
87 

 

 Adittya Budiman, 2025  
PERAN INOVASI  PEMASARAN  DALAM MEMEDIASI PENGARUH  DIGITAL  MARKETING  

DAN STRATEGI PEMASARAN  TERHADAP  KINERJA PEMASARAN  UMKM DI JAKARTA 

UPN “Veteran” Jakarta, Fakultas Ekonomi dan Bisnis, S2 Manajemen 
 [www.upnvj.ac.id – www.library.upnvj.ac.id - www.repository.upnvj.acid]    

DAFTAR PUSTAKA 

 

Amaliyah, F. (2021). Strategi digital marketing bagi UMKM dalam meningkatkan 

daya saing di era industri 4.0. Jurnal Manajemen Dan Bisnis, 10(2), 112–121.  

 

Anatan, L. (2023). Peran UMKM dalam perekonomian Indonesia. Jurnal Ekonomi 

Dan Bisnis, 12(2), 45–58. 

 

Anon. (2021). Program digitalisasi UMKM menuju 30 juta go digital tahun 2024. 

Kementerian Koperasi dan UKM Republik Indonesia. 

 

Asmiyanti, D. (2023). Pemanfaatan aplikasi e-orderdalam peningkatan pemasaran 

UMKM di DKI Jakarta. Jurnal Administrasi Publik, 8(1), 45–56. 

 

Astuti, M., & Handayani, T. (2021). Analisis kinerja pemasaran UMKM produk 

olahan singkong di wilayah Lebak-Banten. Jurnal Manajemen Strategi Dan 

Aplikasi Bisnis, 4(2), 331–342. https://doi.org/10.36407/jmsab.v4i2.369 

 

Aswani, R., Kar, A., & Ilavarasan, P. (2018). Negative impacts of digital marketing 

on business performance. Journal of Retailing and Consumer Services, 45, 48–

55. 

 

Badan Pusat Statistik (BPS). (2021). 

 

Baker, M., Hart, S., & Potter, J. (2022). Challenges of digital marketing in dynamic 

markets. Journal of Marketing Management, 38(5), 623–640. 

 

Barney, J. (1991). Firm resources and sustained competitive advantage. Journal of 

Management, 17(1), 99–120. 

https://doi.org/doi:10.1177/014920639101700108 

 

Chaffey, D., & Ellis-Chadwick, F. (2019). Digital Marketing (7, Ed.). Harlow: 

Pearson. 

 

Chaffey, D., & Smith, P. R. (2017). Digital Marketing Excellence: Planning, 

Optimizing and Integrating Online Marketing. Routledge. 

 

Chatterjee, S., Rana, N. P., Tamilmani, K., & Sharma, A. (2021). The role of digital 

technologies in driving marketing performance: Evidence from SMEs. Journal 

of Business Research, 124, 437–446. 

https://doi.org/10.1016/j.jbusres.2020.10.059 

 

Czapla, T., Glinkowska-krauze, B., Chebotarov, V., Czapla, T., Glinkowska-

krauze, B., & Chebotarov, V. (2023). ̂  ĐŝĞŶĐĞ ŝƌĞĐƚ ScienceDirect Cross-

cultural marketing management : foundations of formation , marketing 

management : of formation , content , and role in the development of 

foundations the information economy content , and role in the development of 

the i. Procedia Computer Science, 225, 2845–2855. 



88 

 

 Adittya Budiman, 2025  
PERAN INOVASI  PEMASARAN  DALAM MEMEDIASI PENGARUH  DIGITAL  MARKETING  

DAN STRATEGI PEMASARAN  TERHADAP  KINERJA PEMASARAN  UMKM DI JAKARTA 

UPN “Veteran” Jakarta, Fakultas Ekonomi dan Bisnis, S2 Manajemen 
 [www.upnvj.ac.id – www.library.upnvj.ac.id - www.repository.upnvj.acid]    

https://doi.org/10.1016/j.procs.2023.10.277 

 

Day, G. S., & Wensley, R. (2024). Evaluating marketing performance: Balancing 

efficiency and effectiveness. Journal of Marketing Research. 

 

Effendy, A. (2018). Pengaruh strategi pemasaran terhadap kinerja UMKM. Jurnal 

Ekonomi Dan Bisnis, 15(2), 87–98. 

 

Erwin, S., Suade, D., & Poernomo, B. (2021). Strategi pemasaran dan kinerja 

UMKM di Indonesia. Jurnal Ekonomi Dan Bisnis, 18(2), 45–56. 

 

Erlina Aduski, Prasetyo Hadi, Rusdi Musa Ishaq (2020) Analisis Strategi 

Pemasaran Produk Digital CRM di PT Infomedia Nusantara. 

