DAFTAR PUSTAKA

Al Farouqi, T. H. N. (2019, October 14). K-content expo in Jakarta wows
Hallyu fans. KOREA .net.
https://www korea.net/NewsFocus/HonoraryReporters/view?article
1d=178049

Anjani, S. M., & Hariyanto, D. (2023). The Influence of the Nct Dream
Brand Ambassador on Purchasing Decision for Something
Products. UMSIDA Preprints Server.
https://doi.org/10.21070/ups.1800

Bakry, U. S. (2016). Metode Penelitian Hubungan Internasional. Pustaka
Pelajar.

Bang, J. H. (2020, January 12). [News analysis] The Revival of the
government’s  “K-promotion” brand strategy. ¥+ #;A) T,
https://www .hani.co.kr/arti/english %20edition/e national/924091.
html

Bartlett, J. (2022, June 28). Domestic and Global Political Impacts of K-
Pop: BoA, BTS, and Beyond. The Diplomat. Diakses pada
November 27, 2023, from
https://thediplomat.com/2022/06/domestic-and-global-political-
impacts-of-k-pop-boa-bts-and-beyond/

Berridge, G. R. (2022). Diplomacy: Theory and Practice. Springer
International Publishing. https://doi.org/10.1007/978-3-030-85931-
2

Bryman, A. (1988). Quantity and Quality in Social Research. Taylor &
Francis.

Buchholz, K. (2020, Oktober 16). Chart: How Big are the Big Four?
Statista. Diakses pada Juni 9, 2024, from
https://www .statista.com/chart/23220/revenues-big-4-
entertainment-companies-south-korea/

Budiman, N. I, Bharti, T., & Indrayanti. (2024). Diplomasi Budaya

Multitrack: Peran Korean Cultural Center Indonesia Dalam

Dwi Oktariana, 2020

STRATEGI SM ENTERTAINMENT DALAM ERA KOREAN WAVE 3.0 SEBAGAI PRAKTIK

DIPLOMASI KOREA SELATAN DI INDONESIA 9 1
UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional

[www.upnvj.ac.id-www library.upnvj.ac.id-www.repository.upnvj.ac.id]



Menyebarluaskan Budaya Korea di Indonesia. Transborders, 8(1).
https://journal.unpas.ac.id/index.php/transborders/article/view/1947
2

Chung, J. T., Faruk, & Sutopo, O. R. (2023). Public Diplomacy Activities
of Korean Cultural Center in Contemporary Theory Perspective.
K@ta, 25(00), 42-48.
https://doi.org/https://doi.org/10.9744/kata.25.00.42-48

Cicilia, M., & Suryanto. (2021, January 2). Konser virtual "SMTown Live"
raih 35,8 juta penonton. Antara News.
https://www.antaranews.com/berita/1924560/konser-virtual-
smtown-live-raih-358-juta-penonton

CNBC Indonesia. (2019, November 27). Boom, NCT Dream & EXO Bakal
Meriahkan  HUT  Transmedia ke-18! CNBC Indonesia.
https://www.cnbcindonesia.com/lifestyle/20191126212155-33-
118230/boom-nct-dream-exo-bakal-meriahkan-hut-transmedia-ke-
18

CNN Indonesia. (2022, Mei 16). Besok Pembelian Tiket NCT Dream-Red
Velvet ~ Allo Bank  Fest  Dibuka. @~ CNN  Indonesia.
https://www.cnnindonesia.com/hiburan/20220516092957-227-
797157/besok-pembelian-tiket-nct-dream-red-velvet-allo-bank-
fest-dibuka

Companies Market Cap. (2023). SM Entertainment (041510.KQ) -
Revenue. Largest Companies by Market Cap. Diakses pada Juni 9,
2024, from https://companiesmarketcap.com/sm-
entertainment/revenue/

Cotton, A. M., & Sebastido, S. P. (2021). From Diplomacy to (New)
Public Diplomacy: A Communication Perspective. In Diplomacy,
Organisations and Citizens: A European Communication
Perspective (pp- 39-62). Springer Cham.
https://doi.org/10.1007/978-3-030-81877-7

Creswell, J. W. (2014). Research design. SAGE Publications.

Dwi Oktariana, 2020

STRATEGI SM ENTERTAINMENT DALAM ERA KOREAN WAVE 3.0 SEBAGAI PRAKTIK

DIPLOMASI KOREA SELATAN DI INDONESIA 92
UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional

[www.upnvj.ac.id-www library.upnvj.ac.id-www.repository.upnvj.ac.id]



Creswell, J. W. (2015). Penelitian Kualitatif & Desain Riset (Indonesia
ed). Jakarta: Pustaka Pelajar.

