89

DAFTAR PUSTAKA

Abdullah, M. (2015). Metode penelitian kuantitatif. Aswaja pressindo.

Al Faisal, S. R., Hermawan, A., & Dhewi, T. S. (2022). THE EFFECT OF
SERVICE QUALITY AND SALES PROMOTION ON REPURCHASE
INTENTION THROUGH CUSTOMER SATISFACTION: Study on
GrabFood Customer Students in Malang City. International Journal of
Economy, Education and Entrepreneurship (IJE3), 2(2), 382-392.

Astuti, M., Mm, M. O. S., Matondang, N., Kom, S., & MM, M. T. (2020).
Manajemen Pemasaran: UMKM dan Digital Sosial Media. Deepublish.

BPS. (2022). Indonesia Makin Melek dengan Internet _ Indonesia Baik.
Indonesiabaik.1d.

Bunarunraksa, P., & Nuangjamnong, C. (2022). Factors affecting customer
satisfaction with online food delivery application during the COVID-19
outbreak in Bangkok: a case study of top three applications. AU-HIU
International Multidisciplinary Journal, 2, 48—61.

Chaffey, D., & Chadwick, F. (2019). Digital Marketing Seventh edition.

Chong, M. H., Chow, W. Y., Chow, X. Q., Chiaw, C., & Lim, H. (2023). Consumer
Satisfaction in E-shopping: Shopee Malaysia Case. 4sia Pasific Journal of
Management and Education (APJME), 6(1), 94-107.
https://doi.org/10.32535/apjme.v611.223

Chong, M. H., Chow, W. Y., Chow, X. Q., & Lim, C. C. H. (2023). Consumer
satisfaction in e-shopping: Shopee Malaysia case. Asia Pacific Journal of
Management and Education (APJME), 6(1), 94—-107.

Dewa, C., Pradiatiningtyas, D., & Safitri, L. (2022). Perilaku Konsumen dan
Strategi Pemasaran.

Diyanti, S., Yuliniar, Y., & Suharyati, S. (2021). Customer Experience, Kepuasan
Pelanggan dan Repurchase Intention pada E-commerce Shopee. Konferensi
Riset Nasional Ekonomi Manajemen Dan Akuntansi, 2(1), 677-689.

Ferdinand, A. (2020). Metode penelitian manajemen: Pedoman penelitian untuk
penulisan skripsi tesis dan disertasi ilmu manajemen.

Ghozali, 1. (2021). Partial Least Square Komnsep, Teknik dan Aplikasi
Menggunakan Program SmartPLS 3.2.9 Untuk Penelitian Empiris (Edisi 3).
Badan Penerbit Universitas Diponegoro.

Gojek. (2024, February 24). GoFood Tetap No.l di Indonesia.
https://www.gojek.com/blog/gofood/gofood-tetap-no-1

Grace, L., & Pardede, R. (2023). The Influence Of Sales Promotion And Customer
Experience On Purchase Intention Mediated By Customer Satisfaction.

Fany Rizky Faradilla, 2024

PENGARUH CUSTOMER EXPERIENCE, PERCEIVED PRICE, DAN SERVICE QUALITY
TERHADAP KEPUASAN PELANGGAN: Studi Pada Pengguna GoFood di Jakarta Selatan
UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S1 Manajemen
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]



90

International Journal of Social Service and Research, 3(10), 2692-2700.
https://doi.org/10.46799/1jssr.v3110.569

Hair, J., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2022). 4 primer on partial
least squares structural equation modeling (PLS-SEM) Third Edition. Los
Angeles: Sage.

Hair Jr, J. F., Hult, G. T. M., Ringle, C. M., Sarstedt, M., Danks, N. P., & Ray, S.
(2021). Partial least squares structural equation modeling (PLS-SEM) using
R: A workbook. Springer Nature.

Hamdani, A. 1., & Mahfudhon, M. A. (2023). The Role of Customer Satisfaction
and Customer Value in Mediating The Influence of Customer Experience on
Customer Loyalty in Transjakarta Bus Services. JEMBA: Jurnal Ekonomi,
Manajemen, Bisnis Dan Akuntansi, 2(1), 201-214.

Hermawan, A., Yusran, H., & Magetsari, O. (2023). Manajemen dan Pemasaran
Jasa Dalam Era Transformasi (Edisi Pertama). Prenadamedia Group.

Indrasari, M. (2019a). 2019-Dr. Meithiana Indrasari-Pemasaran dan Kepuasan
Pelanggan ( (z-lib.org).

Indrasari, M. (2019b). Pemasaran dan Kepuasan Pelanggan.

Irdiana, S., & Khairullah, M. N. (2019). Menciptakan Kepuasan Konsumen
Dengan Pengalaman Membeli Produk. Jurnal llmu Manajemen Advantage,
3(2), 86-91.

Jobber, D., & Ellis-Chadwick, F. (2023). Principles and Practice of Marketing.

Kotler, P., Armstrong, G., & Opresnik, M. O. (2021). Principles of MARKETING
GLOBAL EDITION.
https://support.pearson.com/getsupport/s/contactsupport

Kotler, P, Keller, K. L., Brady, M., Goodman, M., & Hansen, T. (2019).
Marketing Management 4th European edition. www.pearson.com/uk

Kusumah, E. P. (2023). Metode Penelitian Bisnis: Analisis Data Melalui SPSS Dan
Smart-PLS. Deepublish.

Lamb, C., Hair, J., & McDaniel, C. (2021). Principles Of Marketing 13th Edition.

