72

DAFTAR PUSTAKA

Ajzen, 1. (1991). The Theory of Planned Behavior. Organizational Behavior and
Human Decision Processes, 50(2), 179-211. https://doi.org/10.1016/0749-
5978(91)90020-T

Ajzen, 1., & Fishbein, M. (1980). Understanding Attitudes and Predictiing Social
Behavior. Englewood Cliffs.

Alfarizi, M. H., Atmoko, W. B., & ... (2021). Determinan Perilaku Beli Produk
Hijau. Prosiding Seminar Nasional Fakultas Ekonomi Universitas Tidar,
September, 121-130.

https://jurnal.untidar.ac.id/index.php/semnasfe2021/article/view/4417

Ancok, D., & Suroso, F. N. (2008). Psikologi Islami : Solusi Islam Atas Problem-
Problem Psikologi.

Bearden, W. O., Netemeyer, R. G., & Teel, J. E. (1989). Measurement of Consumer
Susceptibility to Interpersonal Influence. Journal of Consumer Research,
15(4), 473-481. http://www.jstor.org/stable/2489543

Booi Chen, T., & Teck Chai, L. (2010). Attitude towards the Environment and
Green Products: Consumers’ Perspective. Management Science and
Engineering, 4(2), 27-39. www.cscanada.net%5Cnwww.cscanada.org

BPOM. (2019). Peraturan Badan Pengawas Obat dan Makanan Nomor 23 Tahun
2019. 2010(949).

BPS Indonesia, S. I. (2023). Catalog : 1101001. Statistik Indonesia 2023, 1101001,
790.
https://www.bps.go.id/publication/2020/04/29/€9011b3155d45d70823c1411/
statistik-indonesia-2020.html

Carrion-Bosquez, N. G., Ortiz-Regalado, O., Veas-Gonzalez, 1., Naranjo-Armijo,
F. G., & Guerra-Regalado, W. F. (2025). The Mediating Role of Attitude and
Environmental Awareness in the Influence of Green Advertising and Eco-
Labels on Green Purchasing Behaviors. Spanish Journal of Marketing - ESIC,
29(3), 330-350. https://doi.org/10.1108/SIME-08-2023-0217

Chanda, R. C., Isa, S. M., & Ahmed, T. (2024). Factors Influencing Customers’
Green Purchasing Intention: Evidence from Developing Country. Journal of
Science and Technology Policy Management, 15(5), 1056-1084.
https://doi.org/10.1108/JSTPM-03-2022-0044

Chang, C. (2011). Feeling Ambivalent about Going Green: Implications for Green
Advertising  Processing. Journal of Advertising, 40(4), 19-31.
https://doi.org/10.2753/JOA0091-3367400402

Chen, M.-F., & Tung, P.-J. (2014). Developing an Extended Theory of Planned
Behavior Model to Predict Consumers’ Intention To Visit Green Hotels.
International  Journal of Hospitality ~Management, 36, 221-230.
https://doi.org/https://doi.org/10.1016/j.ijhm.2013.09.006

Dwita Azzahra, 2026

FAKTOR-FAKTOR YANG MEMENGARUHI PERILAKU PEMBELIAN HIJAU PADA KOSMETIK
HALAL PT PARAGON TECHNOLOGY AND INNOVATION

UPN “Veteran” Jakarta, Fakultas Ekonomi dan Bisnis, S1 Ekonomi Syariah

[www.upnvj.ac.id-www library.upnvj.ac.id-www.repository.upnvj.ac.id]



73

Chen, Y.-S. (2010). The Drivers of Green Brand Equity: Green Brand Image,
Green Satisfaction, and Green Trust. Journal of Business Ethics, 93(2), 307—
319. https://doi.org/10.1007/s10551-009-0223-9

CNN. (2024). 10 Negara Paling Bersih di Dunia 2024, Tak Ada dari Asia.
https://www.cnnindonesia.com/gaya-hidup/20240725194921-269-
1125615/10-negara-paling-bersih-di-dunia-2024-tak-ada-dari-asia

Conraud, K. E., & Rivas Tovar, A. L. (2009). Study of Green Behavior with a Focus
on Mexican Individuals. [Business, 01(02), 124-131.
https://doi.org/10.4236/ib.2009.12016

Databoks. (2023). [nilah Negara Penghasil Sampah Terbesar Dunia, Ada
Indonesia? Databoks.

