
 
 

176 
 

Aestika Anggika, 2026 

ANALISIS CUSTOMER LOYALTY MELALUI CUSTOMER SATISFACTION PADA COFFEE 

SHOP DI JAKARTA SELATAN 

UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, Magister Manajemen 

[www.upnvj.ac.id - www.library.upnvj.ac.id – www.repository.upnvj.ac.id] 

DAFTAR PUSTAKA 

 

Amin, N. M. M., Hamidon, N. A., Muhammad Fadzil, N. F. S., & Mohd Azmin, N. A. 

(2024). Factors influencing customer satisfaction in modern coffee shop in Johor. 

Borneo Engineering & Advanced Multidisciplinary International Journal 

(BEAM), 3(Special Issue), 94–103. 

https://beam.pmu.edu.my/index.php/beam/article/view/194 

Angie, Fahlevi, R., & Sinambela, F. A. (2023). Analisis faktor-faktor yang memengaruhi 

loyalitas pelanggan terhadap coffee shop di Kota Batam. Jurnal Manajemen 

Bisnis dan Kewirausahaan, 7(6), 1452–1462.  

https://doi.org/10.24912/jmbk.v7i6.26284 

Arianto, R., Hadi, P., & Manggabarani, A. S. (2022). Customer satisfaction analysis of 

sekolah alam in Depok and its implication to word of mouth. Syntax Literate: 

Jurnal Ilmiah Indonesia, 7(5). 

ANTARA News. (2025). BPS: Ekspor kopi Indonesia meningkat 7,633 persen pada 

2024. https://www.antaranews.com/berita/4864081/bps-ekspor-kopi-indonesia-

meningkat-7633-persen-pada-2024 

BINUS University. (2025, June 17). The rise of Indonesian local coffee brands and coffee 

shop s: Implications in the international coffee landscape. 

https://binus.ac.id/bandung/interior-design/2025/06/17/the-rise-of-indonesian-

local-coffee-brands-and-coffee-shops-implications-in-the-international-coffee-

landscape/ 

BizSense.id. (2025). Bisnis coffee shop di Indonesia tahun 2025: Peluang, tantangan, dan 

masa depan. https://bizsense.id/bisnis-coffee-shop-di-indonesia-tahun-2025-

peluang-tantangan-dan-masa-depan 

Bougie, R., & Sekaran, U. (2025). Research methods for business: A skill building 

approach (9th ed.). John Wiley & Sons. 

Croitoru, G., Capatina, A., Florea, N. V., Codignola, F., & Sokolic, D. (2024). A cross-

cultural analysis of perceived value and customer loyalty in restaurants. 

European Research on Management and Business Economics, 30, 100265. 

https://doi.org/10.1016/j.iedeen.2024.100265 

Creswell, J. W., & Creswell, J. D. (2023). Research design: Qualitative, quantitative, and 

mixed methods approaches (6th ed.). Sage Publications. 

Diany, A. A., & Rarin, F. M. (2025). The effect of product innovation and service quality 

on customer loyalty: Mediation: Customer satisfaction. Jurnal Akuntansi, 

Manajemen dan Ilmu Ekonomi (JASMIEN), 5(3). 

https://journal.cattleyadf.org/index.php/Jasmien/article/view/1459 

Fakhrurozi, R. N., Dewi, N. I. K., Prayustika, P. A., & Riyasa, I. A. P. W. (2025). 

