DAFTAR PUSTAKA

Adibah, R. P., Hadi, M., Zaini, A., Malang, P. N., & Malang, K. (2024). Pengaruh
Lokasi Dan Kualitas Pelayanan Terhadap Kepuasan Pelanggan ( Studi Kasus
Pelanggan Optimal Fotocopy Malang ) Pengaruh Lokasi Dan Kualitas
Pelayanan Terhadap Kepuasan Pelanggan ( Studi Kasus Pelanggan Optimal
Fotocopy Malang ). 2(12).

Afandi, B., & Parhusip, A. A. (2023). the Effect of 4P Marketing Mix on
Satisfaction J&T Express Saentis Service Users, Medan Branch. Jurnal
Multidisiplin Sahombu, 3(01), 35-45.
https://doi.org/10.58471/jms.v3i01.1662

Alicia, A., & Laulita, N. B. (2024). Analysis of the Effect of Price and Quality on
Repurchase Intention through Customer Satisfaction on Imported Vegetables

in Batam. Jurnal Maksipreneur:  Manajemen, Koperasi, Dan

Entrepreneurship, 13(2), 656—-669. https://doi.org/10.30588/jmp.v1312.1255

Alieka, C. D., Oesman, I. F., Mubarok, D. A. A., Akbar, R. R., & Jaya, R. C. (2026).
Pengaruh Visual Packaging , UGC , dan Social Proof terhadap Purchase
Intention Produk Kecantikan Lokal di Kalangan Generasi Z Indonesia
Abstrak. Jurnal Ekonomi, Manajemen, Dan Akuntansi (JEMSI), 12(2), 1580—
1591.

Alvianna, S., Husnita, 1., Hidayatullah, S., Lasarudin, A., & Estikowati, E. (2021).
Pengaruh Harga dan Kualitas Pelayanan terhadap Kepuasan Pelanggan
Panderman Coffeee Shop di Masa Pandemi Covid-19. Journal of Management
and Business Review, 18(2), 380-392.
https://doi.org/10.34149/jmbr.v18i2.286

Ananda, D. H., Yusnita, R. T., & Lestari, S. P. (2022). Analysis Of Product Design
And Product Quality To Purchase Decisions. Journal of Indonesian

Management, 2(3), 973-988. https://doi.org/10.53697/jim.v213.973

Hendra Kurniawan, 2026

PENGARUH BAURAN PEMASARAN (7P) TERHADAP KEPUASAN KONSUMEN UMKM DIGITAL Q99
UPN “Veteran” Jakarta. Fakultas Ekonomi dan Bisnis, Manajemen S1
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]



100

Anastasya, A. (2025). Apa itu UMKM? Ini definisi dan Kriteria UMKM terbaru
Menurut Peraturan Pemerintah No. 7 Tahun 2021. UKMindonesia.ld.
https://ukmindonesia.id/baca-deskripsi-posts/apa-itu-umkm-ini-definisi-dan-

kriteria-umkm-terbaru-menurut-peraturan-pemerintah-no-7-tahun-2021

Andrianto, Y., & Santoso, S. (2019). Effect of Service Quality Dimension and
Marketing Mixed Dimension of Consumer Loyalty with Consumer
Satisfaction as Mediation. [International Journal of Multicultural and
Multireligious Understanding, 6(5), 768.
https://doi.org/10.18415/ijmmu.v6i5.1136

Andriyanto, L., Syamsiar, S., Widowati, I., Agribisnis, P. S., & Pertanian, F. (2019).
Diterima tanggal : 20 Januari 2019 ; Disetujui tanggal : 21 April 2019. 20(1),
26-38.

Anggraini, M., Harinie, L. T., & Sukmani, M. (2026). Flash sales , bundling offers ,
and purchase intention : Examining the mediating effect of word of mouth in

retail consumers. 6(1), 415-428.