https://databoks.katadata.co.id/infografik/2023/07/05/inilah-negara-
penghasil-sampah-terbesar-dunia-ada-indonesia

de Leeuw, A., Valois, P., Ajzen, 1., & Schmidt, P. (2015). Using the Theory of
Planned Behavior to Identify Key Beliefs Underlying Pro-Environmental
Behavior in  High-School Students: Implications for Educational
Interventions. Journal of Environmental Psychology, 42, 128-138.
https://doi.org/https://doi.org/10.1016/j.jenvp.2015.03.005

detikFinance. (2023). Paragon Raih 3 Penghargaan Industri Halal dari
Kemenperin. https://finance.detik.com/berita-ekonomi-bisnis/d-
7000047/paragon-raih-3-penghargaan-industri-halal-dari-kemenperin

Febriasari, P., & Mursalin, A. (2021). Peran Pengetahuan Hijau dan Religiusitas
pada Sikap Generasi Y Terhadap Niat Beli Produk Hijau. Jurnal Equilibrium
Manajemen, 7(2), 1-222.
https://jurnal.upb.ac.id/index.php/equalibrium/article/view/185

Fryxell, G. E., & Lo, C. W. H. (2003). The Influence of Environmental Knowledge
and Values on Managerial Behaviours on Behalf of the Environment: An

Empirical Examination of Managers in China. Journal of Business Ethics,
46(1), 45-69. http://www jstor.org/stable/25075088

Gagahriyanto, M. A. (2023). Literature Review: Konsep Religiusitas Dan
Spiritualitas Dalam Penelitian Psikologi di Indonesia. Madani: Jurnal llmiah
Multidisiplin, 351(4), 2986—6340. https://doi.org/10.5281/zenodo.7964628

Ghozali, 1. (2018). Aplikasi analisis multivariate dengan program IBM SPSS 25
edisi ke-9.

Hair, J., Anderson, R., Babin, B., & Black, W. (2013). Multivariate Data Analysis.

Hair, J., Hult, G. T. M., Ringle, C., & Sarstedt, M. (2021a). 4 Primer on Partial
Least Squares Structural Equation Modeling (PLS-SEM).

Hair, J., Hult, G. T. M., Ringle, C., & Sarstedt, M. (2021b). 4 Primer on Partial
Least Squares Structural Equation Modeling (PLS-SEM).

Harahap, L. K. (2020). Analisis SEM (Structural Equation Modelling) Dengan
SMARTPLS (Partial Least Square). Fakultas Sains Dan Teknologi Uin
Walisongo Semarang, 1, 1.

Dwita Azzahra, 2026

FAKTOR-FAKTOR YANG MEMENGARUHI PERILAKU PEMBELIAN HIJAU PADA KOSMETIK
HALAL PT PARAGON TECHNOLOGY AND INNOVATION

UPN “Veteran” Jakarta, Fakultas Ekonomi dan Bisnis, S1 Ekonomi Syariah

[www.upnvj.ac.id-www library.upnvj.ac.id-www.repository.upnvj.ac.id]



74

Harahap, W. F. (2024). The Impact of Environmental Knowledge , Green Brand
Image , and Religiosity on Green Cosmetics Purchase Intention Mediated by
Attitude. 07(11), 66-75.

Hassan, M., Mahmood, Z., & Khakwani, 1. (2025). Extending Theory of Planned
Behavior Masoodul Hassan Zeeshan Mahmood Infal Khakwani
Understanding Why Consumers Think and Act The Way That They Do (. 16,
1-25.

Herniyanti, H., Widagdo, P. P., & Kamila, V. Z. (2023). Pengukuran Penerimaan
Website Mulawarman Online Learning System (MOLS) Pada Universitas
Mulawarman Menggunakan Theory Of Planned Behavior (TPB). Adopsi
Teknologi ~ Dan Sistem Informasi (ATASI), 2(1), 1-10.
https://doi.org/10.30872/atasi.v2i1.274

Hu, L., & Bentler, P. M. (1998). Fit Indices in Covariance Structure Modeling :
Sensitivity to Underparameterized Model Misspecification. Psychological
Methods, 3, 424—453. https://api.semanticscholar.org/CorpusID:37976347

Huda, N., Huda, N., Albushairi, S. A., Manajemen, P. M., Mangkurat, U. L., &
Mangkurat, U. L. (2018). 3 - Huda & Albushairi - 2018 - Model Green
Purchase Behavior Berbasis Tpb. 2(1).