Exploring the role of experiential and emotional marketing in building customer 

satisfaction and loyalty in coffee shop s. Binus Business Review, 16(3), 275–289. 

https://doi.org/10.21512/bbr.v16i3.13594 

Ferrentino, R., & Boniello, C. (2020). Customer satisfaction: A mathematical framework 

for its analysis and its measurement. Computational Management Science, 17, 

23–45. https://doi.org/10.1007/s10287-018-0305-1 

Fikri, I. A., Manggabarani, A. S., Hadi, P., & Desmintari. (2023). Analisis brand equity 

terhadap customer loyalty pada SPBU di Jakarta. JIIP (Jurnal Ilmiah Ilmu 

Pendidikan, 6(5), 3592–3598. 

https://beam.pmu.edu.my/index.php/beam/article/view/194
https://doi.org/10.24912/jmbk.v7i6.26284
https://www.antaranews.com/berita/4864081/bps-ekspor-kopi-indonesia-meningkat-7633-persen-pada-2024
https://www.antaranews.com/berita/4864081/bps-ekspor-kopi-indonesia-meningkat-7633-persen-pada-2024
https://binus.ac.id/bandung/interior-design/2025/06/17/the-rise-of-indonesian-local-coffee-brands-and-coffee-shops-implications-in-the-international-coffee-landscape/
https://binus.ac.id/bandung/interior-design/2025/06/17/the-rise-of-indonesian-local-coffee-brands-and-coffee-shops-implications-in-the-international-coffee-landscape/
https://binus.ac.id/bandung/interior-design/2025/06/17/the-rise-of-indonesian-local-coffee-brands-and-coffee-shops-implications-in-the-international-coffee-landscape/
https://bizsense.id/bisnis-coffee-shop-di-indonesia-tahun-2025-peluang-tantangan-dan-masa-depan
https://bizsense.id/bisnis-coffee-shop-di-indonesia-tahun-2025-peluang-tantangan-dan-masa-depan
https://doi.org/10.1016/j.iedeen.2024.100265
https://journal.cattleyadf.org/index.php/Jasmien/article/view/1459
https://doi.org/10.21512/bbr.v16i3.13594
https://doi.org/10.1007/s10287-018-0305-1


 
 

177 
 

Aestika Anggika, 2026 

ANALISIS CUSTOMER LOYALTY MELALUI CUSTOMER SATISFACTION PADA COFFEE 

SHOP DI JAKARTA SELATAN 

UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, Magister Manajemen 

[www.upnvj.ac.id - www.library.upnvj.ac.id – www.repository.upnvj.ac.id] 

GITNUX. (2026). coffee shop industry statistics 2026. https://gitnux.org/coffee-shop-

industry-statistics/ 

Goh, M. L., Tan, S. H., Shin, A. T., & Hidayat, W. G. P. A. (2026). Environmental 

characteristics, service quality, and brand image as drivers of customer loyalty 

in Malaysian book cafés. Journal of Logistics, Informatics and Service Science, 

13(1), 98–116. https://doi.org/10.33168/JLISS.2026.0105 

Grand Research Store. (2025). Global coffee shop market forecast 2025–2032. 

https://www.grandresearchstore.com/energy-and-natural-resources/global-

coffee-shop-forecast-2025-2032-657 

Ghozali, I. (2021). Structural equation modeling dengan metode alternatif partial least 

squares (PLS) (Edisi 5). Badan Penerbit Universitas Diponegoro. 

Gulam B., M. I., Suryadi, N., & Waluyowati, N. P. (2023). The effect of service quality 

and perceived value on customer loyalty in Tuban restaurants with customer 

satisfaction mediation. International Journal of Research in Business and Social 

Science, 12(5), 62–73. https://doi.org/10.20525/ijrbs.v12i5.2667 

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2022). A primer on partial least 

squares structural equation modeling (PLS-SEM) (3rd ed.). Sage Publications. 

Husna, A., FJ, A. S., Servia, Y., Amrusi, A., Musfiana, M., & Mustofa, A. (2025). Price 

and service quality as determinants of customer loyalty: Evidence from Warung 

Kopi Alkautsar. Economic Education Analysis Journal, 14(3), 340–348. 

https://doi.org/10.15294/eeaj.v14i3.33373 

Ismail, D., Nisa, A. K., Adhadiana, E. F., Anakota, R., & Sugiana, N. S. S. (2025). The 

role of customer satisfaction in mediating the relationship between service 

quality and loyalty at Mokopi Garden. Jurnal Komputer Bisnis, 18(1). 

http://jurnal.lpkia.ac.id/index.php/jkb/article/view/607 

Jatmika, M. R., & Abdurrahman, A. (2023). The influence of service quality dimensions 

on customer loyalty with customer satisfaction as an intervening variable. 

