
Shafira Natasha Khairani, 2026 
GLOKALISASI WARDAH DALAM MENINGKATKAN CITRA PRODUK KECANTIKAN HALAL 
INDONESIA DI PASAR GLOBAL TAHUN 2020-2025 
UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional 
[www.upnvj.ac.id – www.library.upnvj.ac.id – www.repository.ac.id] 

 

 67 

DAFTAR PUSTAKA 
 

Adianti, S. N., & Ayuningrum, F. (2023). Pengaruh Label Halal terhadap 
Keputusan Pembelian Produk Kosmetik Wardah. Jurnal Al-Fatih Global 
Mulia, 5(1), 45–56. https://jurnalglobalmulia.or.id/index.php/alfatih 

Adiba, H. A. F., Indikasari, P., Della, R. C. M., Santoso, M. B., & Zakiyah, N. F. 
(2025). Pengaruh Brand Ambassador dan Brand Image (Dewi Sandra) 
Terhadap Keputusan Pembelian Produk Wardah di TikTok (Studi Kasus 
Fanbase Dewi Sandra di Surakarta). Dinamika Kreatif Manajemen Strategis, 
7(2), 61–73. https://journalversa.com/s/index.php/dkms 

Affan, M. W. (2022). Analisis Penggunaan E-Commerce: Faktor Yang 
Mempengaruhi dan Dampaknya Bagi UMKM. Jurnal Akademi Akuntansi, 
5(3), 392–403. https://doi.org/10.22219/jaa.v5i3.22013 

Alamuri, S., & Aluvala, R. (2024). Glocalization: an analysis into it’s conceptual 
and strategic underpinnings. Brazilian Journal of Development, 10(5), 
e69567. https://doi.org/10.34117/bjdv10n5-031 

Almanhaj. (n.d.). Hindarilah Hal-hal yang Diharamkan! Retrieved September 18, 
2025, from https://almanhaj.or.id/25767-hindarilah-hal-hal-yang-
diharamkan.html 

Anholt, S. (2003). Brand New Justice: How Branding Places and Products Can 
Help the Developing World. Elsevier Butterworth-Heinemann. 

Annisa, R. N. (2023). Perkembangan Glokalisasi 期間限定 (Kikan Gentei) 
Campaign (Starbucks Coffee Japan) Tahun 2006 - 2022 [Universitas 
Hasanuddin]. http://repository.unhas.ac.id:443/id/eprint/30813 

ANTARA News. (2025). Wardah Colourverse hadirkan inovasi personal colour 
berbasis AI. https://www.antaranews.com/berita/4634281/wardah-
colourverse-hadirkan-inovasi-personal-colour-berbasis-ai 

Antonny, D. (2025, March 23). Tantangan Kompetisi Global dan Strategi 
Pemasaran Wardah. https://davidantonny.com/bisnis/strategi-pemasaran-
wardah 

Assa, I. R., & Harahap, N. (2025). The Branding of Wardah on E-Commerce 
Shopee to Enhance Sales Among Female Consumers in Medan. Jurnal 
Ranah Komunikasi, 9(1), 1–12. http://ranahkomunikasi.fisip.unand.ac.id/ 

Assayuti, L. (2019). Strategi Korea Selatan dalam Meningkatkan Ekspor Produk 
Kosmetik (K-Beauty) di Indonesia pada Tahun 2013-2018 [Universitas 
Muhammadiyah Yogyakarta]. 
http://repository.umy.ac.id/handle/123456789/28117 



Shafira Natasha Khairani, 2026 
GLOKALISASI WARDAH DALAM MENINGKATKAN CITRA PRODUK KECANTIKAN HALAL 
INDONESIA DI PASAR GLOBAL TAHUN 2020-2025 
UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional 
[www.upnvj.ac.id – www.library.upnvj.ac.id – www.repository.ac.id] 

 

 68 

Asyiah, N. (2024, November). Paragon Corporation Ungkap Rahasia Sukses dan 
Buka Peluang Karir dalam Acara ITB Integrated Career Days. 
https://kemahasiswaan.itb.ac.id/beranda/read/berita/2409/id/paragon-
corporation-ungkap-rahasia-sukses-dan-buka-peluang-karir-dalam-acara-itb-
integrated-career-days 

Azzahra, M. F. (2024). Glokalisasi Kuliner Sushi Jepang di Kota Palembang 
[Universitas Sriwijaya]. http://repository.unsri.ac.id/id/eprint/157124 

Beauty Insider Malaysia. (2024, July 30). Wardah Skinverse 2024 Broke 
Boundaries and Show Us The Future with RoboSkinTM. 
https://beautyinsider.my/wardah-skinverse-2024-broke-boundaries-and-
show-us-the-future-with-roboskin/ 