Anne D, A. K., Precious G, A., Mae L, G. S., Larragine R, L., Sherlyn R, R., Grace
D, R. E, Lore J, R., Miala O, S. J., Jayne S, V. R., & Dimaculangan, N. M.
(2024). Pricing Strategies and Business Performance Among Selected SMEs

in Santa Cruz, Laguna. Iconic Research and Engineering Journals, 7(11),

101-125.

Arief, D. N., Wulandari, D., & Afandi, M. F. (2023). Determinant of E-Service
Quality and Purchase Decision on the Sociolla Website. 25(6), 22-30.
https://doi.org/10.9790/487X-2506022230

Arief, M. H., Afandi, K., Kustin, K., Arifin, I. F., & Laily, N. F. (2023). Analisis
Spasial Aksesibilitas Fasilitas Kesehatan di Kabupaten Jember. Jurnal Minfo
Polgan, 12(2), 1764—-1771. https://doi.org/10.33395/jmp.v12i2.12984

Arif Fakhrudin, Maria Valeria Roeliyanti, A. (2022). Bauran Pemasaran. In

Hendra Kurniawan, 2026

PENGARUH BAURAN PEMASARAN (7P) TERHADAP KEPUASAN KONSUMEN UMKM DIGITAL
UPN “Veteran” Jakarta. Fakultas Ekonomi dan Bisnis, Manajemen S1
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]



101

Andrew’s Disease of the Skin Clinical Dermatology.

Ariffa, S. A., & Hasnur, H. (2025). Tingkat Kepuasan Pasien Di Puskesmas Kuta
Alam Tahun 2025. 6, 15917-15926.

Awaludin, M., Nuryadi, H., & Nasuha, G. (2024). Sistem Otomatisasi Berbasis
Microservice untuk Optimalisasi Pelaporan Penelitian dan Pengabdian
Masyarakat di Perguruan Tinggi. Jurnal Sistem Informasi Universitas

Suryadarma, 12(2), 16-21. https://doi.org/10.35968/jsi.v12i2.1461

Bahador, M. H. H. (2019). The Effect of Marketing Mix on Consumer.
International  Journal of Research &  Review, 6(10), 1-8.
https://www.academia.edu/download/93036954/293197-the-effect-of-digital-
marketing-mix-on-c-05296017.pdf

Bakar, R., Fauziyah, N., & Rahmat, A. (2025). Do Consumers Perceive Impulsive
Buying and Pain of Payment? E-Commerce Transactions Using Pay Later, E-
Wallet, and Cash-On-Delivery. Gadjah Mada International Journal of
Business, 27(1), 31-59. https://doi.org/10.22146/gamaijb.81568

Belay, B. S. (2022). Pengaruh Kualitas Pelayanan dan Harga terhadap Minat Beli
Ulang melalui Kepuasan Pelanggan sebagai Variabel Intervening: Studi Kasus

Pada Pelanggan Gen Z. Jurnal Bisnis, Manajemen, Dan Keuangan,

5(8.5.2017), 2003-2005.

Blom, A., Lange, F., & Hess, R. L. (2021). Omnichannel promotions and their
effect on customer satisfaction. European Journal of Marketing, 55(13), 177—
201. https://doi.org/10.1108/EJM-12-2018-0866

Bryant, M. M., & Basu, R. (2023). People, profiles, and purchases: Investigating
the impact of environmental cues in social commerce. Cogent Business and

Management, 10(3). https://doi.org/10.1080/23311975.2023.2285037

Budiman, J. C., & Handrito, R. P. (2023). Pengaruh Campign Promosi, Brand
Ambassador, dan Social Media Marketing Terhadap Keputusan Pembelian.
Jurnal Manajemen Pemasaran Dan Perilaku Konsumen, 2(4), 953-963.

