DAFTAR PUSTAKA
Aaker, D. (2023). THE FUTURE OF PURPOSE - DRIVEN BRANDING.

Adiska Marta Dinata, S., Sikki Mangabarani, A., & Triwardhani, D. (2021). ANALISIS
PURCHASE INTENTION PADA E-COMMERCE (Studi Kasus pada Pengguna
Sociolla di Kalangan Muda). 2, 1073-1089.

Agustin, N. (2022). PENGARUH INFLUENCER MARKETING DAN PERSEPSI
HARGA TERHADAP MINAT BELI SKINCARE PADA TIKTOK SHOP.
KINERJA Jurnal Ekonomi Dan Bisnis, 5(1), 2022.

Alimin, E., Afriani, D., Pratama Agusfianto, N., Faizathul Octavia, Y., Mulyaningsih, T.,
Yulianah Yusuf, S. M., Irwansyah, R., Moonti, A., Astika Clara Sudarni, A., Fitria
Endrawati, B., Umiatun Andayani, S., & Albin Tabun, M. (2022). Manajemen
Pemasaran (1st ed.). Seval Literindo Kreasi. www.penerbitseval.com

Amalia, K., & Nurlinda, R. (2022). PENGARUH INFLUENCER MARKETING DAN
ONLINE CUSTOMER REVIEW TERHADAP PURCHASE INTENTION
MELALUI PERCEIVED VALUE PRODUK SERUM SOMETHINC. SIBATIK
JOURNAL: Jurnal llmiah Bidang Sosial, Ekonomi, Budaya, Teknologi, Dan
Pendidikan, 1(11), 2383-2398. https://doi.org/10.54443/sibatik.v1i11.353

Ardyan, S. E., Mba Arifai llyas, S. E., Made Putri Ariasih, M., Si, S., Fadliyani Nawir, M.,
Ds Rina, M., Sovianti, S., & Ip, M. (2023). DIGITAL MARKETING (Penerapan
Digital Marketing pada Era Society 5.0) Penerbit (1st ed.). PT. Sonpedia Publishing
Indonesia. www.sonpedia.com

Ariyanto, A., Bangun, R., Rifgi, M., Indillah, M., Ferlina, A., Trenggana, M., Sholihah, R.,
Ariyanti, M., Widiati, E., Irawan, P., Ratih, S. D., Suryanti Ismail, R., Putra, S., Mulia
Utama, A., Syahputra, J., & Budiman, B. (2023). MANAJEMEN PEMASARAN.
Penerbit Widina Bhakti Persada Bandung. www.freepik.com

Armstrong, G., & Kotler, P. (2016). Marketing an Introduction (13e ed.). Pearson.

Armstrong, Kotler, P., Gary, Stewart, & Denize. (2020). MARKETING AND
MANAGEMENT. Pearson.

Chaffey, D., & Chadwick, E. E. (2019). Digital_Marketing (7th ed.). Pearson.
Chaffey, D., & PR, S. (2023). Marketing Excellence (Sixth).

Choedon, T., & Lee, Y.-C. (2020). Article in The Knowledge Management Society of
Korea. https://doi.org/10.15813/kmr.2020.21.3.008

DR. Indriastuti Herning, SE. ,MM, & Robiansyah, SE. , M. S. (2023). DIGITAL
MARKETING CV Bakti Semesta Publisher. CV BAKTI SEMESTA PUBLISHER.

Ghozali, I. (2021). Partial least squares : konsep, teknik dan aplikasi menggunakan
program SmartPLS 3.2.9 untuk penelitian empiris (3rd ed.). Badan Penerbit
Universitas Diponegoro.

Ghozali, 1., & Kusumadewi, K. , A. (2023). Smart PLS 4.0 Partial Least Squares (Konsep,
Teknik, dan Aplikasi) (viii).