BPJPH Halal. (2024, October 11). H20 2024 Ditutup, Hasilkan 52 MRA hingga 
Komunike Penguatan Ekosistem Halal Global | Badan Penyelenggara 
Jaminan Produk Halal. https://bpjph.halal.go.id/detail/h20-2024-ditutup-
hasilkan-52-mra-hingga-komunike-penguatan-ekosistem-halal-global 

BPJPH Halal. (2025, June 21). Dihadiri 40 Negara, Hari Pertama IIHF Hasilkan 
16 MoU dan 11 MRA untuk Perkuat Ekosistem Halal Global | Badan 
Penyelenggara Jaminan Produk Halal. 
https://bpjph.halal.go.id/detail/dihadiri-40-negara-hari-pertama-iihf-hasilkan-
16-mo-u-dan-11-mra-untuk-perkuat-ekosistem-halal-global 

BPOM. (2025, July 30). Kepala BPOM Tinjau Fasilitas Paragon: Dorong Inovasi 
dan Standardisasi Industri Kosmetik Indonesia. Badan Pengawas Obat Dan 
Makanan. https://www.pom.go.id/berita/kepala-bpom-tinjau-fasilitas-
paragon-dorong-inovasi-dan-standardisasi-industri-kosmetik-indonesia 

Campaign. (2024, September 20). Top 10 beauty brands in Southeast Asia. 
https://www.campaignasia.com/article/top-10-beauty-brands-in-southeast-
asia/498066 

CNN Indonesia. (2018, September 25). Kosmetik Halal RI jadi Eksportir Terbesar 
Ketiga di Malaysia. CNN. 
https://www.cnnindonesia.com/ekonomi/20180924190501-92-
332811/kosmetik-halal-ri-jadi-eksportir-terbesar-ketiga-di-malaysia 

Darti, Y. (2017). Peran Fatwa Majelis Ulama Indonesia (MUI) dalam 
Pembangunan Hukum di Indonesia. Jurnal Reformasi Hukum, 21(1), 139–
167. 

Data Indonesia. (2025). 8 Negara dengan Restoran McDonald’s Terbanyak pada 
2022. https://dataindonesia.id/varia/detail/8-negara-dengan-restoran-
mcdonalds-terbanyak-pada-2022 



Shafira Natasha Khairani, 2026 
GLOKALISASI WARDAH DALAM MENINGKATKAN CITRA PRODUK KECANTIKAN HALAL 
INDONESIA DI PASAR GLOBAL TAHUN 2020-2025 
UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional 
[www.upnvj.ac.id – www.library.upnvj.ac.id – www.repository.ac.id] 

 

 69 

Daulay, A. (2024). How Indomie Survived and Led in the Middle East. 
International Journal of Management Science and Application, 3(2), 1–10. 
https://doi.org/10.58291/ijmsa.v3i2.133 

Detik Finance. (2024, September 23). Wardah Raih Market Share Tertinggi untuk 
Moisturizer Lokal di e-Commerce. https://finance.detik.com/berita-ekonomi-
bisnis/d-7553823/wardah-raih-market-share-tertinggi-untuk-moisturizer-
lokal-di-e-commerce 

Dinnie, K. (2008). Nation Branding: Concepts, Issues, Practice. 

Dwijayanto, A. (2018, January 25). Paragon kembangkan Wardah sampai keluar 
negeri. Industri Kontan. https://industri.kontan.co.id/news/paragon-
kembangkan-wardah-sampai-keluar-negeri?page=all 

Edithania, R. O. (2018). Pengaruh Nation Branding “Pesona Indonesia” Terhadap 
Minat Berkunjung Wisatawan Nusantara (Survei Pada Pengikut Instagram 
@pesonaid_travel). Kompetisi - Jurnal Manajemen Bisnis, 13(1). 
https://www.slideshare.net/GunawanWicaksono2/bali-forum-sdm-bali-19-des 

Fahurrozak. (2025, February 16). 25 Ribu Pengunjung Hadir di Wardah 
Colourverse, Selanjutnya Sambangi Malaysia. Media Indonesia. 
https://mediaindonesia.com/hiburan/744301/25-ribu-pengunjung-hadir-di-
wardah-colourverse-selanjutnya-sambangi-malaysia 

Farah ID. (2024, April 27). Terus Memberi Manfaat, Wardah Hadirkan “Wardah 
SKINVERSE-Science Powered Skincare” di Senayan City. 
https://www.farah.id/read/2024/05/27/16543/terus-memberi-manfaat-
wardah-hadirkan-%E2%80%9Cwardah-skinverse-science-powered-
skincare%E2%80%9D-di-senayan-city 

Faridah, H. D. (2019). Sertifikasi Halal di Indonesia: Sejarah, Perkembangan, dan 
Implementasi. Journal of Halal Product and Research, 2(2), 68–78. 

Geni, F. P. L., & Budiyanti, E. (2025). Potensi Pasar Industri Kecantikan di 
Indonesia. 

