
84 
 

Alpherazht Athlanthicho L, 2025  

KOLABORASI PEMRINTAH JEPANG  DAN INDUSTRI ANIME DALAM STUDI KASUS COOL JAPAN 

INITIATIVE DI INDONESIA (2021-2024) 

UPN Veteran Jakarta – Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional 

[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id] 

 

 

Daftar Pustaka 

Arikunto, S. (2014). Prosedur Penelitian: Suatu Pendekatan Praktik. Rineka Cipta. 

Baker, G. (2006). The Politics of Culture: The Case of French Cultural 

Diplomacy. Palgrave Macmillan. 

Cool Japan Fund. (2022). Annual Report 2022. https://www.cj-fund.co.jp/ 

Creswell, J. W., & Creswell, J. D. (2017). Research Design: Qualitative, 

Quantitative, and Mixed Methods Approaches (5th ed.). SAGE Publications. 

Daliot-Bul, M. (2014). License to Play: The Ludic in Japanese Culture. University 

of Hawai‘i Press. 

Douglas, M. (2002). Japan’s Gross National Cool. Foreign Policy, (130), 44–54. 

Elder, M. (2000). Japan’s Changing Economic Structure and Policy Orientation. 

Asia Pacific Review, 7(1), 17–35. 

Faiza, A. N. (2020). Diplomasi Budaya Indonesia dan Jepang: Studi Kasus Soft 

Power di Asia. Jurnal Ilmu Sosial dan Ilmu Politik, 24(2), 89–105. 

Hoffman, D. (2010). Cultural Diplomacy: The Linchpin of Public Diplomacy. 

Institute for Cultural Diplomacy. 

Huang, R. (2020). Soft Power and Cultural Diplomacy: The Case of Japan's 

Anime Industry. Asian International Studies Review, 21(3), 202–218. 

Huang, Y. (2020). Cultural Imperialism in the Age of Digital Platforms: Japanese 

Pop Culture and Southeast Asia. Asian Journal of Communication, 30(4), 385–

403. 

Ishikawa, M. (2018). Anime as a Cultural Export: The Case of Indonesia. 

International Journal of Japanese Sociology, 27(1), 67–85. 

Iwabuchi, K. (2015). Resilient Borders and Cultural Diversity: Internationalism, 

Brand Nationalism, and Multiculturalism in Japan. Lexington Books. 



85 
 

Alpherazht Athlanthicho L, 2025  

KOLABORASI PEMRINTAH JEPANG  DAN INDUSTRI ANIME DALAM STUDI KASUS COOL JAPAN 

INITIATIVE DI INDONESIA (2021-2024) 

UPN Veteran Jakarta – Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional 

[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id] 

 

 

Japan Foundation. (2022). Annual Report 2021/2022. Retrieved from 

https://www.jpf.go.jp 

JETRO. (2023). Creative Industries Market Access Program: Supporting Japanese 

Content Overseas. JETRO Publications. 

Japan External Trade Organization (JETRO). (2021). Content Industry Promotion 

Report: ASEAN Market Focus. 

Jin, D. Y. (2016). New Korean Wave: Transnational Cultural Power in the Age of 

Social Media. University of Illinois Press. 

Kato, H. (2017). The Globalization of Japanese Anime: Trends and Implications. 

Journal of Cultural Economy, 10(2), 141–158. 

Kartikasari, W., & Warsito, T. (2007). Diplomasi Kebudayaan, Konsep dan 

Relevansi bagi Negara Berkembang: Studi Kasus Indonesia. Pustaka Pelajar. 

Kawai, N. (2015). Cool Japan: The Role of Soft Power in Japan's Foreign Policy. 

Journal of International and Area Studies, 22(1), 35–50. 

Keohane, R. O., & Nye, J. S. (2001). Power and Interdependence (3rd ed.). 

Longman. 

Kementerian Pariwisata dan Ekonomi Kreatif. (2021). Strategi Pengembangan 

Ekonomi Kreatif Indonesia 2021–2025. Kemenparekraf. 

Matsui, M. (2014). Cultural Policies in Japan: The Political Economy of Cool 

Japan. International Journal of Cultural Policy, 20(5), 1–16. 

