
 
 

 

110 
 

Bika Amalia Sholekhah, 2026 

PENGARUH INOVASI PRODUK DAN LABELISASI HALAL TERHADAP KEPUTUSAN PEMBELIAN 

DIMESIASI BRAND IMAGE 

UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S2 Manajemen 

www.upnvj.ac.id – www.library.upnvj.ac.id – www.repository.upnvj.ac.id 

DAFTAR PUSTAKA 

Adamsah, B., Ganjar, D., & Subakti, E. (2022). Perkembangan Industri Halal 

Terhadap Pertumbuhan Ekonomi Indonesia. In Indonesian Journal of Halal 

(Vol. 5, Number 1). 

Apriani, S., & Khairul Bahrun, ). (2021). Pengaruh Citra Merek, Kualitas Produk 

Terhadap Keputusan Pembelian Kosmetik Mascara Maybelline. Jurnal 

Manajemen Modal Insani Dan Bisnis (JMMIB), 2. 

Arif Ahmad Dhani, Mahrinasari Mahrinasari, & Dwi Asri Siti Ambarwati. (2023). 

The Influence of Product Packaging Design and Social Media Advertising on 

Purchase Intention. Brilliant International Journal Of Management And 

Tourism, 4(1), 12–27. https://doi.org/10.55606/bijmt.v4i1.2449 

Aspan, H., Sipayung, I. M., Muharrami, A. P., & Ritonga, H. M. (2017). The 

Effect of Halal Label, Halal Awarness, Product Price, and Brand Image to the 

Purchasing Decision on Cosmetic Products (Case Study on Consumers of 

Sari Ayu Martha Tilaar in Binjai City). International Journal of Global 

Sustainability, 1(1), 55. https://doi.org/10.5296/ijgs.v1i1.12017 

Aurellia, D., & Sidharta, H. (2023). Pengaruh Brand Image Terhadap Keputusan 

Pembelian Melalui Brand Trust Sebagai Variabel Mediasi Pada Produk 

Skincare Lokal. PERFORMA: Jurnal Manajemen Dan Start-Up Bisnis, 8(1), 

2023. 

BPS Provinsi DKI Jakarta. (2025, February). Jumlah Penduduk Menurut 

Kelompok Umur dan Jenis Kelamin (ribu jiwa) di Provinsi DKI Jakarta, 

2025. https://jakarta.bps.go.id/id/statistics-

table/3/WVc0MGEyMXBkVFUxY25KeE9HdDZkbTQzWkVkb1p6MDkjM

w==/jumlah-penduduk-menurut-kelompok-umur-dan-jenis-kelamin--ribu-

jiwa--di-provinsi-dki-jakarta--2023.html?year=2025 

Compas. (2022a). 10 Top Brand Pembersih wajah pria Terlaris di E-Commerce. 

https://compas.co.id/article/pembersih-wajah-pria/ 

Compas. (2022b). Compas Data Market Insight: Mengungkap Strategi 7 Top 

Brand Face Wash Pria di Shopee & Tokopedia. 

https://compas.co.id/article/compas-market-insight-indonesia-fmcg-report-

2022/? 

Compas. (2024). Pria Juga Mau Glowing, Segini Harga Produk Preferensi 

Skincare Pria di E-commerce. https://compas.co.id/article/pria-juga-mau-

glowing/ 

Cornelia, M. A. P., & Aprilianty, F. (2019). Factors Affecting Consumer Purchase 

Behavior Towards Men Skincare Product in Indonesia. Proceeding Book of 

The 4th ICMEM 2019 and The 11th IICIES. 



