
67 
 

Rizkya Apriliani, 2024 

GAYA KOMUNIKASI FOOD VLOGGER CODEBLU DI AKUN TIKTOK @CODEBLUUU 

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politk, S1 Ilmu Komunikasi 

[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id] 

 

DAFTAR PUSTAKA 
 

Affandi, D., & Wijayani, I. (2022). Social Media as Self Existence in Students 

Using Tiktok Applications. Da’watuna: Journal of Communication and 

Islamic Broadcasting, 2(3), 300–311. 

https://doi.org/10.47467/dawatuna.v2i3.2108 

Agustina, H, K, L (2021). Gaya Komunikasi Suhay Salim Dalam Konten Youtube 

May Favorites 2021 [Institut Agama Islam Negeri Ponorogo]. 

https://etheses.iainponorogo.ac.id/18523/1/SKRIPSI%20HENI%20KRIS

MA%20UPLOAD%20E-THESES.pdf 

Aini, N. N., & Basuki, R. S. (2020). Pengaruh Electronic Word Of Mouth Media 

Sosial Instagram @gartenhaus_co Dan Store Atmosphere Terhadap Minat 

Beli Di Caef Gartenhaus Malang Jawa Timur. Jurnal Aplikasi Bisnis, 6. 

Anggoro, M. E. O. P., & Pranata, L. (2020). Pengaruh Komunikasi dan Konten 

Visual Dalam Media Sosial Instagram Terhadap Keputusan Pembelian Jasa 

Fotografi di Sweetescape Jakarta. Jurnal Hospitality dan Pariwisata, 6(2). 

https://doi.org/10.30813/jhp.v6i2.2415 

Annur, C. M.. (2023, November 22). Indonesia Punya Pengguna TikTok  

Terbanyak ke-2 di Dunia. 

https://databoks.katadata.co.id/datapublish/2023/11/22/indonesia-punya-

pengguna-TikTok -terbanyak-ke-2-di-dunia 

Andi Annisa Dwi R. (2024, April 25). Kata Codeblu Saat Ulasannya Disebut Bikin 

Warung Steak Kaki Lima Sepi. Detikjabar. 

https://www.detik.com/jabar/kuliner/d-7310122/kata-Codeblu-saat-

ulasannya-disebut-bikin-warung-steak-kaki-lima-sepi 

Apriliyanti, A. (2023). Analisis Penggunaan Komunikasi Nonverval Pada 

Persentasi Kelas. Jurnal Multidisiplin Indonesia, 2(7), 1554–1560. 

https://doi.org/10.58344/jmi.v2i7.313 

Barida, M., Hidayah, N., Ramli, M., Taufiq, A., & Sunaryono, S (2021). An 

investigation of item difficulties in assertive communication based on 

Yogyakarta cultural values. Pegem Journal of Education and Instruction, 

11(4). https://doi.org/10.47750/pegegog.11.04.10 



68 
 

Rizkya Apriliani, 2024 

GAYA KOMUNIKASI FOOD VLOGGER CODEBLU DI AKUN TIKTOK @CODEBLUUU 

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politk, S1 Ilmu Komunikasi 

[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id] 

 

Barnett, M. D., Maciel, I. V., Johnson, D. M., & Ciepluch, I. (2021). Social anxiety 

and perceived social support: Gender differences and the mediating role of 

communication styles. Psychological Reports, 124(1), 70-87. 

Berezan, O., Yoo, M., & Christodoulidou, N. (2016). The impact of communication 

channels on communication style and information quality for hotel loyalty 

programs. Journal of Hospitality and Tourism Technology, 7(1), 100–116. 

https://doi.org/10.1108/JHTT-08-2015-0031 

Briliana, V., Ruswidiono, W., & Deitiana, T. (2020). Do Millennials Believe in 

Food Vlogger Reviews? A Study of Food Vlogs as a Source of Information. 