Go Trading Asia. (2019). Wardah, Bringing Halal Cosmetics to the World. 
https://www.gotradingasia.com/tradingasia/1260-wardah-bringing-halal-
cosmetics-to-the-world 

Good Money ID. (2020, June 26). Pendiri Wardah Ungkap Rahasia Strategi 
Bisnis Agar Survive Di Tengah Pandemi. https://goodmoney.id/pendiri-
wardah-ungkap-rahasia-strategi-bisnis-agar-survive-di-tengah-pandemi/ 

GoodStats. (2025, July 22). 10 Jawara Brand Perawatan dan Kecantikan di 
Shopee: Skintific, Wardah dan Glad2Glow Pimpin Pasar. 
https://goodstats.id/article/10-jawara-brand-perawatan-dan-kecantikan-di-
shopee-skintific-wardah-dan-glad2glow-pimpin-pasar-OT8M1 



Shafira Natasha Khairani, 2026 
GLOKALISASI WARDAH DALAM MENINGKATKAN CITRA PRODUK KECANTIKAN HALAL 
INDONESIA DI PASAR GLOBAL TAHUN 2020-2025 
UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional 
[www.upnvj.ac.id – www.library.upnvj.ac.id – www.repository.ac.id] 

 

 70 

Harahap, N. (2020). Penelitian Kualitatif (H. Sazali, Ed.; 1st ed.). Wal Ashri 
Publishing. 

Haris, U. K., & Hariyanto, D. (2024). Personal Branding Analysis of 
@tasyafarasya as a Beauty Influencer on TikTok. Procedia of Social Sciences 
and Humanities, 7, 404–422. 
https://doi.org/https://doi.org/10.21070/pssh.v7i.617 

Hartanto. (2018). Strategi Perusahaan Multinasional di Era Globalisasi (Studi 
Kasus Glokalisasi Dalam Ekspansi “Indomie” Ke Pasar Timur Tengah dan 
Afrika). Jurnal Populis, 3(5). 

Hermawan, S., & Amirullah, M. S. (2016). Metode Penelitian Bisnis: Pendekatan 
Kuantitatif & Kualitatif. Media Nusa Creative. 
http://eprints.umsida.ac.id/id/eprint/6233 

Hestiningdyah, W. (2024, May 28). Wardah SKINVERSE “Science Powered 
Skincare”, Berkolaborasi dengan Skin Experts. Berita Jatim. 
https://beritajatim.com/wardah-skinverse-science-powered-skincare-
berkolaborasi-dengan-skin-experts 

Huwaida, A. N., Adinugraha, H. H., & Ismanto, K. (2025). Peran Kreativitas 
dalam Pengembangan Produk Kosmetik Halal: Studi pada Produk Wardah. 
Jurnal Sahmiyya UIN K.H. Abdurrahman Wahid Pekalongan, 4(1), 123–132. 

Inaya, N. S. R., & Sodiq, S. (2023). Representasi Konsep Halal pada Iklan 
Kosmetik Wardah. BAPALA, 10, 271–285. 

Indonesia Inside. (2024, March 5). Wardah Beauty Jalin Kemitraan Bisnis dengan 
Retailer Kecantikan Terkemuka Brunei  - Indonesiainside.id. 
https://indonesiainside.id/ekonomi/2024/03/05/wardah-beauty-jalin-
kemitraan-bisnis-dengan-retailer-kecantikan-terkemuka-brunei 

Indonesia Investment Promotion Center. (n.d.). Indonesian Beauty Industry 
Continues to Advance: Promising Opportunities for Expansion and 
Innovation! Retrieved September 7, 2025, from 
https://www.iipcnewyork.org/post/indonesian-beauty-industry-continues-to-
advance-promising-opportunities-for-expansion-and-innovatio 

Jailani, N., & Adinugraha, H. H. (2022). The Effect of Halal Lifestyle on 
Economic Growth in Indonesia. Journal of Economics Research and Social 
Sciences, 6(1), 44–53. https://doi.org/10.18196/jerss.v6i1.13617 

Jariah, Y. A. (2022). McDonald’s dalam Menggunakan Glokalisasi sebagai 
Metode Ekspansi Kapital dalam Aktivitasnya di Kota Makassar. Universitas 
Bosowa Makassar. 

