DAFTAR PUSTAKA

Butow, E., Allton, M., Herman, J., Liu, S., & Robinson, A. (2020). Social Media
Marketing. Entrepreneur Press.

Bancin, J. B. (2021). Citra merek Dan Word Of Mouth (Peranannya Dalam Keputusan
Pembelian Mobil Nissan Grand Livina). Surabaya: CV Jakad Media Publishing.

Chang, A.Y.P. (2017). A study on the effects of Sales Promotion on consumer
involvement and purchase intention in Tourism industry. Eurasia Journal of
Mathematics, Science and Technology Education, 13(12), 8323-8330, ISSN 1305-
8215, https://doi.org/10.1297

Damayanti, A. R., Karimah, H., Yunus, N. A., Wati, A. Z. P. S., Rahman, M. F. F.,
Mabharani, C. P, & Mulyanti, K. (2024). Pengaruh Harga Dan Kualitas Produk
Terhadap Minat Beli Pada Bittersweet By Najla. Neraca Manajemen, 6(10), 1-20.

Dinata, S. A. M., Mangabarani, A. S., & Triwardhani, D. (2021). Analisis Purchase
Intention Pada E-Commerce (Studi Kasus pada Pengguna Sociolla di Kalangan
Muda). Konferensi Riset Nasional Ekonomi, Manajemen, Dan Akuntansi, 2, 1073—
1089.

El-Okah, A. (2023). The impact of promotion on purchase intentions in Jordan: Video
game industry. International Journal of Data and Network Science, 7(4), 1525-
1534, ISSN 2561-8148, https://doi.org/10.5267/1.11dns.2023.8.010

Fairistha, D., Bernessa, 1., Cen, L. J., & Aryuni, M. (2023). The Effect of Live Streaming
on Social Commerce Platforms on Generation Z’s Purchase Intention. E3S Web of
Conferences, 426, 1-8. https://doi.org/10.1051/e3sconf/202342601081

Ginting, A. K., & Harahap, K. (2022). Pengaruh Direct Marketing dan Product Quality
Terhadap Repurchase Intention pada Live Streaming Marketing Shopee Live (Studi
pada Pengguna Aplikasi Shopee di Kota Medan). Journal Of Social Research,
1(8),851-863. https://doi.org/10.55324/josr.v1i8.175

Hafizhoh, F. R., Gunaningrat, R., & Akhmad, K. A. (2023). Potongan Harga, Live
Streaming, Dan Online Customer Review Terhadap Minat Beli Konsumen Pada
Aplikasi Tiktok Shop. Jurnal Publikasi Sistem Informasi Dan Manajemen Bisnis,
2(3), 204-219. https://doi.org/10.55606/jupsim.v2i3.2023

Hair, J. F., Hult, G. T. M., Ringle, C. M., Sarstedt, M., Danks, N. P., & Ray, S. (2021).
Partial Least Squares Structural Equation Modeling (PLS-SEM) Using R. Springer
International Publishing. https://doi.org/10.1007/978-3-030-80519-7

Hair, J. J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2022). 4 Primer on Partial
Least Squares Structural Equation Modeling (PLS-SEM) (3rd ed.). SAGE
Publications.

Katt, F., & Meixner, O. (2020). Is It All about the Price? An Analysis of the Purchase
Intention for Organic Food in a Discount Setting by Means of Structural Equation
Modeling. Foods, 9(4), 458. https://doi.org/10.3390/foods9040458

Kotler, P., & Armstrong, G. (2018). Principles of Marketing (17th ed.). Pearson
Education Limited.

Kotler, P., & Armstrong, G. (2021). Principles of Marketing (18th ed.). Pearson.

Kotler, P., Kartajaya, H., & Setiawan, 1. (2021). Marketing 5.0: Technology for
Humanity. John Wiley & Sons, Inc.

Maria Euginia, 2024

PENGARUH LIVE STREAMING, DISKON, DAN GRATIS ONGKIR TERHADAP MINAT BELI
KONSUMEN BITTERSWEET BY NAJLA DI TIKTOK SHOP 70
UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S1 Manajemen
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]


https://doi.org/10.1297
https://doi.org/10.5267/j.ijdns.2023.8.010
https://doi.org/10.1051/e3sconf/202342601081
https://doi.org/10.55324/josr.v1i8.175

Latifah, & Nurmalasari. (2023). Pengaruh Diskon Harga, Gratis Ongkos Kirim Dan
Promosi Terhadap Minat Beli Mahasiswa Pada Aplikasi Tiktok Shop. Jurnal
Ekonomi STIEP, 8(2), 120-127.