GATR Journal of Management and Marketing Review, 5(3), 170–178. 

https://doi.org/10.35609/jmmr.2020.5.3(5) 

Damastuti, R. (2021). Membedah Feeds Instagram Produk Skincare Lokal (Analisis 

Isi Kuantitatif Akun Instagram Avoskin). Perspektif Komunikasi: Jurnal 

Ilmu Komunikasi Politik dan Komunikasi Bisnis, 5(2), 189. 

https://doi.org/10.24853/pk.5.2.189-199 

De La Torre, G. G., Ramallo, M. A., Gonzalez-Torre, S., Mora Prat, A., Rueda-

Marroquin, A., Sallago-Marcos, A., Toro-Barrios, Z., & Garcia, M. A. 

(2021). Communication Styles and Attention Performance in Primary 

School Children. Behavioral Sciences, 11(12), 172. 

https://doi.org/10.3390/bs11120172 

Eriyanto. (2011). Analisis Isi: Pengantar Metodologi Untuk Penelitian Ilmu 

Komunikasi dan Ilmu-Ilmu Sosial Lainnya (Pertama). Prenadamedia Group. 

Fadhila, M. A. & Damastuti, R. (2023). Analisis Isi Kuantitatif Gaya Komunikasi 

Gubernur Jawa Tengah Ganjar Pranowo Melalui TikTok 

@ganjarpranowofc. MEDIALOG: Jurnal Ilmu Komunikasi, 6(1), 17–31. 

https://doi.org/10.35326/medialog.v6i1.3044 

Fadhlan, M. H., & Putri, K. Y. S. (2021). Pengaruh Gaya Komunikasi Akun 

Instagram Folkative Terhadap Online Engagement (Studi Kasus 

Mahasiswa Ilmu Komunikasi Universitas Negeri Jakarta Angkatan 2019). 

18, 1–7. 

Fajrie, M., Wulandari, W. I., Fauzia, C., Mufida, A. N., & Arianto, D. A. N. (2022). 

Ragam Komunikasi Multikultural Mahasiswa Universitas Islam Nahdlatul 



69 
 

Rizkya Apriliani, 2024 

GAYA KOMUNIKASI FOOD VLOGGER CODEBLU DI AKUN TIKTOK @CODEBLUUU 

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politk, S1 Ilmu Komunikasi 

[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id] 

 

Ulama Jepara. Jurnal Komunikasi Nusantara, 4(2), 194–202. 

https://doi.org/10.33366/jkn.v4i2.184 

Feroza, C. S., & Misnawati, D. (2020). Penggunaan Media Sosial Instagram Pada 

Akun @Yhoophii_official Sebagai Mdia Komunikasi Dengan Pelanggan. 

14(1). 

Fundrika, B, A. (2023, September 25). Profil Codeblu: Food Vlogger Misterius 

yang Sering Review Pedas Kini Kena Doxing Farida Nurhan. Suara.com. 

https://www.suara.com/lifestyle/2023/09/25/083752/profil-Codeblu-food-

vlogger-misterius-yang-sering-review-pedas-kini-kena-doxing-farida-

nurhan 

Hasyim, M., & Arafah, B. (2023). Semiotic Multimodality Communication in The 

Age of New Media. Studies in Media and Communication, 11(1), 96. 

https://doi.org/10.11114/smc.v11i1.5865 

Herland, A, S. (2022). Pesan Persuasif Video Animasi Kampanye Sosial “Bersatu 

Untuk Indoensia” (Analisis Isi Video Youtube Grab). Universitas 

Pembangunan Nasional Veteran Jakarta. 

Hidayat, H., Anggraini, L., Ridha, M., Sami’an, S., & Swarnawati, A. (2022). 

Pengaruh lklim Komunikasi Organisasi dan Gaya Komunikasi Pimpinan 

Terhadap Kinerja Pegawai PTS Di Riau. Jurnal Pustaka Komunikasi, 5(1), 

53–64. https://doi.org/10.32509/pustakom.v5i1.1846 

Kurniati, D. P. Y (2016). Modul Komunikasi Verbal dan Non  Verbal. Program 

Studi Kesehatan Masyarakat Fakultas Kedokteran, Universitas Udayana. 

