DAFTAR PUSTAKA

A’yun, M. Q. (2025). Memahami Generasi Z: Tantangan, Perilaku, dan Peluang -
Berita dan Siaran Pers - Badan Pusat Statistik Kabupaten Gorontalo.
https://gorontalokab.bps.go.id/id/news/2025/02/05/30/memahami-generasi-z-

-tantangan--perilaku--dan-peluang.html

Adriansyah, T. M., and T. Elfira Rahmayati, 2023. (n.d.). View of Analisis
Pengaruh Tingkat Literasi Digital terhadap Produktivitas Kerja Pada Dosen
Dalam Menghadapi Pendidikan Era Society 5.0 di Kota Medan. Jurnal Sains
Dan Teknologi 5.1. https://doi.org/https://doi.org/10.55338/saintek.v5il.1645

Alfaruqy, M. Z. (2022). Generasi Z Dan Nilai-Nilai Yang Dipersepsikan Dari
Orangtuanya. PSYCHE: Jurnal Psikologi, 4(1), 84-95.
https://doi.org/10.36269/psyche.v4i1.658

Ali-Hassan, H., Nevo, D., & Wade, M. (2015). Linking dimensions of social media
use to job performance: The role of social capital. Journal of Strategic
Information Systems, 24(2), 65-89. https://doi.org/10.1016/j.jsis.2015.03.001

Anisa, N., Robbaniyah, I., Sutama, I. W., & Astuti, W. (2023). The Effect of
Educational Qualifications and Teacher Professional Education Program on
the Digital Literacy Skills of Early Childhood Educators. Jurnal Obsesi :
Jurnal Pendidikan Anak Usia Dini, 7(6), 7123-7130.
https://doi.org/10.31004/OBSESI.V716.5589

Caroline, A., Coun, M. J. H., Gunawan, A., & Stoffers, J. (2024). A systematic
literature review on digital literacy, employability, and innovative work
behavior: emphasizing the contextual approaches in HRM research. Frontiers
in Psychology, 15, 1448555.
https://doi.org/10.3389/FPSY G.2024.1448555/TEXT

Dini, Dini, and R. N. (2025). View of Pemanfaatan Linkedin Dan Pengaruhnya

Terhadap Kesiapan Kerja Fresh Graduate:Peran Mediasi Dari Personal

Aisyah Nurul Fitri, 2026

PENGARUH PENGGUNAAN MEDIA SOSIAL LINKEDIN, PERSONAL BRANDING, DAN LITERASI

DIGITAL TERHADAP EMPLOYABILITY GENERASI Z DI JAKARTA 90
UPN Veteran Jakarta, Fakultas lImu Sosial dan lImu Politik, S1 llmu Komunikasi
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]



Branding Pada Perguruan Tinggi Kabupaten Garut. Jurnal Ekuilnomi.

https://jurnal.usi.ac.id/index.php/ekuilnomi/article/view/1881/1914

Franita, R. (2016). Analisa Pengangguran Di Indonesia. Jurnal limu Pengetahuan
Sosial ), 1.

Fuada, D. T., Anggraeni, P. A., Puspita, A. C., & Firdaus, V. (2025). View of
Pengaruh Literasi Digital, Motivasi Kerja, dan Kesempatan Bimbingan Karir
terhadap Kesiapan Kerja Generasi Z. Innovative: Journal Of Social Science
Research, 5(1). https://}-
innovative.org/index.php/Innovative/article/view/17469/11832

Fugate, M., Kinicki, A. J., & Ashforth, B. E. (2004). Employability: A psycho-social
construct, its dimensions, and applications. Journal of VVocational Behavior,
65(1). https://doi.org/https://doi.org/10.1016/j.jvb.2003.10.005

Ghozali, 1., & Kusumadewi, K. A. (2023). SmartPLS 4.0:Konsep, Teknik, dan

Aplikasi untuk Penelitian Empiris.