KBRI Doha. (2025, May 19). KBRI Doha Fasilitasi Kolaborasi Strategis 
ParagonCorp dan Al Mujadilah Qatar untuk Majukan Kepemimpinan 
Perempuan Global Berbasis Iman. Kementerian Luar Negeri Republik 



Shafira Natasha Khairani, 2026 
GLOKALISASI WARDAH DALAM MENINGKATKAN CITRA PRODUK KECANTIKAN HALAL 
INDONESIA DI PASAR GLOBAL TAHUN 2020-2025 
UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional 
[www.upnvj.ac.id – www.library.upnvj.ac.id – www.repository.ac.id] 

 

 71 

Indonesia. https://kemlu.go.id/berita/kbri-doha-fasilitasi-kolaborasi-strategis-
paragoncorp-dan-al-mujadilah-qatar-untuk-majukan-kepemimpinan-
perempuan-global-berbasis-iman?type=publication 

Khalisa, A. P. (2024, November 10). Wardah Skin Science Academy, Wadah Baru 
untuk Skintellectual Indonesia. Fimela. 
https://www.fimela.com/beauty/read/5766927/wardah-skin-science-
academy-wadah-baru-untuk-skintellectual-indonesia?page=3 

Khoiriyah, E. Z., Dari, A. W., Novelika, L. R., & Fahrullah, A. (2024). Trends and 
Challenges Industry Halal Cosmetics: Opportunities Growth in Indonesia and 
Global Markets. Creative Economics and Tourism Anda Halal Ecosystem 
(CETHE), 2(2), 1–11. 

Kumar, A. (2025, March 20). Haute Living Executive Q&A: Paragon’s Global 
Expansion and Commitment to Innovation in Beauty - Haute Living. Haute 
Living. https://hauteliving.com/2025/03/haute-living-executive-qa-paragons-
global-expansion-and-commitment-to-innovation-in-beauty/766504/ 

Kumparan. (2022, October 4). Dukung Klamby di London Fashion Week 2023, 
Wardah Raih Best Beauty Award. 
https://kumparan.com/kumparanwoman/dukung-klamby-di-london-fashion-
week-2023-wardah-raih-best-beauty-award-1yymz4TOrVf/2 

kumparanWOMAN. (2025, February 9). Wardah Colourverse Ajak Beauty 
Enthusiast Cek Personal Color Lewat Teknologi AI. 
https://kumparan.com/kumparanwoman/wardah-colourverse-ajak-beauty-
enthusiast-cek-personal-color-lewat-teknologi-ai-24T44vqLn2L 

Kurniawan. (2021). Halal Product Market Expansion: A Study of Wardah 
Cosmetics in Malaysia. International Journal of Advance Research and 
Innovative Ideas in Education, 7(6), 2021. www.ijariie.com 

Kusuma, R. P., & Muttaqin, M. I. (2025). The Prospects of the Halal Industry in 
the Next 10 Years: Perspectives on How China Can Further Play Its Role 
and Strengthen Its Position (pp. 240–251). https://doi.org/10.2991/978-94-
6463-646-8_16 

Lindawati, D. (2021, November 5). Masuki Market Global, Pabrik Paragon 
Dikunjungi Calon Perwakilan Perdagangan Kemendag RI. Tugu Jatim ID. 
https://tugujatim.id/masuki-market-global-pabrik-paragon-dikunjungi-calon-
perwakilan-perdagangan-kemendag-ri/ 

LPPOM MUI. (n.d.). Regulasi Halal Di Indonesia | Lembaga Pemeriksa Halal 
(LPH) LPPOM Sertifikasi Halal. Retrieved September 29, 2025, from 
https://halalmui.org/regulasi-halal-di-indonesia/ 

Mae, J. (2024, January 16). Dewi Sandra, Ayana Moon Sampai Putri Tanjung 
Tampil di Wardah Brave Beauty Summit. Harper Bazaar. 



Shafira Natasha Khairani, 2026 
GLOKALISASI WARDAH DALAM MENINGKATKAN CITRA PRODUK KECANTIKAN HALAL 
INDONESIA DI PASAR GLOBAL TAHUN 2020-2025 
UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional 
[www.upnvj.ac.id – www.library.upnvj.ac.id – www.repository.ac.id] 

 

 72 

https://harpersbazaar.co.id/articles/read/1/2024/19821/dewi-sandra-ayana-
moon-sampai-putri-tanjung-tampil-di-wardah-brave-beauty-summit 

Marketeers. (2025, February 10). Wardah Colourverse Resmi Digelar, Era Baru 
Personal Color dengan Teknologi AI. https://www.marketeers.com/wardah-
colourverse-resmi-digelar-era-baru-personal-color-dengan-teknologi-ai/ 

Morrison, S., & Crane, F. G. (2007). Building the service brand by creating and 
managing an emotional brand experience. Journal of Brand Management, 
14(5), 410–421. https://doi.org/10.1057/palgrave.bm.2550080 

Nurhayati, C., Rosyidah, I., Jamilah, J., & Kasyfiyullah. (2020). Teori Perubahan 
Sosial. In Buku Materi Pokok SOSI4305 (3rd ed., 5). Universitas Terbuka. 

