DAFTAR PUSTAKA

Abdullah, S., & Sutanto, T. E. (2015). Statistika tanpa stress. Transmedia Pustaka.

Anzanny, D. (2023). Konser ‘51 Tahun Kerajaaan Cinta Ahmad Dhani’ Siap Digelar
Minggu Ini. Innout. https://www.inenout.id/entainment/konser-51-tahun-
kerajaaan-cinta-ahmad-dhani-siap-digelar-minggu-ini

Artisna, P., Naswa, F., & Rohmah, M. (2022). Respon Generasi Milenial Indonesia Di
Tengah Masuknya Budaya Asing. In Prosiding Seminar Nasional lImu IImu
Sosial (SNIIS), 1. Aidah, S., & Supartono. (2024). The influence of Korean
wave K-Pop, lifestyle, and fanaticism on the consumptive behavior of K-Pop
fans on students at the Bekasi branch of Universitas Pelita Bangsa.
International Journal of Innovation in Social Sciences and Education, 7(2).
https://doi.org/10.31538/iijse.v7i2.5010

Azwar, S. (2012). Reliabilitas dan Validitas. Pustaka Pelajar.

Badan Pusat Statistik (BPS) Provinsi DKI Jakarta. (2024). Jumlah perguruan tinggi,

mahasiswa, dan tenaga edukatif negeri dan swasta di bawah Kementerian
Riset, Teknologi, dan Pendidikan Tinggi menurut kabupaten/kota di Provinsi
DKI  Jakarta. BPS  Jakarta.  https://jakarta.bps.go.id/id/statistics-
table/2/NDgxlzl=

Bakry, U. S., & Dimaswids. (2016). Metode Penelitian Hubungan Internasional / Umar
Suryadi Bakry ; tata aksara, Dimaswids (1st ed.). Pustaka Pelajar.

Bakytzhanova, A., & Tuleshova, L. (2024). K-Pop as a main tool of Korean “soft
power” towards Central Asia. Central Asian Affairs, 9(2), 14-28.

Beng Huat, C. (2012). Pop culture as Soft Power. Structure, Audience and Soft Power
in East Asian Pop Culture.
https://doi.org/10.5790/hongkong/9789888139033.003.0008

CEIC. (2023). Jepang | PDB per kapita | 1957-2023 | Indikator ekonomi. CEIC Data.

https://www.ceicdata.com

Agmallia, 2025

KOMPARASI PENGARUH POP CULTURE MUSIK KOREA DAN JEPANG TERHADAP MAHASISWA

DI JAKARTA 151
UPN Veteran Jakarta, Fakultas llmu Sosial dan llmu Politik, S1 Hubungan Internasional
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]


https://doi.org/10.31538/iijse.v7i2.5010
https://www.ceicdata.com/

CNN Indonesia. (2024, May 21). Rangkuman kasus Burning Sun yang viral lagi karena
dokumenter. https://www.cnnindonesia.com/hiburan/20240521165549-234-

1100527/rangkuman-kasus-burning-sun-yang-viral-lagi-karena-

dokumenter/2

Creswell, J. W., & Creswell, J. D. (2018). Research design. qualitative, quantitative,
and mixed methods approaches (5th ed.). SAGE PublicationsCahyani, A.-Z.
F. (2021). Diplomasi Soft Power Korea Selatan Melalui Korean Wave dan
Pengaruhnya bagi Indonesia.
https://www.researchgate.net/publication/355426903 Diplomasi_Soft_Powe
r_Korea_Selatan_Melalui_Korean_Wave_dan_Pengaruhnya_bagi_Indonesia

Danesi, M. (2022). Popular culture: Introductory perspectives (5th ed.). Rowman &
Littlefield Publishing Group.

Delaney, T. (2007). Pop culture: An overview. Philosophy Now: a magazine of ideas.
https://philosophynow.org/issues/64/Pop_Culture_An_Overview

Dixon, D. (2009). Understanding the implications of a global village. Inquiries
Journal, 1(11).

http://www.ingquiriesjournal.com/articles/1681/understanding-the-

implications-of-a-global-village
Dukut, E. M. (2018). Popular Culture. Semarang.
El Sayed, C. (2021). South Korean pop music through the lens of the foreign public: Is

K-pop a type of soft power? (Master’s thesis, Lund University, Centre for East
and South-East Asian Studies). http://lup.lub.lu.se/student-
papers/record/9067172