Astrid Selma Dharmawan, 2024

PENGARUH STRATEGI DIGITAL MARKETING DAN BRAND IMAGE TERHADAP MINAT BELI PRODUK EMINA 72
UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, Manajemen

[www.upnvj.ac.id — www.library.upnvj.ac.id — www.repository.upnvj.ac.id



Ginting, Y. M., Chandra, T., Miran, I., & Yusriadi, Y. (2023). Repurchase intention of e-
commerce customers in Indonesia: An overview of the effect of e-service quality, e-
word of mouth, customer trust, and customer satisfaction mediation. International
Journal of Data and Network Science, 7(1), 329-340.
https://doi.org/10.5267/j.ijdns.2022.10.001

Goyette, I., Ricard, L., Bergeron, J., & Marticotte, F. (2010). E-WOM scale: Word-of-
mouth measurement scale for e-services context. Canadian Journal of Administrative
Sciences, 27(1), 5-23. https://doi.org/10.1002/cjas.129

Indasari-PEMASARAN DAN KEPUASAN PELANGGAN. (n.d.).

Khuong, M. N., & Tran, N. T. H. (2018). The Impacts of Product Packaging Elements on
Brand Image and Purchase Intention — An Empirical Study of Phuc Long’s Packaged
Tea Products. International Journal of Trade, Economics and Finance, 9(1), 8-13.
https://doi.org/10.18178/ijtef.2018.9.1.580

Kotler Philip, Armstrong Gary, & Balasubramanian Sridhar. (2023). GLOBAL EDITION
Principles of Marketing NINETEENTH EDITION (NINETEENTH).

Lim, S., & Kesumahati, E. (2022). Enrichment: Journal of Management The Effect of
Social Media Marketing, Influencer Marketing, and Consumer Engagement on
Purchase Intention in Local Cosmetic Products. In Enrichment: Journal of
Management (Vol. 12, Issue 5).

Marsha Putri, S., & Rosmita. (2024). Pengaruh Influencer Marketing Terhadap Minat Beli
Konsumen Pada Toko Sneakerspku9. 2.

Musnaini, S. E. , M. M., Suherman, S. Kom. ,M. M., Wijoyo, H. S. E., S. H., S. Sos. , S.
Pd.,M.H.,M. M., Ak.,CA.,Q., & Indrawan, I. S. Pd. I. ,M. Pd. I. (2020). DIGITAL
MARKETING (1st ed.). CV. Pena Persada.
https://www.researchgate.net/publication/344163047

Nagori, A., & Bba, S. (2020). IMPACT OF INFLUENCER MARKETING ON PURCHASE
INTENTION WITH SPECIFIC REFERENCE TO HEALTH AND BEAUTY
PRODUCTS (Vol. 8). www.ijcrt.org

Napitu, R., Sinaga, M. H., Munthe, R. N., Wilfrid Pangihutan Purba, J., & Fakultas
Ekonomi Universitas Simalungun, D. (2024). PENGARUH ELECTRONIC WORD
OF MOUTH DAN BRAND IMAGE TERHADAP MINAT BELI SKINCARE EMINA
PADA MAHASISWA FAKULTAS EKONOMI UNIVERSITAS SIMALUNGUN. 6(1).

Nurdin, I. M. S. Dra., & Hartati, S. M. S. (2019). METODOLOGI PENELITIAN SOSIAL.
Media Sahabat Cendekia.

Nurjanah, L., & Limanda, K. Y. (2024). Analisis Pengaruh Influencer dan EWOM terhadap
Minat Beli Skincare pada Generasi Z di Kota Batam: Peran Mediasi Brand Image.
Jurnal Manajemen Bisnis Dan Keuangan, 5(1), 117-133.
https://doi.org/10.51805/jmbk.v5i1.195

Pasaribu, & Aisyah Fitri. (2023). PENGARUH CONTENT MARKETING, VIRAL
MARKETING DAN INFLUENCER TERHADAP MINAT BELI PRODUK SKINCARE
PADA MAHASISWA. 10(2). https://doi.org/10.36987/ecobi.v10i2