Nye, J. S. (2008). Public diplomacy and soft power. Annals of the American 
Academy of Political and Social Science, 616(1), 94–109. 
https://doi.org/10.1177/0002716207311699 

Ochi, E. (2025, February 20). Personal Color Analysis hingga Talkshow, Intip 
Keseruan di Wardah Colourverse, yuk! - Beauty Journal. Beauty Journal. 
https://www.beautyjournal.id/article/wardah-colourverse-2025 

Oktaviani, P., Widiyan, F. S. P., An-Nafi’ah, N. M., & Zuhri, S. (2024). The Role 
of The “Tasya Farasya Approved” Label in The Purchase Decision of The 
Skintific Brand Peran Label “Tasya Farasya Approved” Dalam Keputusan 
Pembelian Brand Skintific. 1(2), 280–287. 
https://doi.org/https://doi.org/10.3342/juskop.v1i2.376 

Paragon Corp. (2020, August 28). 360 Virtual Tour - Pabrik Paragon - YouTube. 
YouTube. https://www.youtube.com/watch?v=20w1s_ML9fk 

Paragon Innovation. (2022, February 16). Local Brand Went Global: Paragon 
Begins to Expand to the Halal Global Market through a Collaboration with 
Indonesian Ministry of Trade - news - ParagonCorp. https://www.paragon-
innovation.com/post/news/2Up7dIU81B35GHo 

Peraturan Badan Pengawas Obat Dan Makanan Republik Indonesia Nomor 33 
Tahun 2021 Tentang Sertifikasi Cara Pembuatan Kosmetik Yang Baik 
(2021). 

PR Newswire. (2023, June 12). Revolutionizing Skincare for Malaysian Women, 
Wardah Unveils the Perfect Bright Series. 
https://www.prnewswire.com/apac/news-releases/revolutionizing-skincare-
for-malaysian-women-wardah-unveils-the-perfect-bright-series-
301847887.html 

Prabowo, A. F. K. P., Kriyantono, R., & Kasim, A. (2024). Influencer Credibility 
And Instagram Users’ Purchase Interest. Tuturlogi, 5(1), 30. 
https://doi.org/10.21776/ub.tuturlogi.2024.005.01.4 



Shafira Natasha Khairani, 2026 
GLOKALISASI WARDAH DALAM MENINGKATKAN CITRA PRODUK KECANTIKAN HALAL 
INDONESIA DI PASAR GLOBAL TAHUN 2020-2025 
UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional 
[www.upnvj.ac.id – www.library.upnvj.ac.id – www.repository.ac.id] 

 

 73 

Prayuda, D., Arby, S., Adli, I., & Al-Ayubi, S. (2023). Halal Industry: 
Opportunities and Challenge in the Global Market. Al-Infaq: Jurnal Ekonomi 
Islam, 14(2). 

Purnamasari, P., Tasya, A., Trifadilah, D. A., & Nuraidah, K. (n.d.). INOVASI 
PRODUK INDOMIE DALAM MENYESUAIKAN SELERA GLOBAL 
UNTUK MENEMBUS PASAR INTERNASIONAL (Vol. 28, Number 7). 

Purnamasari, P., Tasya, A., Trifadilah, D. A., & Nuraidah, K. (2024). INOVASI 
PRODUK INDOMIE DALAM MENYESUAIKAN SELERA GLOBAL 
UNTUK MENEMBUS PASAR INTERNASIONAL. Jurnal Ekonomi 
Manajemen (JEKMa), 28(7). 

Purwanto, N. P. (2025). Strategies for Indonesian MSMEs to Enter the Global 
Halal Industry. 

Puspitasari, I. (2018, June 3). Wardah mendapat sambutan positif di Malaysia. 
https://industri.kontan.co.id/news/wardah-mendapat-sambutan-positif-di-
malaysia 

Putri, A. A., KM, M. R., & Adriansah. (2022). Pengaruh Brand Ambassador 
Chanyeol EXO Terhadap Keputusan Pembelian Produk Nacific Pada 
Komunitas EXO-L Purwakarta. International Conference on Islamic Studies 
(ICoIS), 3(1). https://ejournal.iaforis.or.id/index.php/icois/article/view/148 

Qanita, A., & Ulbab, Z. U. (2020). Pengaruh Quality Awareness dan Brand Image 
Terhadap Customer Satisfaction Pada Produk Wardah. Jurnal MANOVA, 
2(2), 13. 

Rachmat, I., Astagini, N., Abdurahman, A., Priani, F., Ramdani, M. I., Revaldo, D. 
E., Victory, L. A., & Christopher, J. (2022). Glokalisasi pada Industri 
Pertelevisian (Studi Eksploratori Televisi CNN Indonesia). Komunikologi : 
Jurnal Ilmiah Ilmu Komunikasi. 
http://www.d.umn.edu/cstroupe/ideas/glokalizatio 

Radjuni, A. J. (2021). Glocalization: An Emerging Approach in Teacher 
Education. Open Access Indonesia Journal of Social Sciences Vol 4, (4), 
416–422. https://doi.org/https://doi.org/10.37275/oaijss.v4i2.59 

Rahmadani, G. (2015). Halal dan Haram dalam Islam. Jurnal Ilmiah Penegakan 
Hukum, 2(1). 