International Journal of Science, Technology & Management, 4(4). 

https://doi.org/10.46729/ijstm.v4i4.884 

Katiandagho, O., & Cahyono, B. (2025). The impact of digital promotion and location on 

consumer loyalty with customer satisfaction as a mediation variable at coffee 

cart in Manado. Majapahit Journal of Islamic Finance and Management, 5(3), 

2566–2585. 

https://syariah.jurnalikhac.ac.id/index.php/majapahit/article/view/546 

Kautsar, G. M., Juniwati, J., Hendri, M. I., Heriyadi, H., & Pebrianti, W. (2025). The 

influence of service quality and cafe atmosphere on customer loyalty through 

customer satisfaction as a mediating variable at Kopi Kenangan. JEMBA, 3(1). 

https://doi.org/10.54783/jemba.v3i1.83 

Keller, K. L., & Swaminathan, V. (2020). Strategic brand management: Building, 

measuring, and managing brand equity (5th ed.). Pearson. 

Kompas.id. (2024, June 17). Bisnis kedai kopi: Gaya hidup modern dan perangkap 

kegagalan. https://www.kompas.id/baca/riset/2024/06/17/bisnis-kedai-kopi-

gaya-hidup-modern-dan-perangkap-kegagalan 

Kompas.id. (2025). Mengintip tren dan tantangan bisnis kopi 2025. 

https://www.kompas.id/artikel/mengintip-tren-dan-tantangan-bisnis-kopi-2025 

Kotler, P., Keller, K. L., Chernev, A., Sheth, J. N., & Shainesh, G. (2022). Marketing 

management (16th ed.). Pearson India Education Services Pvt. Ltd. 

https://gitnux.org/coffee-shop-industry-statistics/
https://gitnux.org/coffee-shop-industry-statistics/
https://doi.org/10.33168/JLISS.2026.0105
https://www.grandresearchstore.com/energy-and-natural-resources/global-coffee-shop-forecast-2025-2032-657
https://www.grandresearchstore.com/energy-and-natural-resources/global-coffee-shop-forecast-2025-2032-657
https://doi.org/10.20525/ijrbs.v12i5.2667
https://doi.org/10.15294/eeaj.v14i3.33373
http://jurnal.lpkia.ac.id/index.php/jkb/article/view/607
https://doi.org/10.46729/ijstm.v4i4.884
https://syariah.jurnalikhac.ac.id/index.php/majapahit/article/view/546
https://doi.org/10.54783/jemba.v3i1.83
https://www.kompas.id/baca/riset/2024/06/17/bisnis-kedai-kopi-gaya-hidup-modern-dan-perangkap-kegagalan
https://www.kompas.id/baca/riset/2024/06/17/bisnis-kedai-kopi-gaya-hidup-modern-dan-perangkap-kegagalan
https://www.kompas.id/artikel/mengintip-tren-dan-tantangan-bisnis-kopi-2025


 
 

178 
 

Aestika Anggika, 2026 

ANALISIS CUSTOMER LOYALTY MELALUI CUSTOMER SATISFACTION PADA COFFEE 

SHOP DI JAKARTA SELATAN 

UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, Magister Manajemen 

[www.upnvj.ac.id - www.library.upnvj.ac.id – www.repository.upnvj.ac.id] 

