dan Disertasi IImu Manajemen (5th ed.). Badan
Penerbit Universitas Diponegoro.

Ghozali, I. (2014). Structural Equation Modeling Metode Alternatif dengan
Partial Least Square (PLS) (4th ed.). Badan Penerbit Universitas
Diponegoro.

Hafid, M. (2019, February 20). Pahami Kelebihan dan Kekurangan Honda Beat
Sebelum Membelinya. Oto.Com. https://www.oto.com/artikel-feature-
motor/pahami-kelebihan-dan-kekurangan-honda-beat-sebelum-membelinya

Huda, N. (2020). Pengaruh Brand Image Terhadap Keputusan Pembelian Motor
Scuter Matic Yamaha Di Makassar. Jurnal Asy-Syarikah: Jurnal Lembaga

64

Thorig Shofwan, 2021

PENGARUH HARGA, KUALITAS PRODUK, DAN CITRA MEREK TERHADAP KEPUTUSAN PEMBELIAN
MOTOR HONDA BEAT

UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S1 Manajemen

[www.upnvj.ac.id - www.library.upnvj.ac.id — www.repository.upnvj.ac.id]



65

Keuangan, Ekonomi Dan Bisnis Islam, 2(1), 37-43.
https://doi.org/10.47435/asy-syarikah.v2i1.311

Keller, K. L. (2012). Strategic Brand Management: Building, Measuring, and
Managing Brand Equity. In K. Bloom (Ed.), Pearson Education (4th ed.).
Pearson Education. https://doi.org/10.1108/jcm.2000.17.3.263.3

Kota Depok. (2017). Jabarprov.Go.ld. https://jabarprov.go.id/index.php/pages/id/
1063

Kotler Philip, & Keller K. (2016). Marketing Management 15th Global Edition. In
England: Pearson Educationn Limited (15th ed.). Pearson Education.

Kurniawan, F. Y., & Sari, D. (2017). Pengaruh Kualitas Produk, Harga, Dan
Kepercayaan Terhadap Proses Keputusan Pembelian Konsumen Perusahaan
Konveksi Inglorious Industries Di Kota Bandung. 4(1), 735-744.

Kurniawan, R., & Yuniarto, B. (2016). Analisis Regres: Dasar dan Penerapannya
dengan R (1st ed.). Kencana.

Lidwina, A. (2020a, July 16). Penjualan Sepeda Motor Anjlok Selama Pandemi
Covid-19. Databoks. https://databoks.katadata.co.id/datapublish/2020/07/16/
penjualan-sepeda-motor-anjlok-selama-pandemi-covid-19

Lidwina, A. (2020b, August 18). Penjualan Sepeda Motor Mulai Menggeliat pada
Juni 2020. Databoks. https://databoks.katadata.co.id/datapublish
/2020/08/18/penjualan-sepeda-motor-mulai-menggeliat-pada-juni-2020

Maullana, A. (2020, September 21). Honda Beat Boleh Dianggap Lambang
Kemiskinan, tapi eSP di Honda Beat Tetap Berguna dan Ada Artinya.
Mojok.Co. https://mojok.co/aml/ulasan/otomojok/honda-beat-boleh-
dianggap-lambang-kemiskinan-tapi-esp-di-honda-beat-tetap-berguna-dan-
ada-artinya/

Murdapa, P. (2020). The Effect of Price, Product Design, Product Quality and
Brand Image on Purchase Decisions. https://doi.org/10.4108/eai.3-10-
2019.2291907

Nurhayati, S. (2017). Pengaruh citra merek, harga dan promosi terhadap
keputusan pembelian handphone samsung di yogyakarta. JBMA — Vol. 1V,
No. 2, September 2017 ISSN : 2252-5483, 1V(2), 60-69.

Pradana, D., Hudayah, S., & Rahmawati, R. (2018). Pengaruh harga kualitas
produk dan citra merek BRAND IMAGE terhadap keputusan pembelian
motor. Kinerja, 14(1), 16. https://doi.org/10.29264/jkin.v14i1.2445

Pratama, B. S., Fathoni, A., & Hashiolan, L. (2017). Analisis Pengaruh Brand

Thorig Shofwan, 2021

PENGARUH HARGA, KUALITAS PRODUK, DAN CITRA MEREK TERHADAP KEPUTUSAN PEMBELIAN
MOTOR HONDA BEAT

UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S1 Manajemen

[www.upnvj.ac.id - www.library.upnvj.ac.id — www.repository.upnvj.ac.id]



66

Image, Kualitas Produk dan Harga Terhadap Keputusan Pembelian Produk
Kartu Perdana Telkomsel. Journal of Management, 3(3), 15.
https://doi.org/10.1109/ICME.2017.8019456

Rangkuti, F. (2009). Strategi Promosi yang Kreatif dan Analisis Kasus Integrated
Marketing Communication. PT. GramediaPustakaUtama.

