
82 

 

DAFTAR PUSTAKA 

Chi-Ying Chen, Mike Kearny, Shao-Liang Chang. (2021). Belief in or 

Identification of False News According to the Elaboration Likelihood Model. 

International Journal of Communication 15(2021), 1263–128.  

 

Vosoughi, S., Roy, D., & Aral, S. (2018). The Spread of True and False News 

Online. Science, 359(6380), 1146–1151. DOI: 10.1126/science.aap9559 

 

Jan van Dijk. (2020). The network society (4th ed.). Sage Publications.  

 

Allcott, H., & Gentzkow, M. (2017). Social media and fake news in the 2016 

election. Journal of Economic Perspectives, 31(2), 211–236. DOI: 

10.1257/jep.31.2.211 

 

Newman, N., Fletcher, R., Robertson, C. T., Eddy, K., & Nielsen, R. K. (2023). 

Reuters Institute Digital News Report 2023. DOI: 10.60625/risj-p6es-hb13 

 

We Are Social. (2025). Digital 2026 Global Overview Report. 

https://wearesocial.com/id/blog/2025/10/digital-2026-global-overview-

report 

 

Pew Research Center (2019). Defining generations: Where Millennials end and 

Generation Z begins. https://www.pewresearch.org/short-

reads/2019/01/17/where-millennials-end-and-generation-z-begins/ 

 

Institute for Strategic Dialogue. (2024). Disinformation and algorithmic 

amplification report.  

 

Kompas. (2025). [KLARIFIKASI] Ini Bukan Video Asli Serangan Iran di 

Pangkalan Militer AS. 

https://www.kompas.com/cekfakta/read/2026/03/16/084800782/-klarifikasi-

ini- 

bukan-video-asli-serangan-iran-di-pangkalan-militer-as 

 

WIRED. (2026). Misinformation spreads on X during Iran-US conflict. : 

https://www.wired.com/story/x-is-drowning-in-disinformation-following-

us-and-israels-attack-on-iran 

bav 

Richard E. Petty, & John T. Cacioppo. (1986). Communication and persuasion: 

Central and peripheral routes to attitude change. Springer. 

 

Phua, J., Jin, S. V., & Kim, J. J. (2017). Uses and gratifications of social networking 

sites for bridging and bonding social capital: A comparison of Facebook, 

Twitter, Instagram, and  

Snapchat. Computers in Human Behavior, 72, 115–122. 

https://doi.org/10.1016/j.chb.2017.02.041 

 

https://doi.org/10.1126/science.aap9559
https://wearesocial.com/id/blog/2025/10/digital-2026-global-overview-report
https://wearesocial.com/id/blog/2025/10/digital-2026-global-overview-report
https://www.kompas.com/cekfakta/read/2026/03/16/084800782/-klarifikasi-ini-
https://www.kompas.com/cekfakta/read/2026/03/16/084800782/-klarifikasi-ini-
https://doi.org/10.1016/j.chb.2017.02.041


Naja Hasya Syarifa, 2026 

PENGARUH KUALITAS ARGUMEN DAN KREDIBILITAS SUMBER TERHADAP 

TINGKAT KEPERCAYAAN MISINFORMASI PADA KONFLIK IRAN VS AS DI X DI 

KALANGAN GEN Z 

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Ilmu Komunikasi 

[ www.upnj.ac.id - www.library.upnvj.ac.id - www.repository.upnvj.ac.id ] 

 

83 

 

Bhattacherjee, A., & Sanford, C. (2006). Influence processes for information 

technology acceptance: An elaboration likelihood model. Management 

Information Systems Quarterly, 30(4), 805–825. 

 

Ellison, N. B., Steinfield, C., & Lampe, C. (2007). Facebook use and social capital. 

Journal of Computer-Mediated Communication. 

Yale, R.N. (2013). Measuring narrative believability: Development and validation 

of the narrative believability scale (NBS-12). Journal of Communication, 

63(3),  

578-599. doi: 10.1111/jcom.12035 

 

Sugiyono. (2019). Metode penelitian kuantitatif, kualitatif, dan R&D.  

 

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2019). PLS-SEM.  

 

Hair, J. F., et al. (2022). PLS-SEM using R.  

 

Kurniawan, A. W., & Puspitaningtyas, Z. (2016). Metode penelitian kuantitatif. 

 

Flanagin, A. J., & Metzger, M. J. (2007). The role of site features, user attributes, 

and information verification behaviors on the perceived credibility of web-

based information.  

New Media & Society, 9(2), 319–342. 

:https://doi.org/10.1177/1461444807075202 

 

Metzger, M. J., Flanagin, A. J., & Medders, R. B. (2010). Social and heuristic 

approaches to credibility evaluation online. Journal of Communication, 

60(3), 413–439.  

https://doi.org/10.1111/j.1460-2466.2010.01488.x 

 

JMIR Mental Health. (2025). Media consumption patterns and anxiety in conflict 

contexts. Journal of Medical Internet Research Mental Health. 

 

Exploding Topics. (2026). Twitter/X user statistics. Exploding Topics Intelligence 

Report. 

 

UNICEF. (2025). Mental health study shows Gen Z overwhelmed but undeterred 

by unrelenting global crises. Global Coalition for Youth Mental Health. 

 

APJII. (2025). Laporan Survei Pengguna Internet Indonesia 2025. Asosiasi 

Penyelenggara Jasa Internet Indonesia. 