Indonesia Digital Report 2025: LinkedIn - GoodStats. (n.d.). Retrieved May 5,
2026, from https://goodstats.id/publication/indonesia-digital-report-2025-
linkedin-v9Put

Jackson, D., & Tomlinson, M. (2020). Investigating the relationship between career
planning, proactivity and employability perceptions among higher education
students in uncertain labour market conditions. Higher Education 2020 80:3,
80(3), 435-455. https://doi.org/10.1007/S10734-019-00490-5

Kadiyono, A. L. (2022). Kesiapan untuk Menghadapi Tantangan Dunia Kerja.
Zahir Publishing.
https://books.google.com/books?hl=en&Ir=&id=xBh2EAAAQBAJ&oi=fnd
&pg=PP1&dq=%22gen+z%22+kecemasan+masa+depan+stres+kerja+kinerj
a&ots=xt2REA4X7a&sig=WQXn__dOJLdeloy7jgGICWtRsSPA

Kaplan, A. M., & Haenlein, M. (2010). Users of the world, unite! The challenges
and opportunities of Social Media. Business Horizons, 53(1), 59-68.

Aisyah Nurul Fitri, 2026

PENGARUH PENGGUNAAN MEDIA SOSIAL LINKEDIN, PERSONAL BRANDING, DAN LITERASI

DIGITAL TERHADAP EMPLOYABILITY GENERASI Z DI JAKARTA 91
UPN Veteran Jakarta, Fakultas lImu Sosial dan lImu Politik, S1 llmu Komunikasi
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]



https://doi.org/10.1016/J.BUSHOR.2009.09.003

Khansa, S. D., & Putri, K. Y. S. (2022). Pengaruh Media TikTok Terhadap Gaya
Hidup. Jurnal llmu Komunikasi Ekspresi Dan Persepsi, 5(1), 133-141.

Khedher, M. (2018). Conceptualizing and researching personal branding effects on
the employability. Journal of Brand Management.
https://doi.org/10.1057/s41262-018-0117-1

Latif, N., & Hariawan, F. (2021). Caption Konsep Diri: Strategi Personal Branding
Pada Media Instagram. J-MACC : Journal of Management and Accounting,
4(2), 35-48. https://doi.org/10.52166/J-MACC.V412.2637

Linkedin users in Indonesia - March 2025 | NapoleonCat. (n.d.). Retrieved July 17,
2026, from https://stats.napoleoncat.com/linkedin-users-in-
indonesia/2025/03/

Montoya, P., & Vandehey, T. (2002). The Personal Branding Phenomenon: Realize
Greater Influence, Explosive ... - Peter Montoya, Tim Vandehey - Google
Books.
https://books.google.co.id/books?hl=en&Ir=&id=Z1t0rdXb7y0C&oi=fnd&pg
=PP13&dq=personal+branding+Montoya+%26+Vandehey,+2002&ots=2aN
Rrr7Mzz&sig=UQ8hyfHYazjYVpEJQfvPXIgkyhO&redir_esc=y#v=onepage
&g=personal branding Montoya %26 Vandehey%2C 2002&f=false

Nabila Adistri, Almira Adani Rusman, 1. (2024). View of Pemenuhan Kebutuhan
Informasi pada TikTok: Studi Uses and Gratification di Era Digital. Jurnal
Lensa Mutiara Komunikasi. https://e-journal.sari-
mutiara.ac.id/index.php/JLMI/article/view/5584/3780

Naufal, H. A. (2021). Literasi Digital. Perspektif, 1(2), 195-202.
https://doi.org/10.53947/perspekt.v1i2.32

Nurrahim, T. (2020). Usia Muda Dominasi Penduduk Indonesia. Indonesiabaik.1d.

https://indonesiabaik.id/infografis/usia-muda-dominasi-penduduk-indonesia

Aisyah Nurul Fitri, 2026

PENGARUH PENGGUNAAN MEDIA SOSIAL LINKEDIN, PERSONAL BRANDING, DAN LITERASI

DIGITAL TERHADAP EMPLOYABILITY GENERASI Z DI JAKARTA 92
UPN Veteran Jakarta, Fakultas lImu Sosial dan lImu Politik, S1 llmu Komunikasi
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]



Putri, R. Y., & Supriansyah, S. (2021). Pengaruh Literasi Digital terhadap Kesiapan
Kerja Generasi Z di Sekolah Menengah Kejuruan. EDUKATIF : JURNAL
ILMU PENDIDIKAN, 3(5), 3007-3017.
https://doi.org/10.31004/edukatif.v3i5.1055

Putri, Y. E., Mustikasari Elita, F., & Gemiharto, I. (2023). Pengaruh Media Sosial
Instagram @Bps_Statistics Terhadap Ekuitas Merek Badan Pusat Statistik.
Jurnal llmu Komunikasi, 6(1). https://doi.org/10.33822/jep.v6i1.4383

Rachmawati, D. (2022). Pandangan Generasi Z Mengenai Personal Branding
Online Fresh Graduates Dalam Mencari Pekerjaan. 21(1), 137-149.