Kurniawan, F., & S.D, V. (2021). Hubungan Gaya Komunikasi Orang Tua Dengan 

Sibling Rivalry Pada Remaja Di Desa Manalu Kecamatan Parmonangan 

Kabupaten Tapanuli Utara. Journal of Millennial Community, 3(1), 40. 

https://doi.org/10.24114/jmic.v3i1.25539 

Kusumawati, T. I. (2016). Komunikasi Verbal dan Nonverbal. Al-Irsyad: Jurnal 

Pendidikan dan Konseling, 6(2). 

Krippendorff, K. (2004). Content Analysis: An Introduction to Its Methodology 

(2nd ed.). CA: Sage. 



70 
 

Rizkya Apriliani, 2024 

GAYA KOMUNIKASI FOOD VLOGGER CODEBLU DI AKUN TIKTOK @CODEBLUUU 

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politk, S1 Ilmu Komunikasi 

[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id] 

 

Langga’o, A., & Sariswara, V. (2023). Peningkatan Ketrampilan Siswa SMK 

Kosgoro Kota Bogor dalam Mengisi Suara (Voice Over) Konten Video 

Kreatif. Jurnal Pengabdian Masyarakat Nusantara, 5(4), 44-55. 

Lani, O. P., Mastanora, R., Handayani, B., & Maimori, R. (2021). Komunikasi 

Verbal dan Nonverbal Pada FilmI Kartun Shaun The Sheep. Jurnal Ilmu 

Komunikasi, 10(2), 161–169. 

Liliweri, A. (2011). Komunikasi Serba Ada Serba Makna (1st ed.). Kencana 

Prenada Media Group. 

Lubis, A. F. (2023, September 25). Kronologi Kasus Farida Nurhan Alias Omay 

dan Codeblu, 2 Reviewer Makanan yang Kini Saling Berseteru. 

Indozone.id. https://food.indozone.id/news/943017694/kronologi-kasus-

farida-nurhan-alias-omay-dan-Codeblu-2-reviewer-makanan-yang-kini-

saling-berseteru 

Luong, T.-B., & Ho, C.-H. (2023). The influence of food vloggers on social media 

users: A study from Vietnam. Heliyon, 9(7), e18259. 

https://doi.org/10.1016/j.heliyon.2023.e18259 

Malimbe, A., Waani, F., & Suwu, E. A.. (2021). Dampak Penggunaan Aplikasi 

Online Tiktok (Douyin) Terhadap Minat Belajar di Kalangan Mahasiswa 

Sosiologi Fakultas Ilmu Sosial Dan Politik Universitas Sam Ratulangi 

Manado. 1, 1–10. 

Marici, M., Runcan, R., Cheia, G., & David, G. (2024). The impact of coercive and 

assertive communication styles on children’s perception of chores: An 

experimental investigation. Frontiers in Psychology, 15, 1266417. 

https://doi.org/10.3389/fpsyg.2024.1266417 

Mohammed, S., Nasidi, Q. Y., Muhammed, M. U., Muhammad Umar, M., & 

Hassan, I. (2023). Perceived Correlation Between Communication Styles 

And Interpersonal  Conflict Resolution Among International  Students In 

Malaysia. Journal of Nusantara Studies (JONUS), 8(2), 354–374. 

https://doi.org/10.24200/jonus.vol8iss2pp354-374 

Morrisan, M.A., dkk. (2017). Metode Penelitian Survei. Kencana. 



