DAFTAR PUSTAKA

A, A. (2024, Juni 03). Tourism In Thailand Statistics 2023: All You Need To Know.
Retrieved from GoWithGuide: https://gowithguide.com/blog/tourism-in-
thailand-statistics-2023-all-you-need-to-know-5250

Amazing Thailand Australia. (2015, March 26). Thailand's 12 hidden gems.

Retrieved from https://amazingthailand.com.au/thailands-12-hidden-gems/

Anggraini, N. S. (2021). Analisis Upaya Pemerintah Thailand Dalam Program Re-
branding Terhadap Image Sex-Tourism ke Indonesia Tahun 2017-2021
Melalui Sosial Media. UNS Repository.

Audiger, S. (n.d.). Maya Bay in Phi Phi. Retrieved from Hotels.com:
https://www.hotels.com/go/thailand/maya-
bay#:~:text=The%20main%20beach%20is%20around,(1999)%20was%20
shot%?20here.

Bangkok Post. (2022, April 4). TAT rolls out Workation Paradise Throughout
Thailand. Retrieved from Bangkok Post:
https://www.bangkokpost.com/thailand/pr/2290058/tat-rolls-out-

workation-paradise-throughout-thailand

Board, J. (2023, Juli 22). Closing the 'world's best beach': Balancing tourism and
sustainability on Thailand's Koh Kradan. Retrieved from Channel News
Asia: https://www.channelnewsasia.com/sustainability/thailand-koh-

kradan-worlds-best-beach-tourism-sustainability-3641681

Carter, S. (2024, April 19). Transportation in Thailand. Retrieved from
Asocialnomad: https://asocialnomad.com/thailand/transportation-in-

thailand/

Chaolan, S. (2022, October 01). Over 200,000 tourists visit Koh Tao from Jan-Sept.

Retrieved from

84



https://www.bangkokpost.com/thailand/general/2404828/over-200-000-

tourists-visit-koh-tao-from-jan-sept

Chuenniran, A. (2023, July 17). Phuket bounces back. Retrieved from Bangkok
Post: https://www.bangkokpost.com/thailand/general/2612661/phuket-

bounces-back

Davies, P. (2009, August 11). ‘Unseen in Thailand’ to replace aging ‘Amazing
Thailand’  campaign.  Retrieved from  Travel Weekly Asia:
https://www.travelweekly-asia.com/Travel-News/-Unseen-in-Thailand-to-

replace-aging-Amazing-Thailand-campaign-2147451290

DW. (2018, January 30). Thailand's tourism boom damages corals. Retrieved from
https://www.dw.com/en/thailands-tourism-boom-damages-corals-to-

critical-level/a-42361812

Elliot, M. (2014, November 10). Thailand unveils its 2015 campaign. Retrieved
from Travel Maily Media: https://www.traveldailymedia.com/thailand-

unveils-its-2015-campaign/

Exim Trade Data. (2021). Thailand Export Data. Retrieved from
https://eximtradedata.com/thailand-export-
data#:~:text=Electrical%20Machinery%2C%20Equipment%2C%?20Electr
onics%2C,Fish%2C%20Pineapple%20and%20Rubber%?20exports.

Future Market Insight. (n.d.). Thailand Culinary Tourism Industry. Retrieved from
Future Market Insight:
https://www.futuremarketinsights.com/reports/thailand-culinary-tourism-

market

Lush, E. (2023, November 29). Thailand for Cultural Travellers: 7 Unmissable
Cultural  Activities in Thailand. Retrieved from Wander-Lush:

https://wander-lush.org/cultural-activities-in-thailand/

Medina, A. F. (2023, Oktober 19). Thailand’s Eastern Economic Corridor Sets New
Investment Targets. Retrieved from ASEAN Briefing:

85



https://www.aseanbriefing.com/news/thailands-eastern-economic-corridor-

sets-new-investment-targets/

New Heaven Reef Conservation. (n.d.). Coral Nurseries and Artificial Reefs.
Retrieved from newheavenreefconservation:
https://newheavenreefconservation.org/projects/coral-nursery-artificial-

reef

OEC. (n.d.).  Processed  Fish in  Thailand.  Retrieved  from
https://oec.world/en/profile/bilateral-product/processed-fish/reporter/tha