Li, G., Jiang, Y., & Chang, L. (2022). The Influence Mechanism of Interaction Quality
in Live Streaming Shopping on Consumers’ Impulsive Purchase Intention.
Frontiers in Psychology, 13, 1-13. https://doi.org/10.3389/fpsyg.2022.918196

Liu, F., Wang, Y., Dong, X., & Zhao, H. (2022). Marketing by live streaming: How to
interact with consumers to increase their purchase intentions. Frontiers in
Psychology, 13, 1-21. https://doi.org/10.3389/fpsyg.2022.933633

Lubis, L. (n.d.). BAB I Pendahuluan.

Nakayama, K., Sale, C. J., Iglesias, R. J., & Moreno, D. E. (2023). The Mediating Effect
of Online Trust on the Relationship of Consumer Engagement to Purchase Intention
of Gen Z: The Case of TikTok Shop Cues. 2023 7th International Conference on
Business and Information Management (ICBIM), 15-20.
https://doi.org/10.1109/ICBIM59872.2023.10303195

Nurhalima, Megawati, & Abdullah, A. (2024). Pengaruh Strategi Harga Dan Promosi
Terhadap Minat Beli Konsumen Pada Produk Frozen Food (Studi Pada Akun Tiktok
@Dakonfrozenfood). Jurnal Manajemen Bisnis Digital Terkini, 1(3), 55-70.

Nurivananda, S. M., & Fitriyah, Z. (2023). Social Media Application Tiktok ( Study On
Generation Z Consumers (@ Scarlett  Whitening In Surabaya ) Pengaruh Content
Marketing Dan Live Streaming Terhadap Keputusan Pembelian Pada Aplikasi
Media Sosial Tiktok ( Studi Pada Konsumen Generasi Z @ Scarlett. 4(4), 3664—
3671.

Pratiwi, V. J., Efendi, F., Fariz, M., Zikrinawati, K., & Fahmy, Z. (2023). Pengaruh
Voucer Diskon Belanja Pada Live Streaming Aplikasi Tiktok Terhadap Perilaku
Implusive Buying Dikalangan Mahasiswa UIN Walisongo Semarang. Student
Scientific Creativity Journal (SSCJ), 1(2), 391-400. https://doi.org/10.55606/sscj-
amik.v1i2.1839

Qing, C., & Jin, S. (2022). What Drives Consumer Purchasing Intention in Live
Streaming  E-Commerce?  Frontiers  in  Psychology, 13, 1-11.
https://doi.org/10.3389/fpsyg.2022.938726

Rahmawati. (2022). Apa Saja Variabel Penelitian Dalam Bidang Marketing???
(Panduan Bagi Peneliti Pemula). Mulawarman University Press.

Saputra, G. G., & Fadhilah. (2022). Pengaruh Live Streaming Shopping Instagram
Terhadap Kepercayaan Konsumen Online dan Dampaknya pada Keputusan
Pembelian. Ekonomi, Keuangan, Investasi Dan Syariah, 4(2), 442-452.
https://doi.org/10.47065/ekuitas.v4i2.2353.

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. ALFABETA.

Tandy, J., Jesselin, Natalie, & Sari, R. (2023). Instagram vs TikTok: Which Engage Best
for Consumer Brand Engagement for Social Commerce and Purchase Intention?
2023 International Conference on Computer Science, Information Technology and
Engineering (ICCoSITE), 557-561.
https://doi.org/10.1109/ICCoSITES7641.2023.10127760

We are social. (n.d.). Platform Sosial Media yang Sering Digunakan Masyarakat
Indonesia Tahun 2022. 2022.

Wismiarsi, T. (2024). The influences of content interactivity on purchase intention: An
engagement mediation. Multidisciplinary Science Journal, 6(7), ISSN 2675-1240,
https://doi.org/10.31893/multiscience.2024094

Maria Euginia, 2024

PENGARUH LIVE STREAMING, DISKON, DAN GRATIS ONGKIR TERHADAP MINAT BELI
KONSUMEN BITTERSWEET BY NAJLA DI TIKTOK SHOP 71
UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S1 Manajemen
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]


https://doi.org/10.47065/ekuitas.v4i2.2353
https://doi.org/10.1109/ICCoSITE57641.2023.10127760
https://doi.org/10.31893/multiscience.2024094

Zhang, M. Q. (2020). The impact of live video streaming on online purchase intention.
The Service Industries Journal, 40(9—10), 656—681.

Zhang, W., Zhang, W., & Daim, T. U. (2023). Investigating consumer purchase intention
in online social media marketing: A case study of Tiktok. 7echnology in Society, 74,
102289. https://doi.org/10.1016/j.techsoc.2023.102289

Maria Euginia, 2024

PENGARUH LIVE STREAMING, DISKON, DAN GRATIS ONGKIR TERHADAP MINAT BELI
KONSUMEN BITTERSWEET BY NAJLA DI TIKTOK SHOP 72
UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S1 Manajemen
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]