Hendra Kurniawan, 2026

PENGARUH BAURAN PEMASARAN (7P) TERHADAP KEPUASAN KONSUMEN UMKM DIGITAL
UPN “Veteran” Jakarta. Fakultas Ekonomi dan Bisnis, Manajemen S1
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]



102

https://doi.org/10.21776/jmppk.2023.02.4.10

Camilleri, M. A., & Filieri, R. (2023a). Customer satisfaction and loyalty with
online consumer reviews: Factors affecting revisit intentions. International
Journal of Hospitality Management, 114.
https://doi.org/https://doi.org/10.1016/j.ijhm.2023.103575

Camilleri, M. A., & Filieri, R. (2023b). Customer satisfaction and loyalty with
online consumer reviews: Factors affecting revisit intentions. International

Journal of Hospitality Management.
https://doi.org/https://doi.org/10.1016/j.ijhm.2023.103575

Christianti, G. A., Hartoyo, & Hasanah, N. (2025). The Influence of Marketing Mix
on Customer Satisfaction, Trust, and Loyalty. Jurnal llmiah Manajemen

Kesatuan, 13(6), 4249-4260. https://doi.org/10.37641/jimkes.v1316.4117

Dayu, W., & Septiana Sari, D. (2024). The Effect of Physical Evidence, Reliability,
and Empathy on Customer Satisfaction at Setiabudi Salon. International

Journal of Management, Economic and Accounting, 2(2), 1183-1198.
https://doi.org/10.61306/ijmea

Dede Jajang Suyaman, C. C., Widiarti Widiarti, M. F., & Nurhanansyah. (2024).
Analysis of consumer satisfaction with digital marketing and service quality.

JPPI (Jurnal Penelitian Pendidikan Indonesia).

Dimas Realino, Valeria Eldyn Gula, & Sofiana Jelita. (2023). Pengaruh Kualitas
Pelayanan dan Harga terhadap Kepuasan Konsumen. Lokawati: Jurnal

Penelitian =~ Manajemen  Dan  Inovasi  Riset, 1(4), 68-81.
https://doi.org/10.61132/lokawati.v1i4.137

Dr.Supriyono, UBAIDILLAH, & WAHYUDI, A. L. I. (2024). Berbagai Aspek
Dalam Pemasaran Online Dan Penggunaan Media Sosial Sebagai Alat
Promosi. Neraca: Jurnal Ekonomi, Manajemen Dan Akuntansi, 2(1), 318—

323. https://jurnal kolibi.org/index.php/neraca/article/view/747

Edyansyah, T., Ilham, R. N., & Roni, M. (2026). Analysis Of The Effect Of

Hendra Kurniawan, 2026

PENGARUH BAURAN PEMASARAN (7P) TERHADAP KEPUASAN KONSUMEN UMKM DIGITAL
UPN “Veteran” Jakarta. Fakultas Ekonomi dan Bisnis, Manajemen S1
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]



103

Marketing Mix On Customer Satisfaction At Jeunieb City Coffee In Jeunieb
Sub-District , Bireuen Regency. 2(2), 2121-2130.

Effendy Erwan, Baiti Nur, & Hasanah Putri. (2023). Pengambilan Keputusan
Sistem Informasi Manajemen Dakwah. Jurnal Pendidikan Dan Konseling,

5(2), 4314-4320.

Fadhilah Ramadhan, M., & Purnama, N. (2024). Pengaruh Kualitas Produk, Inovasi
Produk dan Desain Produk terhadap Keunggulan Bersaing Produk Parfum
Merek Lokal HMNS: Studi Kasus pada Generasi Z di Kota Bogor. Selekta
Manajemen: Jurnal Mahasiswa Bisnis & Manajemen, 02(06), 154-166.

https://journal.uii.ac.id/selma/index

Fadillah, M. A., & Silitonga, P. (2024). Customer Experience and Physical
Environment Increasing Customer Satisfaction Through Customer Value.
ESENSI: Jurnal Manajemen Bisnis, 1, 33-49.
https://doi.org/10.56943/esensi.v27i1.26

Fajrin, T. R., & Aprianingsih, A. (2024). The Influence Of Marketing Mix (7PS)
To Customer Satisfaction Customer Loyalty And Customer Retention At
Coffeshop. EKOMBIS REVIEW: Jurnal llmiah Ekonomi Dan Bisnis, 12(3),
2645-2658. https://doi.org/10.37676/ekombis.v12i3.5335

