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IMPLEMENTASI CORPORATE SOCIAL RESPONSIBILITY PT ADIRA
DINAMIKA MULTI FINANCE
(Studi Kasus Pelaksanaan Event Festival Pesona Lokal di Kota Bandung)

FIRDA AMALIA

Abstrak

Perusahaan harus mampu mengintegrasikan tujuan bisnisnya dengan tujuan sosial
agar dapat hidup secara berkelanjutan. Corporate Social Responsibility CSR
merupakan komitmen perusahaan terhadap masyarakat dalam mencapai
kesejahteraan hidup sosial. PT Adira Dinamika Multi Finance adalah salah satu
perusahaan pembiayaan terbesar di Indonesia yang mengadakan program CSR
yang berbasis kearifan lokal, yaitu Festival Pesona Lokal. Penelitian ini akan
membahas mengenai bagaimana implementasi CSR yang dilaksanakan Adira
Finance dalam meningkatkan kesejahteraan masyarakat melalui event Festival
Pesona Lokal. Metode yang digunakan adalah kualitatif dengan pendekatan studi
kasus. Tehnik pengumpulan data dilakukan dengan cara wawancara mendalam
dan studi kepustakaan. Hasil penelitian ini menunjukkan bahwa implementasi
Corporate Social Responsibility PT Adira Dinamika Multi Finance yang berbasis
kearifan lokal dapat meningkatkan kesejahteraan masyarakat.

Kata Kunci: Corporate social Responsibility, kearifan lokal.
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THE IMPLEMENTATION OF CORPORATE SOCIAL RESPONSIBILITY
OF PT ADIRA DINAMIKA MULTI FINANCE
(Case Study on the Implementation of Festival Pesona Lokal in Bandung)

FIRDA AMALIA

Abstract

Companies must be able to integrate their business objectives with social goals in
order to live sustainably. Corporate Social Responsibility (CSR) is the firm
commitment to the environment in achieving social live welfare. Adira Finance is
one of the largest finance companies in Indonesia that holds CSR through local
wisdom, called Festival Pesona Lokal. This study aims to describe the effect of PT
Adira Dinamika Multi Finance’s CSR to social live welfare. The method used is
qualitative with case study approach. The technique of data collection is done by
in depth interview and library study. The result of this research shows the
implementation of Corporate Social Responsibility of Adira Finance based on
local wisdom can enhance the social live welfare.

Keywords: Corporate social Responsibility, social live welfare

Vii



DAFTAR ISl

PERNYATAAN ORISINALITAS .ot i
PENGESAHAN SKRIPSI ...t i
KATA PENGANTAR .ottt a s n e e e e iii
PERNYATAAN PERSETUJUAN PUBLIKASI SKRIPSI ........cccooviiveeeee Y
AB ST RAK e e e Vi
AB ST RA CT et aaaaa e vii
DAFTAR IST e e e e e viil
DAFTAR BAGAN ..ottt e et e e e e e e e s st aaeaeeea e X
DAFTAR TABEL ..o nsnnssnnnnnnnnnnnns Xi
DAFTAR GAMBAR .ottt Xii
BAB | PENDAHULUAN ....cootssnssnnnsnnnnnnnnnes 1
1.1. Signifikansi PENelitian ..o 1
1.2, FOKUS PENEIITIAN ....coovieiieiiceee e 3
1.3. Pertanyaan Penelitian ..........ccccccoovieiiieiiisieceeeeeseee e 4
1.4, Tujuan Penelitian ........ccoveiiiiiiii e 4
1.5, Manfaat Penelitian ...........cccoviiiiii i 4

1.5.1. Manfaat AKademis .........ccocveiiiiieiiiie e 4

1.5.2. Manfaat PraktiS .........ccccoviieiiiiie e 4
1.6.  Sistematika PenuUlISAN ..........cccccooiviiiiieiieseeceeeee e 5
BAB 11 TINJAUAN PUSTAKA ..ottt 6
2.1. Penelitian Terdahulu ...........cccoooiiiiiiie e 6
2.2. Konsep-konsep Penelitian ...........ccccoeveiiieiiiiieiieeeseeeee e 10