Fatmala, N. R., & Kurniawan, A. (2023). Pengaruh budaya populer Korea terhadap

perilaku remaja di Indonesia. Triwikrama: Jurnal limu Komunikasi, 2(2), 77—
88.

https://ejournal.warunayama.org/index.php/triwikrama/article/view/12509

Foster, S. (2017). Using soft power is not a hard choice. Smash.
https://www.smashstrategies.com/2017/04/using-soft-power-not-hard-
choice/

Agmallia, 2025

KOMPARASI PENGARUH POP CULTURE MUSIK KOREA DAN JEPANG TERHADAP MAHASISWA

DI JAKARTA 152
UPN Veteran Jakarta, Fakultas llmu Sosial dan llmu Politik, S1 Hubungan Internasional
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]


https://www.cnnindonesia.com/hiburan/20240521165549-234-1100527/rangkuman-kasus-burning-sun-yang-viral-lagi-karena-dokumenter/2
https://www.cnnindonesia.com/hiburan/20240521165549-234-1100527/rangkuman-kasus-burning-sun-yang-viral-lagi-karena-dokumenter/2
https://www.cnnindonesia.com/hiburan/20240521165549-234-1100527/rangkuman-kasus-burning-sun-yang-viral-lagi-karena-dokumenter/2
http://www.inquiriesjournal.com/articles/1681/understanding-the-implications-of-a-global-village
http://www.inquiriesjournal.com/articles/1681/understanding-the-implications-of-a-global-village
http://lup.lub.lu.se/student-papers/record/9067172
http://lup.lub.lu.se/student-papers/record/9067172
https://ejournal.warunayama.org/index.php/triwikrama/article/view/12509

Fraculj, M., & Lekaj, L. (2021). International Journal of Multidisciplinarity in business
and science. The Usage of Pop Culture Elements in Marketing
Communications, 7(12). https://doi.org/10.56321/ijmbs

Gabora, L. (2024). How Does Culture Evolve? In M. Gelfand, C. Chiu, & Y. Hong
(Eds.), Advances in Culture and Psychology (Vol. 10). Oxford University
Press. https://arxiv.org/pdf/2406.15464

Google Trends. (2024). Perbandingan pencarian kata kunci “K-POP” dan “J-POP” di

Indonesia (BTS, Blackpink, Yoasobi, Yui — Explore). Google Trends.
https://trends.google.com
Hanzilia, S., Purwanto, E., Primagama, M., El Yana, K., & Ngasa, A. D. K. (2024).

The influence of popular music on youth culture. International Journal of
Progressive Sciences and Technologies, 45(1).
http://dx.doi.org/10.52155/ijpsat.v45.1.6232

Hartono, H. B. (2023). Jakarta menuju kota global. kompas.id.

https://www.kompas.id/baca/opini/2023/06/08/jakarta-menuju-kota-global
Haryani, A. (2014). Pengaruh lirik lagu K-Pop terhadap pola pikir dan gaya hidup
remaja. Interaksi Online, 2(4).

https://ejournal3.undip.ac.id/index.php/interaksi-online/article/view/2259

Hollingsworth, J. (2019). Why the past decade saw the rise and Rise of East Asian Pop
Culture. CNN. https://edition.cnn.com/2019/12/28/entertainment/east-asia-
pop-culture-rise-intl-hnk/index.html

Jayanti, I. G. N., Wirawan, I. K. A., Susanthi, N. L., & Sujayanthi, N. W. M. (2022).
Korean pop (K-Pop) culture phenomenon on the behavior of Indonesian
society. Journal of Art, Film, Animation, Games, and Technology, 1(1), 44—

50. https://journal-prosfisi.or.id/index.php/framing/article/view/12

Kurniadi, T., & Triana, C. C. (2020). Analysis of the influence of Korean boybands on
teenagers in the Bandung region in the perspective of cultural imperialism.
Politics and Sociology, 8(3), December.

Lailiyah, N., Agan, S., Sardjono, S., Lestariningrum, A., & Putra, C. I. R. (2023).
Hallyu versus Javanese culture among youth in the city of Kediri: A gender