Fatimah, 1., Hanny, R., Kunci, K., Produk, V., Produk, K., & Pembelian, K. (2024).
Pengaruh Variasi Produk dan Kualitas Produk terhadap Volume Penjualan
Produk pada Nakama Bakery di Curug. Cakrawala: Jurnal Ekonomi,
Manajemen Dan Bisnis, 1(4), 1249-1259.

https://jurnalamanah.com/index.php/cakrawala/index

Fitriana, R., Fauziyatul, N., Azrni, S., Naufal, M., Zahro, A., Astuti, D., &
Mardiana, S. S. (2025). Pemberdayaan Umkm Melalui Digitalisasi Dan
Inovasi Produk. Jurnal Abdimas Indonesia, 7(2024), 58—64.

Hasan, T. 1., Silalahi, C. 1., Rumagit, R. Y., & Pratama, G. D. (2024). UI/UX Design

Impact on E-Commerce Attracting Users. Procedia Computer Science, 245.

Hendra Kurniawan, 2026

PENGARUH BAURAN PEMASARAN (7P) TERHADAP KEPUASAN KONSUMEN UMKM DIGITAL
UPN “Veteran” Jakarta. Fakultas Ekonomi dan Bisnis, Manajemen S1
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]



104

https://doi.org/https://doi.org/10.1016/j.procs.2024.10.336

Ighomereho, S. O., Ojo, A. A., Omoyele, S. O., & Olabode, S. O. (2022). From
Service Quality to E-Service Quality: Measurement, Dimensions and Model.

25(1), 1-15. http://arxiv.org/abs/2205.00055
Indrasari, D. M. (2019). Pemasaran & Kepuasan Pelanggan.

Iswanto, Sulasti, & Ana Yuliana. (2024). The Influence of Digital Marketing,
Physical Evidence, and Price on Customer Satisfaction in the Coffee Shop

Industry. Journal of Economic Education and Entrepreneurship Studies, 5(3),
435-442. https://doi.org/10.62794/je3s.v513.4028

Juniwati, M., Tri Cahyani, N., Ridwantoro, V., & Arief Hidayat, A. (2023). Review
Determinasi Sistem Informasi Manajemen: Database, Komputer dan
Software. Jurnal Ekonomi Manajemen Sistem Informasi, 4(6), 958-967.
https://doi.org/10.31933/jemsi.v4i6.1602

Kartikasari, R. D., Irham, 1., & Mulyo, J. H. (2018). Tingkat Kepuasan Konsumen
Terhadap Penerapan Bauran Pemasaran di Pasar Tradisional di Indonesia.

Agro Ekonomi, 29(2), 218-230. https://jurnal.ugm.ac.id/jae/

Kim, J., & Yum, K. (2024). Enhancing Continuous Usage Intention in E-Commerce
Marketplace Platforms: The Effects of Service Quality, Customer Satisfaction,
and Trust. Applied Sciences (Switzerland), 14(17).
https://doi.org/10.3390/app14177617

Kowalska, M. (2020). Sme managers’ perceptions of sustainable marketing mix in
different socioeconomic conditions—a comparative analysis of sri lanka and
poland. Sustainability (Switzerland), 12(24), 1-23.
https://doi.org/10.3390/su122410659

Kusumaningrum, D. M. (2023). The Influence of the Marketing Mix on Customer
Satisfaction. 1(2), 192-207.

Hendra Kurniawan, 2026

PENGARUH BAURAN PEMASARAN (7P) TERHADAP KEPUASAN KONSUMEN UMKM DIGITAL
UPN “Veteran” Jakarta. Fakultas Ekonomi dan Bisnis, Manajemen S1
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]



105

Lai, P. L., Jang, H., Fang, M., & Peng, K. (2022). Determinants of customer
satisfaction with parcel locker services in last-mile logistics. Asian Journal of
Shipping and Logistics, 38(1), 25-30.
https://doi.org/10.1016/j.ajs1.2021.11.002

Latola, F. Z., Mandey, S. L., & Lintong, D. C. A. (2025). Manado The Influence Of
Digital Marketing , Product Innovation And Brand Equity On Consumer
Satisfaction Kopi Kenangan At Kawasan Megamas Manado Jurnal Emba Vol .
13 No . I Januari 2025, Hal . 67-78. 13(1), 67-78.