Pattaya Mail. (2021, November 24). Thailand's 'The Beach' Maya Bay reopening
after 3 years of rejuvenation. Retrieved from Pattaya Mail:
https://www.pattayamail.com/thailandnews/thailands-the-beach-maya-bay-

reopening-after-3-years-of-rejuvenation-380286

Princess  Divers. (nd.).  Phi  Phi  Islands. Retrieved  from
https://www.princessdivers.com/about-phi-phi-
island/#:~:text=Phi%20Phi%?20Island%20has%20won,See%20Islands%20
0f%20the%20World%E2%80%9D.

Qing, W. (n.d.). Phuket Sandbox: Successful or Not? Retrieved from Portier
Technologies: https://www.goportier.com/post/phuket-sandbox-successful-

or-not

Reeves, B. (nd.). 33 Things To Do in Patong. Retrieved from
https://www.hotels.com/go/thailand/best-patong-things-to-
do#:~:text=Patong%20Beach%20is%200ne%200f,that%20add%20t0%20
Patong's%?20appeal.

Royal Thai Embassy, Washington, D.C. (2023, December 20). Thailand's Songkran
festival wins UNESCO recognition. Retrieved from Thailand Focus:
https://washingtondc.thaiembassy.org/en/content/thailand-songkran-
festival-wins-unesco-recogniti?cate=64c93aa8fd9aa70789629292

Select Representation. (n.d.). 10 reasons to love Koh Samui? Retrieved from

https://select-rep.com/reasons-to-love-koh-

86



samui/#:~:text=Beautiful%20beaches%3 A%20K0h%20Samui%?20is,for%
20anyone%?20visiting%20the%20island.

Sugiyono. (2013). Metode Penelitian Kombinasi (Mixed Method). Bandung:
Alfabeta.

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung:
Alfabeta.

TAT Newsroom. (2015, February 24). TAT “2015 Discover Thainess” campaign
unveiled in India. Retrieved from https://www.tatnews.org/2015/02/tat-

2015-discover-thainess-campaign-unveiled-in-india/

TAT Newsroom. (2018, February 5). TAT launches ‘Open to the New Shades’
concept film. Retrieved from https://www.tatnews.org/2018/02/tat-

launches-open-new-shades-concept-film/

TAT Newsroom. (2018, Februari 28). TAT Reaffirms that 'we stay on the rigght
course and do not promote sex tourism'. Retrieved from TAT Newsroom:
https://www.tatnews.org/2018/02/tat-reaffirms-stay-right-course-not-

promote-sex-tourism/

TAT Newsroom. (2020, October 14). TAT launches "Amazing Thailand, The
Healthy Journey" Campaign. Retrieved from TAT Newsroom:
https://www.tatnews.org/2020/10/tat-launches-amazing-thailand-the-

healthy-journey-campaign/

TAT Newsroom. (2020, January 30). TAT launches ‘The One for Nature’ project to
promote responsible tourism in Thailand. Retrieved from TAT Newsroom:
https://www.tatnews.org/2020/01/tat-launches-the-one-for-nature-project-

to-promote-responsible-tourism-in-thailand/

TAT Newsroom. (2020, October 14). TAT launches “Amazing Thailand, The
Healthy Journey” campaign. Retrieved from
https://www.tatnews.org/2020/10/tat-launches-amazing-thailand-the-
healthy-journey-campaign/

87



TAT Newsroom. (2020, November 2). Thailand grants “Special Tourist Visa” to
tourists and crews of foreign yachts. Retrieved from TAT Newsroom:
https://www.tatnews.org/2020/11/thailand-grants-special-tourist-visa-to-

tourists-and-crews-of-foreign-yachts/

TAT Newsroom. (2020, June 15). Thailand's 127 national parks to reopen on I July.
Retrieved from TAT Newsroom:
https://www.tatnews.org/2020/06/thailands-127-national-parks-to-reopen-
on-1-july/