Dal, Y. J.,, & Yoon, T. J. (2017). The Korean Wave: Retrospect and
Prospect.  International Journal of Communication 11.
https://ijjoc.org/index.php/ijoc/article/viewFile/6296/2047

Deniar, S. M., Effendi, T. D., & Kusuma, S. D. (2019). Cultural
Diplomacy Strategies: Looking into Korean Entertainment
Company SM Entertainment. /CEL. https://doi.org/10.4108/eai.23-
3-2019.2284904

Dyandra Global. (2023). SMTOWN LIVE 2023 SMCU PALACE
@JAKARTA with KB Bank - Dyandra Global Edutainment.
Dyandra Global Edutainment.
https://dyandraglobal.com/id/event/smtown-live-2023-smcu-
palace-jakarta-with-kb-bank-2/

Fayza, N., Sinulingga, A. A., & Permata, [. M. (2022). Upaya Diplomasi
Publik Korea Selatan Dalam Menyebarkan hallyu Di Amerika
Serikat Pada Pemerintahan Moon Jae In. Frequency of
International Relations (FETRIAN), 4(2), 59-97.
https://doi.org/10.25077/fetrian.4.1.24-62.2022

Femina. (2017, Maret 14). Diundang Indonesia-Korea Business Summit
2017, Leeteuk Super Junior Undang Juga Presiden Joko Widodo
Nonton Super Show. Femina. https://femina.co.id/Trending-
Topic/diundang-indonesia-korea-business-summit-2017-leeteuk-
super-junior-undang-juga-presiden-joko-widodo-nonton-super-
show?

Gan, S. (2021, October 4). Bandwagon's guide to 2nd generation K-pop
idols: Girls'" Generation, BIGBANG, 2NEI, Super Junior, and
more. Bandwagon Asia. Diakses pada November 27, 2023, from
https://www.bandwagon.asia/articles/bandwagon-guide-2nd-
generation-kpop-idols-girls-generation-bigbang-2nel-super-junior-

shinee-september-2021

Dwi Oktariana, 2020

STRATEGI SM ENTERTAINMENT DALAM ERA KOREAN WAVE 3.0 SEBAGAI PRAKTIK

DIPLOMASI KOREA SELATAN DI INDONESIA 93
UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional

[www.upnvj.ac.id-www library.upnvj.ac.id-www.repository.upnvj.ac.id]



Gibson, J. (2018, April 20). Hallyu 3.0: The Era of K-pop Collaborations.
Korea Economic Institute. Diakses pada Desember 1, 2023, from
https://keia.org/the-peninsula/hallyu-3-0-the-era-of-k-pop-
collaborations/

Gilboa, E. (2008). Searching for a Theory of Public Diplomacy. The
ANNALS of the American Academy of Political and Social Science,
616(1), 55-77. https://doi.org/10.1177/0002716207312142

Glodev, V., Wijaya, G., & Ida, R. (2023). The Korean Wave as the
Globalization of South Korean Culture. WACANA: Jurnal Illmiah
Ilmu Komunikasi, 22(1), 108-120.
https://doi.org/10.32509/wacana.v22i1.2671

Han, Y. G. (2020). Current status of Korean Wave in Japan and Korea-
Japan relations: Focusing on the cultural diplomacy function of the
Korean Wave (€2 ) 37 33 43 7Y
33492
(FA =3, 32(0), 5-34.
https://doi.org/10.22971/j01s.32..202012.5

Hartig, F. (2014). New Public Diplomacy Meets Old Public Diplomacy —
the Case of China and Its Confucius Institutes. New Global Studies,
8(3), 331-352. https://doi.org/10.1515/ngs-2014-0029

Hennida, C. (2009). Diplomasi Publik dalam Politik Luar Negeri.
Masyarakat,  Kebudayaan  dan  Politik, 22(1), 17-23.