Husnawati, H., Tentama, F., & Situmorang, N. Z. (2019). Pengujian validitas dan
reliabilitas konstruk hope. Jurnal Psikologi Terapan Dan Pendidikan, 1(2),
128. https://doi.org/10.26555/jptp.v1i2.15136

Irwan, & Adam, K. (2015). Metode Partial Least Square (Pls) Dan Terapannya
(Studi Kasus: Analisis Kepuasan Pelanggan terhadap Layanan PDAM Unit
Camming Kab. Bone). Jurnal Teknosains, 9(1), 53—68.

Jaiswal, D., & Kant, R. (2018). Green Purchasing Behaviour: a Conceptual
Framework and Empirical Investigation of Indian Consumers. Journal of
Retailing  and  Consumer  Services, 41(March  2018), 60-69.
https://doi.org/10.1016/j.jretconser.2017.11.008

Jihad, M., & Willy Arafah. (2025). Pengaruh Green Marketing Terhadap Green
Buying Behavior Yang Dimediasi Oleh Environmental Knowledge Dan Green
Consumption. Jurnal Ekonomi Trisakti, 5(2), 187-200.
https://doi.org/10.25105/v512.22829

Joshi, Y., & Rahman, Z. (2015). Factors Affecting Green Purchase Behaviour and
Future Research Directions. In International Strategic Management Review
(Vol. 3, Issues 1-2). Holy Spirit University of Kaslik.
https://doi.org/10.1016/5.1sm.2015.04.001

Julia Lingga, L., Yuana, M., Aulia Sari, N., Nur Syahida, H., Sitorus, C., &
Shahron. (2024). Sampah di Indonesia: Tantangan dan Solusi Menuju
Perubahan Positif. Innovative: Journal Of Social Science Research, 4(4),
12235-12247.

Juliandi, A. (2018). Structural Equation Model danJuliandi, A. (2018). Structural
Equation Model dan Partial Least Square. Www.Ekonomiakuntansi.Id, 1-30.
https://doi.org/10.5281/zenodo.1243777 Partial Least Square.

Dwita Azzahra, 2026

FAKTOR-FAKTOR YANG MEMENGARUHI PERILAKU PEMBELIAN HIJAU PADA KOSMETIK
HALAL PT PARAGON TECHNOLOGY AND INNOVATION

UPN “Veteran” Jakarta, Fakultas Ekonomi dan Bisnis, S1 Ekonomi Syariah

[www.upnvj.ac.id-www library.upnvj.ac.id-www.repository.upnvj.ac.id]



75

Www.Ekonomiakuntansi.ld, 1-30. https://doi.org/10.5281/zenodo.1243777

Julina, J., Kartini, D., Rufaidah, P., & Cahyandito, M. F. (2017). Green Purchase
Behavior: The Role of Religiosity, Environmental Attitude, and Environmental
Knowledge. GATR Journal of Management and Marketing Review, 2(3), 83—
88. https://doi.org/10.35609/jmmr.2017.2.3(12)

Kaufmann, H. R., Panni, M. F. A. K., & Orphanidou, Y. (2012). Factors Affecting
Consumers’ Green Purchasing Behavior: An Integrated Conceptual
Framework. Amfiteatru Economic, 14(31), 50—69.

Kotler, P., & Armstrong, G. (2010). Principles of Marketing. Prentice Hall.
https://books.google.co.id/books?id=sYWDmwEACAAJ

Krauss, S. E., Hamzah, A., Juhari, R., & Abd.Hamid, J. (2005). The Muslim
Religiosity-Personality Inventory ( MRPI ): Towards Understanding
Differences in the Islamic Religiosity among the Malaysian Youth. Pertanika
Journal Social Science & Humanity, 13(2), 173—-186.

