DAFTAR PUSTAKA

Ardhaniswari, T., Ryansyah, G. A., Qotrunnada, G. A., & Safitri, D. (2024).
Analisis Disonansi Kognitif Perokok terhadap Produktivitas di Usia
Produktif. COMMUNICATIONS, 6(2), 147-164.
https://doi.org/Communications6.2.3

Azwar, S. (1995). Sikap Manusia: Teori dan Pengukurannya. Pustaka Pelajar.

Bogel, P. M. (2015). Processing of CSR communication: Insights from the
ELM. Corporate Communications, 2002), 128-143.
https://doi.org/10.1108/CCI1J-11-2013-0095

Bogel, P. M. (2019). Company reputation and its influence on consumer trust
in response to ongoing CSR communication. Journal of Marketing
Communications, 25(2), 115-136.
https://doi.org/10.1080/13527266.2016.1166146

Chung, S., & Lee, S. Y. (2017). Visual CSR Messages and the Effects of
Emotional Valence and Arousal on Perceived CSR Motives, Attitude,
and Behavioral Intentions. Communication Research, 46(7), 926-947.
https://doi.org/10.1177/0093650216689161

Creswell W. John, & J. Davis Creswell. (2018). Research Design: Qualitative,
Quantitative, and Mixed Methods Approaches.5th Edition. (5th ed.). Sage
Publications.

Darsini, Fahrurrozi, & Agus Cahyono, E. (2019). PENGETAHUAN;
ARTIKEL REVIEW. Jurnal Keperawatan, 12(1).

Daryanto. (2011). Seri Kuliah Manajemen Pemasaran (20111 ed.). Bandung :
PT Sarana Tutorial Nurani Sejahtera.

Effendi, R. (2017). KONSEP REVISI TAKSONOMI BLOOM DAN
IMPLEMENTASINYA PADA PELAJARAN MATEMATIKA SMP.
Jurnal llmiah Pendidikan Matematika, 2(1), 72-78.

Elving, W. J. L. (2013). Scepticism and corporate social responsibility
communications: the influence of fit and reputation. Journal of Marketing
Communications, 19(4), 277-292.
https://doi.org/10.1080/13527266.2011.631569

Forehand, mary. (2010). Bloom’s Taxonomy. Emerging perspectives on
learning, teaching, and technology, 41.

Gay, L., Mills, G. E., & Airasian, P. (2012). EDUCATIONAL RESEARCH (10
ed.). Pearson.

Griffin, E. (2012). 4 First Look at Communication Theory (8 ed.). McGraw-
Hill.

Ham, C. D., & Kim, J. (2020). The effects of CSR communication in corporate
crises: Examining the role of dispositional and situational CSR
skepticism  in  context. = Public  Relations  Review, 46(2).
https://doi.org/10.1016/j.pubrev.2019.05.013

Huang, M. H., & Cheng, Z. H. (2016). Strategies to enhance consumers’
identification with a service firm. Journal of Services Marketing, 30(4),
449-461. https://doi.org/10.1108/JSM-10-2014-0340

Hutagalung, 1. (2016). DISONANSI KOGNITIF PADA PERILAKU SEKS
PRANIKAH. Jurnal Komunikasi, 01, 71-80.

Imam Santoso, & Harries Madiistriyatno. (2021). Metodologi Penelitian
Kuantitatif. Indigo Media.

Gracia Natali Sibuea, 2025

PENGARUH VIDEO CSR FIFGROUP TERHADAP PENGETAHUAN DAN SIKAP (Studi Eksperimen Pada

Warga Perumahan Spring Garden Residence Pondok Melati, Bekasi)

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan [Imu Politik, S1 Ilmu Komunikasi 76
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]



Ismail, M. 1., & Illyas, N. 1. (2023). Metode Penelitian Kualitatif dan
Kuantitatif. Rajawali Pers.

Ji, Y. G., Tao, W., & Rim, H. (2020). Mapping corporate social responsibility
research in communication: A network and bibliometric analysis. Public
Relations Review, 46(5). https://doi.org/10.1016/j.pubrev.2020.101963

Joni, I. D. A. M., & Sutarmanto, H. (2017). Disonansi Kognitif Gay Terkait
Budaya Patrilineal di Bali. GADJAH MADA JOURNAL OF
PSYCHOLOGY, 3(1), 1-12.

Kim, S., & Rim, H. (2024). The Role of Public Skepticism and Distrust in the
Process of CSR Communication. International Journal of Business
Communication, 61(2), 198-218.
https://doi.org/10.1177/2329488419866888

Kim, Y., & Chon, M.-G. (2022). Exploring Effects of Message Framing on
Supportive Behaviors Exploring Effects of Message Framing on
Supportive Behaviors Toward Environmental Corporate Social
Responsibility Toward Environmental Corporate Social Responsibility.
https://epublications.marquette.edu/comm_fac/588

Littlejohn, S., & Foss, K. A. (2009). ENCYCLOPEDIA OF
COMMUNICATION THEORY. SAGE Publications.

Nugroho, F. S. (2020). DISONANSI KOGNITIF ORANG DENGAN
HIV/AIDS (ODHIV) DI SURABAYA DALAM KONDISI
RESILIENSI. THE COMMERCIUM, Jurnal Ilmu Komunikasi, 03(02),
1-5.