\Y

155 FAL2E) Journal of International Studies

https://journal.unair.ac.id/MKP@diplomasi-publik-dalam-politik-
luar-negeri-article-3016-media-15-category-8.html

Herman, T. (2022, April 19). When modern K-pop was born in April 1992
with I Know by Seo Taiji & Boys. South China Morning Post.
Diakses pada Juni 24, 2024, from
https://www.scmp.com/lifestyle/k-pop/artists-
celebrities/article/3174628/k-pop-was-born-april-1992-i-know-seo-
taiji-boys

Horizon Media. (2021, Oktober). Hallyu Wave 3.0 | Korean

Entertainment. The Horizon Catalyst. Diakses pada Desember 1,

Dwi Oktariana, 2020

STRATEGI SM ENTERTAINMENT DALAM ERA KOREAN WAVE 3.0 SEBAGAI PRAKTIK

DIPLOMASI KOREA SELATAN DI INDONESIA 94
UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional

[www.upnvj.ac.id-www library.upnvj.ac.id-www.repository.upnvj.ac.id]



2023, from  https://horizoncatalyst.com/the-korean-wave-in-
america

Intan R. D. (2023, September 24). SMTOWN LIVE 2023 Jakarta,
Penantian 11 Tahun Fans Terbayarkan. CNBC Indonesia.
https://www.cnbcindonesia.com/lifestyle/20230924150342-33-
475075/smtown-live-2023-jakarta-penantian-1 1-tahun-fans-
terbayarkan/amp

Istad, F. (2016). A Strategic Approach to Public Diplomacy in South
Korea. In Korea's Public Diplomacy (pp. 49-80). Seoul: Hangang
Network.

Jang, G., & Paik, W. K. (2012, 196-202). Korean Wave as Tool for
Korea’s New Cultural Diplomacy. Advances in Applied Sociology,
2(3). http://dx.doi.org/10.4236/aasoci.2012.23026

Jin, D. Y. (2016). New Korean Wave: Transnational Cultural Power in the
Age of Social Media. University of Illinois Press.

Jin, D. Y. (2021). Ten Myths About the Korean Wave in the Global
Cultural Sphere. International Journal of Communication
(19328036), 15, 4147-4164.
https://ijjoc.org/index.php/ijoc/article/view/17454

Jin, D. Y. (2024). Understanding the Korean Wave: Transnational Korean
Pop Culture and Digital Technologies. Routledge, Taylor &
Francis Group. https://doi.org/10.4324/9781003393016

Jin, Y. D. (2012). Hallyu 2.0: The New Korean Wave in the Creative
Industry. 1l Journal, 2(1).
http://hdl.handle.net/2027/spo.11645653.0002.102

Jin, Y. D. (2020, Mei 26). The Korean Wave. Georgetown Journal of
International Affairs. Diakses pada Desember 1, 2023, from
https://gjia.georgetown.edu/2020/05/26/the-korean-wave/

Jung, M. K. (2016). SM Entertainment’s next boy band to have ‘unlimited’
members. KPOP HERALD.
https://www.kpopherald.com/article/834265

Dwi Oktariana, 2020

STRATEGI SM ENTERTAINMENT DALAM ERA KOREAN WAVE 3.0 SEBAGAI PRAKTIK

DIPLOMASI KOREA SELATAN DI INDONESIA 95
UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional

[www.upnvj.ac.id-www library.upnvj.ac.id-www.repository.upnvj.ac.id]



Justica, A., & Lestari, M. T. (2021). Pengaruh Brand Ambassador NCT
127 terhadap Brand Image Produk Nu Green Tea. e-Proceeding of
Management, 8(3).
https://openlibrarypublications.telkomuniversity.ac.id/index.php/m
anagement/article/view/15018

Kamon, B. (2022). The Hallyu Policies of the Korean Government.
Journal of Language and Culture, 41(2).

Kang, E. (2019, Februari 21). SM Entertainment to Open a New Olffice in
Indonesia. SBS Star. Diakses pada Juni 9, 2024, from
https://sbsstar.net/article/N1005147009/sm-entertainment-to-open-
a-new-office-in-indonesia

Khatrunada, S. A., & Alam, G. N. (2019). Diplomasi Budaya Indonesia
melalui International Gamelan Festival 2018 di Solo. Padjadjaran
Journal  of  International  Relations,  1(2), 104-121.
https://doi.org/10.24198/padjir.v1i2.26125.

Kim, B. R. (2015). Past, Present and Future of Hallyu (Korean Wave).
American International Journal of Contemporary Research, 5(5).
https://www.aijcrnet.com/journals/Vol 5 No 5 Oktober 2015/19.
pdf

Kim, J. (2016). Success without Design: Hallyu (Korean Wave) and Its
Implications for Cultural Policy. Korean Journal of Policy Studies
(FH+=F KJPS), 31(3), 101-118.
https://hdl.handle.net/10371/100236

Kim, J. H. (2016, October 31). Entertainment firm finds future in Culture
Technology. The Korea Times. Diakses pada Juni 9, 2024, from
https://www koreatimes.co.kr/'www/news/culture/2016/10/201_217
157.html

Kim, R. (2022, Mei). New gov't to support export of hallyu content. The
Korea Times.
https://www koreatimes.co.kr/www/art/2025/01/398 328811.html?