Mahardhika, D., & Nurmahdi, A. (2023). Analysis Of Price Perception, Brand
Awareness, Delivery Quality On Customer Satisfaction And Repurchase
Intention: Case Study On Consumers Of Menantea Products In Pajajaran,

Bogor. Dinasti International Journal of Education Management And Social
Science, 4(3), 323-334.

Miller, A., & Bryer, D. (2020). DIGITAL MARKETING FOR BEGINNERS 2021.

MIX.co. (2021). Aplikasi Pesan-Antar Makanan Banyak Digunakan Konsumen
dan Merchant di Indonesia, Siapa Pemenangnya? SWA Online Magazine.
https://mix.co.id/marcomm/news-trend/aplikasi-pesan-antar-makanan-

Fany Rizky Faradilla, 2024

PENGARUH CUSTOMER EXPERIENCE, PERCEIVED PRICE, DAN SERVICE QUALITY
TERHADAP KEPUASAN PELANGGAN: Studi Pada Pengguna GoFood di Jakarta Selatan
UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S1 Manajemen
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]



91

banyak-digunakan-konsumen-dan-merchant-di-indonesia-siapa-
pemenangnya/

Momentum Works, D. (2023). Indonesia Pasar Online Food Delivery Tebesar di
ASEAN. https://databoks.katadata.co.id/datapublish/2024/02/07/indonesia-
rajai-pasar-online-food-delivery-di-asia-tenggara-pada-2023

Muiz, M., Rachma, N., & Slamet, A. R. (2019). Pengaruh Sales Promotion dan
Kualitas Pelayanan Terhadap Minat Pembelian Ulang di Mediasi Variabel

Kepuasan Konsumen (Survei pada Konsumen GrabBike Online di Kota
Malang). E-JRM: Elektronik Jurnal Riset Manajemen, 8(10).

Ngah, H. C., Kamarudin, W. N. B. W., Samsudin, A., Kasim, M. A. A., & Abdullah,
A. A. (2023). Factors That Influence Customer Satisfaction with Online
Food Delivery (OFD) Services: A Case of 3-Star Hotel in Pahang, Malaysia.

International Journal of Business and Technology Management, 5(S1), 155—
164.

Nugroho, F. M., & Tjahjaningsih, E. (2022). Pengaruh kualitas layanan dan
persepsi harga terhadap kepuasan serta dampaknya terhadap loyalitas
pelanggan (Studi Pada Pengguna Shopeefood). YUME: Journal of
Management, 5(3), 147-155.

Phan Tan, L., & Le, T.-H. (2023). The influence of perceived price and quality of
delivery on online repeat purchase intention: the evidence from Vietnamese
purchasers. Cogent Business & Management, 10(1), 2173838.

Rachmat, S. A. (2023). Pengaruh Promosi Penjualan Dan Kualitas Pelayanan
Terhadap Kepuasan Pelanggan Shopeefood Di Kota Tangerang. /nnovative:
Journal Of Social Science Research, 3(3), 6467-6477.

Rahmayanti, P. L. D., & Ekawati, N. W. (2021). Pengaruh kualitas layanan dan
promosi penjualan terhadap kepuasan dan loyalitas pelanggan menggunakan

online food delivery service di bali. Jurnal Manajemen Dan Bisnis
Equilibrium, 7(2), 125-138.

Rifai, K. (2019). Membangun Loyalitas Pelanggan.

Sadewa, A. F., Udayana, 1. B. N., & Cahyani, P. D. (2024). Pengaruh Customer
Experience, Ease Of Use Terhadap Intention to Reuse Application melalui
Customer Satisfaction pada Pengguna Layanan Pengantar Makanan Go-
Food di Yogyakarta (Penelitian Kasus pada Pengguna Go-Food di Daerah

Istimewa Yogyakarta). Ekonomis: Journal of Economics and Business, 8(1),
454-459.

Solomon, M. R. (2020). Consumer Behavior Buying, Having, and Being Thirteenth
Edition. www.pearson.com/mylab/marketing

Sugiyono. (2021). Metode Penelitian Kuantitatif, Kualitatif, dan R&D (Kedua).
Alfabeta.

Sugiyono. (2022). Metode Penelitian & Pengembangan (Research and
Development/R&D). Alfabeta.

Fany Rizky Faradilla, 2024

PENGARUH CUSTOMER EXPERIENCE, PERCEIVED PRICE, DAN SERVICE QUALITY
TERHADAP KEPUASAN PELANGGAN: Studi Pada Pengguna GoFood di Jakarta Selatan
UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S1 Manajemen
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]



92

Tan, H., & Kim, V. W. E. (2021). Examining the factors that Influence consumer
satisfaction with online food delivery in Klang Valley, Malaysia. The
Journal of Management Theory and Practice (JMTP), 88-95.

Wati, D. D., Mursito, B., & Hartono, S. (2020). Kualitas Pelayanan, Promosi
Penjualan dan Persepsi Harga terhadap Kepuasan Pelanggan pada Pengguna
Transportasi Online Grab Bike di Kota Surakarta. Jurnal Ilmiah Edunomika,
4(02), 458573.

Wirtz, J., & Lovelock, C. (2021). Services marketing: People, technology, strategy.
World Scientific.

Fany Rizky Faradilla, 2024

PENGARUH CUSTOMER EXPERIENCE, PERCEIVED PRICE, DAN SERVICE QUALITY
TERHADAP KEPUASAN PELANGGAN: Studi Pada Pengguna GoFood di Jakarta Selatan
UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S1 Manajemen
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]