Lestari, D. A., Aswat, I., & Yantiana, N. (2024). Implementation of the Value for
Money Concept in Measuring Financial Performance at the Library and
Archives Service of West Kalimantan Province. Jurnal Ilmiah Manajemen

Kesatuan, 12(5), 1519-1530. https://doi.org/10.37641/jimkes.v1215.2532

Li, L., Yuan, L., & Tian, J. (2023). Influence of online E-commerce interaction on
consumer satisfaction based on big data algorithm. Heliyon, 9(8).

https://doi.org/10.1016/j.heliyon.2023.e18322

Maharani, D. A., Hidayat, W., & Wijayanto, A. (2023). Pengaruh Customer
Experience dan Harga terhadap Kepuasan Pelanggan (Studi pada Pelanggan
Mitra Swalayan Kota Tegal). Jurnal llmu Administrasi Bisnis, 12(2), 447-456.
https://ejournal3.undip.ac.id/index.php/jiab/article/view/37756

Mariansyah, A. . & S. A. (2020). Pengaruh Kualitas Produk, Kualitas Pelayanan,
dan Harga Terhadap Kepuasan Konsumen Cafe Kabalu. Jurnal llmiah Bina

Manajemen, 3(2), 134—146. www.investor.iddi

Mariska. (2024). Kriteria UMKM Menurut Peraturan Baru. Seputar Hukum.
https://kontrakhukum.com/article/peraturan-baru-umkm/

Musman, A. (2024). Strategi Manajemen Kepuasan Pelanggan:Ketahui faktor &

cara analisis loyalitas pelanggan dengan buku ini. Ank Hebst Indonesia.

Hendra Kurniawan, 2026

PENGARUH BAURAN PEMASARAN (7P) TERHADAP KEPUASAN KONSUMEN UMKM DIGITAL
UPN “Veteran” Jakarta. Fakultas Ekonomi dan Bisnis, Manajemen S1
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]



106

Nasional, B. P. K. (2024). GRAFIK PENGADUAN 2017 - 2024.
https://bpkn.go.id/statistik_pengaduan

Ndlovu, M. N., Ndlovu, E. N., & Ebewo, P. E. (2025). The Intersection of Business
Models and SME Performance: A Bibliometric Analysis of Research Trends.
Administrative Sciences, 15(4). https://doi.org/10.3390/admsci15040143

Nela Puspita Florensia, Nurulita, M. P., Gloria Recita, & Jadiaman Parhusip.
(2024). Peran Distribusi Nilai Rata-Rata dalam Menganalisis Kualitas
Layanan IT dengan Pendekatan Statistika untuk Pengukuran Kinerja Sistem.
Teknik:  Jurnal Illmu  Teknik  Dan  Informatika, 4(2), 30-38.
https://doi.org/10.51903/teknik.v4i2.579

Nurbaiti, Anika, R., Khoiriah Siregar, W., & Afriyanti, Y. (2023). Konsep Dasar
Sistem Infomasi Dalam Perkembangan Bisnis Digital. Jurnal Ekonomi Dan

Bisnis Digital, 1(2), 190—196.

Nursalim, C. P., Tannia, & Robert, A. (2025). Service Quality and Perceived Value
Toward Customer Satisfaction in E-Commerce Delivery: The Role of Trust.
International Journal of Applied Business and International Management,

10(1), 136-153. https://doi.org/10.32535/1jabim.v1011.3741

Ortega, A. M., & Tabares, F. A. (2023). Psychological pricing: Myth or reality?
The impact of nine-ending prices on purchasing attitudes and brand revenue.
Journal of Retailing and Consumer Services.

https://doi.org/https://doi.org/10.1016/j.jretconser.2022.103206

Pebrianto, D., Moelyati, T. A., & Nurrahmi., M. (2025). Effect of Product, Price,
Place and Promotion on Customer Satisfaction: The Case of PT Palembang
Agro Sejahtera South Sumatera. International Journal of Marketing & Human

Resource Research.

