DAFTAR PUSTAKA

Aaker, D 2010, Persepsi mutu oleh pelanggan. Diakses 6 November.
http://ahlimanaj emenpemasaran.com/2011/08/percei ved-quality-persepsi-
mutu-oleh-pelanggan

Chiu, KH & Hsu, CL 2010, ‘Research on the connections between corporate
socia responsibility and corporation image in the risk society: take the
mobile telecommunication industry as an example’, International Journal of
Electronic Business Management, vol.8, no.3, him.183-194.

Coulter, M & Robbins, SP 1999, Manajemen Edisi 6, PT Indojaya Multitama,
Jakarta.

Dodd, MD & Supa, DW 2011, ‘Understanding the effect of corporate social
responsibility on consumer purchase intention’, Public Relations Journal.
Vol.5, No.3, him 1-19.

Hendarto, KA 2012, ‘Csr and purchase intentions (a study of central Java
earthquake)’, Journal of Economics, Business, and Accountancy Ventura.
Val 15, No. 1, him 81 - 100.

Loyalitas Merek. diakses 6 November 2014.
http://id.wikipedia.org/wiki/Loyalitas merek.

Muhajir & Qurani, GF 2011, ‘Pengaruh penerapan corporate social responsibility
terhadap perseps nasabah bank dan dampaknya terhadap corporate
image’, Journal The Winners, vol.12 no.2, him180-195.

Pati, Kerta 2010, Franchise di Indonesia. diakses 6 November 2014.
http://kertapati 89.wordpress.com/2010/01/25/burger-king/

Kotler, P & Keller KL 2009, Manajemen pemasaran jilid 1, (Bob Sabran,
Penerjemah) Edis 13, Erlangga, Jakarta.

Kotler, Philip & Keller KL 2013, Manajemen Pemasaran jilid 2. (Bob Sabran,
Penerjemah) Edisi 13, Erlangga, Jakarta.

Profile PT MAP. diakses 14 Januari 2015.
http://www.dlideshare.net/j gbds/company-profil e-pt-mitra-adi perkasa-tbk.

Rusianto, Ujang 2013, CSR communications a framework for PR practitioners.
Grahallmu, Y ogyakarta.

48

UPN VETERAN JAKARTA



49

Samuel, H & Wijaya, E 2008, ‘Corporate social responsibility, purchase intention
dan corporate image pada restoran di Surabaya dari perspektif pelanggan’,
Jurnal Manajemen Pemasaran, vol.3, him 35-54.

Sandjojo, N 2011, Metode analisis jalur (path analisis) dan aplikasinya, Pustaka
Sinar Harapan, Jakarta.

Sarjono, H & Julianita, W 2011, SPSSvs LISREL :sebuah pengantar untuk riset ,
Salemba Empat, Jakarta.

Sumarwan, U 2011, Prilaku konsumen, Edisi 2, Ghalia Indonesia, Bogor.

Sustojo, S 2004, Membangun citra perusahaan (Building The Corporate Image),
PT Damar Mulia Pustaka, Jakarta.

Tjiptono, F 2011, Manajemen dan Strategi Merek, CV. Andi Offset, Y ogyakarta.

Universitas Pembangunan Nasional “Veteran” Jakarta 2014, Pedoman penulisan
karya ilmiah” bagi dosen dan mahasiswa, Lembaga Penelitian dan
Pemberdayaan Masyarakat, Jakarta

Widyaningsih 2013, Brand Image.  diakses ‘1 November 2014.
http://wdyanita.bl ogspot.com/2013/11/brand-image-citra-merek.html

UPN VETERAN JAKARTA