Reven, D., & Ferdinand, A. T. (2017). Analisis Pengaruh Desain Produk, Kualitas
Produk, Harga Kompetitif, dan Citra Merek Terhadap Keputusan Pembelian.
Analisis Pengaruh Desain Produk Kualitas P Roduk, 6(3), 1-13.

Schiffman, L. G., Kanuk, L. L., & Hansen, H. (2012). Consumer Behaviour: A
European Outlook. In Pearson Education (2nd ed.). Pearson Education.
https://doi.org/10.1007/s11096-005-3797-z

Setiaji, H. (2019, November 19). Penjualan Mobil-Motor Lesu, Pantas Ekonomi
Rl Layu. CNBC Indonesia, 1. https://www.cnbcindonesia.com/news/
20191119092835-4-116207/penjualan-mobil-motor-lesu-pantas-ekonomi-ri-
layu/1

Siregar, S. (2017). Metode Penelitian Kuantitatif. Kencana.

Siyoto, S., & Sodik, M. A. (2015). Dasar Metodologi Penelitian (Ayup (Ed.); 1st
ed.). Literasi Media Publishing.

Solimun, Fernandes, A. A. R., & Nurjannah. (2017). Model Statistika Multivariat:
Pemodelan Persamaan Struktural (2nd ed.). UB Press.

Solomon, M. R., Bamossy, G., Askegaard, S., & Hogg, M. K. (2013). Consumer
Behaviour: A European Perspective-Pearson Education Limited. In Pearson
Education (5th ed., VVol. 5). Pearson Education.

Suhaily, L., & Darmoyo, S. (2017). Effect of product quality, perceived price and
brand image on purchase decision mediated by customer trust (study on
japanese brand electronic product). Jurnal Manajemen, 21(2), 179-194.
https://doi.org/10.24912/jm.v21i2.230

Supriyadi, S., Wiyani, W., & Nugraha, G. I. K. (2017). Pengaruh Kualitas Produk
Dan Brand Image Terhadap Keputusan Pembelian. Jurnal Bisnis Dan
Manajemen, 4(1), 74-85. https://doi.org/10.26905/jbm.v4i1.1714

Sutopo, Y., & Slamet, A. (2017). Statistika Inferensial. ANDI.

Tilasenda, F., Budiwati, H., & Fauziah, A. (2019). The Effect Of Celebrity
Endorse And Brand Images On Purchase Decisions (Case Study On Private
College Students In Oppo Handphone Buyers ). Progress Conference, 2(2),
303-307.

Thorig Shofwan, 2021

PENGARUH HARGA, KUALITAS PRODUK, DAN CITRA MEREK TERHADAP KEPUTUSAN PEMBELIAN
MOTOR HONDA BEAT

UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S1 Manajemen

[www.upnvj.ac.id - www.library.upnvj.ac.id — www.repository.upnvj.ac.id]



67

Unaradjan, D. D. (2019). Metode Penelitian Kuantitatif. Universitas Katolik
Indonesia Atma Jaya.

Wibowo, S. F., Sari, E. P., & Saidani, B. (2017). the Effect of Trust and Brand
Image on Purchase Decision (Toyota Car Survey in Jakarta Region). JRMSI -
Jurnal Riset Manajemen Sains Indonesia, 8(2), 318.
https://doi.org/10.21009/jrmsi.008.2.08

Widyastutir, S., & Said, M. (2017). Consumer consideration in purchase decision
of SPECS sports shoes product through brand image, product design and
price perception. International Journal of Supply Chain Management, 6(4),
199-207.

Thorig Shofwan, 2021

PENGARUH HARGA, KUALITAS PRODUK, DAN CITRA MEREK TERHADAP KEPUTUSAN PEMBELIAN
MOTOR HONDA BEAT

UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S1 Manajemen

[www.upnvj.ac.id - www.library.upnvj.ac.id — www.repository.upnvj.ac.id]