Kim, S. (2021). Hallyu, Public Diplomacy, and Development Cooperation:

Korea’s Cultural Diplomacy Concocted for Africa. Journal of

Dwi Oktariana, 2020

STRATEGI SM ENTERTAINMENT DALAM ERA KOREAN WAVE 3.0 SEBAGAI PRAKTIK

DIPLOMASI KOREA SELATAN DI INDONESIA 96
UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional

[www.upnvj.ac.id-www library.upnvj.ac.id-www.repository.upnvj.ac.id]



International and Area Studies, 28(2), 1-16.
https://doi.org/10.23071/jias.2021.28.2.1

Kim, Y. A. (2020, November 17). Girl group aespa makes official debut
with release of single 'Black Mamba'. Korea JoongAng Daily.
https://koreajoongangdaily.joins.com/2020/11/17/entertainment/kp
op/aespa-SM-Entertainment-Red-
Velvet/20201117173400487.html#google vignette

Kistyarini. (2019, Oktober 13). Trip Super Junior dan TVXQ di Indonesia
Tayang, Leeteuk Akui Belum Pernah ke Bali. Kompas.com.
https://entertainment.kompas.com/read/2019/10/13/165912610/trip
-super-junior-dan-tvxq-di-indonesia-tayang-leeteuk-akui-belum

KOCCA. (2021). Korea Creative Content Agency (KOCCA). Korea
Creative Content Agency (KOCCA) Brochure. Diakses pada April
27, 2025, from
https://www .kocca.kr/download/cop/kocca_brochure e v2.pdf

KOREA.net. (2022). Anggaran Kementerian Kebudayaan Tahun 2023
Capai 6,7 Triliun Won. KOREA .net.
https://indonesian.korea.net/NewsFocus/policies/view?articleld=22
6397

Korean Culture and Information Service. (2011). The Korean Wave: A
New Pop Culture Phenomenon. Korean Culture and Information
Service, Ministry of Culture, Sports and Tourism.
https://www korea.net/Resources/Publications/About-
Korea/view?articleld=2215#

Koreanindo.net. (2020, Oktober 27). Super Junior Memulai Voting ‘2020
Super Junior Awards’ untuk Merayakan Ulang Tahun Ke-135.
Koreanindo.net.  https://koreanindo.net/2020/10/27/super-junior-
memulai-voting-2020-super-junior-awards-untuk-merayakan-
ulang-tahun-ke-15

Kunczik, M. (1997). Images of Nations and International Public
Relations. Routledge. https://doi.org/10.4324/9780203811917

Dwi Oktariana, 2020

STRATEGI SM ENTERTAINMENT DALAM ERA KOREAN WAVE 3.0 SEBAGAI PRAKTIK

DIPLOMASI KOREA SELATAN DI INDONESIA 97
UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional

[www.upnvj.ac.id-www library.upnvj.ac.id-www.repository.upnvj.ac.id]



Kwak, Y.-S. (2022). Yoon gov't to expand support for cultural creators.
The Korea Times. Yoon gov't to expand support for cultural
creators

Lee, H. A. (2019, April 18). BTS ranked among Time's 100 Most
Influential of 2019. Yonhap News Agency. Diakses pada Desember
11, 2023, from https://en.yna.co.kr/view/AEN20190418000500315

Lee, H. K. (2013). Cultural Policy and Korean Wave: From National
Culture to Transnational Consumerism. In Y. Kim (Ed.), The
Korean Wave: Korean Media Go Global (pp. 189-198). Routledge.
https://kclpure.kcl.ac.uk/portal/en/publications/cultural-policy-and-
korean-wave-from-national-culture-to-transnat

Lee, H.-K. (2019). Cultural Policy in South Korea: Making a New Patron
State. Routledge. https://doi.org/10.4324/9781315736617

Leonard, M., Stead, C., & Smewing, C. (2002). Public Diplomacy.
London: Foreign Policy Centre.

Leonardo. (2019). Diplomasi Budaya Korea Selatan dan Implikasinya
terhadap Hubungan Bilateral Korea Selatan-Indonesia. Global
Political Studies Journal, 3(1), 1-32.
https://doi.org/10.34010/gpsjournal.v3i1.1997

Li, K. (2023). AESPA: The Digital Music Era and Its Impact on
Generation Z. Proceedings of the 2nd International Conferences on
Education, Language and Art (ICELA 2022), 908-915.
https://doi.org/10.2991/978-2-38476-004-6 110

Lie, J. (2014). K-Pop: Popular Music, Cultural Amnesia, and Economic
Innovation in South Korea. University of California Press.

