
70 

 

Muhammad Agil Kuncoro, 2024 

Pengaruh Konten Memasak @pattygurlz di Instagram Terhadap Kepuasan Followers 

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Ilmu Komunikasi 

[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id 

DAFTAR PUSTAKA 

Abidin, Y. Z. (2015). Metode Penelitian Komunikasi: Penelitian Kuantitatif Teori & 

Aplikasi. CV Pustaka Media. 

Alain, T. (2023, January 31). Influencer engagement: everything you need to know. 

Https://Www.Upfluence.Com/Influencer-Marketing/Influencer-Engagement-

Everything-You-Need-to-

Know#:~:Text=Most%20influencers%20will%20have%20an,Above%20shows%

20a%20strong%20performance. 

Atmoko, B. D. (2012). Instagram Handbook. Media Kita. 

Belanche, D., Casaló, L. V, Flavián, M., & Ibáñez-Sánchez, S. (2021). Understanding 

influencer marketing: The role of congruence between influencers, products and 

consumers. Journal of Business Research, 132, 186–195. 

https://doi.org/https://doi.org/10.1016/j.jbusres.2021.03.067 

Cao, D., Meadows, M., Wong, D., & Xia, S. (2021). Understanding consumers’ social 

media engagement behaviour: An examination of the moderation effect of social 

media context. Journal of Business Research, 122, 835–846. 

https://doi.org/10.1016/j.jbusres.2020.06.025 

Carpenter, J. P., Morrison, S. A., Craft, M., & Lee, M. (2020). How and why are 

educators using Instagram? Teaching and Teacher Education, 96, 103149. 

https://doi.org/https://doi.org/10.1016/j.tate.2020.103149 

Chusumastuti, D., & Atthahirah, A. (2023). Pengaruh Konten Instagram Terhadap 

Kepuasan Followers @barkas.jogjakarta. Jurnal Manajemen Kreatif Dan Inovasi, 

1(2), 31–44. https://doi.org/10.59581/jmki-widyakarya.v1i2.120 

Curtis, B. L., Ashford, R. D., Magnuson, K. I., & Ryan-Pettes, S. R. (2019). Comparison 

of Smartphone Ownership, Social Media Use, and Willingness to Use Digital 

Interventions Between Generation Z and Millennials in the Treatment of Substance 

Use: Cross-Sectional Questionnaire Study. Journal of Medical Internet Research, 

21(4), e13050. https://doi.org/10.2196/13050 



71 

 

Muhammad Agil Kuncoro, 2024 

Pengaruh Konten Memasak @pattygurlz di Instagram Terhadap Kepuasan Followers 

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Ilmu Komunikasi 

[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id 

Dellarosa, Y. D., & Agustin, S. M. (2013). Host Perempuan & Penonton LakiLaki 

(Kajian Analisis Resepsi pada Program Ala Chef Trans TV). In C. E. 

Iswahyunintyas & A. B. Burhan (Eds.), The Active Reception Theory in Global 

Change (pp. 132–141). The Faculty of Communication, Universitas Pancasila. 

Dolan, R., Conduit, J., Fahy, J., & Goodman, S. (2016). Social media engagement 

behaviour: a uses and gratifications perspective. Journal of Strategic Marketing, 

24(3–4), 261–277. https://doi.org/10.1080/0965254X.2015.1095222 

Duman, E., & Baltacı, Ş. (2023). Investigation of adults’ use of social media as a tool 

for information acquisition in the framework of uses and gratifications theory. . 

International Innovative Education Researcher, 3(1), 199–227. 

Enke, N., & Borchers, N. S. (2019). Social Media Influencers in Strategic 

Communication: A Conceptual Framework for Strategic Social Media Influencer 

Communication. International Journal of Strategic Communication, 13(4), 261–

277. https://doi.org/10.1080/1553118X.2019.1620234 

Eriyanto. (2021). Analisis Jaringan Media Sosial: Dasar-dasar dan Aplikasi Metode 

Jaringan Sosial untuk Membedah Percakapan di Media Sosial. Kencana. 

Fadis, N. T., Mahdalena, V., & Supratman. (2022). Pengaruh Konten Pesan “Sex 

Education” Instagram @tabu.id  terhadap Kepuasan Followers. Expose: Jurnal 

Ilmu Komunikasi, 5(2). 

Fuchs, C. (2021). Social Media: A Critical Introduction Third Edition (3rd ed.). Sage. 

Halliday, M. A. K., & Matthiessen, C. M. I. M. (2013). Halliday’s Introduction to 

Functional Grammar (4th Edition) (4th ed.). Routledge. 

Hariyanti, N. T., & Wirapraja, A. (2018). Pengaruh Influencer Marketing Sebagai 

Strategi Pemasaran Digital Era Moderen (Sebuah Studi Literatur). Jurnal 

EKSEKUTIF, 15(1). 

Hautz, J., Füller, J., Hutter, K., & Thürridl, C. (2014). Let Users Generate Your Video 

Ads? The Impact of Video Source and Quality on Consumers’ Perceptions and 

Intended Behaviors. Journal of Interactive Marketing, 28(1), 1–15. 

https://doi.org/10.1016/j.intmar.2013.06.003 



72 

 

Muhammad Agil Kuncoro, 2024 

Pengaruh Konten Memasak @pattygurlz di Instagram Terhadap Kepuasan Followers 

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Ilmu Komunikasi 

[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id 

Helen, H., & Rusdi, F. (2019). Pengaruh Penggunaan Media Sosial Akun Instagram 

@Jktinfo Terhadap Pemenuhan Kebutuhan Informasi Followers. Prologia, 2(2), 

355. https://doi.org/10.24912/pr.v2i2.3712 

Herman, J., Walker, C., & Butow, E. (2023). Instagram For Dummies (2nd ed.). John 

Wiley & Sons, Inc. 