 
 

 

111 
 

Bika Amalia Sholekhah, 2026 

PENGARUH INOVASI PRODUK DAN LABELISASI HALAL TERHADAP KEPUTUSAN PEMBELIAN 

DIMESIASI BRAND IMAGE 

UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S2 Manajemen 

www.upnvj.ac.id – www.library.upnvj.ac.id – www.repository.upnvj.ac.id 

Desmaryani, S., Kusrini, N., Lestari, W., Septiyarini, D., Harkeni, A., Burhansyah, 

R., Kilmanun, J. C., Dewi, D. O., Kifli, G. C., Andriani, E., Sugandi, D., 

Soetiarso, T. A., Histifarina, D., & Siswanto, E. (2024). Investigating the role 

of brand image and halal labels on purchase decisions: An empirical study of 

rice processing firms. Uncertain Supply Chain Management, 12(1), 481–488. 

https://doi.org/10.5267/j.uscm.2023.9.004 

Effendy, F., Hurriyati, R., & Wibowo, L. A. (2021). Analisis Pengaruh Celebrity 

Endorser dan Inovasi Produk Terhadap Keputusan Pembelian Handphone 

Oppo dengan Intervening Brand Image. Jurnal Ilmu Manajemen Dan Bisnis. 

https://doi.org/10.17509/jimb.v11i2.24444 

Elfi Husda, N., & Mayleni. (2024). The Influence Of Brand Image, Product 

Innovation, And Word Of Mouth On Purchase Decisions For Ms Glow In 

Batam. PRIMANOMICS: Jurnal Ekonomi  Dan Bisnis, 22(2). 

https://jurnal.ubd.ac.id/index.php/ds 

Fajar etal, P.-A., Fajar, A., Bagus Purmono, B., Afifah, N., & Pratama Marumpe, 

D. (2024). Effect of product innovation on purchase decisions mediated by 

brand image at PT Effect of product innovation on purchase decisions 

mediated by brand image at PT Pegadaian. Jurnal Ekonomi, 13. 

https://doi.org/10.54209/ekonomi.v13i01 

Falajabudien, V. A., & Mas’ud, F. (2020). The Effect of Religiusity, Halal Label, 

Brand Image, and Celebrity Endorse on Purchase Decision on Shampo Hijab 

Product. AFEBI Economic and Finance Review (AEFR). 

Fawzi, M. G. H., Iskandar, A. S., Erlangga, H., Nurjaya, & Sunarsi, D. (2022). 

Strategi Pemasaran. Pascal Books. 

Gede, I., Satria, W., & Putra, C. (2021). Evaluation of the Influence of Product 

Quality, and Product Innovation Marketing Promotion for the IKEA Brand 

Image. Jurnal Digismantech, 1(1). 

https://doi.org/10.30813/digismantech.v1i1.2264.g2075 

Genoveva, G., & Utami, N. N. (2020a). The Influence of Brand Image, Halal 

Label, and Halal Awareness on Customers Purchasing Decision of Halal 

Cosmetics. Jurnal Muara Ilmu Ekonomi Dan Bisnis, 4(2), 355. 

https://doi.org/10.24912/jmieb.v4i2.8381 

Genoveva, G., & Utami, N. N. (2020b). The Influenece of Brand Image, Halal 

Label, and Halal Awareness on Customers Purchasing Decision of Halal 

Cosmetic. Jurnal Muara Ilmu Ekonomi Dan Bisnis, 4(2), 355. 

https://doi.org/10.24912/jmieb.v4i2.8381 

Gifani, A., & Syahputra. (2017). Pengaruh Citra Merek Terhadap Keputusan 

Pembelian Produk Smartphone OPPO Pada Mahasiswa Universitas Telkom. 

Bisnis Dan Iptek, 10(2), 81–94. www.gadget.bisnis.com 



 
 

 

112 
 

Bika Amalia Sholekhah, 2026 

PENGARUH INOVASI PRODUK DAN LABELISASI HALAL TERHADAP KEPUTUSAN PEMBELIAN 

DIMESIASI BRAND IMAGE 

UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S2 Manajemen 

www.upnvj.ac.id – www.library.upnvj.ac.id – www.repository.upnvj.ac.id 

Grace Haque, M., & Sunarsi, D. (2020). Analysis of SMEs Culinary Marketing 

Strategy During Covid 19 Pancemic: A Study at “Sate Bebek Cilegon” Resto 

in Cilegon, Banten. International Journal of Education, Information 

Technology and Others, 447–451. https://doi.org/10.5281/zenodo.4087860 

Griffin, R. W. (2016). Fundamentals of Management. Cengage Learning. 

www.cengagebrain.comwww.cengage.com 

Hair, J. F. ., Hult, G. T. M. ., Ringle, C. M. ., & Sarstedt, Marko. (2017). A primer 

on partial least squares structural equation modeling (PLS-SEM) (Second 

Edition). Sage. 