Krisdayanti, K., & Widodo, A. (2022). Green Marketing and Purchase Intention of
Green Product: The Role of Environmental Awareness. Jurnal Manajemen
Strategi Dan Aplikasi Bisnis, 5(2), 205-216.

https://doi.org/10.36407/jmsab.v512.588

Kristiyono, Y. R., & Felim, C. (2021). Pengaruh Interpersonal Influence, Altruism,
Dan Environment Knowledge Terhadap Green Purchasing Behaviour
Konsumen the Body Shop Yang Dimediasi Oleh Environment Attitude.
Ultima  Management: Jurnal Ilmu  Manajemen, 13(1), 47-61.
https://doi.org/10.31937/manajemen.v13i1.1912

Kumar, B., Manrai, A. K., & Manrai, L. A. (2017). Purchasing Behaviour for
Environmentally Sustainable Products: a Conceptual Framework and

Empirical Study. Journal of Retailing and Consumer Services, 34, 1-9.
https://doi.org/https://doi.org/10.1016/j.jretconser.2016.09.004

Kumar, N. (2021). Pro-Environmental Purchase Intention towards Eco-Friendly
Apparel : Augmenting the Theory of Planned Behavior with Perceived
Consumer Effectiveness and Environmental Concern. Journal of Global
Fashion Marketing, 00(00), 1-17.

https://doi1.0rg/10.1080/20932685.2021.2016062

Kumar, R. (2024). To Save the Environment is my Moral Duty: Investigating Young
Consumer’s Green Purchase Behaviour with Moderated Mediation Approach.
Social Responsibility Journal, 20(8), 1508—1534. https://doi.org/10.1108/SRJ-
02-2023-0066

Laela, L., Khairun, U., Mohungo, Y., & Khairun, U. (2025). Pengaruh Lifestyle dan
Green Knowledge terhadap Green Purchase Behavior yang Dimediasi Good
Purchase Intention. 21, 45-57.

Lee, K. (2008). Opportunities for Green Marketing: Young Consumers. Marketing
Intelligence & Planning, 26(6), 573-586.

https://do1.0rg/10.1108/02634500810902839

Dwita Azzahra, 2026

FAKTOR-FAKTOR YANG MEMENGARUHI PERILAKU PEMBELIAN HIJAU PADA KOSMETIK
HALAL PT PARAGON TECHNOLOGY AND INNOVATION

UPN “Veteran” Jakarta, Fakultas Ekonomi dan Bisnis, S1 Ekonomi Syariah

[www.upnvj.ac.id-www library.upnvj.ac.id-www.repository.upnvj.ac.id]



76

Liaquat, M., Igbal, 1., Munir, S., & Waheed, N. (2024). Determinants of Green
Purchase Behavior: An Implication of Theory of Reasoned Action. Pakistan
Journal of Humanities and Social Sciences, 12(2), 1348-1363.
https://doi.org/10.52131/pjhss.2024.v12i2.2206

Manning, M. (2009). The Effects of Subjective Norms on Behaviour in the Theory
of Planned Behaviour: A Meta-Analysis. British Journal of Social Psychology,
48(4), 649—-705. https://doi.org/10.1348/014466608X393136

Mardiana, E., Thamrin, H., & Nuraini, P. (2021). Analisis Religiusitas Terhadap
Minat Menabung Di Bank Syariah Kota Pekanbaru. Jurnal Tabarru’: Islamic
Banking and Finance, 4(2), 512-520.

https://doi.org/10.25299/jtb.2021.vol4(2).8309

Maryadi, A. R., Indria, P., & Susilowati, M. (2020). Jurnal Sains Manajemen Dan
Kewirausahaan, 2(1), 69-80.

Maskur, A., Tjahjaningsih, E., & Saeroji, A. (2015). Pengaruh Norma Subjektif
Dan Kontrol Perilaku Yang Dipersepsikan Terhadap Niat Pinjam KUR Mikro
(Studi Pada Nasabah BRI di Pati). Proceeding SENDI U, 1-15.
https://www.unisbank.ac.id/ojs/index.php/sendi_u/article/view/3278

Meinawati, T., Suhendro, S., & Masitoh, E. (2020). Analisis Determinan
Pengungkapan Internet Financial Reporting pada Perusahaan Manufaktur
yang terdaftar di Bursa Efek Indonesia. Owner (Riset Dan Jurnal Akuntansi),
4(2), 412. https://doi.org/10.33395/owner.v4i2.253

Naz, F., Olah, J., Vasile, D., & Magda, R. (2020). Green Purchase Behavior of
University Students in Hungary: an Empirical Study. Sustainability
(Switzerland), 12(23), 1-21. https://doi.org/10.3390/su122310077

