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The Effect Of Audit Lag, Auditor Reputation, Liquidity and Opinion 

Shopping On Going Concern Audit Opinion 

 

By Audia Vaneza Tria 

Abstract 

 

 This research is using quantitative study aimed to test the effect of audit lag 

is measured with method of the number of days required to obtain an independent 

auditor’s report from the closing date of the book to the time stated in the 

independent auditor’s report. Auditor reputation measured the public accounting 

firm of big four and public accounting firm non-big four, liquidity measured by 

using current ratio, and opinion shopping as measured by the change of auditor 

every period of going concern audit opinion. The population used in this study are 

a real estate and property company listed in the Indonesia Stock Exchange in 2016-

2018. The sample in this study amounted to 35 real estate and property companies 

found on the Indonesia Stock Exchange and the website of each company for the 

period 2016-2018 which were selected using the purposive sampling method. 

Hypothesis testing in this study was used Logistik Regression Analysis using SPSS 

analysis tool with a significant level of 5%. The result of hypothesis testing showed 

that (1) audit lag had positive significant effect on going concern audit opinion (2) 

auditor reputation does not have a significant effect on going concern audit opinion 

(3) liquidity had no significant effect on going concern audit opinion (4) opinion 

shopping does not significantly effect on going concern audit opinion.  

Keywords : audit lag, auditor reputation, liquidity, opinion shopping, and going 

concern audit opinion  
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Pengaruh Audit Lag, Reputasi Auditor, Likuiditas, dan Opinion 

Shopping Terhadap Opini Audit Going Concern  

 

 

 

Oleh Audia Vaneza Tria 

 

 

Abstrak 

 

Penelitian ini memiliki jenis penelitian kuantitatif dengan tujuan melakukan 

pengujian pada pengaruh audit lag yang dilakukan pengukuran melalui metode 

jumlah lama waktu yang diperlukan dalam perolehan laporan auditor independen 

mulai dari tanggal tutup buku hingga kepada tanggal yang tercantum pada laporan 

auditor independen. Reputasi auditor yang diukur dari KAP big four serta KAP non 

big four, likuiditas yang diukur dengan menggunakan current ratio, dan opinion 

shopping yang diukur dengan adanya pergantian auditor setiap periodenya pada 

opini audit going concern. Populasi yang digunakan pada penelitian ini yakni 

perusahaan real estate dan property yang terdaftar di Bursa Efek Indonesia pada 

tahun 2016-2018. Sampel yang digunakan berjumlah 35 perusahaan real estate 

serta property yang tersedia di Bursa Efek Indonesia serta situs laman resmi tiap-

tiap perusahaan dalam periode 2016-2018 yang dilakukan pemilihan melalui 

penggunaan metode purposive sampling. Uji hipotesis yang digunakan pada 

penelitian ini yaitu Analisis Regresi Logistik melalui pemanfaatan program SPSS 

serta memiliki tingkat signifikasi 5%. Hasil uji hipotesis menyatakan (1) audit lag 

berpengaruh signifikan positif pada opini audit going concern (2) reputasi auditor 

tidak memiliki pengaruh signifikan terhadap opini audit going concern (3) 

likuiditas tidak memiliki pengaruh signifikan pada opini audit going concern (4) 

opinion shopping tidak memiliki pengaruh yang signifikan pada opini audit going 

concern.  

 

Kata kunci : audit lag, reputasi auditor, likuiditas, opinion shopping, dan opini audit 

going concern 
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