Latifuddin, M. I., Lukitaningsih, A., & Cahyani, P. D. (2024). Analysis of attractiveness 

store atmosphere and service quality towards customer loyalty through customer 

satisfaction on The Renaissansi Coffee. JEM17: Jurnal Ekonomi Manajemen, 

9(2), 141–156. https://doi.org/10.30996/jem17.v9i2.10925 

Lenzner, T., Hadler, P., & Neuert, C. (2023). An experimental test of the effectiveness of 

cognitive interviewing in pretesting questionnaires. Quality & Quantity, 57, 

3199–3217. https://doi.org/10.1007/s11135-022-01489-4 

Lestari, N., & Sahara, D. P. (2025). The effect of price and product quality on customer 

loyalty with customer satisfaction as a mediating variable. Journal of Applied 

Business Administration (JABA), 9(2). https://doi.org/10.30871/jaba.10707 

Mulyana, D., & Kencana, D. A. (2025). Customer satisfaction in the coffee shop business: 

The interplay of product and service quality. International Conference of 

Business and Social Sciences, 5(1), 293–302. 

https://doi.org/10.24034/icobuss.v5i1.672 

Nabila, A. P., Zahra, Z., & Rosihana, A. D. (2025). Pengaruh kualitas pelayanan dan 

kepuasan pelanggan terhadap loyalitas pelanggan di coffee shop Triple Market 

Kemang Pratama Bekasi. Socius: Jurnal Penelitian Ilmu-Ilmu Sosial, 3(2), 308–

320. https://doi.org/10.5281/zenodo.17092118 

Nor, N. M. S. N. M., Othman, M. S., Zawawi, A. N. A., & Shabani, N. A. S. (2024). 

Factors influencing satisfaction towards premium coffee shop in Penang. Journal 

of Tourism, Hospitality & Culinary Arts, 16(1), 102–121. 

Parasuraman, A., Zeithaml, V. A., & Berry, L. L. (1988). SERVQUAL: A Multiple Item 

Scale for Measuring Consumer Perceptions of Service Quality. Journal of 

Retailing, 64(1), 12-40. 

Poidata.io. (2026, January). Jumlah coffee shop di Indonesia. 

https://www.poidata.io/report/coffee-shop/indonesia 

ProCoffeeGear. (2025). coffee shop trends and industry insights 2025. 

https://procoffeegear.com/blogs/articles/coffee-shop-trends-

insights?srsltid=AfmBOooSeuMl9smmCBWoAVsjz-reliiy-

s7wCPKn1ztUTVm6_6KTjREi 

Rama, Madiawati, P. N., & Widodo, A. (2026). Experiential value as a driver of brand 

love and customer loyalty through customer satisfaction in the slow bar coffee 

shop Toko Kopi Lajeng. Multidisciplinary Indonesian Center Journal (MICJO), 

3(1). https://doi.org/10.62567/micjo.v3i1.1975 

Rambe, M., Arizal, A., & Khairani, Z. (2025). The mediating role of customer satisfaction 

in the relationship between service quality and loyalty. MANDEV: Managerial 

Development Journal, 1(1), 58–67. 

Ravula, P., Jha, S., & Biswas, A. (2022). Relative persuasiveness of repurchase intentions 

versus recommendations in online reviews. Journal of Retailing, 98(4), 724–740. 

https://doi.org/10.1016/j. jretai.2022.06.001 

Research and Markets. (2026). coffee shop market report 2026. 

https://www.researchandmarkets.com/reports/6170949/coffee-shops-market-

report?srsltid=AfmBOoogNzgpoQWiPBYfAVm0I7-

h9781RxyD701RtNhKe8GAZ9wvyT6b 

Sabilla, D. S., & Kurniawati. (2023). Pengaruh service quality, store atmosphere, price 

fairness, customer satisfaction, dan customer loyalty pada industri coffee shop di 

kalangan anak muda DKI Jakarta. Jurnal Ekonomi Trisakti, 3(1), 889–902. 