Rahmawati, Thamrin, H., & Putra, Z. N. T. (2022). Overview Industri Halal di 
Perdagangan Global. Syarikat: Jurnal Rumpun Ekonomi Syariah, 5(2). 
https://doi.org/https://doi.org/10.25299/syarikat.2022.vol5(2).9657 

Ramadan, D. (2023, November 21). Wardah Brave Beauty Summit di Qatar: 
Mendorong Keterlibatan Perempuan dalam Aksi Kebaikan - Catatan Fakta. 
Catatan Fakta. 



Shafira Natasha Khairani, 2026 
GLOKALISASI WARDAH DALAM MENINGKATKAN CITRA PRODUK KECANTIKAN HALAL 
INDONESIA DI PASAR GLOBAL TAHUN 2020-2025 
UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional 
[www.upnvj.ac.id – www.library.upnvj.ac.id – www.repository.ac.id] 

 

 74 

https://www.catatanfakta.com/informasi/80910935631/wardah-brave-beauty-
summit-di-qatar-mendorong-keterlibatan-perempuan-dalam-aksi-kebaikan 

Rianto, P. (2020). Modul Metode Penelitian Kualitatif. Komunikasi UII. 
https://www.researchgate.net/publication/343064279 

Ritzer, G. (2003a). Rethinking Globalization: Glocalization/Grobalization and 
Something/Nothing. Sociological Theory, 21(3), 193–209. 
https://doi.org/https://doi.org/10.1111/1467-9558.00185 

Ritzer, G. (2003b). The Globalization of Nothing. SAIS Review, 23(2), 189–200. 
https://doi.org/10.1353/sais.2003.0053 

Ritzer, G. (2012). Grobalization. Wiley-Blackwell Encyclopedia of Globalization. 
https://doi.org/https://doi.org/10.1002/9780470670590.wbeog260 

Ritzer, G., & Michael Ryan, W. (2002). THE GLOBALIZATION OF NOTHING. 
Social Thought and Research. https://doi.org/10.17161/STR.1808.5191 

Robani, D. Q., Wisanggeni, D. H., Pratama, Y. A., & Saleh, M. Z. (2024). Strategi 
Pemasaran Global pada PT Indofood Sukses Makmur Tbk : A Literarure 
Review. Inisiatif: Jurnal Ekonomi, Akuntansi Dan Manajemen, 4(1), 219–
230. https://doi.org/10.30640/inisiatif.v4i1.3499 

Robertson, R. (2012). Globalisation or glocalisation? The Journal of International 
Communication, 18(2), 191–208. 
https://doi.org/10.1080/13216597.2012.709925 

Roudometof, V. (2016). Theorizing glocalization: Three interpretations. European 
Journal of Social Theory, 19(3), 391–408. 
https://doi.org/10.1177/1368431015605443 

Roudometof, V. N., & Dessì, U. (2022). Handbook of Culture and Glocalization. 
Edward Elgar Publishing Ltd. 
https://doi.org/https://doi.org/10.4337/9781839109010 

Rusmalia, R. (2018, July 20). Nurhayati Subakat: Nilai Kecantikan Lokal Di Balik 
Wardah - Elle Indonesia. Elle Woman. https://elle.co.id/life/nurhayati-
subakat-nilai-kecantikan-lokal-di-balik-wardah 

Said, S. R., Yasir, R. A., & Kristaung, R. (2024). Pengaruh Tasya Farasya: 
Menganalisis Pengambilan Keputusan Pembelian Produk Pelembap 
“SOMETHINC Calm Down.” INNOVATIVE: Journal of Social Science 
Research, 4(3), 8579–8589. https://j-innovative.org/index.php/Innovative 

Sarana, S. A., & Sari, V. P. (2022). Strategi Nation Branding Malaysia dalam 
Penggalakan Pariwisata Medis terhadap Publik Indonesia. Padjadjaran 
Journal of International Relations, 4(2), 179. 
https://doi.org/10.24198/padjir.v4i2.40092 



Shafira Natasha Khairani, 2026 
GLOKALISASI WARDAH DALAM MENINGKATKAN CITRA PRODUK KECANTIKAN HALAL 
INDONESIA DI PASAR GLOBAL TAHUN 2020-2025 
UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional 
[www.upnvj.ac.id – www.library.upnvj.ac.id – www.repository.ac.id] 

 

 75 

Sari, F. N. (2016). PENERAPAN GOOD MANUFACTURING PRACTICES 
(GMP) DI DAPUR RUMAH SAKIT. Jurnal Kesehatan Lingkungan, 8(2), 
248–257. https://doi.org/http://dx.doi.org/10.20473/jkl.v8i2.2016.248-257 

