
112 
 

Filza Aryanthi Mokenji, 2024 

UPAYA DIPLOMASI PUBLIK JEPANG TERHADAP INDONESIA PADA INDUSTRI PARIWISATA 

HALAL MELALUI JAPAN NATIONAL TOURISM ORGANIZATION (JNTO) JAKARTA TAHUN 2019 - 

2023 

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional 

[www.upnvj.ac.id – www.library.upnvj.ac.id – www.repository.upnvj.ac.id] 

DAFTAR PUSTAKA 

 

BUKU 

Abdussamad, Z. (2021). Metode Penelitian Kualitatif. Makassar: CV Syakir Media 

Press. 

Arikunto. (2004). Prosedur Penelitian Suatu Pendekatan Praktek, Edisi Kelima. 

Jakarta: Rineka Cipta. 

Cull, N. J. (2009). Public Diplomacy: Lessons from the Past. Los Angeles: Figueroa 

Press. 

Dinnie, K. (2008). Nation Branding: Concepts, Issues, Practice. Oxford, USA: 

Butterworth-Heinemann. 

Leonard, M. (2002). Public Diplomacy. London: The Foreign Policy Centre. 

Melissen, J. (2005). The New Public Diplomacy: Soft Power in International 

Relations. Palgrave Macmillan. 

Miles, M., Huberman, & Saldana, J. (2014). Qualitative Data Analysis; A Methods 

Sourcebook (3 ed.). USA: Sage Publications. 

Nye, J. (2011). The Future of Power. New York: PublicAffairs. 

Nye, J. S. (2004). Soft Power – The Means to Success in World Politics. New York: 

PublicAffairs. 

Suwantoro, G. (1997). Dasar Dasar Pariwisata. Yogyakarta: Andi Offset. 

 

JURNAL 

Adidaya, Y. A. (2016). Halal in Japan: History, Issues, and Problems (The Effect 

of the "Halal Boom" Phenomenon on Japanese Society and Industry). 

Department of Culture Studies and Oriental Languages. 

Amalia, F. A., & Gunawan, A. I. (2023). Livening up Japan's Halal Tourism by 

Captivating Indonesian Potential Muslim Tourists. Journal of Islamic 

Marketing, 14 (9). 

Amalia, F. A., Gunawan, A. I., & Wibisono, N. (2021). Citra Destinasi Wisata Halal 

di Jepang: Wisatawan dan Non-Wisatawan Muslim dari Indonesia. Junral 

Bisnis dan Kewirausahaan. 

Aristyani, D. P., & Yuniasih, T. (2021). Diplomasi Publik Korea Tourism 

Organization (KTO) terhadap Indonesia pada Sektor Pariwisata tahun 2018 

- 2019. BALCONY: Budi Luhur Journal of Contemporary Diplomacy. 

http://www.library.upnvj.ac.id/


113 
 

Filza Aryanthi Mokenji, 2024 

UPAYA DIPLOMASI PUBLIK JEPANG TERHADAP INDONESIA PADA INDUSTRI PARIWISATA 

HALAL MELALUI JAPAN NATIONAL TOURISM ORGANIZATION (JNTO) JAKARTA TAHUN 2019 - 

2023 

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional 

[www.upnvj.ac.id – www.library.upnvj.ac.id – www.repository.upnvj.ac.id] 

Asazuma, T. (2015). Halal Tourism Activates Japanese Tourism Market. PLUS i 

Journal. 

Azizah, R. N., & Kewuel, H. K. (2021). Central Versus Regional: Membaca 

Konsep Pariwisata Halal Kota Batu. Jurnal Kusa Lawa, 1 (2), 16-35. 

Battour, M., & Ismail, M. N. (2016). Halal tourism: Concepts, practises, challenges 

and future. Tourism Management Perspective, 19 Part B. 

doi:https://doi.org/10.1016/j.tmp.2015.12.008 

BINUS University. (2013). Tantangan Abenomics. BINUS University Faculty of 

Humanities, International Relations. 