Ningrum, K. P., Manalu, S. R., & Setyabudi, D. (2024). Pengaruh Pengetahuan
Hijau, Norma Subjektif, dan Kepedulian Lingkungan Terhadap Niat Beli
Produk Ramah Lingkungan. [Interaksi  Online, 12(3), 797-807.
https://ejournal3.undip.ac.id/index.php/interaksi-online/article/view/45575

Nugraha, T. A., & Soelasih, Y. (2023). The Factors that Shape Green Buying
Behavior of Eco-Friendly Shopping Bags. Jurnal Manajemen Maranatha,
22(2), 121-132. https://doi.org/10.28932/jmm.v22i2.5633

Ogiemwonyi, O., Alam, M. N., Alshareef, R., Alsolamy, M., Azizan, N. A., & Mat,
N. (2023). Environmental Factors Affecting Green Purchase Behaviors tf The
Consumers: Mediating Role of Environmental Attitude. Cleaner
Environmental Systems, 10(June), 100130.

https://doi.org/10.1016/j.cesys.2023.100130

Pasaribu, B., Herawati, A., Wahyu Utomo, K., & Halal Syah Aji, R. (2022).
Metodologi Penelitian Untuk Ekonomi dan Bisnis.

Paul, J., Modi, A., & Patel, J. (2016). Predicting Green Product Consumption Using
Theory Of Planned Behavior And Reasoned Action. Journal of Retailing and
Consumer Services, 29, 123—134.

https://doi.org/https://doi.org/10.1016/j.jretconser.2015.11.006

Dwita Azzahra, 2026

FAKTOR-FAKTOR YANG MEMENGARUHI PERILAKU PEMBELIAN HIJAU PADA KOSMETIK
HALAL PT PARAGON TECHNOLOGY AND INNOVATION

UPN “Veteran” Jakarta, Fakultas Ekonomi dan Bisnis, S1 Ekonomi Syariah

[www.upnvj.ac.id-www library.upnvj.ac.id-www.repository.upnvj.ac.id]



77

Pegan, G., Del Missier, F., & De Luca, P. (2023a). Antecedents of Green Purchase
Choices: Towards a Value-Oriented Model. Journal of Cleaner Production,
399, 136633. https://doi.org/https://doi.org/10.1016/j.jclepro.2023.136633

Pegan, G., Del Missier, F., & De Luca, P. (2023b). Antecedents of Green Purchase
Choices: Towards a Value-Oriented Model. Journal of Cleaner Production,
399(March), 136633. https://doi.org/10.1016/j.jclepro.2023.136633

Perkasa, D. H., & Magito, M. (2024). Determinan Faktor Blue Economy Dalam
Aplikasi Praktis Sdm Perhotelan Di Pulau Tidung Kepulauan Seribu. Jesya,
7(1), 840-852. https://doi.org/10.36778/jesya.v7il.1495

Putra, H. T., Jenderal, U., & Yani, A. (2025). The Influence of Green Consumer
Knowledge on Green. 8.

Rausch, T. M., & Kopplin, C. S. (2020). Bridge the gap : Consumers ’ purchase
intention and behvior regarding sus- tainable clothing. 1-35.

Riyanto, S., & Hatmawan, A. A. (2020). Metode Riset Penelitian Kuantitatif.

Rizkynugraheny, A. D., Pakarti, P., Aryanto, V. D. W., & Fatmawati, E. R. (2025).
Green Advertising and it’s Impact on Green Purchase Behavior among. Jurnal
Pendidikan Ekonomi Dan Kewirausahaan), 9(1), 188.
https://doi.org/10.29408/jpek.v9i11.29538

Rohmawati, S. P., & Mangifera, L. (2024). Perilaku pembelian produk green
kosmetik melalui minat purchase intention. 18-39.
https://doi.org/10.30606/v6.n3.2024.2

Roman, T., Bostan, I., Manolica, A., & Mitrica, 1. (2015). Profile of Green
Consumers in Romania in Light of Sustainability Challenges and
Opportunities. Sustainability (Switzerland), 7(6), 6394-6411.
https://doi.org/10.3390/su7066394

Rusyani, E., Lavuri, R., & Gunardi, A. (2021). Purchasing Eco-Sustainable
Products:  Interrelationship ~ between  Environmental  Knowledge,