Sastri, F. (2019). Strategi Marketing Public Relations PT Paragon Technology 
and Innovation dalam Mempromosikan Produk Kecantikan Wardah melalui 
@wardahbeauty [Universitas Islam Negeri Sultan Syarif Kasim Riau]. 
http://repository.uin-suska.ac.id/id/eprint/21801 

Seruni, B. (2019). Potensi Daya Tarik Industri. http://djpen.kemendag.go.id 

Shelest, H., Myroshnychenko, V., Rybka-Iwańska, K., Nurzhynska, A., Kuruts-
Tkach, L., Bureiko, N., & Rabinovych, M. (2017). Nation-Branding. UA: 
Ukraine Analytica ·, 4(10). http://ukraine-
analytica.org/Facebook:https://www.facebook.com/ukraineanalyticaTwitter:h
ttps://twitter.com/UA_Analytica 

Subagja, M. Y. N., Aprilianti, C., Saragi, C. S. D. B., & Quraessin, N. A. (2025). 
Strategi Diplomasi PT Indofood dalam Ekspansi Produk Indomie di Nigeria. 
Inisiatif: Jurnal Ekonomi, Akuntansi Dan Manajemen, 4(2), 221–235. 
https://doi.org/10.30640/inisiatif.v4i2.3839 

Sugiyono. (2013). Metode Penelitian Kuantitatif, Kualitatif dan R&D. Penerbit 
Alfabeta CV. 

SWA. (2025, August 13). Wardah Skinverse Clinic 2025 Raih Rekor Muri 
Pemanfaatan Teknologi AI Terbanyak di Indonesia. 
https://swa.co.id/read/462695/wardah-skinverse-clinic-2025-raih-rekor-muri-
pemanfaatan-teknologi-ai-terbanyak-di-indonesia 

Szondi, G. (2008). Public Diplomacy and Nation Branding: Conceptual 
Similarities and Differences. 
https://www.researchgate.net/publication/253744488 

Tan, J. (2024, July 19). Enjoy Free Personalised Skincare Analysis by Wardah — 
Skinverse Campaign To Run For 5 Days in KL. Product Nation. 
https://productnation.co/my/30186/wardah-skinverse-trx-2024-malaysia/ 

The Nation Thailand. (2025, June 22). Thailand Eyes Greater Share of Booming 
Global Halal Market Worth $3.1 Trillion by 2027. 
https://www.nationthailand.com/business/economy/40051582 

Unger, S. (2023). GLOCALIZATION: LESSONS LEARNED FROM 
GLOBALIZATION. Journal of Globalization Studies, 14(1), 15–27. 
https://doi.org/10.30884/jogs/2023.01.02 

Utami, P. D. (2021). STRATEGI BRANDING UNTUK MEMBANGUN IMAGE 
POSITIF PANGAN LOKAL BAGI USAHA MIKRO KECIL DAN 
MENENGAH. Journal of Food Technology and Agroindustry, 3(1). 



Shafira Natasha Khairani, 2026 
GLOKALISASI WARDAH DALAM MENINGKATKAN CITRA PRODUK KECANTIKAN HALAL 
INDONESIA DI PASAR GLOBAL TAHUN 2020-2025 
UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional 
[www.upnvj.ac.id – www.library.upnvj.ac.id – www.repository.ac.id] 

 

 76 

Viva News & Insights. (2022). Diboikot Tapi Tetap Eksis, Ini 15 Negara dengan 
Gerai McDonald’s Terbanyak. https://www.viva.co.id/bisnis/1802300-
diboikot-tapi-tetap-eksis-ini-15-negara-dengan-gerai-mcdonald-s-terbanyak 

Wang, Y., Lu, Z., Cao, P., Chu, J., Wang, H., & Wattenhofer, R. (2022). How Live 
Streaming Changes Shopping Decisions in E-commerce: A Study of Live 
Streaming Commerce. Computer Supported Cooperative Work: CSCW: An 
International Journal, 31(4), 701–729. https://doi.org/10.1007/s10606-022-
09439-2 

Wardah Beauty. (n.d.). All Products | Wardah Indonesia. Retrieved August 6, 
2025, from https://www.wardahbeauty.com/id/product/list/all 

Wardah Beauty. (2023a, September 28). ParagonCorp Hadirkan Breakthrough 
Beauty-Science Experience pertama di Indonesia | Wardah Indonesia. 
https://www.wardahbeauty.com/id/news/paragoncorp-hadirkan-
breakthrough-beauty-science-experience-pertama-di-indonesia 

Wardah Beauty. (2023b, September 28). ParagonCorp Hadirkan Breakthrough 
Beauty-Science Experience pertama di Indonesia | Wardah Indonesia. 
https://www.wardahbeauty.com/en/news/paragoncorp-hadirkan-
breakthrough-beauty-science-experience-pertama-di-indonesia 

Wardah Beauty Indonesia. (2021a, November 29). Beauty Moves You, Wajah Baru 
Wardah untuk Ajak Perempuan Indonesia Lakukan Perubahan. 
https://www.wardahbeauty.com/en/news/beauty-moves-you-wajah-baru-
wardah-untuk-ajak-perempuan-indonesia-lakukan-perub 