Rachmat Kriyantono. (2022). Teknik Praktis Riset Komunikasi Kuantitatif dan
Kualitatif: Edisi Kedua (2 ed.). Kencana.

Radmehr, F., & Drake, M. (2017). Revised Bloom’s taxonomy and integral
calculus: unpacking the knowledge dimension. International Journal of
Mathematical Education in Science and Technology, 48(8), 1206—1224.
https://doi.org/10.1080/0020739X.2017.1321796

Rahman, F. (2020). VIDEO SEBAGAI MEDIA KOMUNIKASI.

Rim, H., & Kim, S. (2016a). Dimensions of corporate social responsibility
(CSR) skepticism and their impacts on public evaluations toward CSR.
Journal of Public Relations Research, 28(5-6), 248-267.
https://doi.org/10.1080/1062726X.2016.1261702

Rim, H., & Kim, S. (2016b). Dimensions of corporate social responsibility
(CSR) skepticism and their impacts on public evaluations toward CSR.
Journal of Public Relations Research, 28(5-6), 248-267.
https://doi.org/10.1080/1062726X.2016.1261702

Rim, H., & Song, D. (2017). Corporate message strategies for global CSR
campaigns: The mediating role of perceived altruism. Corporate
Communications, 22(3), 383-400. https://doi.org/10.1108/CCIJ-01-
2017-0007

Rozaq, M., & Nugrahani, R. U. (2023). Jurnal Komunikasi Nusantara
Penggunaan Platform Video Pendek Sebagai Strategi Komunikasi
Pemasaran Digital untuk UMKM. 5(1), 21-30.
https://doi.org/10.33366/jkn.v%vi%i.271

Schade, J., Wang, Y., & van Prooijen, A. M. (2022). Consumer skepticism
towards Corporate-NGO partnerships: the impact of CSR motives,

Gracia Natali Sibuea, 2025

PENGARUH VIDEO CSR FIFGROUP TERHADAP PENGETAHUAN DAN SIKAP (Studi Eksperimen Pada

Warga Perumahan Spring Garden Residence Pondok Melati, Bekasi)

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan [Imu Politik, S1 Ilmu Komunikasi 77
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]



message frame and fit. Corporate Communications, 27(5), 39-55.
https://doi.org/10.1108/CCl1J-04-2022-0048

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif dan R&D.
Alfabeta.

Sugiyono. (2022). Metode Penelitian Kuantitatif. Alfabeta.

Teah, K., Sung, B., & Phau, I. (2022). CSR motives on situational scepticism
towards luxury brands. Marketing Intelligence & Planning, 40(1), 1-17.
https://doi.org/10.1108/MIP-05-2021-0143

Tinambunan, T. M., & Siahaan, C. (2022). PEMANFAATAN YOUTUBE
SEBAGAI MEDIA KOMUNIKASI MASSA DI KALANGAN
PELAJAR. Dalam Jurnal Ilmu Komunikasi (Vol. 5, Nomor 1).
www.youtube.com

Tyler, R. W. (1949). Basic Principles of Curriculum and Instruction.
University of Chicago Press.

Uljanatunnisa, U., Febriany, & Hidayah, D. B. (2023). REDUCING PUBLIC
SKEPTISM THROUGH CORPORATE SOCIAL RESPONSIBILITY
COMMUNICATION. EKSPRESI DAN PERSEPSI: JURNAL ILMU
KOMUNIKASI, 6(3), 478—488. https://doi.org/10.33822/jep.v613.6494

Utkarsh, & Singh, H. (2023). How perceived corporate social responsibility
affects consumer citizenship behavior? Investigating the mediating roles
of perceived employee behavior and consumer company identification.
Marketing  Intelligence &  Planning,  41(7), 1037-1053.
https://doi.org/10.1108/MIP-06-2023-0269

Valentina, A., Chrissandy, R., Jesslyn, B., & Setyanto, Y. (2023). Digital
Communication & Socialization Using Media Video Content During
Pandemic. Jurnal Komunikasi, 14(2), 494-506.
https://doi.org/10.24912/jk.v14i2.17407

Vygotsky, L. S. (1978). Mind in Society (M. Cole, Ed.). Harvard University
Press.

Wang, R., He, Y., Xu, J., & Zhang, H. (2020). Fake news or bad news? Toward
an emotion-driven cognitive dissonance model of misinformation
diffusion. Asian Journal of Communication, 30(5), 317-342.
https://doi.org/10.1080/01292986.2020.1811737

Xu, S., & Kochigina, A. (2021). Engaging through stories: Effects of
narratives on individuals’ skepticism toward corporate social
responsibility  efforts.  Public ~ Relations  Review,  47(5).
https://doi.org/10.1016/j.pubrev.2021.102110

Yusuf, M. (2014). Metode Penelitian Kuantitatif, Kualitatif & Penelitian
Gabungan (1 ed.). PT Fajar Interpratama Mandiri.

Zuchdi, D. (1995). PEMBENTUKAN SIKAP.

Gracia Natali Sibuea, 2025

PENGARUH VIDEO CSR FIFGROUP TERHADAP PENGETAHUAN DAN SIKAP (Studi Eksperimen Pada
Warga Perumahan Spring Garden Residence Pondok Melati, Bekasi)

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan [Imu Politik, S1 Ilmu Komunikasi
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]

78



