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Abstrak 
 

 
Kemajuan smartphone membuat antusias masyarakat cukup tinggi terhadap 
Instagram. Melihat fenomena tersebut, Wardah Cosmetics menjadi salah satu 
perusahaan yang menggunakan media sosial Instagram untuk memberikan 
berbagai informasi. Akun Instagram Wardah Cosmetics, @WardahBeauty yang 
bergabung sejak Mei 2012. Tujuan penelitian untuk mengetahui pengaruh 
Penggunaan Akun Instagram @WardahBeauty terhadap Kepuasan Informasi 
Followers mengenai Wardah Kosmetik. Teori yang digunakan, teori Uses And 
Gratifications. Kajian Teoritis komunikasi, komunikasi massa, public relations, 
media baru, media sosial, instagram, pengggunaan media dan kepuasan informasi. 
Jenis penelitian, metode survei eksplanatif dengan pendekatan kuantitatif. 
Populasi dalam penelitian followers akun Instagram @WardahBeauty sebanyak 
235.000. Teknik sampling menggunakan accidental sampling dan jumlah sampel 
sebanyak 100 responden. Hasil uji korelasi, nilai r sebesar 0,633 terdapat 
hubungan yang kuat. Uji regresi menunjukkan bahwa nilai positif sebesar 15,304, 
jika mengalami kenaikan 1 poin maka akan mengalami kenaikan sebesar 0,252. 
Kesimpulan Ho ditolak dan Ha diterima yang artinya semakin besar pengaruh 
penggunaan akun Instagram akan semakin tinggi tingkat kepuasan informasi 
followers, hal ini berdasarkan perolehan t hitung sebesar 8,101 > dari t tabel sebesar 
0,915. Saran pada penelitian ini pihak Wardah dapat mempertahankan dengan 
menggunakan akun Instagram @WardahBeauty untuk memberikan kepuasan 
informasi para followers. 
 
Kata Kunci : Penggunaan Instagram, Kepuasan Informasi 
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Abstract 
 
 
The advancement of smartphones has creates the public high enthusiasm 
regarding Instagram. Looking through this phenomenon, Wardah Cosmetic has 
become one of the company that uses Instagram to share an information. Wardah 
Cosmetics Instagram account, @WardahBeauty has joined since May 2012. The 
research purposes, to find out the impact of @WardahBeauty usage to the 
information satisfaction of the followers. The theory is Uses and Gratification. 
Theoretical study, communication, mass communication, public relations, new 
media, social media, Instagram, the uses of media, and information satisfaction. 
This research an explanative survey method with quantitative approach. The 
population, followers of @WardahBeauty Account which is 235.000. Sampling 
technique, an accidental sampling with 100 respondents. The correlation, r value 
were 0.633, there is a strong correlation. The regression, that positive value were 
15,304, and if encounter an increase by 1 point, will increase as much as 0.252. 
Conclusion, Ho were rejected, Ha were accepted, the greater the influence of 
Instagram usage will result in the higher of followers information satisfaction, 
Conclusion were reach based on the procurement of Tcount 8,101 bigger than 
Ttable 0,915. An advice, Wardah has to maintain their good work by using 
@WardahBeauty Instagram account to give information satisfaction to their 
followers. 
 
Key Words : Instagram Use, Information Satisfaction. 
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