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Abstrak

Ketidakpuasan terhadap merek skincare lama mendorong konsumen untuk
berpindah merek, mencari variasi, dan memilih Skintific sebagai alternatif. Host
Shopee Live Skintific bertindak sebagai sosok dapat dipercaya (trustworthiness),
meningkatkan kepercayaan pelanggan, mendorong pembelian, sehingga dapat
mengubah preferensi produk skincare awal. Penelitian ini memiliki tujuan yaitu,
untuk mengukur seberapa besar pengaruh trustworthiness host Shopee Live
skincare Skintific Official Shop terhadap brand switching behavior. Penelitian ini
menggunakan Teori Perilaku Terencana dan Teori Push-Pull Mooring dan sebagai
acuan dalam menjabarkan variabel penelitian. Penulis menggunakan pendekatan
kuantitatif eksplanatif dengan metode survei yang disebarkan kepada pengikut
Skintific Official Shop dengan jumlah sampel sebanyak 124 responden. Teknik
sampel yang digunakan yaitu metode purposive sampling. Hasil penelitian ini
menunjukkan bahwa variabel trustworthiness host Shopee Live skincare Skintific
Official Shop memiliki pengaruh sebesar 55,4% terhadap brand switching behavior.
Penulis berharap penelitian selanjutnya dapat membahas mengenai faktor-faktor
lain yang mempu mempengaruhi perilaku brand switching dalam studi komunikasi.

Kata Kkunci: Brand Switching, E-Commerce, Shopee Live, Teori Perilaku
Terencana, Trustworthiness.
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The Influence of Trustworthiness of Skintific Official Shop's
Shopee Live Host on Brand Switching behavior

Lulu Hasna Nabillah

Bachelor of Communication Science Study Program, Faculty of Social and
Political Sciences, Jakarta "Veteran" National Development University
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Abstract

Dissatisfaction with the previous skincare brand prompts consumers to switch
brands, seek variety, and choose Skintific as an alternative. The host of Shopee Live
Skintific serves as a trustworthy figure, boosting customer confidence, encouraging
purchases, thereby altering the initial preferences for skincare products. This
research aims to measure the influence the trustworthiness of the Shopee Live
skincare Skintific Official Shop host has on brand switching behavior. This
research uses the Theory of Planned Behavior and the Push-Pull Mooring Theory
as grand theory. The author used an explanatory quantitative approach with a
survey method distributed to Skintific Official Shop followers with a sample size of
124 respondents. The sampling technique used is the purposive sampling method.
The results show that the trustworthiness variable of the Shopee Live skincare
Skintific Official Shop host has influence of 55.4% on brand-switching behavior.
The author hopes that further research can discuss other factors influenced brand-
switching behavior in communication studies.

Keywords: Brand Switching, E-Commerce, Shopee Live, Theory of Planned
Behavior, Trustworthiness.
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