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The Influence of Credibility Influencers, Consumer Trust, and
Financial Literacy on Purchase Decisions of Crypto Assets in
Indonesia

By M.Raid Aqil

Abstract

This study, entitled The Influence of Credibility Influencers, Consumer Trust , and
Financial Literacy on Purchase Decisions of Crypto Assets in Indonesia, aims to
examine the effect of influencer credibility, Consumer Trust , and Financial Literacy
on consumers’ Purchase Decisions regarding crypto assets. The research involved 117
Indonesian respondents who had invested in crypto assets for at least three months.
Primary data were collected through a Likert-scale questionnaire and analyzed using
the PLS-SEM method with SmartPLS 4.0. The results indicate that (1) Credibility
Influencers have a positive and significant effect on Purchase Decision, (2) Consumer
Trust has a positive and significant effect on Purchase Decision, and (3) Financial
Literacy has no significant effect on Purchase Decision of crypto assets in Indonesia.
Collectively, the three independent variables explain 35.9% of the variance in
Purchase Decision, with the Q? predict value indicating a medium-to-strong predictive
capability. These findings suggest that investors’ Purchase Decisions in the high-risk
crypto environment are influenced more by the credibility of influencers and their trust
in crypto platforms or brands than by their level of Financial Literacy. The practical
implications highlight the need for transparent influencer collaborations, stronger
governance and security measures by industry players, and the continuous
development of Financial Literacy programs to support more rational and well-
informed investment decisions.

Keywords: Credibility Influencers, Crypto Assets, Consumer Trust , Financial
Literacy, Purchase Decision,
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Pengaruh Credibility Influencers, Consumer Trust , dan Financial
Literacy terhadap Keputusan Pembelian Aset Kripto di Indonesia

Oleh M.Raid Agil

Abstrak

Penelitian ini berjudul Pengaruh Credibility Influencers, Consumer Trust , dan
Financial Literacy terhadap Purchase Decision Aset Kripto di Indonesia, yang
bertujuan untuk mengetahui pengaruh kredibilitas influencer, kepercayaan konsumen,
dan literasi keuangan terhadap keputusan pembelian aset kripto. Penelitian ini
menggunakan responden masyarakat Indonesia yang telah berinvestasi dalam aset
kripto minimal tiga bulan, dengan jumlah sampel sebanyak 117 orang. Pengumpulan
data dilakukan melalui kuesioner berskala Likert, dan analisis hipotesis menggunakan
metode PLS-SEM dengan bantuan SmartPLS 4.0. Hasil penelitian menunjukkan
bahwa (1) Credibility Influencers berpengaruh positif dan signifikan terhadap
Purchase Decision, (2) Consumer Trust berpengaruh positif dan signifikan terhadap
Purchase Decision, dan (3) Financial Literacy tidak berpengaruh signifikan terhadap
Purchase Decision aset kripto di Indonesia. Secara simultan, ketiga variabel
independen menjelaskan 35,9% variasi Purchase Decision, dengan nilai Q? predict
berada pada kategori sedang hingga kuat. Temuan ini mengindikasikan bahwa
keputusan pembelian aset kripto lebih banyak digerakkan oleh kredibilitas influencer
dan tingkat kepercayaan terhadap platform atau merek kripto daripada literasi
keuangan yang dimiliki investor. Implikasi penelitian menekankan pentingnya
kolaborasi influencer yang transparan, peningkatan tata kelola serta keamanan platform
oleh pelaku industri, serta perlunya penguatan program literasi keuangan untuk
mendukung pengambilan keputusan investasi yang lebih rasional.

Kata kunci: Credibility Influencers, Consumer Trust , Financial Literacy, Purchase
Decision, Aset Kripto,
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