Hair, J. F., Hult, G. T. M., Ringle, C. M., Sarstedt, M., Danks, N. P., & Ray, S. 

(2021). Partial Least Square Structural Equation Modeling (PLS-SEM) 

Using R. Springer. http://www. 

Hakim1, A., & Arda, M. (2019). The Effect Of Brand Image and Product 

Innovation on Purchase Decision. International Proseding Taxation Faculty 

of Social Sciences University of Development Panca Budi. 

Hamid, R. S., Ariasih, M. P., Suarniki, N. N., Nurcahyati, Tarmizi, A., Efdison, Z., 

Pasaribu, A. W., Fitriya, S., Solihin, A., Budaya, I., & Vitaloka, D. (2023). 

Manajemen Pemasaran Modern: Strategi dan Taktik Untuk Kesuksesan 

Bisnis. SonPedia. www.sonpedia.com 

Hamka. (2024). Edukasi dan Promosi Produk Halal (Kajian Literatur). Journal of 

Islamic Economic and Law, 1. https://doi.org/10.59966 

Hanaysha, J. R., Hilman Abdullah, H., Abdghani, N. H., Hanaysha, J., Hilman, H., 

& Abdul-Ghani, H. (2024). Direct and Indirect Effects of Product Innovation 

and Product Quality on Brand Image: Empirical Evidence Automotive 

Industry Direct and Indirect Effects of Product Innovation and Product 

Quality on Brand Image: Empirical Evidence from Automotive Industry. 

International Journal of Scientific and Research Publications, 4(11). 

www.ijsrp.org 

Hardani, Andriani, H., Ustiawaty, J., Utami, E. F., Istiqomah, R. R., Fardani, R. 

A., Sukmana, D. J., & Auliya, N. H. (2020). Metode Penelitian Kualitatif & 

Kuantitatif. Pustaka Ilmu. 

https://www.researchgate.net/publication/340021548 

Hidayat, W. G. P. A. (2023). The Influence of Halal Label and Product Quality on 

the Purchasing Decision Process of Wardah Cosmetics by Using Brand 

Image as an Intervening Variable. International Journal of Islamic Thought 

and Humanities, 2(1), 139–155. https://doi.org/10.54298/ijith.v2i1.87 

Hidayati, N., & Sunaryo, H. (2021). The Role of Halal Label to Increase the 

Effect of Attitude Toward Halal Product on Brand Image and Purchase 



 
 

 

113 
 

Bika Amalia Sholekhah, 2026 

PENGARUH INOVASI PRODUK DAN LABELISASI HALAL TERHADAP KEPUTUSAN PEMBELIAN 

DIMESIASI BRAND IMAGE 

UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S2 Manajemen 

www.upnvj.ac.id – www.library.upnvj.ac.id – www.repository.upnvj.ac.id 

Intention. International Journal of Entrepreneurship and Business 

Development, 4. www.bps.go.id 

Hutauruk, B. M., & Nugroho, A. T. (2022). The Effect of Halal Labelization, 

Product Quality and Brand Image on The Purchase of MS Glow in 

Kedungwaringin District Bekasi. Jurnal Ekonomi, 11(03). 

http://ejournal.seaninstitute.or.id/index.php/Ekonomi 

Ilsanti, O. D., Rachma, N., & Hufron, M. (2019). Pengaruh Atribut Produk dan 

Label Halal Sebagai Variabel Moderating Terhadap Keputusan Pembelian 

Facial Wash Wardah. E-Journal Riset Manajemen, 8. www.fe.unisma.ac.id 

Iltiham, M. F., & Nizar, M. (2019). buku halal. FAI Press. 