Environmental Concern, Green Attitude, and Perceived Behavior.
Sustainability (Switzerland), 13(9). https://doi.org/10.3390/su13094601

Setyawan, 1., & Fantoni, A. (2020). Dapatkah Model Pengukuran Kinerja Anggota
Untuk Organisasi Laba Diterapkan Pada Organisasi Nirlaba? Prosiding
Seminar Nasional Penelitian Dan Pengabdian Kepada Masyarakat, 1(1),
291-302. https://doi.org/10.24967/psn.v1i1.834

Sh. Ahmad, F., Rosli, N. T., & Quoquab, F. (2021). Environmental Quality
Awareness, Green Trust, Green Self-Efficacy and Environmental Attitude in

Influencing Green Purchase Behaviour. International Journal of Ethics and
Systems, 38(1), 68-90. https://doi.org/10.1108/IJOES-05-2020-0072

Simanjuntak, M., Nafila, N. L., Yuliati, L. N., Johan, I. R., Najib, M., & Sabri, M.
F. (2023). Environmental Care Attitudes and Intention to Purchase Green
Products: Impact of Environmental Knowledge, Word of Mouth, and Green
Marketing. Sustainability (Switzerland), 15(6).
https://doi.org/10.3390/sul1 5065445

Soomro, R. B., Mirani, I. A., Sajid Ali, M., & Marvi, S. (2020). Exploring the Green

Dwita Azzahra, 2026

FAKTOR-FAKTOR YANG MEMENGARUHI PERILAKU PEMBELIAN HIJAU PADA KOSMETIK
HALAL PT PARAGON TECHNOLOGY AND INNOVATION

UPN “Veteran” Jakarta, Fakultas Ekonomi dan Bisnis, S1 Ekonomi Syariah

[www.upnvj.ac.id-www library.upnvj.ac.id-www.repository.upnvj.ac.id]



78

Purchasing Behavior of Young Generation in Pakistan: Opportunities for
Green Entrepreneurship. Asia Pacific Journal of Innovation and
Entrepreneurship, 14(3), 289-302. https://doi.org/10.1108/apjie-12-2019-
0093

Stark, R., & Glock, Y. C. (1970). Religion and Society in Tension.
Sugiyono, D. (2013). Metode Penelitian Kuantitatif, Kualitatif, dan Tindakan.

Sulistiawati, Intan Nabila, & Alif Idzatulloh. (2025). Peran Corporate
Communication PT Paragon Technology And Innovation Dalam
Mempertahankan Citra Positif Perusahaan. Konsensus: Jurnal Ilmu
Pertahanan,  Hukum  Dan  Ilmu  Komunikasi, 2(1), 133-146.
https://doi.org/10.62383/konsensus.v2il.621

Suryowati, B., & Nurhasanah, N. (2020). Label Halal, Kesadaran Halal ,
Religiusitas Dan Minat Beli Produk Kosmetik Halal. Kompleksitas: Jurnal
Illmiah  Manajemen,  Organisasi  Dan  Bisnis,  9(01), 11-20.
https://ejurnal.swadharma.ac.id/index.php/kompleksitas/article/view/17

Tranggono, R. I., & Latifah, F. (2007). Buku Pegangan Ilmu Pengetahuan
Kosmetik.

United Nations Environment Programme, & Indonesia Ministry of Environment
and Forestry. (2020). National Plastic Waste Reduction Strategic Actions for
Indonesia. Ministry of Environment and Forestry, Republic of Indonesia, 1—
46. https://wedocs.unep.org/bitstream/handle/20.500.11822/32898

Utami, K. S., Lestari, D., & Maulana, I. (2024). Entrepreneurship Bisnis
Manajemen Akuntansi Strategi green marketing: Green Awareness , Eco

Label, dan Eco Brand pada Perilaku Pembelian. Entrepreneurship Bisnis
Manajemen Akuntansi (E-BISMA), 5(2), 407-420.