Pongtambing, Y. S., Pitrianti, S., Sadno, M., Admawati, H., & Sampetoding, E. A.
M. (2023). Peran dan Peluang Kecerdasan Buatan dalam Proses Bisnis
UMKM. [Ininnawa : Jurnal Pengabdian Masyarakat, 1(2), 201-206.

Hendra Kurniawan, 2026
PENGARUH BAURAN PEMASARAN (7P) TERHADAP KEPUASAN KONSUMEN UMKM DIGITAL

UPN “Veteran” Jakarta. Fakultas Ekonomi dan Bisnis, Manajemen S1
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]



107

https://doi.org/10.26858/ininnawa.v1i2.564

Poulan, V. A. M,, Lapian, S. L. H. V. ., & Tielung, M. V. . (2022). The Effect of
Product Quality and Product Price Towards Customers Satisfaction at

Blackcup Coffee and Roaster Manado. Journal of Emba, 10(4), 608—616.

Pradina, S. S., & Rismawati. (2024). Pengaruh Marketing Mix Terhadap Customer
Satisfaction Pada Aplikasi Zalora Indonesia. Jurnal Ilmu Dan Riset

Manajemen, 13(2), 161-177.

Pyplacz, P., & Zukovskis, J. (2023). Implementing Robotic Process Automation in
small and medium-sized enterprises - implications for organisations. Procedia

Computer Science, 225, 337-346. https://doi.org/10.1016/j.procs.2023.10.018

Rachmawati, D. A., Muhtarom, A., Cahyano Puguh, & Yaskun Mohammad.
(2023). Pengaruh Kualitas Produk, Inovasi Produk, Promosi, Harga dan
Lokasi terhadap Keputusan Pembelian Dimediasi Kepuasan Konsumen pada
UMKM Kabupaten Lamongan (Metode Structural Equation Modelling
(SEM)- Partial Least Square (PLS)). Jurnal Penelitian Manajemen Terapan
(PENATARAN), 8(1), 33-39.
https://journal.stieken.ac.id/index.php/penataran/article/view/721

Rahiem, M. D. H. (2025). Towards Resilient Societies: The Synergy of Religion,
Education, Health, Science, and Technology. CRC Press.

Rahim, E., & Mohamad, R. (2021). Strategi Bauran Pemasaran ( Marketing Mix )
Dalam Perspektif Syariah. MUTAWAZIN (Jurnal Ekonomi Syariah), 2(1), 15—
26. https://doi.org/10.54045/mutawazin.v2il.234

Ridoanto, T., Mislinawati, & Triaudi, G. (2020). Kepuasan Konsumen. In
Pengaruh Pengalaman, Pengetahuan Dan Keterampilan Auditor Terhadap
Kualitas Audit. http://repo.darmajaya.ac.id/2870/5/BAB IL.pdf

Rita, P., Oliveira, T., & Farisa, A. (2019). The impact of e-service quality and
customer satisfaction on customer behavior in online shopping. Heliyon,

5(10), €02690. https://doi.org/10.1016/j.heliyon.2019.02690

Hendra Kurniawan, 2026

PENGARUH BAURAN PEMASARAN (7P) TERHADAP KEPUASAN KONSUMEN UMKM DIGITAL
UPN “Veteran” Jakarta. Fakultas Ekonomi dan Bisnis, Manajemen S1
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]



108

Rosidin, Novianti Rezki, Ningsih Kori Puspita, Haryadi Dedi, Giatika Chrisnawati,
& Anripa Nuralfin. (2024). Peran Kecerdasan Buatan DalamPengembangan
Sistem OtomatisasiProses Bisnis. Jurnal Review Pendidikan Dan Pengajaran,

7(3), 9320-9329.