Irawan, S. N., & Saputra, F. (2023). Analysis Of The Influence of Brand Image, 

Halal Label, and Consumer Reviews of Purchase Decision Wardah Cosmetic 

Product. International Journal of Business, Law and Education, 4(2), 534–

547. 

Jaiyeoba, H. B., Abdullah, M. A., & Dzuljastri, A. R. (2020). Halal certification 

mark, brand quality, and awareness: Do they influence buying decisions of 

Nigerian consumers? Journal of Islamic Marketing, 11(6), 1657–1670. 

https://doi.org/10.1108/JIMA-07-2019-0155 

Jakpat. (2024). Indonesia Consumer Trend on Beauty Industry 2024-THE RISING 

2024 INDONESIA. 

Kahf Official Website. (2023). Ini 5 Alasan Wajib Coba Kahf Skin Care untuk 

Rutinitas Grooming Pria. https://www.kahfeveryday.com/blog/ini-5-alasan-

wajib-coba-kahf-skin-care-untuk-rutinitas-grooming-pria/ 

KEMENKO BIDANG PEREKONOMIAN RI. (2024). Hasilkan Produk Berdaya 

Saing Global, Industri Kosmetik Nasional Mampu Tembus Pasar Ekspor dan 

Turut Mendukung Penguatan Blue Economy. www.ekon.go.id 

Kotler, P., & Armstrong, G. (2018a). Principles of Marketing. Pearson. 

www.pearsoned.co.uk/ 

Kotler, P., & Armstrong, G. (2018b). Principles of Marketing. Pearson. 

www.pearsoned.co.uk/ 

Kotler, P., & Armstrong, G. (2018c). Principles of Marketing. Pearson. 

www.pearsoned.co.uk/ 

Kotler, P., & Keller, K. L. (2016). Marketing management. Pearson. 

Kotler, P., & Keller, K. L. (2021). Marketing management (15th ed.). Pearson. 

Krisnandi, H., Efendi, S., Edi Sugiono, I., & Editor, M. (2019). PENGANTAR 

MANAJEMEN. LPU-UNAS. 



 
 

 

114 
 

Bika Amalia Sholekhah, 2026 

PENGARUH INOVASI PRODUK DAN LABELISASI HALAL TERHADAP KEPUTUSAN PEMBELIAN 

DIMESIASI BRAND IMAGE 

UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S2 Manajemen 

www.upnvj.ac.id – www.library.upnvj.ac.id – www.repository.upnvj.ac.id 

Kurniastuti, A., & Wahyudi, L. (2025). The Intention to Buy Halal Skincare for 

Men: A Case Study on Kahf Face Wash Product. Journal of Organizational 

and Human Resource Development Strategies, 2(01), 50–69. 

https://doi.org/10.56741/ohds.v2i01.961 

lee, J., & Candra Premananto, G. (2022). Strategi Perusahaan Kosmetik Korea 

Untuk Memperkuat Marketing Di Indonesia. Jurnal Bisnis Dan Ekonomi 

Islam. http://ejournal.unhasy.ac.id/index.php/bisei 

Lestari, D. A., Rukmini, I. D. S., Pirliani, P., & Khair, O. I. (2025). Analisis 

Tentang Keputusan Konsumen Dalam Menentukan Suatu Produk 

Berdasarkan Merknya. Jurnal Sains, Ekonomi, Manajemen, Akuntansi Dan 

Hukum, 2(3), 231–237. https://doi.org/10.60126/sainmikum.v2i3.1061 

Lestari, F., Hertiana, Ritia, L., Riandika, I. N., & Mas’Ari, A. (2020). Impact of 

Halal Labeling on Brand Image on cosmetics Product. IEEE International 

Conference on Industrial Engineering and Engineering Management. 

