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The Influence of Financial Literacy, Self-Efficacy, and Generation Z Lifestyle 

on Paylater Consumption 

 

By Dohar Hattus Maruli 

 

ABSTRACT 
This quantitative research aims to examine the influence of financial literacy, self-

efficacy, and lifestyle on Paylater consumption behavior among Generation Z. The 

study was conducted on young adults, specifically Generation Z, aged 18-27 years 

old, located both within and outside the Greater Jakarta Area (Jabodetabek). The 

research employed a quantitative method with a purposive random sampling 

technique, yielding 143 Generation Z respondents. The research data was analyzed 

using Structural Equation Modeling (SEM) with SmartPLS 3.0 software and a 

significance level of 5% (0.05). The results of the analysis indicate that financial 

literacy and self-efficacy have significant positive influences, while lifestyle does 

not have a significant influence on the consumer behavior of Generation Z Paylater 

users. 

 

Keywords: Paylater, Consumer Behavior, Financial Literacy, Self-Efficacy, 

Lifestyle, Generation Z 
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Pengaruh Literasi Keuangan, Efikasi diri, dan Gaya Hidup Generasi Z Pada 

Konsumsi Paylater 

 

Oleh Dohar Hattus Maruli 

 

ABSTRAK 
Penelitian ini merupakan penelitian kuantitatif yang bertujuan untuk melihat 

pengaruh literasi keuangan, efikasi diri, dan gaya hidup generasi z dalam hal 

konsumsi paylater nya. Penelitian ini dilakukan terhadap anak muda khususnya 

generasi z dengan kelompok umur 18-27 tahun yang tersebar di dalam maupun luar 

jabodetabek. Penelitian ini menggunakan metode kuantitatif dengan teknik 

penentuan sampel yaitu purposive random sampling dan memperoleh 143 generasi 

z sebagai responden. Data penelitian diuji menggunakan Structural Equation 

Modelling (SEM) dengan software SmartPLS 3.0 dan tingkat signifikansi 5% 

(0,05). Hasil yang diperoleh atas pengujian menunjukkan bahwa literasi keuangan 

dan efikasi diri memiliki pengaruh signifikan positif sedangkan gaya hidup tidak 

memiliki pengaruh terhadap perilaku konsumtif generasi z pengguna  paylater. 

 

Kata kunci : Paylater, Perilaku Konsumtif, Literasi Keuangan, Efikasi Diri, Gaya 

Hidup, Generasi z 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



viii 
 

BERITA ACARA 

 

 



ix 
 

PRAKATA 
 

Puji dan syukur penulis panjatkan kepada Tuhan Yang Maha Esa atas segala 

karunia-Nya sehingga karya ilmiah ini berhasil diselesaikan. Penelitian ini 

dilaksanakan sejak bulan Maret sampai dengan Juni 2024 dengan judul “Pengaruh 

Literasi Keuangan, Efikasi Diri, dan Gaya Hidup Generasi Z Pada Konsumsi 

Paylater”. Pada kesempatan ini penulis menyampaikan terima kasih kepada Bapak 

Dr. Donny Maha Putra, S.Kom.,M.Ak selaku Dosen Pembimbing yang telah 

banyak memberikan arahan dan saran-saran yang sangat bermanfaat untuk 

penyusunan karya ilmiah ini menjadi lebih baik.  

Di samping itu, ucapan terima kasih yang sebanyak-banyaknya juga 

disampaikan kepada orang tua yang tercinta yaitu Ibu Rena Gultom, serta Hisnomin 

dan Erina selaku saudara penulis yang tiada henti-hentinya memberikan semangat 

dan doa kepada penulis. Penulis mengucapkan terimakasih kepada Laura Vania 

Butar-Butar yang sudah memberikan dukungan dalam penyelesaian skripsi ini. 