Rumagit, I. B. P., Karamoy, H., & Afandi, D. (2022). Analisis Pengukuran Kinerja
Instansi Pemerintah Dengan Menggunakan Konsep Value For Money Pada
Dinas Pariwisata Kota. 17(1), 13-22.

Saffanah, L., Handayani, P. W., & Sunarso, F. P. (2023). Actual purchases on
Instagram Live Shopping: The influence of live shopping engagement and
information technology affordance. Asia Pacific Management Review, 28(2),

204-214. https://doi.org/10.1016/j.apmrv.2022.09.002

Saidani, B., & R Sudiarditha, I. K. (2019). Marketing Mix-7Ps: The Effect on
Customer Satisfaction. Jurnal Pendidikan Ekonomi Dan Bisnis (JPEB), 7(1),
72-86. https://doi.org/10.21009/jpeb.007.1.7

Sari, H. P. (2025). Pengaruh People, Process, dan Physical Evidence Terhadap
Kepuasan Konsumen “UMKM LAPAK” di Kota Pasuruan. JIMU: Jurnal
Ilmiah Multi Disiplin, 03(04), 1069—-1078.

Selfiyah, M. N. S., & Sri Hindarti. (2023). Pengaruh Bauran Pemasaran Terhadap
Kepuasan Konsumen Produk Batu Chocolate (Studi Kasus Umkm Mandiri
Sukses). Jurnal Ketahan Pangan, 7(2), 247-259.

Setio, S., & Kurnia Wahjudono, D. B. (2020). Pengaruh Marketing Mix Terhadap
Kepuasan Dan Loyalitas Customer Hotel Amaris Darmo Surabaya. EKUITAS
(Jurnal Ekonomi Dan Keuangan), 4(3), 396—420.
https://doi.org/10.24034/j25485024.y2020.v4.13.4558

Sinaga, B. G., & R, P. M. T. (2020). Analysis of Service Quality on Customer
Satisfaction at PT. Telkom Medan. Scientific Journal of Methonomic
Methonomie, 1-9.

Hendra Kurniawan, 2026
PENGARUH BAURAN PEMASARAN (7P) TERHADAP KEPUASAN KONSUMEN UMKM DIGITAL

UPN “Veteran” Jakarta. Fakultas Ekonomi dan Bisnis, Manajemen S1
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]



109

Sindhu, P., & Bharti, K. (2023). The Effects of Atmospherics and Influencers on
Purchase Intention in Social Commerce. Journal of Database Management,

34(1), 1-23. https://doi.org/10.4018/JDM.317222

Sinemus, K., Zielke, S., & Dobbelstein, T. (2025). Improving consumer satisfaction
through shopping app features: A Kano-based approach. Journal of Retailing
and Consumer Services, 85(September 2024), 104243.
https://doi.org/10.1016/j jretconser.2025.104243

South, A. (2022). On Budgeting. OECD Journal on Budgeting, 2012(1), 1.

Sudirman, A., Halim, F., Sinaga, O. S., & Marpaung, F. K. (2021). Reflection on
Customer Satisfaction Using the Jaket Application in Terms of Aspects of E-

Service Quality, Price, and Brand Awareness. Target : Jurnal Manajemen

Bisnis, 3(1), 37-48. https://doi.org/10.30812/target.v3il1.1082

Sugiarti, V., & Stiadi, M. (2024). Pengaruh Physical Evidence Dan Service Quality
Terhadap Customer Satisfaction Di Rsia Budi Medika Kolaka. Jambura, 7(2),
954-962. http://ejurnal.ung.ac.id/index.php/JIMB

Supriyatna, A., Carolina, 1., & Widiati, W. (2023). Optimasi Proses Pembelian
Bahan Baku Melalui Sistem Informasi Berbasis Web. Jurnal Sistem Informasi

Akuntansi, 4(2), 93—101. https://doi.org/10.31294/justian.v412.2068

Talmera, A. T., Wardhana, M., & Ratnasari, V. (2024). Analysis of the Impact of
UI/UX Elements on User Satisfaction and Loyalty In E-Commerce Platforms:
An Empirical Study on the Tokopedia Platform. Journal of Social Research,
2023, 1756-1768.