Astrid Selma Dharmawan, 2024

PENGARUH STRATEGI DIGITAL MARKETING DAN BRAND IMAGE TERHADAP MINAT BELI PRODUK EMINA 73
UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, Manajemen

[www.upnvj.ac.id — www.library.upnvj.ac.id — www.repository.upnvj.ac.id



Prof. Dr. Sugiyono. (2023). METODE PENELITIAN KUANTITATIF, KUALITATIF, DAN
R&D. ALFABETA. www.cvalfabeta.com

Salhab, H. A., Al-Amarneh, A., Aljabaly, S. M., Al Zoubi, M. M., & Othman, M. D. (2023).
The impact of social media marketing on purchase intention: The mediating role of
brand trust and image. International Journal of Data and Network Science, 7(2), 591—
600. https://doi.org/10.5267/j.ijdns.2023.3.012

Sanjaya, A. S. (2021). PENGARUH DIMENSI SOCIAL MEDIA MARKETING
TERHADAP MINAT BELI CLIMATETHIRTY. Jurnal Performa: Jurnal
Manajemen Dan Start-up Bisnis, 5(4), 272-278.
https://doi.org/10.37715/jp.v5i4.1780

Sanny, L., Arina, A. N., Maulidya, R. T., & Pertiwi, R. P. (2020). Purchase intention on
Indonesia male’s skin care by social media marketing effect towards brand image and
brand trust. Management Science Letters, 2139-2146.
https://doi.org/10.5267/j.msl.2020.3.023

Satriyo, B., Indriana, Y., & Ridlo, M. (2021). PENGARUH SOCIAL MEDIA
MARKETING, E-SERVICE QUALITY, DAN REVIEW CONTENT TERHADAP
MINAT BELI PADA UMKM PRODUK ORGANIK. Jurnal llmu Manajemen, 9.

Schiff, L. G., & Wisenblit, J. (2019). Consume Behavior (12th ed.).
Solomon, M. R. (2019). Consumer Behavior (13th ed.). Pearson.

Supriyadi, M. E., & Hadijah, S. F. (2023). PENGARUH CITRA MEREK, KUALITAS
PRODUK, DAN KEMASAN PRODUK TERHADAP MINAT BELI PRODUK
SKINCARE SOMETHINC (Vol. 2, Issue 2).

Syah, A. S. T., M. M. (2021). Manajemen Pemasaran. Penerbit Widina Bhakti Persada
Bandung.

Wijaya, G. P., & Yulita, H. (2022). Pengaruh Konten Marketing, E-WoM, dan Citra Merek
di Media Sosial Tiktok terhadap Minat Beli Kosmetik Mother of Pearl. Journal of
Business & Applied Management, 15(2), 133.
https://doi.org/10.30813/jbam.v15i2.3772

Yani, S., Wijayanto, G., & Musfar, T. F. (2022). PENGARUH SOCIAL MEDIA
MARKETING DAN e-WOM TERHADAP BRAND IMAGE SERTA
DAMPAKNYA TERHADAP MINAT BELI. Jurnal Manajemen Pemasaran Dan
Perilaku Konsumen, 1(3), 277-289. https://doi.org/10.21776/jmppk.2022.01.3.01

YogeshhKDwivedi EmmaaSlade MichaellDWilliams, E. (n.d.). SPRINGER BRIEFS IN
BUSINESS Electronic Word of Mouth (eWOM) in the Marketing Context A State of
the Art Analysis and Future Directions. http://www.springer.com/series/8860

Astrid Selma Dharmawan, 2024

PENGARUH STRATEGI DIGITAL MARKETING DAN BRAND IMAGE TERHADAP MINAT BELI PRODUK EMINA 74
UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, Manajemen

[www.upnvj.ac.id — www.library.upnvj.ac.id — www.repository.upnvj.ac.id