Penulis juga mengucapkan terimakasih kepada Ja’far Saputra  yang sudah berjuang 

bersama dari awal hingga saat ini. Terakhir, penulis ingin mengucapkan terima 

kasih kepada seluruh keluarga S1 Akuntansi 2020 yang telah berjuang bersama dari 

awal hingga akhir dan membantu penulis dalam penyabaran kuesioner. Semoga 

semua bantuan, doa, dan dukungan yang telah diberikan mendapatkan balasan dari 

Allah YME dan semoga skripsi ini dapat bermanfaat di masa yang akan datang. 

 

Jakarta, 11 Juni 2024 

 

Dohar Hattus Maruli 

 

 

 

 

 



x 
 

DAFTAR ISI 
 

COVER ............................................................................................................................... i 

HALAMAN JUDUL ......................................................................................................... ii 

PERNYATAAN ORISINALITAS ................................................................................... iii 

PERNYATAAN PERSETUJUAN PUBLIKASI SKRIPSI UNTUK KEPENTINGAN 

AKADEMIS...................................................................................................................... iv 

LEMBAR PENGESAHAN .............................................................................................. v 

ABSTRACT ...................................................................................................................... vi 

ABSTRAK ....................................................................................................................... vii 

BERITA ACARA ........................................................................................................... viii 

PRAKATA ........................................................................................................................ ix 

DAFTAR ISI ...................................................................................................................... x 

DAFTAR TABEL ........................................................................................................... xiii 

DAFTAR GAMBAR ...................................................................................................... xiv 

DAFTAR LAMPIRAN ................................................................................................... xv 

BAB I PENDAHULUAN .................................................................................................. 1 

1.1 Latar Belakang ................................................................................................... 1 

1.2 Rumusan Masalah ............................................................................................. 7 

1.3 Tujuan Penelitian ............................................................................................... 7 

1.4 Manfaat Hasil Penelitian ................................................................................... 8 

BAB II TINJAUAN PUSTAKA ....................................................................................... 9 

2.1 Landasan Teori .................................................................................................. 9 

2.1.1 Teori Perilaku Terencana (Theory of Planned Behavior) ................................... 9 

2.1.2 Perilaku Konsumtif .......................................................................................... 10 

2.1.3 Generasi Z ........................................................................................................ 12 

2.1.4 Paylater ............................................................................................................ 15 

2.1.5 Literasi Keuangan ............................................................................................ 17 

2.1.6 Efikasi diri ........................................................................................................ 19 

2.1.7 Gaya Hidup ...................................................................................................... 21 

2.2 Hasil Penelitian Sebelumnya ........................................................................... 23 

2.3 Model Penelitian .............................................................................................. 32 

2.4 Hipotesis .......................................................................................................... 34 

2.4.1 Pengaruh Literasi Keuangan Terhadap Perilaku Konsumtif Generasi Z 

Pengguna Paylater .................................................................................................... 34 

2.4.2 Pengaruh Efikasi diri Terhadap Perilaku Konsumtif Generasi Z Pengguna 

Paylater ..................................................................................................................... 36 



xi 
 

2.4.3 Pengaruh Gaya Hidup Terhadap Perilaku Konsumtif Generasi Z Pengguna 

Paylater ..................................................................................................................... 38 

BAB III METODE PENELITIAN ................................................................................ 40 

3.1 Definisi Operasional dan Pengukuran Variabe ................................................ 40 

3.1.1 Definisi Operasional ........................................................................................ 40 

3.1.2 Pengukuran Variabel ........................................................................................ 41 

3.2 Populasi dan Sampel ........................................................................................ 45 

3.2.1 Populasi ............................................................................................................ 45 

3.2.2 Sampel .............................................................................................................. 45 

3.2.3 Jenis Data ......................................................................................................... 46 

3.2.4 Sumber Data ..................................................................................................... 46 