Carboni, M., Perelli, C., & Sistu, G. (2017). Developing Tourism Products in Line 

with Islamic beliefs: Some Insight from Nabeul-Hammamet. The Journal of 

North African Studies, 22(1), 87-108. 

doi:https://doi.org/10.1080/13629387.2016.1239078 

Damayanti, K. A. (2023). Pengembangan Industri Pariwisata Halal di Jepang 

Dalam Rangka Menarik Wisatawan Muslim. Indonesian Journal of Halal 

6(1), 10-16. 

Dzulfikar, F. M., Maarif, D., & Hikmawan, R. (2021). Diplomasi Publik Jepang 

dalam Meningkatkan Kunjungan Wisatawan Asing melalui 

Penyelenggaraan Olimpiade Tokyo 2020". Jurnal Ilmu Sosial dan 

Humaniora. 

Ekaputri, S. A. (2019). Upaya-upaya Diplomasi Publik Jepang terhadap Indonesia 

melalui The Japan Foundation. 

Eriany, C. P. (2023). Analisis Potensi Penguatan Marketing Exposure dalam 

Peningkatan Awareness Makanan Halal di Jepang: Halal Gourmet Japan. 

LIKUID: Jurnal Ekonomi Industri Halal, 3(1), 57-73. 

Fadhlan, M., & Subakti, G. E. (2022). Perkembangan Industri Wisata Halal 

Indonesia dan Dunia. IJH: Indonesian Journal of Halal, 76-80. 

Fathun, L. M. (2023). Public Diplomacy Strategy of Indonesia: Case Study Indomie 

Gastrodiplomacy. JurnalAsia PacificStudies, 1-10. 

Futrianota, H. D. (2019). Strategi Jepang Mengembangkan World Halal Tourism 

menarik Wisatawan Muslim Indonesia ke Jepang. Jurnal Online 

Mahasiswa Fakultas Ilmu Sosial dan Ilmu Politik (JOM FISIP) 6. 

Habibullah, A. Z., Purnama, C., & Rezasyah, T. (2022). Balinale Public Diplomacy 

Through Bali International Film Festival Towards Foreign Tourists. Global 

Mind, 4(2), 1-13. 

Haryanti, T. (2020). Pengembangan Halal Tourism dalam Menjamin Perlindungan 

Hukum bagi Wisatawan Muslim. Tahkim: Jurnal Hukum dan Syariah. 

http://www.library.upnvj.ac.id/


114 
 

Filza Aryanthi Mokenji, 2024 

UPAYA DIPLOMASI PUBLIK JEPANG TERHADAP INDONESIA PADA INDUSTRI PARIWISATA 

HALAL MELALUI JAPAN NATIONAL TOURISM ORGANIZATION (JNTO) JAKARTA TAHUN 2019 - 

2023 

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional 

[www.upnvj.ac.id – www.library.upnvj.ac.id – www.repository.upnvj.ac.id] 

Hennida, C. (2008). Diplomasi Publik dalam Politik Luar Negeri. Jurnal 

Departemen Hubungan Internasional, FISIP, Universitas Airlangga, 1-8. 

Juriawan. (2022). Analisis Peran Japan National Tourism Organization dalam 

Mengembangkan Pariwisata Jepang. Skripsi Universitas Darma Persada. 

Keliat, C., & Sentanu, I. G. (2022). Sustaniable Halal Tourism in the Post Pandemic 

Era: Opportunity and Challenges. Journal of Research on Business and 

Tourism. 

Kodir, A., Karim, A., & Paksi, C. D. (2018). Current Issues of Halal Tourism: Case 

Study in Japan. Advances in Social Science, Education and Humanities 

Research. 1st International Conference on Social Knowledge Science and 

Education (ICSKSE). 320, pp. 13-18. Atlantis Press. 

Konety, N., Aditiany, S., & Nidatya, N. (2021). Japan's Rational Choice in 

Developing the Halal Industry. MIMBAR: Jurnal Sosial dan Pembangunan, 

37(1), 187-198. 