Agmallia, 2025

KOMPARASI PENGARUH POP CULTURE MUSIK KOREA DAN JEPANG TERHADAP MAHASISWA

DI JAKARTA 153
UPN Veteran Jakarta, Fakultas llmu Sosial dan llmu Politik, S1 Hubungan Internasional
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]


https://arxiv.org/pdf/2406.15464
https://trends.google.com/
http://dx.doi.org/10.52155/ijpsat.v45.1.6232
https://ejournal3.undip.ac.id/index.php/interaksi-online/article/view/2259
https://journal-prosfisi.or.id/index.php/framing/article/view/12

perspective. Language Circle: Journal of Language and Literature, 17(2).
https://doi.org/10.15294/Ic.v17i2.41736
Lee, Y. L., Jung, M., Nathan, R. J., & Chung, J.-E. (2020). Cross-national study on the

perception of the Korean wave and cultural hybridity in Indonesia and

Malaysia using discourse on social media. Sustainability, 12(15), 6072.
https://doi.org/10.3390/su12156072

Li, X. (2020). Cultural Changes in the Global Information Age. Proceedings, 4(7), 10—
48. https://doi.org/10.3390/proceedings47010048

Mariutti, F. G., & Medeiros, M. de. (2018). Culture as a dimension of country brand:

Highs and lows of Brazil’s brand image. Tourism &amp; Management
Studies, 14(1), 117-127. https://doi.org/10.18089/tms.2018.14110

Muijs, D. (2011). Doing quantitative research in education with SPSS.
d0i:10.4135/9781849209014.
https://api.pageplace.de/preview/DT0400.9781446210147_A24014111/previ
ew-9781446210147_A24014111.pdf

Mutia, A. (2022). Daftar 20 Negara Ekonomi Terkuat di Dunia 2022, Indonesia Masuk
Daftar: Databoks. Pusat Data Ekonomi dan Bisnis Indonesia.
https://databoks.katadata.co.id/datapublish/2022/11/02/daftar-20-negara-
ekonomi-terkuat-di-dunia-2022-indonesia-masuk-daftar

Nippon.com (2025). Bagaimana lagu-lagu anime bangkit menaklukkan dunia.

Nippon.com. Diakses dari https://www.nippon.com/en/in-depth/d01109/how-

anime-songs-rose-to-conquer-the-world.html

Nug, R. (2023). Baru Dijual Hari Ini, Tiket Konser YAOSOBI di Jakarta 2024
Langsung Sold Out, Fans: Belum 10 Menit dah Habis!. Konteks.co.id.
https://www.konteks.co.id/entertainment/207252/baru-dijual-hari-ini-tiket-

konser-yaosobi-di-jakarta-2024-langsung-sold-out-fans-belum-10-menit-
dah-habis/

Nye, J. (2004). Soft power: The means to success in world politics. Public Affairs.

Agmallia, 2025

KOMPARASI PENGARUH POP CULTURE MUSIK KOREA DAN JEPANG TERHADAP MAHASISWA

DI JAKARTA 154
UPN Veteran Jakarta, Fakultas llmu Sosial dan llmu Politik, S1 Hubungan Internasional
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]


https://doi.org/10.15294/lc.v17i2.41736
https://doi.org/10.3390/su12156072
https://doi.org/10.3390/proceedings47010048
https://www.nippon.com/en/in-depth/d01109/how-anime-songs-rose-to-conquer-the-world.html
https://www.nippon.com/en/in-depth/d01109/how-anime-songs-rose-to-conquer-the-world.html

Prasetyo, Y. (2024, May 21). Meredupnya musik J-Pop di era kepopuleran anime di

Indonesia. Froyonion. https://www.froyonion.com/news/pop/meredupnya-

musik-j-pop-di-era-kepopuleran-anime-di-indonesia

Pratama, A. E. (2014). Sistem informasi dan implementasinya. Informatika.

Qualtrics. (n.d.). What is ANOVA? Analysis of variance explained.
https://www.qualtrics.com/experience-management/research/anova/

Rijal. (2023). Multivariate analysis of variance (MANOVA). Dosen UNG.
https://dosen.ung.ac.id/rijal/home/2023/5/14/multivariate-analysis-of-

variance-manova.html

Republika. (2023). Photocard dan album K-Pop: Bentuk kesenangan penggemar.
Retizen Republik. Diakses dari
https://network.republika.co.id/posts/215988/photocard-dan-album-k-pop-
bentuk-kesenangan-penggemar

Ruslan, R. (2010). Manajemen public relations & media komunikasi. PT Raja Grafindo

Sanjoto, D. A. (2021). J-pop idol group and its fandom establishment in Indonesia:
Idol-fan  relationship  in  JKT48. [Unpublished  manuscript].
https://doi.org/10.13140/RG.2.2.11801.75364

Satrio, D. S., & Asri, L. (2023). Analisis empathy, persuasion, Impact dan
communication (EPIC model) dalam meningkatkan kepercayaan publik.
INOBIS: Jurnal Inovasi Bisnis dan Manajemen Indonesia, 6(3).
https://doi.org/10.31842/jurnalinobis.v6i3.282