3.3 Pengumpulan Data ........................................................................................... 47 

3.4 Teknik Analisis Data ........................................................................................ 47 

3.4.1 Analisis Statistik Deskriptif ............................................................................. 48 

3.4.2 Model Pengukuran atau Outer Model .............................................................. 48 

3.4.3 Evaluasi Model Struktural atau Inner Model ................................................... 50 

3.4.4 Uji Hipotesis ( Bootstrapping ) ........................................................................ 51 

BAB IV HASIL DAN PEMBAHASAN ......................................................................... 51 

4.1 Deskripsi Objek Penelitian .............................................................................. 52 

4.1.1 Demografi Responden...................................................................................... 52 

4.2 Analisis Deskriptif Data .................................................................................. 53 

4.3 Evaluasi Model ................................................................................................ 59 

4.3.1 Pengujian Model Pengukuran atau Outer Model ............................................. 59 

4.3.2 Pengujian Model Struktural atau Inner Model ................................................. 64 

4.3.3 Uji Hipotesis .................................................................................................... 66 

4.4 Pembahasan ..................................................................................................... 67 

4.4.1 Pengaruh Literasi Keuangan Terhadap Perilaku Konsumtif Generasi Z 

Pengguna Paylater .................................................................................................... 67 

4.4.2 Pengaruh Efikasi Diri Terhadap Perilaku Konsumtif Generasi Z Pengguna 

Paylater ..................................................................................................................... 69 

4.4.3 Pengaruh Gaya Hidup Terhadap Perilaku Konsumtif Generasi Z Pengguna 

Paylater ..................................................................................................................... 71 

BAB V Simpulan dan Saran........................................................................................... 74 

5.1 Simpulan .......................................................................................................... 74 

5.2 Keterbatasan Penelitian ................................................................................... 75 

5.3 Saran ................................................................................................................ 75 

DAFTAR PUSTAKA ...................................................................................................... 77 



xii 
 

RIWAYAT HIDUP .......................................................................................................... 84 

LAMPIRAN..................................................................................................................... 85 

 

 

 

 

 

  



xiii 
 

 

DAFTAR TABEL 
 

 

Tabel 2. 1 Hasil Penelitian Sebelumnya ................................................................. 29 

Tabel 3. 1 Skor Likert ............................................................................................. 41 

Tabel 3. 2 Dimensi, Indikator, dan Skala Pengukuran Variabel ............................. 42 

Tabel 4. 1 Data Seleksi Kuisioner .......................................................................... 52 

Tabel 4. 2 Demografi Responden ........................................................................... 52 

Tabel 4. 3 Rentang Skala ........................................................................................ 53 

Tabel 4. 4 Analisis Statistik Deskriptif Variabel Perilaku Konsumtif (Y) ............. 54 

Tabel 4. 5Analisis Statistik Deskriptif Variabel Literasi Keuangan ....................... 55 

Tabel 4. 6 Analisis Statistik Deskriptif Variabel Efikasi Diri ................................. 56 

Tabel 4. 7Analisis Statistik Deskriptif Variabel Gaya Hidup ................................. 57 

Tabel 4. 8 Nilai AVE (Average Variance Extracted) .............................................. 62 

Tabel 4. 9 Hasil Cross Loading .............................................................................. 62 

Tabel 4. 10 Hasil Composite Reliability ................................................................ 64 

Tabel 4. 11 R-Square Adjusted ............................................................................... 65 

Tabel 4. 12 Q-Square .............................................................................................. 65 

Tabel 4. 13 Pengujian Hipotesis ............................................................................. 66 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xiv 
 

 

DAFTAR GAMBAR 
 

Gambar 1.1 Pertumbuhan Volume E-commerce (2023) .......................................... 2 

Gambar 1.2 Persentase Proporsi Penggunaan Paylater (2023) ................................ 3 

Gambar 2. 1 Acuan Model Penelitian .................................................................... 33 

Gambar 2. 2 Model Penelitian ............................................................................... 34 

Gambar 3. 1 Model Konseptual Penelitian ............................................................ 48 

Gambar 4. 1 Model Penelitian Awal ..................................................................... 59 

Gambar 4. 2 Model Penelitian Setelah Eliminasi ................................................. 61 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xv 
 

 

DAFTAR LAMPIRAN 
 

Lampiran 1. 1Kuisioner Penelitian ....................................................................... 85 

Lampiran 1. 2 Tabulasi Data Kuisioner Penelitian ............................................... 88 

Lampiran 1. 3 Hasil Output SmartPLS 3.0 ......................................................... 102 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