Manyika, J., Lund, S., Bughin, J., Stamenov, K., & Dhingra, D. (2016,
Februari 24). Digital globalization: The new era of global flows.
McKinsey. Diakses pada Desember 11, 2023, from
https://www.mckinsey.com/capabilities/mckinsey-digital/our-
insights/digital-globalization-the-new-era-of-global-flows

Mario, V., & Setuningsih, N. (2020, Desember 15). Meriahkan HUT
Transmedia, Super Junior Terkesan dengan Militansi ELF

g%}iz%(géz fn% O%jiiEg ;‘fj];%léi;; %,5%5 5}34 KOREAN WAVE 3.0 SEBAGAI PRAKTIK 98

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional
[www.upnvj.ac.id-www library.upnvj.ac.id-www.repository.upnvj.ac.id]



Indonesia Artikel ini telah tayang di Kompas.com dengan judul
"Meriahkan HUT Transmedia, Super Junior Terkesan dengan
Militansi ELF Indonesia. Kompas.com.
https://www.kompas.com/hype/read/2020/12/15/222441966/meria
hkan-hut-transmedia-super-junior-terkesan-dengan-militansi-elf

Melissen, J. (2005). The New Public Diplomacy: Soft Power in
International Relations. Palgrave Macmillan.

Miles, M. B., Huberman, A. M., & Saldana, J. (2020). Qualitative Data
Analysis: A Methods Sourcebook. SAGE.

Ministry of Culture, Sports and Tourism Republic of Korea. (2022). Policy
by Sector - Content, Copyright, Media - Content Industry Survey as
of 2020 (FoF¥ FH - FAZHFY v)H ] - 20209 > F
27 =249 x4). Ministry of Culture, Sports and Tourism
Republic of Korea. Diakses pada Februari 23, 2024, from
https://mcst.go.kr/kor/s_policy/dept/deptView.jsp?pSeq=1576&pD
ataCD=0417000000&pType=

Ministry of Culture, Sports and Tourism. (2020). 4/ g*% 7/ 27 F3
) E (The strategies and tasks laid out by the Policy Plan for
Promoting the New Hallyu). Ministry of Culture, Sports and
Tourism.
https://www.mcst.go.kr/servlets/eduport/front/upload/UplDownloa
dFile?pFileName=%EC%8B%A0%ED%95%9C%EB%A5%98 %
EC%A7%84%ED%9D%AS5%EC%A0%95%EC%B1%85 %EC%
B6%94%EC%A7%84 %EA%B3%84%ED%9A%8D(%EB%B3%
84%EC%B2%AS8).pdf&pRealName=20200716110227071077714
747 PRESS20200716

Ministry of Foreign Affairs Republic of Korea. (2007). 2006 Diplomatic
White Paper. Diplomatic White Paper.
https://www.mofa.go.kr/eng/brd/m_5684/view.do?seq=303626&sr
chFr=&amp;srchTo=&amp;srchWord=&amp;srchTp=&amp;multi
_itm_seq=0&amp;itm_seq 1=0&amp;itm_seq 2=0&amp;compan
y_cd=&amp;company nm=&page=3&titleNm=

Dwi Oktariana, 2020

STRATEGI SM ENTERTAINMENT DALAM ERA KOREAN WAVE 3.0 SEBAGAI PRAKTIK

DIPLOMASI KOREA SELATAN DI INDONESIA 99
UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional

[www.upnvj.ac.id-www library.upnvj.ac.id-www.repository.upnvj.ac.id]



Ministry of Foreign Affairs Republic of Korea. (2011). Hallyu:
Gelombang Korea (+%: Korea Wave). Kedutaan Besar Republik
Korea untuk Republik Indonesia. https://overseas.mofa.go.kr/id-
id/wpge/m_2741/contents.do

Moleong, L. J. (2010). Metodologi Penelitian Kualitatif. Bandung: PT
Remaja Rosdakarya.

