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ABSTRAK

Rendahnya pengguna media radio yang berada pada posisi ketiga dengan tingkat
peminatan sebesar 1,7% dibandingkan dengan internet 55,3% sebagai media yang
paling diminati mendorong transformasi media radio di era digital. Tujuan dari
penelitian ini untuk mengetahui Mediamorfosis OZ Radio Jakarta Dalam
Membangun Budaya Komunikasi Di Era Digital. Metode penelitian yang
digunakan menggunakan pendekatan kualitatif metode etnometodologi. Hasil
penelitian menunjukkan pertama penerapan koevolusi OZ Radio Jakarta di era
digital dalam bentuk bahasa digital, kedua penerapan konvergensi OZ Radio Jakarta
pemanfaatan media sosial seperti Instagram, TikTok, Twitter, dan Website
www.ozradiojakarta.com, dan ketiga penerapan kompleksitas pada mediadalam OZ
Radio perubahan peminatan budaya komunikasi. Kesimpulan penelitian
berdasarkan hasil wawancara dan observasi menunjukkan OZ radio telah
melakukan mediamorfosis dari radio konvensional menuju radio digital.
Transformasi media yang dilakukan karena keterkaitan kompleks antara kebutuhan
yang dirasakan dengan perkembangan inovasi teknologi.
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Mediamorphosis of OZ Radio Jakarta in Building a Communication Culture in
the Digital Era

Putera Aditya

ABSTRACT

The low number of users of radio media which is in third position with an interest
level of 1.7% compared to the internet at 55.3% as the most popular media has
encouraged the transformation of radio media in the digital era. The aim of this
research is to determine the mediamorphosis of OZ Radio Jakarta in building a
communication culture in the digital era. The research method used uses a
qualitative ethnomethodological approach. The results of the research show firstly
the application of OZ Radio Jakarta coevolution in the digital era in the form of
digital language, secondly the application of OZ Radio Jakarta convergence using
social media such as Instagram, TikTok, Twitter, and the website
www.ozradiojakarta.com, and thirdly the application of complexity in media in OZ
Radio changes in communication culture specialization. The research conclusion
based on the results of interviews and observations showsthat OZ radio has
undergone a mediamorphosis from conventional radio to digital radio. Media
transformation is carried out because of the complex relationship between felt needs
and the development of technological innovation.
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