Matsumoto, Y. (2019). The Role of Festivals in Promoting Japanese Culture 

Abroad: A Case Study of Anime Festivals in Indonesia. Cultural Studies Review, 

25(2), 88–105. 

Matsumoto, Y. (2021). Public–Private Partnership in Promoting Japanese Culture 

Abroad: Cool Japan Fund. Asian Cultural Studies, 17(1), 45–60. 

McGray, D. (2002). Japan’s Gross National Cool. Foreign Policy, (130), 44–54. 



86 
 

Alpherazht Athlanthicho L, 2025  

KOLABORASI PEMRINTAH JEPANG  DAN INDUSTRI ANIME DALAM STUDI KASUS COOL JAPAN 

INITIATIVE DI INDONESIA (2021-2024) 

UPN Veteran Jakarta – Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional 

[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id] 

 

 

Melissen, J. (2011). Beyond the New Public Diplomacy. Clingendael Paper No. 3. 

Netherlands Institute of International Relations. 

Miles, M. B., Huberman, A. M., & Saldana, J. (2014). Qualitative Data Analysis: 

A Methods Sourcebook (3rd ed.). SAGE Publications. 

Ministry of Economy, Trade and Industry (METI). (2021). Japan Channel Digital 

Strategy Briefing. https://www.meti.go.jp/ 

Morgenthau, H. J. (1948). Politics Among Nations: The Struggle for Power and 

Peace. Alfred A. Knopf. 

Mulyadi, D. (2011). Metodologi Penelitian Kualitatif dan Kuantitatif. UMM 

Press. 

Nye, J. S. (1990). Bound to Lead: The Changing Nature of American Power. 

Basic Books. 

Nye, J. S. (2004). Soft Power: The Means to Success in World Politics. 

PublicAffairs. 

Nye, J. S. (2008). Public Diplomacy and Soft Power. The Annals of the American 

Academy of Political and Social Science, 616(1), 94–109. 

Prasetyo, B. (2021). Anime and Cultural Identity: The Indonesian Perspective. 

Jurnal Komunikasi dan Budaya, 10(2), 112–128. 

Sari, A. M. (2021). The Impact of Anime on Indonesian Youth Culture. Jurnal 

Pemuda dan Kebudayaan, 7(1), 55–70. 

Smith, S. (2003). International Relations Theories: Discipline and Diversity. 

Oxford University Press. 

Sugihara, Y. (2020). Japan–Indonesia Cultural Cooperation and the Soft Power 

Strategy. Asian Journal of International Affairs, 2(2), 78–92. 

Sugiyono. (2013). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Alfabeta. 

Supranto, J. (2000). Metodologi Penelitian. Rineka Cipta. 



87 
 

Alpherazht Athlanthicho L, 2025  

KOLABORASI PEMRINTAH JEPANG  DAN INDUSTRI ANIME DALAM STUDI KASUS COOL JAPAN 

INITIATIVE DI INDONESIA (2021-2024) 

UPN Veteran Jakarta – Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional 

[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id] 

 

 

Tanaka, K. (2020). Cultural Diplomacy and the Globalization of Japanese Pop 

Culture. Asian Cultural Policy Journal, 5(1), 33–47. 

Wang, M. (2023). Cultural Diplomacy in the Age of Digital Media: The Case of 

Japan and Indonesia. Digital Diplomacy Journal, 3(1), 25–47. 

Wibisono, R. (2023). Diplomasi Budaya Jepang dan Kerja Sama Pendidikan 

Kreatif dengan Indonesia. Jurnal Studi Asia Timur, 15(1), 102–119. 

Wibisono, R. (2023). Interkulturalisme dalam Produksi Konten Visual Indonesia-

Jepang. Jurnal Komunikasi Global, 15(2), 55–73. 

Yamaguchi, H. (2022). Creative Collaboration in Southeast Asia: Japan’s Cultural 

Diplomacy through Cool Japan. Southeast Asia Cultural Policy Review, 10(2), 

64–80. 

Yoshida, N. (2022). Cultural Exchange and the Anime Industry: Opportunities and 

Challenges. Japanese Media Studies Journal, 14(3), 99–116. 

 