Rahayu, T., Marka, M. M., Septanti, A. L., & Nijwah, I. S. (2024). The Role of
Personal Branding in Increasing Generation Z Career Success. Jurnal limiah
Manajemen Kesatuan, 12(3), 673-682.
https://doi.org/10.37641/JIMKES.V1213.2530

Riana Sahrani, Cherry Delfina Setiawan, Callista Chandra, Ivania Rachel Harto, R.
A. P. (2024). Moderasi Kebijaksanaan Dalam Hubungan ldentitas Digital
Dan Perbandingan Sosial Pada Generasi Z Pengguna Linkedin. 2(1), 306—
312.

Rizki, A., & Pasaribu, M. H. (2021). Meninjau Kegelisahan Mahasiswa Dengan
Kondisi Lapangan Pekerjaan. Jurnal Pusat Studi Pendidikan Rakyat, 1(1), 14—
22. https://pusdikra-publishing.com/index.php/jies/article/view/284

Saeidi, S., & Hollensen, S. (2024). Digital Marketing on LinkedIn: In-Depth
Strategies for Lead Generation. American Journal of Industrial and Business
Management, 14(5), 655-668. https://doi.org/10.4236/AJIBM.2024.145033

Salsaminia, & Santosa, A. (2025). Pengaruh Penggunaan Media Sosial,
Keterampilan Komunikasi Digital, dan Personal Branding Terhadap
Employability Generasi Z di Daerah Istimewa Yogyakarta. Journal of
Indonesian Management, 5(1), 18. https://doi.org/10.53697/JIM.V511.2228

Santisi, G., Magnano, P., Zammitti, A., Gorbatov, S., Khapova, S. N., & Lysova,

Aisyah Nurul Fitri, 2026

PENGARUH PENGGUNAAN MEDIA SOSIAL LINKEDIN, PERSONAL BRANDING, DAN LITERASI

DIGITAL TERHADAP EMPLOYABILITY GENERASI Z DI JAKARTA 93
UPN Veteran Jakarta, Fakultas lImu Sosial dan lImu Politik, S1 llmu Komunikasi
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]



E. I. (2019). Get Noticed to Get Ahead: The Impact of Personal Branding on
Career Success. 10. https://doi.org/10.3389/fpsyg.2019.02662

Sari, Eni Novita, A. K. A. (2026). Pengaruh Perbandingan Sosial Terhadap
Kecemasan Karir Pada Fresh Graduate Pengguna LinkedIn. Jurnal llmiah
Mugoddimah: Jurnal llmu Sosial, Politik, Dan Humaniora, 10, 916-922.

Sembada, Deo Agung, D. R. (2024). View of Transformasi Fungsi LinkedIn sebagai
Alat Personal Branding dalam Ekosistem Profesional Digital Studi Kasus
pada  Generasi Z di  Indonesia dan  Jerman.  https://e-
journal.unair.ac.id/MEDKOM/article/view/77778/34825

Shabila, A., Priatna, W. B., Pranata, R. T. H., & Riyanto, S. (2025). Hubungan
Intensitas Penggunaan LinkedIn dengan Personal Branding Mahasiswa
Komunikasi Digital dan Media. Arus Jurnal Sosial Dan Humaniora, 5(3),
4418-4423. https://doi.org/10.57250/ajsh.v5i3.1893

Sichach, M. (2023). Uses and Gratifications theory - Background, History and
Limitations. SSRN Electronic Journal.
https://doi.org/10.2139/SSRN.4729248

Sugiyono. (2023). Metode Penelitian Kuantitatif Kualitatif.

Sun, Y., & Wang, S. (2020). Understanding consumers’ intentions to purchase
green products in the social media marketing context. Asia Pacific Journal of
Marketing and Logistics, 32(4). https://www.emerald.com/apjml/article-
abstract/32/4/860/14539/Understanding-consumers-intentions-to-

purchase?redirectedFrom=fulltext

Surokim. (2016). Riset Komunikasi : Buku Pendamping Bimbingan Skripsi. Pusat
Kajian Komunikasi Publik Prodi lImu Komunikasi FISIB-UTM & Aspikom,

Jawa Timur., 285.