(2020). MBIA, 19(2), 153-169. https://doi.org/10.33557/mbia.v19i2.892 

 

Farajpoor, S., Sadeghi, A., & Zakipour, M. (2025). Identifying and ranking the 

effective dimensions of digital transformation on startup internationalization. 

Commercial Strategies Journal. 

 

Grönroos, C. (2020). Service marketing research priorities. Journal of Services 

Marketing, 34(3), 291–298. https://doi.org/10.1108/JOSM-02-2019-0051 

 

Hanssens, D., Pauwels, K., & Dekimpe, M. (2021). The limits of digital marketing 

effectiveness. International Journal of Research in Marketing, 38(1), 1–14. 

 

Haris, M., Samosir, B., & Lubis, F. (2022). Strategi pemasaran UMKM di era 

persaingan global. Jurnal Manajemen Dan Bisnis, 12(1), 45–57. 

 

Hashim, N. A. (2018). The role of technology adoption in business sustainability. 

International Journal of Business and Technology, 6(1), 1–10. 

 

Ikramuddin, M., Hakim, L., & Farida, N. (2021). Analisis pengaruh strategi 

pemasaran terhadap kinerja bisnis. Jurnal Manajemen Dan Kewirausahaan, 

23(1), 87–99. 

 

Ikrar Putra Setiawan, Alfatih S. Manggabarani, & Jamaluddin Bata Ilyas. (2019). 

Analisis strategi pemasaran produk asuransi jiwa berbasis syariah pada PT 

Asurans i  Prudent ia l  Makassar .  Jakar ta :  UPN Veteran Jakar ta . 

 

Indonesia, K. K. R. (2023). Peran UMKM dalam perekonomian Indonesia. 

Direktorat Jenderal Perbendaharaan. 

 

Indrayani, S., & Arman, A. (2025). The Role of Innovation Mediation on the 

Influence of Digital Marketing Capabilities on MSME Marketing Performance 

in Makassar. Asian Journal of Management and Entrepreneurship Studies. 

 

Jordan, S. (2018). Challenges of SMEs in adopting digital marketing. International 

Journal of Business and Management, 13(4), 122–131. 

https://doi.org/10.33557/mbia.v19i2.892


89 

 

 Adittya Budiman, 2025  
PERAN INOVASI  PEMASARAN  DALAM MEMEDIASI PENGARUH  DIGITAL  MARKETING  

DAN STRATEGI PEMASARAN  TERHADAP  KINERJA PEMASARAN  UMKM DI JAKARTA 

UPN “Veteran” Jakarta, Fakultas Ekonomi dan Bisnis, S2 Manajemen 
 [www.upnvj.ac.id – www.library.upnvj.ac.id - www.repository.upnvj.acid]    

 

Jubaedah, A., Seseiata, I. K., Manggabarani, A. S., Wientarni, A., & Pratiangin, M. 

(2023). PKM dosen: Penerapan strategi marketing melalui analisis data 

penjualan UMKM di DKI Jakarta. Bizatra Wisnu Journal: Indonesian Journal 

of Community Services, 7(3), 325–732. 

https://doi.org/10.53363/bw.v3i3.235732 

 

Juminawati, S., Hidayat, A., & Nugroho, B. (2012). UMKM sebagai penggerak 

ekonomi nasional. Jurnal Ekonomi Dan Pembangunan, 20(2), 112–123. 

 

Kominfo. (2024). Target 30 juta UMKM masuk ekosistem digital pada 2024. 

Kementerian Komunikasi dan Informatika Republik Indonesia. 

 

Kotler, P., & Keller, K. L. (2021). Marketing Management (16th ed.). Pearson 

Education. 

 

Kraus, S., Jones, P., & Kailer, N. (2022). Digital transformation and SMEs: 

Challenges and opportunities. Small Business Economics, 59(2), 455–472. 

 

Kumar, V., Dixit, A., & Javalgi, R. (2020). Do digital marketing strategies always 

improve performance? Journal of Business Research, 116, 209–220. 

 

Madhani, P., & Rajyaguru, S. (2020). Mixed impacts of digital marketing on SME 

strategies. Journal of Small Business Strategy, 30(3), 99–113. 

 

Manggabarani, A. S. (2021). Marketing digital usaha mikro. Bandung: Unpas 

Press. 

 

Manggabarani, A. S., & Munasiron, M. (2021). Strategi pemasaran UMKM dan 

pandemi COVID-19. Jakarta: ISBN.Perpusnas.go.id. 

 

Mulyana, A. (2020). Marketing performance indicators: A study on SMEs. 

International Journal of Business and Society. 

 

Munir, A., Rahman, T., & Sari, D. (2023). Digital marketing adoption and SME 

performance in Indonesia. Jurnal Manajemen Pemasaran, 18(1), 1–12. 