TAT Newsroom. (2020, December 9). Twelfth Annual Responsible Thailand Awards
recognises champions of sustainable travel. Retrieved from TAT
Newsroom: https://www.tatnews.org/2020/12/twelfth-annual-responsible-

thailand-awards-recognises-champions-of-sustainable-travel/

TAT Newsroom. (2021, March 30). Beaches of Phuket revitalised in the new
normal. Retrieved from TAT Newsroom:
https://www.tatnews.org/2021/03/beaches-of-phuket-revitalised-in-the-

new-normal/

TAT Newsroom. (2021, April 8). TAT organises ‘Phuket — Save The Sea Project’
responsible  tourism  event. Retrieved from TAT Newsroom:
https://www.tatnews.org/2021/04/tat-organises-phuket-save-the-sea-

project-responsible-tourism-event/

TAT Newsroom. (2021, August 17). Thailand confirms “Phuket Sandbox 7+7
Extension” now in effect. Retrieved from
https://www.tatnews.org/2021/08/thailand-confirms-phuket-sandbox-77-

extension-now-in-effect/

TAT Newsroom. (2022, February 11). ‘Visit Thailand Year 2022: Amazing New
Chapters’ envisioned Thai tourism transformation. Retrieved from TAT
Newsroom: https://www.tatnews.org/2022/02/visit-thailand-year-2022-

amazing-new-chapters-envisioned-thai-tourism-transformation/

TAT Newsroom. (2022, Maret 10). Phuket welcomes first TEST & GO arrivals by

water. Retrieved from TAT Newsroom:

88



https://www.tatnews.org/2022/03/phuket-welcomes-first-test-go-arrivals-
by-water/

TAT Newsroom. (2022, April 8). Thailand imposes a ban on single-use plastic in
national parks. Retrieved from TAT Newsroom:
https://www.tatnews.org/2022/04/thailand-imposes-a-ban-on-single-use-

plastic-in-national-parks/

TAT Newsroom. (2023, October 24). TAT concludes the 2nd edition of “The One
for  Nature”  campaign. Retrieved from TAT  Newsroom:
https://www.tatnews.org/2023/10/tat-concludes-the-2nd-edition-of-the-

one-for-nature-campaign/

TAT Newsroom. (2023, January 12). TAT strengthens “Visit Thailand Year 2023”
towards a meaningful travel direction. Retrieved from TAT Newsroom:
https://www.tatnews.org/2023/01/tat-strengthens-visit-thailand-year-2023-

towards-a-meaningful-travel-direction/

Thai Embassy. (2023, October 24). Visa Exemption and Bilateral Agreement.
Retrieved from Thailand Visa: https://www.thaiembassy.com/thailand-

visa/thai-visa-exemption-and-bilateral-agreement

Thai Holiday Planner. (n.d.). Why is Thailand called The Land of Smiles. Retrieved
from Pentingnya tersenyum dalam budaya Thailand juga tercermin dalam
industri pariwisata negara tersebut. Thailand adalah salah satu tujuan wisata
paling populer di dunia, dengan jutaan pengunjung datang ke negara ini

setiap tahunnya. Salah satu alasan mengapa

Thailand Incentive and Convetion Association. (n.d.). Hospitality. Retrieved from

TICA: https://www.tica.or.th/useful-informations-categories/hospitality

Thailand Insider. (2021, June 8). Ocean Conservation in Thailand. Retrieved from

Amazing Thailand: https://thailandinsider.com/ocean-conservation-in-

thailand/

89



Thailand Magazine. (n.d.). DISCOVER KOH YAO YAI WITH A SCOOTER.
Retrieved from Islands: https://www.thailandmagazine.com/discover-koh-

yao-yai-with-a-scooter/?lang=en

Thailand Teaching Professional TEFL. (n.d.). Thailand’s Friendly Culture and
People. Retrieved from https://entrusttefl.com/thailands-friendly-culture-

and-people/

The Colours of Thailand. (2023, February 14). Workation in Thailand. Retrieved
from Amazing Thailand: https://www.thecoloursofthailand.com/what-to-