Kono, H. (2017). Halal Certification and Added-Value Strategy of Japanese Food 

Industry and Rural Agriculture. HUSCAP: Hokkaido University Collection 

of Scholarly and Academic Papers, 20(1), 33-44. 

Kurniawan, S., & Jatmika, S. (2021). Japan’s Challenges on Muslim Friendly 

Tourism to Attract Muslim Tourist 2013-2019. Journal of Islamic World 

and Politics. 

Kurniawan, S., & Jatmika, S. (2021). Japan's Challenges on Muslim Friendly 

Tourism to Attract Muslim Tourists 2013-2019. Journal of Islamic World 

and Politics. doi:https://doi.org/10.18196/jiwp.v5i2.9833 

Lestari, R. B., & Aprilia, R. (2013). Membangun Nation Branding dalam Upaya 

Meningkatkan Daya Saing Sektor Pariwisata Indonesia. Proceeding PESAT 

(Psikologi, Ekonomi, Sastra, Arsitektur & Teknik Sipil), 358-366. 

Maryam, S. (2020). Trend of Halal Tourism as a Living Qur’an Practice in Lombok. 

Alif Lam: Journal of Islamic Studies and Humanities. 

Mulyadi, B., & Rohmani, A. N. (2023). Eksistensi Industri Halal Food di Jepang. 

Kiryoku: Jurnal Studi Kejepangan, 7(1), 107-116. 

Nakazawa, E., Ino, H., & Akabayashi, A. (2020). Chronology of COVID-19 Cases 

on the Diamond Princess Cruise Ship and Ethical Considerations: A Report 

From Japan. Disaster Medicine and Public Health Preparedness, 14(4), 

506-513. 

Nayeem, A. R., Hoque, M. O., & Zalil, M. A. (2020). Halal Food Concept and 

Impact on Tourism Industry in Japan and South Korea. East African 

Scholars Journal of Economics, Business, and Management, 3(6), 515-521. 

doi:10.36349/EASJEBM.2020.v03i06.007 

http://www.library.upnvj.ac.id/


115 
 

Filza Aryanthi Mokenji, 2024 

UPAYA DIPLOMASI PUBLIK JEPANG TERHADAP INDONESIA PADA INDUSTRI PARIWISATA 

HALAL MELALUI JAPAN NATIONAL TOURISM ORGANIZATION (JNTO) JAKARTA TAHUN 2019 - 

2023 

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional 

[www.upnvj.ac.id – www.library.upnvj.ac.id – www.repository.upnvj.ac.id] 

Nye, J. S. (2008). Public Diplomacy and Soft Power. The Annals of the American 

Academy of Political and Social Science, 616(1), 94-109. 

Ota, T. (2016). The Difference in Movement of Experienced and in Experienced 

Persons in Japanese Bowing. Energy Procedia, 89, 45-54. 

doi:https://doi.org/10.1016/j.egypro.2016.05.007 

Permatasari, T. S. (2019). Kebijakan Exemption of Visa oleh Jepang Terhadap 

Indonesia Pada Era Shinzo Abe II. Departemen Hubungan Internasional 

UMY. 

Puspitasari, E., & Indrawati. (2021). Diplomasi Publik Sebagai Nation Branding 

dengan Terpilihnya Indonesia sebagai Tuan Rumah FIBA World Cup 2023. 

Global Insight Journal, 6 (2), 81-94. 

Puspitasari, E., & Roosiani, I. (2021). Sertifikasi Produk Halal di Jepang sebagai 

Bagian dari Strategi Ekonomi Pemerintahan Shinzo Abe. Universitas 

Darma Persada. 

Ramadhani, N. A. (2022). Strategi Pemerintah Jepang dalam Mengembangkan 

Halal Tourism Industri untuk Menarik Wisatawan Indonesia. 

Ramadhanty, R., Afrimadona, & Krisnando, G. (2020). Diplomasi Publik Indonesia 

dalam Upaya Peningkatan Pariwisata Melalui Kampanye Wonderful 

Indonesia era Presiden Joko Widodo. Journal of Diplomacy and 

International Studies. 