 

Naidoo, V. (2022). Marketing innovation strategies for SME competitiveness in 

emerging markets. International Journal of Innovation Management, 26(5). 

https://doi.org/10.1142/S1363919622500577 

 

Ngoc, N. M. (2025). The Impact of Pharmaceutical Digital Marketing on 

Healthcare Service Performance: Towards the Sustainable Development Goal 

3. Journal of Lifestyle Management. 

 

Nuryakin, N., & Ardyan, E. (2018). Market orientation, innovation, and marketing 

performance. International Journal of Business and Society, 19(2), 335–346. 



90 

 

 Adittya Budiman, 2025  
PERAN INOVASI  PEMASARAN  DALAM MEMEDIASI PENGARUH  DIGITAL  MARKETING  

DAN STRATEGI PEMASARAN  TERHADAP  KINERJA PEMASARAN  UMKM DI JAKARTA 

UPN “Veteran” Jakarta, Fakultas Ekonomi dan Bisnis, S2 Manajemen 
 [www.upnvj.ac.id – www.library.upnvj.ac.id - www.repository.upnvj.acid]    

OECD. (2020). Digital Disruption in Banking and its Impact on Competition. 

 

Pangestu, M., & Nugroho, Y. (2023). Adaptasi UMKM terhadap transformasi 

digital di Indonesia. Jurnal Manajemen Dan Bisnis Digital, 4(1), 15–28. 

 

Permana, A. V., Purnomo, A., Sarjono, H., Maulana, F. I., & Setyani, E. A. (2023). 

The Utilization of Mobile Communication on Marketing: A Systematic 

Review. Procedia Computer Science, 227, 101–109. 

https://doi.org/10.1016/j.procs.2023.10.507 

 

Porter, M. E. (2004). The five competitive forces that shape strategy. Harvard 

Business Review, 86(1), 1–36. 

 

Pramuki, H., & Kusumawati, R. (2021). The influence of digital marketing on 

customer-oriented strategies. Jurnal Manajemen Bisnis, 9(2), 145–158. 

 

Priyono, A., Moin, A., & Putri, V. N. A. O. (2020). Identifying digital 

transformation paths in the business model of SMEs during the COVID-19 

pandemic. Journal of Open Innovation: Technology, Market, and Complexity, 

6(4), 104. https://doi.org/10.3390/joitmc6040104 

 

Rahayu, R., & Day, J. (2023). Small businesses and e-commerce adoption: The 

moderating role of digital literacy. International Journal of Entrepreneurial 

Behavior & Research, 29(4), 823–842. https://doi.org/10.1108/IJEBR-02-

2022-0187 

 

Rudi, J. R., Murwani, F. D., & Suharsono, N. (2025). The Role of Innovation 

Capabilities in Mediating the Impact of Social Media Marketing and Business 

Networking on MSME Performance. AFEBI Management and Business 

Review. 

 

Salsabillah, W., Hafizzallutfi, Uut Tarissyaa, Nur Azizah, Thia Fathona, & 

Muhammad Raihan. (2023). the Role of Micro, Small, and Medium 

Enterprises (Msmes) in Supporting the Indonesian Economy. Indonesian 

Journal of Multidisciplinary Sciences (IJoMS), 2(2), 255–263. 

https://doi.org/10.59066/ijoms.v2i2.339 

 

Samson, D., Donnet, T., & Daft, R. (2018). Management. Cengage Learning. 

 

Setyawati, L., Firmansyah, A., & Rahayu, D. (2023). Adopsi teknologi digital oleh 

UMKM di Indonesia: Peluang dan tantangan. Jurnal Ekonomi Digital, 7(1), 

53–69. 

 

Shubita, M. (2023). Social media adoption and SME performance. Journal of 

Digital Marketing Research, 5(3), 201–214. 

 

Sidi, A., & Yogatama, A. (2019). Marketing performance indicators in SMEs. 

Jurnal Manajemen Dan Kewirausahaan. 



91 

 

 Adittya Budiman, 2025  
PERAN INOVASI  PEMASARAN  DALAM MEMEDIASI PENGARUH  DIGITAL  MARKETING  

DAN STRATEGI PEMASARAN  TERHADAP  KINERJA PEMASARAN  UMKM DI JAKARTA 

UPN “Veteran” Jakarta, Fakultas Ekonomi dan Bisnis, S2 Manajemen 
 [www.upnvj.ac.id – www.library.upnvj.ac.id - www.repository.upnvj.acid]    

 

Sija, A. (2025). Leveraging Emerging Technologies and Innovative Business 

Models for Sustainable SME Performance. European Journal of Social 

Sciences Studies. 

 

Sopha, B. M., Jie, F., & Himadhani, N. (2021). Marketing performance in 

developing countries: An empirical study of SMEs. International Journal of 

Emerging Markets, 16(6), 1150–1168. 