do/workation-in-thailand/

The Jakarta Post. (2020, June 27). Thai marine tourism likely to face changes in
post-COVID world. Retrieved from
https://www.thejakartapost.com/travel/2020/06/26/thai-marine-tourism-

likely-to-face-changes-in-post-covid-world.html

The Phuket News. (2024, February 07). Vagaries cloud picture of Phuket’s tourism
growth. Retrieved from https://www.thephuketnews.com/vagaries-cloud-
picture-of-phuket-tourism-growth-
91200.php#:~:text=According%20t0%20the%20annual%20Tourism,107.0
6%25)%201n%20tourism%?20revenues.

The Tourism Authority of Thailand Newsroom. (2017, September 8). Thailand
launches Amazing Thailand Tourism Year 2018 on 1 November. Retrieved
from https://www.tatnews.org/2017/09/thailand-launches-amazing-

thailand-tourism-year-2018-1-november/

Trip Advisor. (n.d.). Festival Lenteran Yi Peng dan Lay Kratong. Retrieved from
Trip Advisor: https://www.tripadvisor.co.id/AttractionReview-g293917-
d8820428-Reviews-Yi _Peng and Loy Krathong Lantern Festival-
Chiang Mai.html

Umar, H. (2013). Metode Penelitian Untuk Skripsi dan Tesis. Jakarta: Rajawali.

Visit Singapore. (n.d.). TAT Pushed the Workation Trend and Continues with the
Workation Paradise Throughout Thailand. Retrieved from Visit Singapore:

90



https://www.visitsingapore.org/global-travel-news/tat-pushed-the-
workation-trend-and-continues-with-the-workation-paradise-throughout-

thailand/

Alawiyah, T. (2022). Analisis pengembangan desa wisata bahari dalam

meningkatkan kesejahteraan masyarakat menurut persepektif ekonomi islam.

Anholt, S. (2013). Beyond Nation Brand. Journal of Public Diplomacy, 2(1), 1-7.
https://surface.syr.edu/exchange/vol2/iss1/1

Argubi, A. H., Sos, S., Par, S. S. T., Si, M., Ramadhoan, R. L., Sos, S., Si, M., Sos,
S., Gufran, D., & Si, M. (2020). Development of Ecotourism Based Marine
Tourism in Nisa / Kambing Island Bima City Ntb. The 3rd Internatinal

Conference on Technology, Education, and Social Science 2020 (The 3rd
ICTESS 2020), 2020, 279-293.

Ayna, N. (2018). Amazing Thailand sebagai Nation Branding Thailand dalam
mempromosikan industri pariwisata nasional terhadap Wisatawan Australia
(2015-2016). Universitas Katolik Parahyangan, 451, 46.
http://repository.unpar.ac.id/bitstream/handle/123456789/2025/Cover - Bab 1
- 3111061sc-p.pdf?sequence=1&isAllowed=y

Bhuiyan, A. H., Darda, A., Habib, W., & Hossain, B. (2020). Marine Tourism For
Sustainable Development In Cox’s Bazar, Bangladesh. 1151, 75-75.

Budiyanti, B. (2018). Analisis Strategi Nation Branding Thailand di Asia Melalui
“Thailand CONNECT” Tahun 2014-2016.
http://repository.ub.ac.id/10208/1/full.pdf

Chaerani, A. (2022). GASTRODIPLOMASI THAILAND SEBAGAI NATION
BRANDING DALAM MEMPENGARUHI JUMLAH WISATAWAN
ASING TAHUN 2017-2019. Repository Universitas Pembangunan Nasional

Veteran Jakarta.

Cheng, S. K. (2007). Sex Tourism : Its Social Impact on Thailand.