Ridwan, M. (2019). Nilai Filosofi Halal dalam Ekonomi Syariah. Profit: Jurnal 

Kajian Ekonomi dan Perbankan 3 (1) , 14-29. 

Rizki, M. J., & Aminah, S. (2023). The Rise Of Japan’s Halal Industry And Tourism 

Post-Covid-19. Journal Research of Social Science, Economics, and 

Management (JRSSEM) 2(12), 2845. 

doi:https://doi.org/10.59141/jrssem.v2i12.494 

Rusandi, & Rusli, M. (2021). Merancang Penelitian Kualitatif Dasar/Deskriptif dan 

Studi Kasus. Al-Ubudiyah: Jurnal Pendidikan dan Studi Islam, 2(1), 48-60. 

doi:https://doi.org/10.55623/au.v2i1.18 

Safitri, D. E. (2018). Strategi Jepang Menerapkan Halal Tourism untuk Menarik 

Wisatawan Muslim Asia Tenggara (2013 - 2017). Universitas 

Muhammadiyah Yogyakarta. Retrieved from 

http://repository.umy.ac.id/handle/123456789/23446 

Sari, M. S., & Zefri, M. (2019). Pengaruh Akuntabilitas, Pengetahuan, dan 

Pengalaman Pegawai Negeri Sipil Beserta Kelompok Masyarakat (Pokmas) 

Terhadap Kualitas Pengelola Dana Kelurahan Di Lingkungan Kecamatan 

Langkapura. Jurnal Ekonomi, 21(3). 

http://www.library.upnvj.ac.id/


116 
 

Filza Aryanthi Mokenji, 2024 

UPAYA DIPLOMASI PUBLIK JEPANG TERHADAP INDONESIA PADA INDUSTRI PARIWISATA 

HALAL MELALUI JAPAN NATIONAL TOURISM ORGANIZATION (JNTO) JAKARTA TAHUN 2019 - 

2023 

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional 

[www.upnvj.ac.id – www.library.upnvj.ac.id – www.repository.upnvj.ac.id] 

Satriana, E. D., & Faridah, H. D. (2018). Wisata Halal: Perkembangan, Peluang, 

dan Tantangan. Journal of Halal Product and Research (JHPR) 1(2), 32-

43. 

Sayekti, N. W. (2021). Strategi Pengembangan Pariwisata Halal di Indonesia. 

SENRIABDI 2021: Seminar Nasional Hasil Riset dan Pengabdian. 

Universitas Sahid Surakarta. 

Sina, N. I., & Zaenuri, M. (2021). Pengembangan Objek Pariwisata Halal Mellaui 

Sumber Daya Manusia. Jurnal Pemerintahan dan Kebijakan (JPK). 

Srifauzi, A., & Surwanodo. (2023). Japan's Muslim-Friendly Tourism in the View 

of Maqasid Sharia Dharuriyah. Dauliyah: Journal of Islamic and 

International Affairs. 

Sugiyama, S. (2014). Consideration of the Nature of Halal and Food Safety: In 

Order to Get the Tourist from ASEAN Countries. J-Stage Journal, 21, 129-

136. doi:doi.org/10.24526/jafit.21.0_129 

Suppasri, A., May, E., Kitamura, M., Syamsidik, Pescaroli, G., Alexander, D., & 

Imamura, F. (2021). Cascading disasters triggered by tsunami hazards: A 

perspective for critical infrastructure resilience and disaster risk reduction. 

International Journal of Disaster Risk Education 66. 

Thamrin, M., & Virgianita, A. (2019). Strategic Role of Japanese Government in 

Promoting Halal Market in Japan. International Conference on Strategic 

and Global Studies (ICSGS). 

Wahidati, L., & Sarinastiti, E. N. (2018). Perkembangan Wisata Halal di Jepang. 

Jurnal Gama Societa, 1(1), 9-19. 