Naamy, N. (2019). Metodologi Penelitian Kualitatif: Dasar-Dasar &
Aplikasinya (1st ed.). Sanabil Creative.
https://repository.uinmataram.ac.id/2853/1/buku%20Metode%20Pe
nelitian.pdf

NCT Daily (Director). (2019). [N'-124] Learning Tari Saman [Film]. SM
Entertainment. https://www.youtube.com/watch?v=3TzcjV8rGjY

NCT Daily (Director). (2019). /[N"-125] Exploring the world of Batik in
Indonesia [Film]. SM Entertainment.
https://www.youtube.com/watch?v=9qJ5SMFDMiqA

NCTzen Humanity. (2022). https://www.instagram.com/nctzenhumanity/

Netflix. (2023). Top 10 Most Popular Non-English Shows on Netflix of All
Time. Netflix. Diakses pada Desember 16, 2024, from
https://www.netflix.com/tudum/top10/most-popular/tv-non-english

Nibras, & Amalia, N. R. (2023). KCCI's Role in South Korean Cultural
Diplomacy in Indonesia During The 2019-2022 Covid-19
Pandemic. Mediasi Journal of International Relations, 06(02).
10.21111/mediasi.v6i2.11110

Nuechterlein, D. E. (1976). National Interests and Foreign Policy: A
Conceptual Framework for Analysis and Decision-Making. Brit. J.
International Studies, 2, 246-266.
https://doi.org/10.1017/S0260210500116729

Nye, J. S. (2004). Soft Power: The Means To Success In World Politics.
New York: Public Affairs.

Nye, J. S. (2008). Public Diplomacy and Soft Power. The ANNALS of the
American Academy of Political and Social Science, 616(1), 94-1009.
https://doi.org/10.1177/0002716207311699

Dwi Oktariana, 2020

STRATEGI SM ENTERTAINMENT DALAM ERA KOREAN WAVE 3.0 SEBAGAI PRAKTIK

DIPLOMASI KOREA SELATAN DI INDONESIA 100
UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional

[www.upnvj.ac.id-www library.upnvj.ac.id-www.repository.upnvj.ac.id]



Parc, J. (2021). Measuring the Impact of Hallyu on Korea's Economy:
Setting Off on the Wrong Foot. Korea Economic Institute of
America (KEIA). https://keia.org/wp-
content/uploads/2021/10/KEI Koreas-

Economy 2021 211019 Parc 2.pdf

Parc, J., & Moon, H.-C. (2013). Korean Dramas and Films: Key Factors
for Their International Competitiveness. Asian Journal of Social
Science, 4(1), 126-149. https://ecipe.org/wp-
content/uploads/2016/05/Parc-Moon-2013-Korean-wave.pdf

Park, S. (2018, September 10). Korean Media QOutlet Analyzes SM
Entertainment's K-Pop Strategy And Future Plans. Soompi.
Diakses pada Mei 30, 2024, from
https://www.soompi.com/article/1223381wpp/korean-media-outlet-
analyzes-sm-entertainments-k-pop-strategy-future-plans

Pascual, D., & Sheeran, E. (2023, Juni 13). BTS' Top Songs on the
Billboard Hot 100. Billboard. Diakses pada Mei 22, 2024, from
https://www.billboard.com/lists/bts-top-songs-billboard-hot-100/

Permatasari, 1. (2022). Hallyu and Multitrack Diplomacy of South Korea
by SM Entertainment. KYBERNOLOGY : Journal of Government
Studies, 2(2), 106-119.
https://journal.unismuh.ac.id/index.php/kybernology

Perwira, A. A. B., & Yani, Y. M. (2006). Pengantar ilmu hubungan
internasional. PT Remaja Rosdakarya.

Putri, M., & Trisni, S. (2021). Corporate Diplomacy: Peran SM
Entertainment melalui New Culture Technology dalam Diplomasi
Publik Korea Selatan. Padjadjaran Journal of International
Relations (PADJIR), 3(1), 73-88.
https://doi.org/10.24198/padjir.v3i1.29391

Putri, V. M. (2019, Juli 15). V Live, Layanan Streaming Korea yang Lagi
Booming. detikHOT. https://hot.detik.com/kpop/d-4625236/v-live-

layanan-streaming-korea-yang-lagi-booming

Dwi Oktariana, 2020

STRATEGI SM ENTERTAINMENT DALAM ERA KOREAN WAVE 3.0 SEBAGAI PRAKTIK

DIPLOMASI KOREA SELATAN DI INDONESIA 101
UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional

[www.upnvj.ac.id-www library.upnvj.ac.id-www.repository.upnvj.ac.id]



Rachmawati, I. (2017). Indonesian Public Diplomacy: Preserving State
Existence through Sharing of Identities to Gain Mutual
Understanding. Global Strategies, 11(1), 55-71.
https://doi.org/10.20473/jgs.11.1.2017.55-71

Rachmawati, 1. (2021). The Soft Power of South Korea. Sleman:
Deepublish.