2.2.1. PUbBLIC RelAtioNS ........ccooiviieiiciceeeeeeeee e 10

2.2.2. Corporate Social Responsibility .........c..cccooeiviviiiiie e, 11

2.2.3. Manfaat Corporate Social Responsibility ............cccceevivveiinrennnen. 13

2.2.4. Perencanaan Corporate Social Responsibility ............cccccovveennn. 14

2.2.5. Local Wisdom (Kearifan Lokal) ..........c..cccooveiviveiiieciiec e, 16

2.2.6. EVENL i 16
2.3, Teori Penelitian ........cccccooiiiiiie e 19

2.3.1. Teori Sustainabilitas KOrporasi .........ccccccveeiiiveeiiivee i siie e 19
2.4. Kerangka Berpikir .........ccooiiiiiiiiie e 20
BAB 111l METODOLOGI PENELITIAN ...cooiiiiiiiecie e 21
3.1. Pendekatan dan Metode Penelitian ............cccccooviiiiiic e, 21
3.2. Teknik Pengumpulan Data ............cccccooeieiiiieiiiiiceieeeeeeeeee e 22
3.3. Penentuan INfOrman ..o 23
3.4. Teknik ANalisis DAta ...........cccccevveiiiiieiiiicieeeeeeeee e 24
3.5. Teknik Keabsahan Data.............cccceveieiiieieieieececeeeeeee e 26
3.6. Waktu dan Lokasi Penelitian ...........cccccoceeieiiiiieicicieieeeee e 26
BAB IV HASIL PENELITIAN DAN PEMBAHASAN .......cccccoiiiiiieiiieninns 28

viii



4.1. Deskripsi Objek Penelitian ..........ccoccoiiiiiiiiiiicecee e 28

4.1.1. Profil PT Adira Dinamika Multi Finance ............ccccccoevviiiennennn. 28
4.1.2. Visi, Misi, Nilai, dan LOgO ......coooveiiiieiiiie i 31
4.1.3. Produk PT Adira Dinamika Multi Finance .............ccccoeviiennennn. 34
4.1.4. Struktur Organisasi PT Adira Dinamika Multi Finance.................. 35
4.1.5. Struktur Organisasi Corporate Communication Adira Finance....... 37
4.1.6. CSR PT Adira Dinamika Multi Finance.............ccccoooveniiiiininnnnne. 38
4.2, Hasil PENelitian ..o 41
4.2.1. Program CSR Festival Pesona Lokal Berbasis Kearifan Lokal ..... 42
4.2.2. Implementasi Program CSR Festival Pesona Lokal di Bandung ... 52
4.3, Pemban@asan ... 58
BAB V KESIMPULAN DAN SARAN .....ooiiiiiiiieiee e 77
5.1, KeSIMPUIAN ..oeiiiiii s 77
5,20 SAFAN oo 78

DAFTAR PUSTAKA

LAMPIRAN



DAFTAR BAGAN

Bagan 1. Kerangka BerpiKir..........cccoiiiiiiiiiiiiesieee e 20
Bagan 2. Struktur Organisasi Adira FINANCE...........cccoovviiiieriiiiie e 35
Bagan 3. Struktur Organisasi Corporate Communication Adira Finance ............ 37
Bagan 4. Program CSR Adira FINANCE ..........cccooieiiiiiieiic e 38



Gambar 1.
Gambar 2.
Gambar 3.
Gambar 4.
Gambar 5.
Gambar 6.
Gambar 7.
Gambar 8.
Gambar 9.

Gambar 10.
Gambar 11.
Gambar 12.
Gambar 13.
Gambar 14.
Gambar 15.
Gambar 16.
Gambar 17.
Gambar 18.

DAFTAR GAMBAR

Kategori EVENT.........ooiiiie e 18
Website Adira FINANCE .........ocoviiiiiiiie e 29
Facebook Adira FINANCE ..........ccooiviiiiiiiiece e 30
Twitter Adira FINANCE ......ccviiiiiiiieiece e 30
Instagram Adira FINANCE .........cccooviiiiiiiieie e 31
LOgO AdIra FINANCE .....coovviiiieiiiecieee e 33
Program INCIESO0..........evieiiiiiie e 39
Program Adira PEdUli ..........ccooiiiiiiiii e 40
Program Sahabat Lokal............cccooiiiiiiiiiie e, 41
Karnaval Budaya Festival Pesona Lokal di Kota Bandung ............ 46
Sosialisasi dengan Pihak Eksternal.............cccccoooveivine e, 54
Kemeriahan event Festival Pesona Lokal di Kota Bandung ............ 62
Top 5 Prestige Brand in Vehicle Financing Category ..................... 65
Indonesia Netizen Brand Choice Award.............ccccoooveviiiiiiiiinnnnn, 66
Indonesia Corporate Social Responsibility Award-11-2018.............. 67
Indonesia Sharia Finance Award 2018 .............ccoooviieiieieiiinienn, 68
Indonesia Multifinance Consumer Choice Awards 2018 ................. 68
E-flyer yang disebarkan Melalui Media Sosial .................ccccoveene 71

Xi



Tabel 1 Penelitian Terdahulu

Tabel 2 Timeline Penelitian ..

DAFTAR TABEL

xii



DAFTAR LAMPIRAN

LAMIPIFAN A Lottt
LamPIFAN B
LAMPIFAN C .ottt
LAMIPIFAN Do

LaMPIFAN E .o

xiii