Wang, J. (2006). Public diplomacy and global business. Journal of Business 

Strategy, 27 (3), 41-49. 

Wardhani, B., Aulia, N. Z., & Dugis, V. (2023). The Roles of Southeast Asian 

Muslim Tourists in Promoting Japan Halal Business. 

Yagasaki, N. (2021). Impact of COVID-19 on the Japanese travel market and the 

travel market of overseas visitors to Japan, and subsequent recovery. 

International Association of Traffic and Safety Sciences (IATSS) Research 

45, 451-458. 

Yuel, M. V., Nethan, A., Ikhtiarin, A. D., Agustin, V. M., Amini, D. S., & Subandi, 

Y. (2023). Strategi Diplomasi Publik Korea Selatan terhadap Indonesia 

melalui Korean Wave. Jurnal Ilmiah Dinamika Sosial. 

Yustica, M., & Widiandari, A. (2022). Halal Tourism: Capturing the Development 

and Potential of Halal Tourism in Japan. The 7th International Conference 

on Energy, Environment, Epidemiology and Information System (ICENIS 

2022) 359. 

http://www.library.upnvj.ac.id/


117 
 

Filza Aryanthi Mokenji, 2024 

UPAYA DIPLOMASI PUBLIK JEPANG TERHADAP INDONESIA PADA INDUSTRI PARIWISATA 

HALAL MELALUI JAPAN NATIONAL TOURISM ORGANIZATION (JNTO) JAKARTA TAHUN 2019 - 

2023 

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional 

[www.upnvj.ac.id – www.library.upnvj.ac.id – www.repository.upnvj.ac.id] 

Zulhilmy. (2008). Dinamika Perkembangan Islam di Jepang Abad ke 20. Skripsi 

UIN Syarif Hidayatullah Jakarta. 

Zulkifli, Bakhri, B. S., & Yusuf, M. (2018). Analisis Pengetahuan Masyarakat Kota 

Pekanbaru tentang Wisata Syariah. Al-Hikmah: Jurnal Agama dan Ilmu 

Pengetahuan, 84-103. 

 

INTERNET 

Agmasari, S., & Nursastri, S. A. (2019). Japan Travel Fair 2019 Kembali Digelar 

di Jakarta. Kompas.com. Retrieved June 18, 2024, from 

https://travel.kompas.com/read/2019/03/01/164724327/japan-travel-fair-

2019-kembali-digelar-di-jakarta  

Ahdiat, A. (2023). Indeks Pariwisata Jepang Terbaik Sedunia, Berapa Banyak 

Kunjungan Turisnya? Katadata Media Network. 

EHC. (2024). About Emirates Halal Center. Retrieved from Emirates Halal 

Certificate: https://emirateshalal.com/index-1.html 

Embassy of Japan. (2018). Bebas Visa dengan Sistem Registrasi Pra-

keberangkatan bagi Warga Negara Indonesia Pemegang e-paspor. 

Embassy of Japan in Indonesia. 

Food Diversity Today. (2021). Sertifikasi Halal dan Konsep dari Muslim-Friendly 

di Jepang. Food Diversity Today. 

Halal Kyoto. (2024). Halal Kyoto Council. Retrieved from https://halal.kyoto.jp/ 

Halalgourmet.jp. (n.d.). Halal Gourmet Japan. Retrieved from 

https://www.halalgourmet.jp/ 

Japan Embassy. (2019). Kuasa Usaha Ad Interim Jepang untuk Indonesia, Bapak 

Ono Menghadiri Upacara Pembukaan Japan Travel Fair 2019. Kedutaan 

Besar Jepang di Indonesia. Retrieved June 18, 2024, from 

https://www.id.emb-japan.go.jp/news19_15E.html 

Japan Embassy. (2023). Bebas Visa dengan Sistem Registrasi Pra-Keberangkatan 

bagi Pemegang E-Paspor (Visa Waiver). Retrieved June 18, 2024, from 

Konsulat Jenderal Jepang di Denpasar: https://www.denpasar.id.emb-

japan.go.jp/itpr_id/02_02visa_01.html 

Japan Muslim Guide. (2024). Japan Travel Guide for Muslim Visitors. Retrieved 

from Japan Muslim Guide: https://muslim-guide.jp/ 

Japan Tourism Stratistics. (2024). Trends in the Visitor Arrivals to Japan by Month. 