Tiara, T., Lestari, S. P., & Barlian, B. (2022). The Effect of Production Process and
Product Innovation on Product Quality (Survey on Convection Sinar Bintang
Pangandaran) Pengaruh Proses Produksi dan Inovasi Produk Terhadap
Kualitas Produk (Survei pada Konveksi Sinar Bintang Pangandaran). Journal

of Indonesian Management, 2(2), 329-338.

Hendra Kurniawan, 2026

PENGARUH BAURAN PEMASARAN (7P) TERHADAP KEPUASAN KONSUMEN UMKM DIGITAL
UPN “Veteran” Jakarta. Fakultas Ekonomi dan Bisnis, Manajemen S1
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]



110

Tirtayasa, S., Syahrial, H., Nasib, & Nofriza, B. (2022). The Effect of Market
Orientation and Product Innovation on Performance-Mediated Competitive
Advantage Marketing(Case Study of MSME Boutiq Women in Medan Market
Center). International Journal of Applied Finance and Business Studies, 10(1),
23-30. https://ijafibs.pelnus.ac.id/index.php/ijafibs/article/view/47

Tjiptono, F., & Diana, A. (2019). KEPUASAN PELANGGAN Konsep, Pengukuran,
& Strategi (A. Diana (ed.)). Penerbit ANDI.

Vazquez, E. E., Patel, C., Alvidrez, S., & Siliceo, L. (2023). Images, reviews, and
purchase intention on social commerce: The role of mental imagery vividness,
cognitive and affective social presence. Journal of Retailing and Consumer

Services, 74(May), 103415. https://doi.org/10.1016/j.jretconser.2023.103415

Visterman Waruwu, E., Mendrofa, S. A., Zega, Y., & Waruwu, R. M. P. (2025).
Analisis Kemudahan Akses Pelayanan Administrasi dengan Didukung oleh
Komunikasi yang Efektif di Kantor Camat Lolofitu Moi Kabupaten Nias
Barat. Jurnal Riset Manajemen Dan Akuntansi, 5(3), 258-271.
https://doi.org/10.55606/jurima.v5i3.5738

Wang, Q., & Chen, H. (2022). Better or Worse? Effects of online promotion habits
on customer value: An empirical study. Journal of Retailing and Consumer

Services. https://doi.org/https://doi.org/10.1016/j.jretconser.2022.103018

Widodo, T., & Setyawan, A. (2023). Pengaruh Kualitas Produk, Harga, Promosi
Dan Distribusi Terhadap Kepuasan Konsumen Umkm Olahan Singkong Dan
Ubit “Yaska 577 Tingkir Salatiga. Among Makarti, 16(1), 36-51.
https://doi.org/10.52353/ama.v1611.409

Xie, Y., Boudouaia, A., Xu, J., AL-Qadri, A. H., Khattala, A., Li, Y., & Aung, Y.
M. (2023). A Study on Teachers’ Continuance Intention to Use Technology in
English Instruction in Western China Junior Secondary Schools. Sustainability

(Switzerland), 15(5). https://doi.org/10.3390/su15054307

Hendra Kurniawan, 2026

PENGARUH BAURAN PEMASARAN (7P) TERHADAP KEPUASAN KONSUMEN UMKM DIGITAL
UPN “Veteran” Jakarta. Fakultas Ekonomi dan Bisnis, Manajemen S1
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]



111

Yudha, N. V., Hartono, B., & Widodo, D. (2025). Analisis Dimensi Mutu Gap
Servqual Terhadap Csi Serta. 9, 8633-8644.

Hendra Kurniawan, 2026

PENGARUH BAURAN PEMASARAN (7P) TERHADAP KEPUASAN KONSUMEN UMKM DIGITAL
UPN “Veteran” Jakarta. Fakultas Ekonomi dan Bisnis, Manajemen S1
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]



