
 

DAFTAR PUSTAKA 

Ajayi, V. O. (2023). A review on primary sources of data and secondary sources 

of data. Universal Journal of Arts, Humanities, Science and Technology 

Education Research (UJAHSTER), 2(3) 

https://doi.org/10.5281/zenodo.16739602 

Ansoff, H. I. (1965). Corporate strategy. McGraw-Hill. 

Atmodjo, S. S., & Sarjana, S. H. (2023). Management strategic: Manajemen 

strategik. 

Badan Perencanaan Pembangunan Riset dan Inovasi Daerah Kota Bogor. (2024). 

Kajian strategi kebijakan penurunan ketimpangan ekonomi di Kota Bogor 

(Laporan akhir). 

Baldwin, R., & Mauro, B. W. (2020). Economics in the time of COVID-19. CEPR 

Press. 

Barney, J. (1991). Firm resources and sustained competitive advantage. Journal of 

Management, 17(1), 99-120. https://doi.org/10.1177/014920639101700108 

Carroll, A. B. (2021). Corporate social responsibility: Perspectives on the CSR 

construct's development. Business & Society, 60(6), 

1258-1288. https://doi.org/10.1177/00076503211001765 

Chaffey, D., & Ellis-Chadwick, F. (2019). Digital marketing: Strategy, 

implementation & practice. Pearson. 

Christensen, C. M., Raynor, M. E., & McDonald, R. (2015). What is disruptive 

innovation? Harvard Business Review, 93(12), 44-53. 

Creswell, J. W. (2009). Research design: Qualitative, quantitative, and mixed 

methods approaches (3rd ed.). SAGE 

David, F. R., & David, F. R. (2017). Strategic Management: A Competitive 

Advantage Approach, Concepts and Cases(16th ed.). Pearson. 

Dess, G. G., McNamara, G., Eisner, A. B., & Lee, S. H. (2020). Strategic 

management: Text and cases (1st ed.). McGraw-Hill Education. 

Etikan, I., Musa, S. A., & Alkassim, R. S. (2016). Comparison of convenience 

sampling and purposive sampling. American Journal of Theoretical and 

Applied Statistics, 5(1), 1-4. https://doi.org/10.11648/j.ajtas.20160501.11 

 



 

 

Gao, W., Wei, S., Geng, C., He, J., Li, X., & Liu, S. (2024). The role of the real 

estate sector in the economy: Cross-national disparities and their 

determinants. Sustainability, 16(17), 7697. 

https://doi.org/10.3390/su16177697?urlappend=%3Futm_source%3Dresear

chgate.net%26utm_medium%3Darticle 

Ghaleb, S., & Dahiam, B. (2024). The importance of using SWOT analysis in 

business success. International Journal of Asian Business and 

Management, 3(4), 557-564. https://doi.org/10.55927/ijabm.v3i4.10857 

Grant, R. M. (2021). Contemporary strategy analysis (10th ed.). John Wiley & 

Sons. 

Gürel, E., & Tat, M. (2017). SWOT analysis: A theoretical review. The Journal of 

International Social Research, 10(51), 994-1006. 

https://doi.org/10.17719/jisr.2017.1832 

Hitt, M. A., Ireland, R. D., & Hoskisson, R. E. (2017). Strategic management: 

Competitiveness and globalization (12th ed.). Cengage Learning. 

Jamaludin, N., Imanika, M. S., Azzahra, P. R., & Nisa, R. (2023). Manajemen 

strategik. MUFAKAT: Jurnal Ekonomi, Manajemen, dan Akuntansi, 2(3) 

Kartika, R. (2024). Pengaruh profitabilitas dan likuiditas terhadap kebijakan 

dividen (Studi perusahaan pada sektor property dan real estate yang 

terdaftar di Bursa Efek Indonesia periode tahun 2019-2023). JAKP: Jurnal 

Akuntansi Keuangan dan Perpajakan, 1(2), 148-157 

https://doi.org/10.62379/jakp.v1i2.151 

Kim, W. C., & Mauborgne, R. (2020). Blue ocean strategy. Harvard Business 

Review Press. 

Kotler, P., & Armstrong, G. (2010). Principles of marketing. Pearson Education. 

Kotler, P., & Keller, K. L. (2019). Marketing management (15th ed.). Pearson. 

Mankiw, N. G. (2019). Principles of economics (8th ed.). Cengage Learning. 