91



Cresswell, J. W. (2013). Research Design: Qualitative, Quantitative, and Mixed-
Methods Research. In SAGE Publication.
https://doi.org/10.1128/microbe.4.485.1

Dimitrovski, D., Lemmetyinen, A., Nieminen, L., & Pohjola, T. (2021).
Understanding coastal and marine tourism sustainability - A multi-stakeholder

analysis. Journal of Destination Marketing & Management, 19(December
2020), 100554. https://doi.org/10.1016/j.jdmm.2021.100554

Fauzi, R. (2023). NATIONAL BRANDING PARIWISATA LABUAN BAJO PADA
KONFERENSI TINGKAT TINGGI ( KTT ) ASEAN Ke-42. 08(02), 133-144.

Henkel, R., Henkel, P., Agrusa, W., Agrusa, J., & Tanner, J. (2014). Thailand as a
tourist destination: Perceptions of international visitors and Thai residents.
Asia  Pacific Journal of Tourism  Research, 11(3), 269-287.
https://doi.org/10.1080/10941660600753299

Israngkura, A. (2022). Marine resource recovery in Southern Thailand during
COVID-19 and policy recommendations. Marine Policy, 137(August 2021),
104972. https://doi.org/10.1016/j.marpol.2022.104972

Jalalpour, S., & Jamshid, S. (2014). The Tourism Industry and The International

Relations. World Journal of Environmental Biosciences, 6, 68—72.

Kleber, D. M. S., & Juusola, K. (2021). Open innovation—an explorative study on
value co-creation tools for nation branding and building a competitive identity.
Journal of Open Innovation: Technology, Market, and Complexity, 7(4), 206.
https://doi.org/10.3390/j0itmc7040206

Pop, N. A., Baba, C. A., Anysz, R. N, & Tohanean, D. (2020). National branding
strategy and its effects on business and tourism. Proceedings of the

International Conference on Business Excellence, 14(1), 1005-1013.

https://doi.org/10.2478/picbe-2020-0095

Rahayu, S., & Arianti, R. K. (2014). Persepsi National Branding Sebagai Upaya
Meningkatkan Kinerja Ekspor Ke Jepang Dan Australia. Buletin llmiah
Litbang Perdagangan, 8(2), 183-208. https://doi.org/10.30908/bilp.v8i2.82

92



Shafira, A. (2023). UPAYA PEMERINTAH THAILAND MEWUJUDKAN
PARAWISATA BERKELANJUTAN MELALUI KAMPANYE
“AMAZING THAILAND.” Repository Universitas Muhammadiyah Malang.
https://www.ncbi.nlm.nih.gov/books/NBK558907/

Simanjuntak, T. R. (2018). EFEKTIVITAS NATION BRANDING “WONDERFUL
INDONESIA” SEBAGAI SEBUAH STRATEGI DALAM HUBUNGAN
DIPLOMASI PEMERINTAH INDONESIA TAHUN 2011-2018. 29-59.

Szondi, G. (2008). Public Diplomacy and Nation Branding: Conceptual
Similiarities and Differences. Studies in Diplomacy and International

Relations. https://doi.org/10.1007/978-3-030-12874-6 3

Tegar, D., & Gurning, R. O. S. (2018). Development of Marine and Coastal
Tourism Based on Blue Economy. International Journal of Marine

Engineering Innovation and Research, 2(2).

https://doi.org/10.12962/j25481479.v2i2.3650

Todji, N. R. B. (2023). Promosi Pariwisata Kabupaten Sumba Tengah di Pasar

Internasional sebagai Upaya Nation Branding ”.

Wedana, G. N. S., Priyadarsini, N. W. R., & Parameswara, A. A. . 1. (2022). Strategi
Medical Tourism Thailand Dalam Mewujudkan Branding Negaranya Sebagai
“ Thailand As A World Class Health Care Provider ” Pada Tahun 2014-2018
Di Dunia Internasional. Diskusi l[Imiah Komunitas Hubungan Internasional

(DIKSHI), 61-74.

Yuliana, R., Susanty, S., Gadu, P., & Purwata, K. (2021). STRATEGI PROMOSI
WISATA BAHARI DI PULAI BUNGIN KECAMATAN ALAS
KEBUPATEN SUMBAWA BESAT NTB. Journal of Responsible Tourism
(JRTour), 1(2), 89—-102.

93