Japan National Tourism Organization (JNTO). Retrieved June 14, 2024, 

from https://statistics.jnto.go.jp/en/graph/#graph--inbound--travelers--

transition 

http://www.library.upnvj.ac.id/


118 
 

Filza Aryanthi Mokenji, 2024 

UPAYA DIPLOMASI PUBLIK JEPANG TERHADAP INDONESIA PADA INDUSTRI PARIWISATA 

HALAL MELALUI JAPAN NATIONAL TOURISM ORGANIZATION (JNTO) JAKARTA TAHUN 2019 - 

2023 

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional 

[www.upnvj.ac.id – www.library.upnvj.ac.id – www.repository.upnvj.ac.id] 

Japan.go. (2018). Tomodachi Spring Summer 2018. Retrieved from 

https://www.japan.go.jp/tomodachi/_userdata/pdf/2018/spring-

summer2018/28_29.pdf 

JIT. (2024). Japan Islamic Trust. Retrieved from https://www.islam.or.jp/ 

JNTO. (2020). JNTO to Launch "Your Japan 2020" Campaign. Retrieved from 

Japan National Tourism Organization: 

https://www.japan.travel/en/au/media-releases/jnto-to-launch-your-japan-

2020-campaign/ 

JNTO. (2024). Japan Tourism Statistics. Japan National Tourism Organization. 

JNTO. (2024). Panduan Wisatawan Muslim di Jepang. Retrieved from JNTO Japan 

Endless Discovery: https://www.japan.travel/id/guide/muslim-travelers/ 

JNTO. (2024). Tentang JNTO. Retrieved from Japan National Tourism 

Organization: https://www.japan.travel/id/about-jnto/ 

JNTO Jakarta. (2020). Press Release: JNTO Japan Travel Specialist E-Learning 

2020. Japan National Tourism Organization Jakarta. Retrieved June 19, 

2024, from https://www.japan.travel/id/id/informasi-tender/jnto-japan-

travel-specialist-e-learning-2020/ 

JNTO Jakarta. (2023). Japan Travel Fair 2023 dari JNTO Kembali Hadir 

Menawarkan Pesona Jepang Yang Tidak Terlupakan. Japan National 

Tourism Organization Jakarta. Retrieved June 18, 2024, from 

https://www.japan.travel/id/id/informasi-tender/japan-travel-fair-

2023/#:~:text=Namun%2C%20Japan%20Travel%20Fair%20bukan,meng

hibur%20pengunjung%20selama%20acara%20berlangsung. 

JOMC. (2024). Number of Visitor Arrivals to Japan. Japan National Tourism 

Organization. Retrieved from https://business.jnto.go.jp/ 

Kemenparekraf. (2022). Siaran Pers: Menparekraf Terima Kunjungan Dubes 

Jepang untuk RI Kolaborasi Tingkatkan Sektor Parekraf. Retrieved June 

14, 2024, from Kementerian Pariwisata dan Ekonomi Kreatif: 

https://kemenparekraf.go.id/berita/siaran-pers-menparekraf-terima-

kunjungan-dubes-jepang-untuk-ri-kolaborasi-tingkatkan-sektor-parekraf 

Kominfo. (2016). Menangkan WHTA (World Halal Tourism Award) untuk 

Pariwisata Indonesia di Mata Dunia. 

Masjidfinder.jp. (2024). Japan Masjid Finder. Retrieved from Halal Gourmet 

Japan: https://masjid-finder.jp/ 

MasterCard & CrescentRating. (2016). Global Muslim Travel Index 2016. 

MasterCard & CrescentRating. 

MasterCard & CrescentRating. (2017). Global Muslim Travel Index 2017. 