Muslimin, L., Indriati, F., & Widayanti, T. (n.d.). Kajian model pengembangan 

pasar tradisional. Buletin Ilmiah Penelitian dan Pengembangan 

Perdagangan, 3. https://doi.org/10.30908/bilp.v1i2.296 

 



 

Neuendorf, K. A. (2002). The content analysis guidebook (1st ed.). Sage 

Publications. 

Panteleiev, V. (2023). Application of SWOT analysis to justify the strategy of 

hotel business enterprises. Technology Audit and Production Reserves, 1(4), 

14-19. https://doi.org/10.15587/2706-5448.2023.274918 

Paurova, V., & Gregova, E. (2020). Importance and Process of Marketing 

Environment Analysis as Strategic Analysis Tool of Business. Proceedings 

of the Fifth International Conference on Economic and Business 

Management (FEBM 2020), 720-723. Atlantis Press. 

https://doi.org/10.2991/aebmr.k.201211.125 

Peraturan Presiden Republik Indonesia Nomor 112 Tahun 2007 tentang Penataan 

dan Pembinaan Pasar Tradisional, Pusat Perbelanjaan dan Toko Modern. 

(2007). Peraturan Presiden No. 112/2007. 

https://bphn.go.id/data/documents/07pr112.pdf 

Perera, R. (2017). PESTLE analizi. Nerdynaut, 5(2), 1-8. 

Porter, M. E. (1985). Competitive advantage: Creating and sustaining superior 

performance. Free Press. 

Porter, M. E., & Kramer, M. R. (2019). Creating shared value. In G. G. Lenssen & 

N. C. Smith (Eds.), Managing sustainable business (pp. 323-346). 

Springer. https://doi.org/10.1007/978-94-024-1144-7_16 

Rangkuti, F. (2018). Analisis SWOT: Teknik Membedah Kasus Bisnis (Ed. Rev). 

PT Gramedia Pustaka Utama. 

Rogers, E. M. (2021). Diffusion of innovations (5th ed.). Free Press. 

Samuelson, P. A., & Nordhaus, W. D. (2010). Economics (19th ed.). 

McGraw-Hill. 

Schwab, K. (2017). The fourth industrial revolution. Crown Business. 

Sekaran, U., & Bougie, R. (2016). Research methods for business: A 

skill-building approach (7th ed.). Wiley. 

Setyo, I. S., & Sanaji. (2019). Traditional market management strategy in 

conditions of modern market development. Russian Journal of Agricultural 

and Socio-Economic Sciences, 94(10), 129-138. 

https://doi.org/10.18551/rjoas.2019-10.17 

 



 

Silaban, S., Simanjuntak, R. B., Purba, M. R., Lumbantobing, V. G., & Siahaan, 

A. M. (2025). Manajemen strategik untuk akuntan: Posisi strategis. 

PESHUM: Jurnal Pendidikan, Sosial dan Humaniora, 4(3), 4828-4834.          

https://doi.org/10.56799/peshum.v4i3.9084 

Sulaksana, J., & Dwirayani, D. (2024). Development strategy for village-owned 

enterprises: A case study in Majalengka Regency, West Java Province, 

Indonesia. Asian Journal of Agriculture and Allied Sciences, 42(12), 

233-248. https://doi.org/10.9734/ajaees/2024/v42i122651 

Tian, X., & Lu, H. (2023). Digital infrastructure and cross-regional collaborative 

innovation in enterprises. Finance Research 

Letters. https://doi.org/10.1016/j.frl.2023.104635 

Todaro, M. P., & Smith, S. C. (2020). Economic Development (13th ed.). Pearson. 

Utari, R., Soesilo, T. E. B., & Agustina, H. (2024). Policy analysis of sustainable 

traditional market management. Community Service for Sustainable 

Community Journal, 1(1), 

12-22. https://doi.org/10.61511/csjsc.v1i1.2024.702 

Wheelen, T. L., Hunger, J. D., Hoffman, A. N., & Bamford, C. E. 

(2018). Strategic management and business policy: Globalization, 

innovation, and sustainability (15th ed.). Pearson. 

Zulkarnain, A., Wahyuningtias, D., & Putranto, T. S. (2018). Analysis of IFE, 

EFE and QSPM matrix on business development strategy. IOP Conference 

Series: Earth and Environmental Science, 126(1), 

012062. https://doi.org/10.1088/1755-1315/126/1/012062 

 

 

 

 

 

 

 

 

 

 