71 
 

Rizkya Apriliani, 2024 

GAYA KOMUNIKASI FOOD VLOGGER CODEBLU DI AKUN TIKTOK @CODEBLUUU 

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politk, S1 Ilmu Komunikasi 

[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id] 

 

Munandar, A., Mahyuzar, D., & Si, M. (2019). Gaya Komunikasi Distributor Multi 

Level Marketing (MLM) Tiens Dalam Meningkatkan Minat Gabung 

Prospek Pada Mahasiswa Unsiyah. 4, 1–14. 

Nguyen, T. M. N., Le, B. N., Leenders, M. A. A. M., & Poolsawat, P. (2024). Food 

vloggers and their content: Understanding pathways to consumer impact 

and purchase intentions. Journal of Trade Science. 

https://doi.org/10.1108/JTS-01-2024-0005 

Norton, R. (1983). Communicator Style: Theory, Applications, and Measures 

(illustrated ed., Vol. 1). Sage Publications. 

Noventa, C., Soraya, I., & Muntazah, A. (2023). Pemanfaatan Media Sosial 

Instagram BuddyKu Sebagai Sarana Informasi Terkini. JKOMDIS : Jurnal 

Ilmu Komunikasi Dan Media Sosial, 3(3), 626–635. 

https://doi.org/10.47233/jkomdis.v3i3.1124 

Nurwahidah, C. D., Zaharah, Z., & Sina, I. (2021). Media Video Pembelajaran 

Dalam Meningkatkan Motivasi dan Prestasi Mahasiswa. Rausyan Fikr : 

Jurnal Pemikiran dan Pencerahan, 17(1). 

https://doi.org/10.31000/rf.v17i1.4168 

Oana, J. and A.I. Ona (2019), “Assertiveness in Self-Fulfillment and Professional 

Success. Interpersonal Dynamics in the Didactic Relation,” Psychology, 10 

(8), 1235–47. https://doi.org/10.4236/ psych.2019.108079 

Ogunyemi, K. O., & Olagbaju, O. O. (2020). Effects of Assertive and Aggressive 

Communication Styles on Students’ Self-Esteem and Achievement in 

English Language. 16, 96–101. 

Palupi, G. (2023, September 30). William Anderson Sosok Asli Codeblu Ungkap 

Makna Pemilihan Nama “Codeblu”, Terinspirasi Istilah Ini. Tribunnews. 

https://trends.tribunnews.com/2023/09/30/william-anderson-sosok-asli-

Codeblu-ungkap-makna-pemilihan-nama-Codeblu-terinspirasi-istilah-ini 

Paterson, R. J. (2022). The Assertiveness Workbook: How To Express Your Ideas 

and Stand Up For Yourself At Work and In Relationships. (Second Edition). 

New Harbinger Publications. 



72 
 

Rizkya Apriliani, 2024 

GAYA KOMUNIKASI FOOD VLOGGER CODEBLU DI AKUN TIKTOK @CODEBLUUU 

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politk, S1 Ilmu Komunikasi 

[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id] 

 

Perreault, G. P., & Ferrucci, P. (2020). What Is Digital Journalism? Defining the 

Practice and Role of the Digital Journalist. Digital Journalism, 8(10), 1298–

1316. https://doi.org/10.1080/21670811.2020.1848442 

Presley, T. (2022). Assertive communication: Develop your assertive 

communication skills and instantly learn how to stand up for yourself, 

communicate effectively, and boost your confidence while winning the 

respect. 

Putri, E. R., & Muhammad, U. (2019). Gaya Komunikasi Relawan Serambi 

Inspirasi Dalam Membangun Minat Belajar Anak (Studi Deskriptif 

Kualitatif Pada SD Dinamika Indonesia Bantar Gebang-Bekasi). Jurnal 

Humaniora, 19(1). 

Putri, E. N. L. W. (2019). Interaksi Simbolik dalam Proses Komunikasi Nonverbal 

pada Aplikasi Tiktok. Widya Duta: Jurnal Ilmiah Ilmu Agama dan Ilmu 

Sosial Budaya, 14(1), 11. https://doi.org/10.25078/wd.v14i1.1039 

Putri, N. E., & Mutiah, S.Sos., M.I.Kom. (2022). Strategi Pengemasan Pesan E-

Marketing Pada Food Vlogger (Studi Kasus Terhadap Akun TikTok 

@almasqol). Commercium, 05. 

