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FAN LOYALTY DALAM K-POP: STUDI FENOMENOLOGI
PADA PENGGEMAR AESPA MELALUI
BRANDING METAVERSE

ERVIRA HENDRAWATI

ABSTRAK

Fenomena loyalitas penggemar dalam industri K-pop tidak hanya terbentuk melalui
interaksi musik dan visual, tetapi juga melalui strategi pemasaran inovatif seperti
branding metaverse. Penelitian ini bertujuan untuk memahami proses pembentukan
loyalitas penggemar Aespa setelah berinteraksi dengan branding metaverse yang
mereka hadirkan. Menggunakan pendekatan kualitatif fenomenologi, penelitian ini
mengeksplor pengalaman subjektif lima partisipan yang merupakan penggemar
aktif Aespa, khususnya dalam merespons elemen-elemen metaverse seperti avatar
virtual, narasi KWANGYA, dan berbagai konten berbasis teknologi. Model
AISDALSLove (Attention, Interest, Search, Desire, Action, Like/Dislike, Share,
Love/Loyalty) dari teori Hierarchy of Effects digunakan untuk menganalisis proses
kognitif, afektif, dan konatif dalam keterlibatan penggemar. Hasil penelitian
menunjukkan bahwa pengalaman interaksi dengan branding metaverse memicu
respons yang bersifat simultan, tumpang tindih, dan tidak selalu berlangsung secara
linear. Partisipan menunjukkan bentuk keterlibatan yang beragam, mulai dari
ketertarikan dengan konsep hingga tindakan nyata seperti membeli album,
menghadiri konser, serta aktif berdiskusi di komunitas fandom. Temuan ini
menjelaskan bahwa branding metaverse berfungsi sebagai medium strategis dalam
membangun loyalitas penggemar melalui pengalaman digital yang mendalam dan
dinamis.

Kata kunci: Fenomenologi, Fan Loyalty
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FAN LOYALTY IN K-POP: APHENOMENOLOGICAL STUDY
OF AESPA FANS THROUGH METAVERSE BRANDING

ERVIRA HENDRAWATI

ABSTRACT

The phenomenon of fan loyalty in the K-pop industry is shaped not only by musical
and visual interactions, but also by innovative marketing strategies such as
metaverse branding. This study aims to understand the process of fan loyalty
formation toward Aespa following their interaction with the group’s metaverse
branding. Using a qualitative phenomenological approach, the research explores
the subjective experiences of five participants who are active Aespa fans,
particularly in response to metaverse elements such as virtual avatars, the
KWANGYA narrative, and various technology-based content. The AISDALSLove
model (Attention, Interest, Search, Desire, Action, Like/Dislike, Share,
Love/Loyalty) from the Hierarchy of Effects theory is used to analyze the cognitive,
affective, and conative processes involved in fan engagement. The findings reveal
that experiences with metaverse branding trigger responses that are simultaneous,
overlapping, and not necessarily linear. Participants exhibited diverse forms of
engagement, ranging from conceptual interest to concrete actions such as
purchasing albums, attending concerts, and actively participating in fandom
discussions. These findings suggest that metaverse branding serves as a strategic
medium for building fan loyalty through immersive and dynamic digital
experiences.
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