Wardah Beauty Indonesia. (2021b, December 21). Wardah #BeautyMovesYou 
Bergerak dari Indonesia ke Kancah internasional. 
https://www.wardahbeauty.com/en/news/wardah-beautymovesyou-bergerak-
dari-indonesia-ke-kancah-Internasional 

Wardah Beauty Indonesia. (2023a, November 19). Dewi Sandra: Bersatu untuk 
Kebaikan Palestina | TikTok. TikTok. 
https://www.tiktok.com/@wardahofficial/video/7303103471199259910 

Wardah Beauty Indonesia. (2023b, December 30). Pertama di Indonesia: 
ParagonCorp Inisiasi Skin Genomic Research untuk Memahami. 
https://www.wardahbeauty.com/id/news/pertama-di-indonesia-paragoncorp-
inisiasi-skin-genomic-research-untuk-memahami 

Wardah Beauty Indonesia. (2024a, June 2). Hadirkan Pengalaman Imersif di 
Wardah SKINVERSE - “Science Powered Skincare.” 
https://www.wardahbeauty.com/en/news/hadirkan-pengalaman-imersif-di-
wardah-skinverse-science-powered-skincare 

Wardah Beauty Indonesia. (2024b, June 2). Memadukan AI dengan Beauty, 
Wardah Lahirkan Teknologi RoboSkin. 



Shafira Natasha Khairani, 2026 
GLOKALISASI WARDAH DALAM MENINGKATKAN CITRA PRODUK KECANTIKAN HALAL 
INDONESIA DI PASAR GLOBAL TAHUN 2020-2025 
UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional 
[www.upnvj.ac.id – www.library.upnvj.ac.id – www.repository.ac.id] 

 

 77 

https://www.wardahbeauty.com/en/news/memadukan-ai-dengan-beauty-
wardah-lahirkan-teknologi-roboskin 

Wardah Beauty Indonesia. (2024c, October 22). Wardah Skin Science Academy: 
be the next skintellectual creator. 
https://www.wardahbeauty.com/en/news/wardah-skin-science-academy-be-
the-next-skintellectual-creator 

Wardah Beauty Malaysia X. (2025, August). Wardah Cosmetics Malaysia on X: 
“Exciting activities 📍  Sunway Pyramid Scroll down plith👀🎀 .” 
https://x.com/WardahBeauty_MY/status/1960315481124118562 

Wardah Sudah Tersedia di 3 Negara?😱  Wardah saat ini telah tersedia di... | 
TikTok. (2024, April 28). 
https://www.tiktok.com/@paragoncorp.id/video/7362783805452733702 

Wulandari, R., Rahmat Ghofur, A., & Adriansyah, W. (2024). The Beauty of a 
Local Brand that Becomes Queen in Its Own Country: A BrandmorphosisTM 
Analysis of Wardah. Jobmark: Journal of Branding and Marketing 
Communication, 5(2), 93–107. https://doi.org/10.36782/jobmark.v4i2.394 

Yanti, Y. Y. (2025, July 23). Wardah Skinverse Clinic 2025: Inovasi Perawatan 
Kulit Klinis Berbasis AI. Medcom.Id. 
https://www.medcom.id/gaya/beauty/ybDj34pK-wardah-skinverse-clinic-
2025-inovasi-perawatan-kulit-klinis-berbasis-ai 

Yaqub, A. (2024, September 24). How Nurhayati Subakat Transformed 
Indonesia’s Halal Beauty Market with Wardah - The Halal Times. Halal 
Times. https://www.halaltimes.com/how-nurhayati-subakat-transformed-
indonesias-halal-beauty-market-with-wardah/ 

Yaqub, A. (2025, April 8). Vietnam To Develop Long-Term Strategy for Global 
Halal Market - The Halal Times. Halal Times. 
https://www.halaltimes.com/vietnam-will-develop-long-term-strategy-for-
global-halal-market/ 

Yusuf, M., Andiena Nindya Putri, P., Asir, M., Adi Cakranegara, P., & Presiden, U. 
(2022). PROSPEK PENGGUNAAN E-COMMERCE TERHADAP 
PROFITABILITAS DAN KEMUDAHAN PELAYANAN KONSUMEN: 
LITERATURE REVIEW Universitas PGRI, Semarang 2) ITB Stikom, Bali 3) 
Politeknik LP3I, Makassar 4) (Vol. 30, Number 3). 

Zawya. (2025, May 18). Strategic collaboration between Paragon Wardah And Al 
Mujadilah Qatar Foundation. Zawya. https://www.zawya.com/en/press-
release/companies-news/strategic-collaboration-between-paragon-wardah-
and-al-mujadilah-qatar-foundation-v0789hqc 

  

 