https://doi.org/10.25105/jet.v3i1.15816 

https://doi.org/10.30996/jem17.v9i2.10925
https://doi.org/10.1007/s11135-022-01489-4
https://doi.org/10.30871/jaba.10707
https://doi.org/10.24034/icobuss.v5i1.672
https://doi.org/10.5281/zenodo.17092118
https://www.poidata.io/report/coffee-shop/indonesia
https://procoffeegear.com/blogs/articles/coffee-shop-trends-insights?srsltid=AfmBOooSeuMl9smmCBWoAVsjz-reliiy-s7wCPKn1ztUTVm6_6KTjREi
https://procoffeegear.com/blogs/articles/coffee-shop-trends-insights?srsltid=AfmBOooSeuMl9smmCBWoAVsjz-reliiy-s7wCPKn1ztUTVm6_6KTjREi
https://procoffeegear.com/blogs/articles/coffee-shop-trends-insights?srsltid=AfmBOooSeuMl9smmCBWoAVsjz-reliiy-s7wCPKn1ztUTVm6_6KTjREi
https://doi.org/10.62567/micjo.v3i1.1975
https://doi.org/10.1016/j.%20jretai.2022.06.001
https://www.researchandmarkets.com/reports/6170949/coffee-shops-market-report?srsltid=AfmBOoogNzgpoQWiPBYfAVm0I7-h9781RxyD701RtNhKe8GAZ9wvyT6b
https://www.researchandmarkets.com/reports/6170949/coffee-shops-market-report?srsltid=AfmBOoogNzgpoQWiPBYfAVm0I7-h9781RxyD701RtNhKe8GAZ9wvyT6b
https://www.researchandmarkets.com/reports/6170949/coffee-shops-market-report?srsltid=AfmBOoogNzgpoQWiPBYfAVm0I7-h9781RxyD701RtNhKe8GAZ9wvyT6b
https://doi.org/10.25105/jet.v3i1.15816


 
 

179 
 

Aestika Anggika, 2026 

ANALISIS CUSTOMER LOYALTY MELALUI CUSTOMER SATISFACTION PADA COFFEE 

SHOP DI JAKARTA SELATAN 

UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, Magister Manajemen 

[www.upnvj.ac.id - www.library.upnvj.ac.id – www.repository.upnvj.ac.id] 

Saputra, R. H., Mariam, S., & Ramli, A. H. (2024). The effect of service quality and 

customer satisfaction on customer loyalty in coffee shop. JIMKES: Jurnal Ilmiah 

Manajemen Kesatuan, 12(5), 1697–1714. 

https://doi.org/10.37641/jimkes.v12i5.2824 

Saraswati, N., & Mulyaningsih, H. D. (2025). What really keeps coffee customers coming 

back? The trust-mediated role of service quality, location, and loyalty. 

International Journal of Entrepreneurship, Business and Creative Economy, 

5(1). https://doi.org/10.31098/ijebce.v5i2.3540 

Seasia Stats. (2025). Indonesia ranks first in the world for the number of coffee shop s. 

https://www.instagram.com/p/DTMnRAIkfAt/ 

Sinta, F., Lumbanraja, P., & Sembiring, B. K. F. (2023). The impact of brand trust and 

perceived quality on brand loyalty in mediation customer satisfaction. 

International Journal of Educational Review, Law and Social Sciences, 3(5). 

Skylight Strategic. (2025). Indonesia coffee industry: Market trends, production 

dynamics, and future outlook. https://skylight-strategic.com/indonesia-coffee-

industry-market-trends-production-dynamics-and-future-outlook 

Solomon, M. R. (2020). Consumer behavior: Buying, having, and being (13th ed.). 

Pearson. 

Statista. (2025). Total coffee consumption in Indonesia from 1990 to 2024 (in 1,000 60kg 

bags). https://www.statista.com/statistics/314982/indonesia-total-coffee-

consumption/ 

Sugiyono. (2023). Metode penelitian kuantitatif, kualitatif, dan R&D (2nd ed.). Alfabeta. 

Sulistiowati, S., Supriyanto, A., Erstiawan, M. S., Soebijono, T., & Angesti, D. (2025). 