Malikahasri, K. (2023). Impact of Social Media Marketing on Gen Z Males’ 

Purchase Intention of Facial Wash Product. Journal Integration of 

Management Studies, 1(2), 243–249. https://doi.org/10.58229/jims.v1i2.119 

Maryana, S., & Permatasari, B. (2021). Pengaruh Promosi dan Inovasi Produk 

Terhadap Keputusan Pembelian (Studi Kasus Pada Gerai Baru Es Teh 

Indonesia di Bandar Lampung). Jurnal TECHNOBIZ, 4(2), 62–69. 

Murni, S., & Fajrina, N. (2021). Pengaruh Labelisasi Halal Terhadap Keputusan 

Pembelian Pada Produk Makanan Ringan. Jurnal Ilmiah Akuntansi, 8(2). 

Ningsih, T. W., Pristiyono, & Indra, A. (2023). Dampak Inovasi Produk dan Brand 

Image terhadap Keputusan Pembelian Brand Body Lotion Vaseline di 

Kabupaten Labuhanbatu. Remik: Riset Dan E-Jurnal Manajemen 

Informatika Komputer, 7(3). https://doi.org/10.33395/remik.v7i3.12637 

Pahlevi, R. (2022). Konsumsi Kosmetik Halal Indonesia Terbesar ke-2 di Dunia. 

https://databoks.katadata.co.id/produk-

konsumen/statistik/972d579b36e6f07/konsumsi-kosmetik-halal-indonesia-

terbesar-ke-2-di-dunia 

Peter, J. Paul., & Olson, J. C. . (2010). Consumer behavior & marketing strategy. 

McGraw-Hill Irwin. 

Pratiwi, D. P., & Falahi, A. (2023). Pengaruh Sertifikasi Halal Dan Kesadaran 

Halal Terhadap Keputusan Pembelian Produk Kosmetik Wardah Di Desa 

Bangun Rejo Tanjung Morawa. JBMA: Jurnal Bisnis Manajemen Dan 

Akuntansi, x(1). 

R, B., Bin Sapa, N., Mutihiadin, C., & S, S. (2024). Pentingnya Sertifikat Halal 

Dalam Perdagangan Internasional. EKOMA : Jurnal Ekonomi, 4(1). 



 
 

 

115 
 

Bika Amalia Sholekhah, 2026 

PENGARUH INOVASI PRODUK DAN LABELISASI HALAL TERHADAP KEPUTUSAN PEMBELIAN 

DIMESIASI BRAND IMAGE 

UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S2 Manajemen 

www.upnvj.ac.id – www.library.upnvj.ac.id – www.repository.upnvj.ac.id 

Rachman, M. R. K., & Andarini, S. (2025). Product Quality, Price, and Brand 

Image Shaping Male Skincare Choices. Academia Open, 10(2). 

https://doi.org/10.21070/acopen.10.2025.12310 

Rahayu, D. R., Pratikto, H., & Siswanto, E. (2023). The Influence of Price and 

Product Innovation on The Purchase Intention of Wuling Electric Cars With 

Brand Image as Intervening Variable: a Study on Prospective Electric Car 

Consumers in East Java. International Journal of Business, 4(2). 

Rahmawati, A. A., & Zakiy, D. M. (2023). “Crafting Innovation for Global 

Benefit” The Effect of Halal Labeling and Product Quality on Muslim 

Consumer Purchase Decisions on Safi Cosmetic Products with Brand Image 

as a Mediating Variable (Vol. 3). 

Rayi, G., & Aras, M. (2021). How Product Innovation and Motivation Drive 

Purchase Decision as Consumer Buying Behavior. Journal of Distribution 

Science, 19(1), 49–60. https://doi.org/10.15722/jds.19.1.202101.49 

Rogers, E. M. . (1995). Diffusion of innovations. Free Press. 

Saat, S., & Mania, S. (2020). Pengantar Metodologi Penelitian. Pusaka Almaida. 

Sekaran, U., & Bougie, R. (2016). Research Methods for Business: A Skill-

Building Approach (7th ed.). John Wiley & Sons. 

www.wileypluslearningspace.com 

Setiabudhi, H., Suwono, Setiawan, Y. A., & Karim, S. (2024). Analisis Data 

Kuantitatif dengan SMART PLS 4. Borneo Novelty Publishing. 