 

YouGov Indonesia. (2025). Indonesia Media Consumption Report 2025. YouGov. 

 

Jakpat. (2024). Gen Z Indonesia Media Consumption Report. GoodStats/Jakpat. 

 

Perloff, R. M. (2010). The dynamics of persuasion: Communication and attitudes 

in the 21st century (7th ed.). 

https://doi.org/10.1177/1461444807075202
https://doi.org/10.1111/j.1460-2466.2010.01488.x


Naja Hasya Syarifa, 2026 

PENGARUH KUALITAS ARGUMEN DAN KREDIBILITAS SUMBER TERHADAP 

TINGKAT KEPERCAYAAN MISINFORMASI PADA KONFLIK IRAN VS AS DI X DI 

KALANGAN GEN Z 

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Ilmu Komunikasi 

[ www.upnj.ac.id - www.library.upnvj.ac.id - www.repository.upnvj.ac.id ] 

84 

 

 

Cacioppo, J. T., Petty, R. E., & Feng Kao, C. (1984). The efficient assessment of 

need for cognition. Journal of Personality Assessment, 48(3), 306–307. 

 

Cacioppo, J. T., & Petty, R. E. (1982). The need for cognition. Journal of 

Personality and Social Psychology, 42(1), 116–131. 

 

Kim, A., & Dennis, A. R. (2019). Says who? The effects of presentation format and 

source rating on fake news in social media. MIS Quarterly, 43(1), 1025–1040. 

Ghozali, I., & Kusumadewi, K. A. (2023). Partial Least Squares: Konsep, Teknik 

dan Aplikasi Menggunakan Program SmartPLS 4 Untuk Penelitian Empiris 

(Edisi 1). Badan Penerbit Universitas Diponegoro. 

 

Nan, X. (2009). The influence of source credibility, message framing, and need for 

cognition on health communication. Communication Research. 

https://doi.org/10.1002/mar.20275 

 

Ou, M., & Ho, S. S. (2024). Factors associated with information credibility 

perceptions: A meta-analysis. Journalism & Mass Communication Quarterly, 

101(2).  

https://doi.org/10.1177/10776990241231619  

 

Short, C. E., Crutzen, R., Stewart, E. M., O'Rielly, J., Dry, M., Skuse, A., Quester, 

P., Rebar, A. L., Vandelanotte, C., Duncan, M. J., & Vincent, A. (2023). 

Exploring the interplay between message format, need for cognition and 

personal relevance on processing messages about physical activity: A two-

arm randomized experimental trial. International Journal of Behavioral 

Medicine, 30(3), 320–333. https://doi.org/10.1007/s12529-022-10107-4 

 

Pehlivanoglu, D., Lin, T., Chi, K., Perez, E., Polk, R., Cahill, B., Lighthall, N., 

Ebner, N. C. (2020). News veracity detection among older adults during the 

COVID-19 pandemic:  

The role of analytical reasoning, mood, news consumption, and 

news content. https://doi.org/10.31234/osf.io/3kgq9  

 

Sjabadhyni, B., Mustika, M. D., Sinaga, A. P., et al. (2021). The role of need for 

cognition in predicting the attitudes of Indonesian millennials toward printed 

advertising and  

purchase intentions. SAGE Open, 11(3). 

https://doi.org/10.1177/21582440211029918 

 

Marsanda, M. A., Rakhmad, W. N., & Naryoso, A. (2024). Hubungan kualitas 

informasi dan kredibilitas sumber informasi terhadap tingkat kepercayaan 

informasi kesehatan pada TikTok oleh Generasi Z. Interaksi Online, 12(3), 

1022–1028. 

 

https://doi.org/10.1177/10776990241231619
https://doi.org/10.1007/s12529-022-10107-4
https://doi.org/10.31234/osf.io/3kgq9
https://doi.org/10.1177/21582440211029918


Naja Hasya Syarifa, 2026 

PENGARUH KUALITAS ARGUMEN DAN KREDIBILITAS SUMBER TERHADAP 

TINGKAT KEPERCAYAAN MISINFORMASI PADA KONFLIK IRAN VS AS DI X DI 

KALANGAN GEN Z 

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Ilmu Komunikasi 

[ www.upnj.ac.id - www.library.upnvj.ac.id - www.repository.upnvj.ac.id ] 

 

85 

 

Zeng, H.-K., Lo, S.-Y., & Li, S.-C. S. (2024). Credibility of misinformation source 

moderates the effectiveness of corrective messages on social media. Public 

Understanding of  

Science, 33(5). https://doi.org/10.1177/09636625231215979 

Sultan, M., Tump, A. N., Ehmann, N., Lorenz-Spreen, P., Hertwig, R., Gollwitzer, 

A., & Kurvers, R. H. J. M. (2024). Susceptibility to online misinformation: 

A systematic meta-analysis of demographic and psychological factors. 

Proceedings of the National Academy of Sciences, 121(46). 

https://doi.org/10.1073/pnas.2409329121 

Brashier, N. M., & Schacter, D. L. (2020). Aging in an era of fake news. Current 

Directions in Psychological Science, 29(3), 316–323. 

https://doi.org/10.1177/0963721420915872

https://doi.org/10.1177/09636625231215979
https://doi.org/10.1073/pnas.2409329121