Ritzer, G., & Dean, P. (2018). Globalization: The Essentials. Wiley.

Rockower, P. S. (2012). Recipes for gastrodiplomacy. Place Branding and
Public Diplomacy, 8(3), 235-246.
https://doi.org/10.1057/pb.2012.17

Safaat, A. R., Bachtiar, F. R., & Zainal, N. A. (2022). Korean Pop Culture
Sebagai Instrumen Politik Luar Negeri Korea Selatan. VOX
POPULI, 5(2), 169-196. https://doi.org/10.24252/vp.v5i2.33559

Sari, L. P. (2020). Analisis Korean Wave sebagai Bentuk Soft Diplomacy
yang Efektif di bidang Kebudayaan. Journal of Diplomacy and
International Studies, 3(02), 13-25.
https://journal.uir.ac.id/index.php/jdis/article/view/12242

Setiadi, E. (2019). Pengaruh Globalisasi terhadap Hubungan Internasional.
Jurnal Hubungan Internasional Universitas Satya Negara
Indonesia. https://isip.usni.ac.id/jurnal JURNAL-
1%20EFAN%20FISIP-HI%200K.pdf

Shoelhi, M. (2011). Diplomasi: Praktik Komunikasi Internasional.
Simbiosa Rekatama Media.

SM Entertainment. (2020). MAJOR AFFILIATES — SM Entertainment.
SM  Entertainment. Diakses pada Juni 9, 2024, from
https://www.smentertainment.com/en/company/major-affiliates/

SM Entertainment. (2023). INTRODUCTION — SM Entertainment. SM
Entertainment.  Diakses pada Mei 30, 2024, from
https://www.smentertainment.com/company/introduction/

SMTOWN. (2016). SMTOWN: New Culture Technology, 2016.
https://youtu.be/KySNvWsXnn8?feature=shared

Dwi Oktariana, 2020

STRATEGI SM ENTERTAINMENT DALAM ERA KOREAN WAVE 3.0 SEBAGAI PRAKTIK

DIPLOMASI KOREA SELATAN DI INDONESIA 102
UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional

[www.upnvj.ac.id-www library.upnvj.ac.id-www.repository.upnvj.ac.id]



Snow, N. (2023). Public Diplomacy. Oxford Research Encyclopedia of
International Studies.
https://doi.org/10.1093/acrefore/9780190846626.013.518

Snow, N., & Cull, N. J. (Eds.). (2020). Routledge Handbook of Public
Diplomacy. Routledge.

Song, S. (2020). The Evolution of the Korean Wave How Is the Third
Generation Different from Previous Ones? Korea Observer, 51(1),
125-150. https://doi.org/10.29152/KOIKS.2020.51.1.125

Song, S. H. (2020, Juni 8). South Korea's Culture Ministry Launches
Hallyu Department. The Jakarta Post.
https://www .thejakartapost.com/life/2020/06/08/south-korean-
culture-ministry-launches-hallyu-department.html

Statista. (2023, Maret 27). Korean drama (K-drama) popularity worldwide
2022. Statista. Diakses pada Februari 23, 2024, from
https://www.statista.com/statistics/999239/south-korea-korean-
drama-popularity-worldwide/

Sun, M., & Liew, K. K. (2019). Analog Hallyu: Historicizing K-pop
formations in China. Global Media and China, 4(4), 419-436.
https:/doi.org/10.1177/2059436419881915

Supratno, J. (2000). Statistik Teori dan Aplikasi. Jakarta: Penerbit
Erlangga.

Syawal, M. S. (2023). Parasocial Intimacy and Fan Culture with K-Pop
Artists in Indonesian Digital Media: A Study of Fan-Idol
Relationships on Social Media Platforms. Edunity : Social and
Educational Studies, 2(11).
http://dx.doi.org/10.57096/edunity.v2i11.181

Tarigan, M. (2021, Juli 31). Mengapa Diplomasi Publik Berperan Penting
dalam Membentuk Perdamaian? Nasional tempo.
https://nasional.tempo.co/read/1489539/mengapa-diplomasi-
publik-berperan-penting-dalam-membentuk-perdamaian

The Jakarta Post. (2019, Februari 8). Korea-based SM Entertainment
opens office in Jakarta - Entertainment. The Jakarta Post.

gﬁ;%géz fn% o%giiEg ;‘fj];%léi;; %‘5‘% 5}24 KOREAN WAVE 3.0 SEBAGAI PRAKTIK 103

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional
[www.upnvj.ac.id-www library.upnvj.ac.id-www.repository.upnvj.ac.id]



https://www.thejakartapost.com/life/2019/02/09/korea-based-sm-
entertainment-opens-office-in-jakarta.html?