Sitompul, S. S. (2019). Model Analisis Pengaruh Citra Merek dan Harga terhadap 

Keputusan Pembelian Xiaomi Smartphone Pada Asia Ponsel Pekanbaru. 

Journal of Economic, Bussines and Accounting (COSTING), 2(2), 322–334. 

https://doi.org/10.31539/costing.v2i2.611 

Solomon, M. R. (2019). Consumer Behavior (Vol. 13E). Pearson. 

www.pearson.com/mylab/marketing 

Solomon, M. R. (2020). Consumer Behavior (13E ed.). 

www.pearson.com/mylab/marketing 

Sudirjo. Frans, Wahyuningsih, D., Wijayanto, G., & Wahyono, D. (2024). Teori 

Perilaku Konsumen Dan Strategi Pemasaran. PT Mafy Media Literasi 

Indonesia. 

Sugiyono. (2017). Statistika Untuk Penelitian. CV Alfabeta. 

Surip Diposumarto, N., & Muharram, H. (2025). Enhancing Brand Image through 

Product Quality, Price Perception, Innovation, and Word of Mouth. Research 

Horizon, 2. 



 
 

 

116 
 

Bika Amalia Sholekhah, 2026 

PENGARUH INOVASI PRODUK DAN LABELISASI HALAL TERHADAP KEPUTUSAN PEMBELIAN 

DIMESIASI BRAND IMAGE 

UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S2 Manajemen 

www.upnvj.ac.id – www.library.upnvj.ac.id – www.repository.upnvj.ac.id 

Susanto, A. S., & Setyanto, Y. (2020). Strategi Public Relations SmartSpin PR 

dalam Membangun Brand Image Klien (Studi Pada Re:ON comics). 

Prologia, 3(2), 320–326. 

Tijjang, B. (2023). Product Innovation and Brand Image on Yamaha Motorcycle 

Purchasing Decisions. 

Timtong, J., & Lalaeng, C. (2021). Product Innovation and Digital Marketing 

Affecting Decision to Purchase OTOP Products Background and 

Significance of the Study. International Journal of Crime, Law and Social 

Issues, 8(1). https://ssrn.com/abstract=3913189 

Triswidiastuty, S., Franz, Y., & Kahija, L. (2015). MEMAHAMI MAKNA 

MENJADI PRIA METROSEKSUAL (Vol. 4, Number 2). 

Urfatunnisa, A., Mu’izzah, T., Jannati, T., & Alhasbi, F. (2024). Representasi Pria 

Metroseksual dalam Iklan Barenbliss Bloom My Way with Gabriel Prince. 

Journal of Communication and Da’wah. 

https://doi.org/10.54090/pawarta.220 

Weenas, J. R. S. (2013). Kualitas Produk, Harga, Promosi dan Kualitas Pelayanan 

Pengaruhnya Terhadap Keputusan Pembelian Spring Bed Comforta. Jurnal 

EMBA, 1(4), 607–618. 

Wibowo, S., & El Juhara, A. (2021). The Determinants of Halal Labeling and 

Brand Image Towards Purchase Intention and Purchasing Decision. 

Wikantari, M. A. (2022). The Effect of Social Media Marketing on Purchase 

Decision Moderated by Product Quality. Indonesian Interdisciplinary 

Journal of Sharia Economics (IIJSE), 5(2), 2621–606. 

Wirtz, Jochen. (2023). Essentials of services marketing. Pearson. 

Wulansari, R., & Deshilma, D. A. (2022). Analisa Produk Skincare Pria Ditinjau 

dari Perspektif Maqoshid Syariah. IJIEB: Indonesian Journal of Islamic 

Economics and Business, 7(1), 38–46. http://e-

journal.lp2m.uinjambi.ac.id/ojp/index.php/ijoieb 

Yuswohady. (2015). Marketing To The Middle Class Moslem. Gramedia. 

  
  

 

 