MasterCard & CrescentRating. 

http://www.library.upnvj.ac.id/


119 
 

Filza Aryanthi Mokenji, 2024 

UPAYA DIPLOMASI PUBLIK JEPANG TERHADAP INDONESIA PADA INDUSTRI PARIWISATA 

HALAL MELALUI JAPAN NATIONAL TOURISM ORGANIZATION (JNTO) JAKARTA TAHUN 2019 - 

2023 

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional 

[www.upnvj.ac.id – www.library.upnvj.ac.id – www.repository.upnvj.ac.id] 

Mastercard & CrescentRating. (2019). Global Muslim Travel Index 2019. 

MasterCard & CrescentRating. 

Mastercard & CrescentRating. (2021). Global Muslim Travel Index 2021. 

Mastercard & CrescentRating. 

Mastercard & CrescentRating. (2022). Global Muslim Travel Index 2022. Retrieved 

from Mastercard and CrescentRating. 

Mastercard & Crescentrating. (2023). Global Muslim Travel Index 2023. Retrieved 

from Mastercard and Crescentrating. 

McConnor, E. (2022). GMTI Rangkings: Top 20 OIC & Non OIC Destinations. 

Retrieved from Crescentrating: 

https://www.crescentrating.com/magazine/all/4081/gmti-2022-reports-top-

20-oic-non-oic-destinations-gmti-rankings.html 

Mediaindonesia.com. (2023). Badan Pariwisata Negeri Sakura Gelar 'Japan 

Travel Fair' di Jakarta. Media Indonesia. Retrieved June 18, 2024, from 

https://mediaindonesia.com/humaniora/553534/badan-pariwasata-negeri-

sakuragelar-japan-travel-fairdi-jakarta 

MOFA Japan. (2014, Agustus 14). Public Diplomacy: Cultural Exchange. 

Retrieved Mei 22, 2024, from Ministry of Foreign Affairs of Japan: 

https://www.mofa.go.jp/policy/culture/exchange/index.html 

MOFA Japan. (2017, Juli 11). Public Diplomacy: Public Relations Abroad. 

Retrieved Mei 22, 2024, from Ministry of Foreign Affairs of Japan: 

https://www.mofa.go.jp/p_pd/pds/page24e_000149.html 

MOFA Japan. (2021). World Heritage in Japan. Ministry of Foreign Affairs of 

Japan. 

MOFA Japan. (2024, Maret 13). Public Diplomacy: Japan Brand Program. 

Retrieved Mei 22, 2024, from Ministry of Foreign Affairs of Japan: 

https://www.mofa.go.jp/p_pd/pds/page22e_000759.html 

MPJA. (2020). Characteristic of MPJA. Retrieved from Muslim Professional Japan 

Association: https://mpja.jp/en/ 

Pertiwi F, N. L. (2013). Bebas Visa Jepang untuk Thailand dan Malaysia, Bukan 

Indonesia. Kompas.com. 

 

UNWTO. (2010). UNWTO Tourism Highlights 2010 Edition. United Nation World 

Tourism Organization. 

Wada, K. (2016). Japan won First Prize as Emerging Halal Destination in World 

Halal Tourism Awards 2016. Halal Media Japan. 

http://www.library.upnvj.ac.id/


120 
 

Filza Aryanthi Mokenji, 2024 

UPAYA DIPLOMASI PUBLIK JEPANG TERHADAP INDONESIA PADA INDUSTRI PARIWISATA 

HALAL MELALUI JAPAN NATIONAL TOURISM ORGANIZATION (JNTO) JAKARTA TAHUN 2019 - 

2023 

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Hubungan Internasional 

[www.upnvj.ac.id – www.library.upnvj.ac.id – www.repository.upnvj.ac.id] 

Yamaguchi, M. (2017). Omotenashi: The Japanese Art of Exceptional Experiences. 

Retrieved from Genesys.com: 

https://www.genesys.com/blog/post/omotenashi-the-japanese-art-of-

exceptional-experiences 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.library.upnvj.ac.id/