The Korea Herald. (2022). Culture Ministry sets W7tr budget for 2022.
The Korea Herald. https://www .koreaherald.com/article/2681939

Trans TV. (2019, Februari 21). Sm Entertainment Group Dan Pt Trans
Media Corpora Mengumumkan Dimulainya Kerjasama Stategis
Dan Kolaborasi Artis Perdana. Trans TV.
https://www.transtv.co.id/corporate/press-release/97/sm-
entertainment-group-dan-pt-trans-media-corpora-mengumumkan-
dimulainya-kerjasama-stategis-dan-kolaborasi-artis-perdana

Trisni, S., Nasir, P. E., Isnarti, R., & Ferdian. (2019). South Korean
Government’s Role in Public Diplomacy: A Case Study of the
Korean Wave Boom. Andalas Journal of International Studies,
8(1), 31-42. https://doi.org/10.25077/ajis.8.1.31-42.2019

Verma, S. (2023, Maret 15). Decoding the 4 Generations of K-Pop —
HALSUG. HALSUG. Diakses pada November 27, 2023, from
https://halsugprod.com/blog/decoding-four-generations-of-kpop

VOI. (2020, Desember 28). SM Entertainment Holds SMTOWN LIVE:
Culture Humanity Free Concert. VOI.
https://voi.id/en/bernas/24442

VOL. (2022). Southeast Asian Expansion, SM Entertainment Officially
Opens KWANGYA @ JAKARTA. VOL
https://voi.id/en/lifestyle/233576?

Vuving, A. L. (2009). How Soft Power Works. Panel “Soft Power and
Smart Power,” American Political Science Association annual
meeting.
https://dkiapcss.edu/Publications/Vuving%20How%20so0ft%20pow
er%20works%20APSA%202009.pdf

Wangke, H. (2021). Diplomasi Digital dan Kebijakan Luar Negeri
Indonesia. Yayasan Pustaka Obor Indonesia.

WayV Akan Tampil di Allo Bank Festival Juni 2024. (2024, Mei 22). CNN
Indonesia.

g%}iz%(géz fnz% O%jziiEg ;‘fj];%lé];; %‘5‘1& 5}34 KOREAN WAVE 3.0 SEBAGAI PRAKTIK 104

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional
[www.upnvj.ac.id-www library.upnvj.ac.id-www.repository.upnvj.ac.id]



https://www.cnnindonesia.com/hiburan/20240522104826-227-
1100779/wayv-akan-tampil-di-allo-bank-festival-juni-2024

Wei, L. (2023). The K-POP Phenomenon: Analyzing Success Secrets of
S.M. Entertainment in Global Fandom. Proceedings of the 2nd
International Conference on Business and Policy Studies.
https://doi.org/10.54254/2754-1169/9/20230409

Wiradharma, G. (2017). Misi Kebudayaan sebagai Alat Diplomasi Sastra.
AIChE Ul https://aiche.ui.ac.id/wp-
content/uploads/81/2017/01/Gunawan.pdf

Won, H. (2016, Februari 23). S.M. Entertainment continues expansion
with New Culture Technology. Korea Herald. Diakses pada 9 Juni,

2024, from
https://kpopherald.koreaherald.com/view.php?ud=2016022317074
38293945 2

Won, H. J. (2016, Ferbuary 23). S.M. Entertainment Continues Expansion
with  New  Culture  Technology. KPOP  HERALD.
https://kpopherald.com/article/876331

Won, S.-Y. (2022). Realization of universal cultural welfare... Super-gap
industrialization of K-culture (2 H % 73} £% ¥4 ¥. .K-F 59
ZAA Agzh. dINF AA 2SS (www.koreakr).
https://www korea.kr/news/policyNewsView.do?newsld=1489023
44

Yang, H. (2021, August 1). Deciphering the SM Culture Universe — and
what's  'Kwangya' anyway?  Korea  JoongAng  Daily.
https://koreajoongangdaily.joins.com/2021/08/01/entertainment/kp
op/Kwangya-SM-Culture-Universe-
SMCU/20210801153100485.htmL

Dwi Oktariana, 2020

STRATEGI SM ENTERTAINMENT DALAM ERA KOREAN WAVE 3.0 SEBAGAI PRAKTIK
DIPLOMASI KOREA SELATAN DI INDONESIA

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional
[www.upnvj.ac.id-www library.upnvj.ac.id-www.repository.upnvj.ac.id]

105