Putri, S. D., & Azeharie, S. (2021). Strategi Pengelolaan Komunikasi dalam 

Membentuk Personal Branding di Media Sosial Tiktok. Koneksi, 5(2), 280. 

https://doi.org/10.24912/kn.v5i2.10300 

Ramadhayanti, A. (2019). Analisis Gaya Komunikasi Pemasaran Online dan 

Pengembangan  Infrastruktur E-Commerce Terhadap Keputusan 

Pembelian. Jurnal Manajemen Indonesia, 19(3), 216. 

https://doi.org/10.25124/jmi.v19i3.2410 

Rancer, A. S., & Avtgis, T. A.  (2006). Argumentative and Aggressive 

Communication: Theory, Research, and Application. Sage Publications. 

Rinanda DwiYuliawati. (2024, April 27). Dinilai Ingin Viral, Codeblu Heran 

Warung Steak Baru Sekarang Tuding Reviewnya Bikin Bangkrut. Tribun 

Seleb. https://www.tribunnews.com/seleb/2024/04/27/dinilai-ingin-viral-

Codeblu-heran-warung-steak-baru-sekarang-tuding-reviewnya-bikin-

bangkrut?page=3. 



73 
 

Rizkya Apriliani, 2024 

GAYA KOMUNIKASI FOOD VLOGGER CODEBLU DI AKUN TIKTOK @CODEBLUUU 

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politk, S1 Ilmu Komunikasi 

[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id] 

 

Riyantini, R. (2023). Pesan Edukasi Promosi Kesehatan Pada Iklan Layanan 

Masyarakat di Media Sosial. Jurnal Pustaka Komunikasi, 6(1), 181–190. 

https://doi.org/10.32509/pustakom.v6i1.2611 

Saphiere,   D.,   Mikk,   B.,   &   DeVries,   B.. (2005). Communication Highwire: 

Leveraging the Power of Diverse Communication Styles. Quercus. 

Song, H. G., Kim, Y.-S., & Hwang, E. (2023). How Attitude and Para-Social 

Interaction Influence Purchase Intentions of Mukbang Users: A Mixed-

Method Study. Behavioral Sciences, 13(3), 214. 

https://doi.org/10.3390/bs13030214 

Sugito, Sairun, A., Pratama, I., Azzahra, I. (2022). MEDIA SOSIAL (Inovasi Pada 

Produk & Perkembangan Usaha). Universitas Medan Area Press 

Walker, J. (2023). Keys to Communication: An Essential Guide to Communication 

in the Real World. University of Montevallo Department of 

Communication. 

Wu, J., Chen, J., Chen, H., Dou, W., & Shao, D. (2019). What to say on social 

media and how: Effects of communication style and function on online 

customer engagement in China. Journal of Service Theory and Practice, 

29(5/6), 691–707. https://doi.org/10.1108/JSTP-11-2018-0243 

Yang, S., Zhao, Y., & Ma, Y. (2019). Analysis of the Reasons and Development of 

Short Video Application——Taking Tik Tok as an Example. 2019 9th 

International Conference on Information and Social Science (ICISS 2019). 

https://doi.org/10.25236/iciss.2019.062 

Yolandha, F. (2023, June 14). Studi: Generasi Muda Lebih Pilih Cari Berita di 

TikTok daripada Media Massa. Republika. 

https://ekonomi.republika.co.id/berita/rw82y2370/studi-generasi-muda-

lebih-pilih-cari-berita-di-tiktok-daripada-media-massa 

Zhang, T. (2020). A Brief Study on Short Video Platform and Education: Advances 

in Social Science, Education and Humanities Research, 497. 

https://doi.org/10.2991/assehr.k.201215.494 

 

 

 