Sembiring, E. B., Riki, & Dzikri, A. (2019). Analisis EPIC pada film dokumenter "Jong
Boat" sebagai media promosi budaya. SOSHUM: Jurnal Sosial dan
Humaniora, 9(3), 240-247.
https://ojs.pnb.ac.id/index.php/SOSHUM/article/view/1484

Singh, K., & Singh, A. K. (2022). A study of popular culture and its Impact on youth’s
cultural  identity.  The  Creative  Launcher, 7(6), 150-157.
https://doi.org/10.53032/tcl.2022.7.6.16

Soegoto, E. S. (2008). Marketing research: The smart way to solve a problem. PT Alex

Media Komputindo.

Agmallia, 2025

KOMPARASI PENGARUH POP CULTURE MUSIK KOREA DAN JEPANG TERHADAP MAHASISWA

DI JAKARTA 155
UPN Veteran Jakarta, Fakultas llmu Sosial dan llmu Politik, S1 Hubungan Internasional
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]


https://www.froyonion.com/news/pop/meredupnya-musik-j-pop-di-era-kepopuleran-anime-di-indonesia
https://www.froyonion.com/news/pop/meredupnya-musik-j-pop-di-era-kepopuleran-anime-di-indonesia
https://www.qualtrics.com/experience-management/research/anova/
https://dosen.ung.ac.id/rijal/home/2023/5/14/multivariate-analysis-of-variance-manova.html
https://dosen.ung.ac.id/rijal/home/2023/5/14/multivariate-analysis-of-variance-manova.html
https://doi.org/10.31842/jurnalinobis.v6i3.282
https://doi.org/10.53032/tcl.2022.7.6.16

Solehah, N. A. (2021). Industri pop culture Korea Selatan di Jepang sebagai instrumen
diplomasi publik Korea Selatan tahun 2012-2019.
https://repository.uinjkt.ac.id/dspace/handle/123456789/60526

Sugiyono. (2013). Metode Penelitian Kuantitatif, Kualitatif, dan R&D . Alfabeta.
https://www.scribd.com/document/391327717/Buku-Metode-Penelitian-

Sugiyono

Sundari, Z. A. (2019). Tiket Konser Seventeen di Jakarta Habis Terjual. Liputan6.
https://www.liputan6.com/showbiz/read/4106899/tiket-konser-seventeen-di-
jakarta-habis-terjual?page=4

Trommsdorff, G. (2020). ERTDS0439: Title not specified Cultural Psychology,
Socialization, and Individual Development in Changing Contexts. Dalam Title
of Book. Wiley. https://doi.org/10.1002/9781118900772.etrds0439

U.S. Department of State. (2005). (rep.). Cultural Diplomacy The Linchpin of Public
Diplomacy. Retrieved from https://2009-

2017 .state.gov/documents/organization/54374.pdf.

VandenBos, G. R. (Ed.). (2015). APA dictionary of psychology (2nd ed.). American
Psychological Association. https://doi.org/10.1037/14646-000

Verma, J. P., & Abdel-Salam, A. S. G. (2019). Testing statistical assumptions in
research. John Wiley & Sons.

Wu, H. (2019). Music’s role in peacebuilding. Journal of Aggression, Conflict and
Peace Research, 11(2), 138-143. https://doi.org/10.1108/JACPR-08-2018-
0372CEIC. (2024). Korea Selatan | PDB per kapita | 1953-2024 | Indikator
ekonomi. CEIC Data. https://www.ceicdata.com

Yeganeh, H. (2020). Salient Cultural Transformations in the Age of Globalization:
Implications for Business and Management. Jurnal Internasional Sosiologi
dan Kebijakan Sosial, 40(7/8), 695-712. https://doi.org/10.1108/1JSSP-02-
2020-0030

Agmallia, 2025

KOMPARASI PENGARUH POP CULTURE MUSIK KOREA DAN JEPANG TERHADAP MAHASISWA

DI JAKARTA 156
UPN Veteran Jakarta, Fakultas llmu Sosial dan llmu Politik, S1 Hubungan Internasional
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]


https://repository.uinjkt.ac.id/dspace/handle/123456789/60526
https://doi.org/10.1002/9781118900772.etrds0439
https://www.ceicdata.com/
https://doi.org/10.1108/IJSSP-02-2020-0030
https://doi.org/10.1108/IJSSP-02-2020-0030