Service quality and customer loyalty: The mediating role of customer 

satisfaction in cafe’s. GREENOMIKA, 7(1), 29–42. 

https://doi.org/10.55732/unu.gnk.2025.07.1.4 

The Leap. (2025, April 22). Indonesia’s coffee industry eyes global leadership: 

Innovation is key to success. https://theleap.id/detail/1835/indonesia-s-coffee-

industry-eyes-global-leadership-innovation-is-key-to-success 

Wati, E., & Artina, N. (2025). The influence of service quality, price, and trust on 

customer loyalty at Little Caffe Palembang. International Journal of 

Management and Business Applied, 4(2), 123–134. 

https://doi.org/10.54099/ijmba.v4i2.1565 

Wijana, I. M. M., & Rahanatha, G. B. (2025). The role of customer satisfaction mediates 

the influence of store atmosphere and service quality on customer loyalty. JOSS: 

Journal of Social Science, 4(8). 

Wijaya, F., & Tjokrosaputro, M. (2024). Analisis faktor-faktor yang memengaruhi 

customer loyalty pada kafe di Batam: Customer satisfaction sebagai mediasi. 

Jurnal Manajemen Bisnis dan Kewirausahaan, 8(3), 533–547. 

https://doi.org/10.24912/jmbk.v8i3.30215 

Wikantari, Maria Assumpta. (2023). Analysis of Digital Marketing Determinants on 

Customer Loyalty with Customer Satisfaction, Online Promotion and Customer 

Experience as Mediation Variables. International Journal of Economics 

Development Research, Volume 4(5),2023 pp.2502-2519 

Wirtz, J., & Lovelock, C. (2022). Services marketing: People, technology, strategy (9th 

ed.). World Scientific Publishing. 

 

https://doi.org/10.37641/jimkes.v12i5.2824
https://doi.org/10.31098/ijebce.v5i2.3540
https://www.instagram.com/p/DTMnRAIkfAt/
https://skylight-strategic.com/indonesia-coffee-industry-market-trends-production-dynamics-and-future-outlook
https://skylight-strategic.com/indonesia-coffee-industry-market-trends-production-dynamics-and-future-outlook
https://www.statista.com/statistics/314982/indonesia-total-coffee-consumption/
https://www.statista.com/statistics/314982/indonesia-total-coffee-consumption/
https://doi.org/10.55732/unu.gnk.2025.07.1.4
https://theleap.id/detail/1835/indonesia-s-coffee-industry-eyes-global-leadership-innovation-is-key-to-success
https://theleap.id/detail/1835/indonesia-s-coffee-industry-eyes-global-leadership-innovation-is-key-to-success
https://doi.org/10.54099/ijmba.v4i2.1565
https://doi.org/10.24912/jmbk.v8i3.30215


 
 

180 
 

Aestika Anggika, 2026 

ANALISIS CUSTOMER LOYALTY MELALUI CUSTOMER SATISFACTION PADA COFFEE 

SHOP DI JAKARTA SELATAN 

UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, Magister Manajemen 

[www.upnvj.ac.id - www.library.upnvj.ac.id – www.repository.upnvj.ac.id] 

Yogaswara, I. G. N. O. P., & Pramudana, K. A. S. (2022). Peran kepuasan pelanggan 

memediasi pengaruh perceived value terhadap loyalitas pelanggan pada 

konsumen Warung Kopi Bhineka. E-Jurnal Manajemen, 11(1), 82–101. 

https://doi.org/10.24843/EJMUNUD.2021.v11.i01.p05 

Yunita, R., Shihab, M. S., Jonas, D., Haryani, H., & Anggraini Terah, Y. (2022). Analysis 

of the effect of servicescape and service quality on customer satisfaction at Post 

Shop Coffee Toffee in Bogor City. Aptisi Transactions on Technopreneurship, 

4(1), 69–77. https://doi.org/10.34306/att.v4i1.222 

https://doi.org/10.24843/EJMUNUD.2021.v11.i01.p05
https://doi.org/10.34306/att.v4i1.222