Tempo.co. (2017, November 1). Jakarta masuk 5 kota paling terhubung di
LinkedlIn. https://www.tempo.co/digital/jakarta-masuk-5-kota-paling-
terhubung-di-linkedin-1153002

Aisyah Nurul Fitri, 2026

PENGARUH PENGGUNAAN MEDIA SOSIAL LINKEDIN, PERSONAL BRANDING, DAN LITERASI

DIGITAL TERHADAP EMPLOYABILITY GENERASI Z DI JAKARTA 94
UPN Veteran Jakarta, Fakultas lImu Sosial dan lImu Politik, S1 llmu Komunikasi
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]


https://www.tempo.co/digital/jakarta-masuk-5-kota-paling-terhubung-di-linkedin-1153002
https://www.tempo.co/digital/jakarta-masuk-5-kota-paling-terhubung-di-linkedin-1153002

Tifferet, S., & Vilnai-Yavetz, 1. (2018). Self-presentation in LinkedIn portraits:
Common features, gender, and occupational differences. Computers in Human
Behavior, 80, 33-48. https://doi.org/10.1016/J.CHB.2017.10.013

Trang, N. M., McKenna, B., Cai, W., & Morrison, A. M. (2024). | do not want to
be perfect: investigating generation Z students’ personal brands on social
media for job seeking. Information Technology & People, 37(2), 793-814.
https://doi.org/10.1108/1TP-08-2022-0602

Usera, D., Cox, S., & Walker, L. (2026). What Users Post and Engage With on
LinkedIn : A Mixed Methods Study. (March), 1-14.
https://doi.org/10.1177/21582440261428891

Verma, R. K., Sengupta, S., llavarasan, P. V., & Kar, A. K. (2024). Understanding
the Usage and Opinion Formation on LinkedIn: Uses and Gratifications
Theory. IFIP Advances in Information and Communication Technology, 697
AICT, 195-206. https://doi.org/10.1007/978-3-031-50188-3_17/SAVE-
RESEARCH

Wafa, 1. (2025). Ironi, Angka Sarjana Menganggur Kian Naik - GoodStats Data.
https://data.goodstats.id/statistic/ironi-angka-sarjana-menganggur-kian-naik-
A34dR

Wandhe, D. P. (2020). Role of Employability skills and attributes in management
education-An Approach. Available at SSRN 3771764.
https://ssrn.com/abstract=3771764

Yonatan, A. Z. (2025). 65% Gen Z Kuliah Untuk Banggakan Keluarga - GoodStats
Data. GoodStats Data. https://data.goodstats.id/statistic/65-gen-z-kuliah-
untuk-banggakan-keluarga-T9hxi

Yulianti, M., Asniati, A., & Juita, V. (2021). Pengaruh Keahlian Akuntansi, Literasi
Digital dan Literasi Manusia Terhadap Kesiapan Kerja Calon Akuntan di Era
Disrupsi Teknologi Digital. Ekonomis: Journal of Economics and Business,

Aisyah Nurul Fitri, 2026

PENGARUH PENGGUNAAN MEDIA SOSIAL LINKEDIN, PERSONAL BRANDING, DAN LITERASI

DIGITAL TERHADAP EMPLOYABILITY GENERASI Z DI JAKARTA 95
UPN Veteran Jakarta, Fakultas lImu Sosial dan lImu Politik, S1 llmu Komunikasi
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]



5(2), 449-456. https://doi.org/10.33087/EKONOMIS.V512.389

Zaitun Qamariah, Hesty Widiastuty, & Hadma Yuliani. (2025). Optimalisasi
LinkedIn : Pendampingan Literasi Digital dan Kesiapan Karier Mahasiswa
Calon Guru dan Profesional Lintas Bidang. Indonesia Bergerak : Jurnal Hasil
Kegiatan Pengabdian Masyarakat, 3(4), 70-82.
https://doi.org/10.61132/INBER.V3I4.1114

Zhang, Y., Zhang, Y., Xiong, X., Liu, J., Zhai, R., & Patricio, P. (2022). An
Empirical Study on the Improvement of College Students ' Employability
Based on University Factors. 13(March), 1-10.
https://doi.org/10.3389/fpsyg.2022.793492

Aisyah Nurul Fitri, 2026

PENGARUH PENGGUNAAN MEDIA SOSIAL LINKEDIN, PERSONAL BRANDING, DAN LITERASI

DIGITAL TERHADAP EMPLOYABILITY GENERASI Z DI JAKARTA 96
UPN Veteran Jakarta, Fakultas lImu Sosial dan lImu Politik, S1 llmu Komunikasi
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]



	DAFTAR PUSTAKA