Vermeir, 1., & Verbeke, W. (20006). Sustainable Food Consumption: Exploring the
Consumer “Attitude — Behavioral Intention”” Gap. Journal of Agricultural and
Environmental Ethics, 19(2), 169—194. https://doi.org/10.1007/s10806-005-
5485-3

Vironika, P., & Maulida, M. (2025). ... Purchase Behavior in Indonesia: the Role
of Environmental Knowledge, Green Trust, Green Marketing Mix, and Green

Purchase. SGU Online Thesis Submission, August.
https://doi.org/10.3390/challe1603004 1

Wang, L., Wong, P. P. W., & Narayanan Alagas, E. (2020). Antecedents of Green
Purchase Behaviour: an Examination of Altruism and Environmental

Knowledge. International Journal of Culture Tourism and Hospitality
Research, 14(1), 63—82. https://doi.org/10.1108/IJCTHR-02-2019-0034

Wang, L., Wong, P. P. W, Narayanan Alagas, E., & Chee, W. M. (2018). Green
Hotel Selection of Chinese Consumers: A Planned Behavior Perspective.
Journal of  China Tourism Research, 15(2), 192-212.
https://doi.org/10.1080/19388160.2018.1553743

Wang, Y. M., Zaman, H. M. F., & Alvi, A. K. (2022). Linkage of Green Brand
Positioning and Green Customer Value With Green Purchase Intention: The

Dwita Azzahra, 2026

FAKTOR-FAKTOR YANG MEMENGARUHI PERILAKU PEMBELIAN HIJAU PADA KOSMETIK
HALAL PT PARAGON TECHNOLOGY AND INNOVATION

UPN “Veteran” Jakarta, Fakultas Ekonomi dan Bisnis, S1 Ekonomi Syariah

[www.upnvj.ac.id-www library.upnvj.ac.id-www.repository.upnvj.ac.id]



79

Mediating and Moderating Role of Attitude Toward Green Brand and Green
Trust. SAGE Open, 12(2). https://doi.org/10.1177/21582440221102441

Wedayanti, N. P. A. A., & Giantari, [. G. A. K. (2016). Peran Pendidikan
Kewirausahaan dalam Memediasi Pengaruh Norma Subyektif terhadap Niat
Berwirausaha. E-Jurnal Manajemen Universitas Udayana, 5(1).

Wijaya, K., & Soelasih, Y. (2020). Variabel yang Mempengaruhi Perilaku
Pembelian Green Product Pada Generasi Muda. Jurnal Illmiah Manajemen
Bisnis Dan Inovasi Universitas Sam Ratulangi, 7(2), 238-246.

Wijayanti, C. D. A. L. R. (2022). Determinan Perilaku Pembelian Hijau pada
Generasi Z di Indonesia. Eqgien - Jurnal Ekonomi Dan Bisnis, Vol 11 No 04
(2022):  Egien-Jurnal  Ekonomi  dan  Bisnis, 436 —  446.
http://stiemuttaqien.ac.id/ojs/index.php/OJS/article/view/1309/929

Worthington, E. L., Wade, N. G., Hight, T. L., Ripley, J. S., McCullough, M. E.,
Berry, J. W., Schmitt, M. M., Berry, J. T., Bursley, K. H., & O’Connor, L.
(2003). The Religious Commitment Inventory-10: Development, Refinement,
and Validation of a Brief Scale for Research and Counseling. Journal of
Counseling  Psychology, 50(1), 84-96. https://doi.org/10.1037/0022-
0167.50.1.84

Xu, Y., Du, J., Khan, M. A. S, Jin, S., Altaf, M., Anwar, F., & Sharif, 1. (2022).
Effects of Subjective Norms and Environmental Mechanism on Green
Purchase Behavior: An Extended Model of Theory of Planned Behavior.

Frontiers in Environmental Science, 10(February), 1-13.
https://doi.org/10.3389/fenvs.2022.779629

Zsoka, A., Szerényi, Z. M., Széchy, A., & Kocsis, T. (2013). Greening Due to
Environmental Education? Environmental Knowledge, Attitudes, Consumer
Behavior and Everyday Pro-Environmental Activities of Hungarian High
School And University Students. Journal of Cleaner Production, 48, 126—138.
https://doi.org/https://doi.org/10.1016/j.jclepro.2012.11.030

Dwita Azzahra, 2026

FAKTOR-FAKTOR YANG MEMENGARUHI PERILAKU PEMBELIAN HIJAU PADA KOSMETIK
HALAL PT PARAGON TECHNOLOGY AND INNOVATION

UPN “Veteran” Jakarta, Fakultas Ekonomi dan Bisnis, S1 Ekonomi Syariah

[www.upnvj.ac.id-www library.upnvj.ac.id-www.repository.upnvj.ac.id]