 

Sugiyono. (2021). Metode Penelitian Kuantitatif, Kualitatif, dan R&D (Edisi 

Kedu). Bandung: Penerbit Alfabeta. 

Suhaas, K. P., Deepa, B. G., Shashank, D., & Narender, M. (2024). Millets industry 

dynamics: Leveraging sales projection and customer segmentation. SN 

Computer Science. 

 

Suhrowardi, I., Mirsalih, E., Hiptona, D., & Sugiyanti, N. A. (2024). Tantangan dan 

solusi bisnis UMKM di era digital. Jurnal Pengabdian Pelita Insani, 1(1), 55–

64. 

 

Sulistiyo, A. (2021). Implementasi e-government melalui sistem e-orderdalam 

pengembangan UMKM di Jakarta. Jurnal Manajemen Publik, 5(3), 211–225. 

Sultana, S. (2024). Exploring Data-driven Innovation Capabilities and Their 

Effects in the Digital Economy. University of Wollongong. 

 

Sultoni, A., Hidayat, L., & Prasetyo, M. (2022). Teknologi informasi dan 

dampaknya pada pemasaran UMKM. Jurnal Teknologi Dan Bisnis, 6(2), 55–

66. 

 

Supriaddin, S., Adam, A., & Arfah, A. (2018). Kontribusi UMKM terhadap produk 

domestik bruto di Indonesia. Jurnal Ekonomi Pembangunan, 19(2), 123–135. 

 

Syukri, I., & Sunrawali, M. (2022). Pemanfaatan teknologi informasi dalam 

meningkatkan kinerja pemasaran UMKM. Jurnal Sistem Informasi Dan 

Bisnis, 10(2), 99–109. 

 

Tayibnapis, F., Wuryaningsih, S., & Gora, R. (2021). Strategi pemasaran dan 

dampaknya terhadap kinerja usaha. Jurnal Manajemen Strategis, 7(1), 55–68. 

 

Teece, D. J., Pisano, G., & Shuen, A. (1997). Dynamic capabilities and strategic 

management. Strategic Management Journal. 

https://doi.org/10.1002/(SICI)1097-0266(199708)18:7<509::AID-

SMJ882>3.0.CO;2-Z 

 

Tjiptono, F. (2021). Strategi Pemasaran. Andi Offset. 

 

Tong, D., & Subagio, H. (2020). Kesiapan UMKM dalam memanfaatkan teknologi 

informasi. Jurnal Teknologi Informasi, 4(1), 89–101. 



92 

 

 Adittya Budiman, 2025  
PERAN INOVASI  PEMASARAN  DALAM MEMEDIASI PENGARUH  DIGITAL  MARKETING  

DAN STRATEGI PEMASARAN  TERHADAP  KINERJA PEMASARAN  UMKM DI JAKARTA 

UPN “Veteran” Jakarta, Fakultas Ekonomi dan Bisnis, S2 Manajemen 
 [www.upnvj.ac.id – www.library.upnvj.ac.id - www.repository.upnvj.acid]    

 

van Doorn, J., Smailhodzic, E., Puntoni, S., Li, J., Schumann, J. H., & Holthöwer, 

J. (2023). Organizational frontlines in the digital age: The Consumer–

Autonomous Technology–Worker (CAW) framework. Journal of Business 

Research, 164(April). https://doi.org/10.1016/j.jbusres.2023.114000 

 

Wikantari, M. A. (2024). Analysis of Digital Marketing Determinants on Customer 

Loyalty with Customer Satisfaction, Online Promotion and Customer 

Experience as Mediation Variables. International Journal of Economics 

Development Research, 5(1), 45–63. 

 

Yusuf, M., Astuti, R., & Ariani, D. (2022). Pengaruh kinerja UMKM terhadap 

pertumbuhan PDRB daerah: Studi kasus DKI Jakarta. Jurnal Ekonomi 

Daerah, 14(1), 67–79. 

 

Zakiyah, N., Fadli, R., & Hidayah, U. (2023). Pemanfaatan digital marketing untuk 

meningkatkan kinerja UMKM. Jurnal Ekonomi Kreatif, 8(3), 223–234. 

 

Zhu, J. (2022). Digital marketing and strategy transformation in SMEs. Journal of 

Marketing Strategy, 12(2), 77–90. 

 

Zong, Z., Anwar, M. A., Khan, S., & Asmi, F. (2025). Big-data AI analytics in 

value-chain innovation and international marketing strategy. International 

Marketing Review. 

 

Zulfikar, A. (2019). Pengaruh strategi pemasaran berbasis pelanggan terhadap 

kinerja usaha. Jurnal Ekonomi Dan Kewirausahaan, 11(2), 133–144. 

  

 

 

 

 

 

 

 

 

 

  