Hsu, M.-H., Chang, C.-M., Lin, H.-C., & Lin, Y. (2015). Determinants of continued use 

of social media: the perspectives of uses and gratifications theory and perceived 

interactivity. Information Research, 20(2). 

Kaja. (2019). Komunikasi Administrasi. Lakeisha. 

Kamus Besar Bahasa Indonesia Daring. (n.d.). Konten. 

Https://Kbbi.Kemdikbud.Go.Id/Entri/Konten. 

Kaplan, A. M., & Haenlein, M. (2010). Users of the world, unite! The challenges and 

opportunities of Social Media. Business Horizons, 53(1), 59–68. 

https://doi.org/10.1016/j.bushor.2009.09.003 

Kemp, S. (2023a). Digital 2023: Global Overview Report. 

Kemp, S. (2023b). Digital 2023: Indonesia. In https://datareportal.com/reports/digital-

2023-indonesia. 

Kemp, S. (2023c). Instagram Userts, Stats, Data & Trends. 

Kusumastuti, A., Khoiron, A. M., & Achmadi, T. A. (2020). Metode penelitian 

kuantitatif. Deepublish. 

Lou, C., & Yuan, S. (2019). Influencer Marketing: How Message Value and Credibility 

Affect Consumer Trust of Branded Content on Social Media. Journal of Interactive 

Advertising, 19(1), 58–73. https://doi.org/10.1080/15252019.2018.1533501 

Lusiana, D., Widayatmoko, W., & Pribadi, M. A. (2018). Pengaruh Penggunaan Media 

Sosial Instagram Terhadap Pemenuhan Kebutuhan Informasi Kuliner Para 

Followers Akun @Jktfoodbang. Koneksi, 1(2), 315–322. 

Masdul, M. R. (2018). Komunikasi Pembelajaran Learning Communication. Jurnal Ilmu 

Kependidikan Dan Keislaman, 13(2), 1–9. 



73 

 

Muhammad Agil Kuncoro, 2024 

Pengaruh Konten Memasak @pattygurlz di Instagram Terhadap Kepuasan Followers 

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Ilmu Komunikasi 

[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id 

Matwick, K., & Matwick, K. (2014). Storytelling and synthetic personalization in 

television cooking shows. Journal of Pragmatics, 71, 151–159. 

https://doi.org/10.1016/j.pragma.2014.08.005 

Maulana, I., Merseyside, J. M. B., & Salsabila, O. (2020). Pengaruh Social Media 

Influencer Terhadap Perilaku Konsumtif di Era Ekonomi Digital. Majalah Ilmiah 

Bijak, 17(1), 28–34. http://ojs.stiami.ac.id 

Nainggolan, V., Rondonuwu, S. A., & Waleleng, G. J. (2018). Peranan Media Sosial 

Instagram Dalam Interaksi Sosial Antar Mahasiswa Fakultas Ilmu Sosial dan 

Politik Unsrat Manado. ACTA Diurna Komunikasi, 7(4). 

Ningrum, M. E. (2020). Peranan Komunikasi Internal di Lingkungan Kerja. Jurnal 

Industri Elektro Dan Penerbangan, 3(1). 

Nurhandayani, F. (2021). Pengaruh Efikasi Diri dan Konten Instagram Terhadap Minat 

Mengakses Portal Rumah Belajar Kemdikbud. Jurnal Teknologi Informasi & 

Komunikasi Dalam Pendidikan, 8(1), 32. https://doi.org/10.24114/jtikp.v8i1.26780 

Nurmadiyanto, A., & Anshori, M. (2022). Pengaruh Penampilan Fisik Content Creator 

Tiktok Terhadap Minat Menonton Khalayak. Jurnal Kommas, 1. 

Nurudin. (2016). Ilmu Komunikasi : Ilmiah dan Populer. PT RajaGrafindo Persada. 

Pratiwi, A. A. M. (2020). Peran Media Sosial Dalam Meningkatkan Penjualan Online 

Saat Pandemi Covid-19. Jurnal Ilmiah Satyagraha, 3(2), 73–81. 

Rakhmat, J., & Ibrahim, I. S. (2017). Metode Penelitian Komunikasi (2nd ed.). Simbiosa 

Rekatama Media. 

Riyanto, S., & Hatmawan, A. A. (2020). Metode riset penelitian kuantitatif penelitian di 

bidang manajemen, teknik, pendidikan dan eksperimen. . Deepublish. 

Rizaty, M. A. (2022, August 3). Pengguna Instagram Indonesia Terbesar Keempat di 

Dunia. Https://Dataindonesia.Id/Digital/Detail/Pengguna-Instagram-Indonesia-

Terbesar-Keempat-Di-Dunia. 

Santiago, J. K., & Serralha, T. (2022). What More Influences The Followers? The Effect 

of Digital Influencer Attractiveness, Homophily and Credibility on Followers 

Purchase Intention. Issues In Information Systems, 23(1), 86–101. 

https://doi.org/10.48009/1_iis_2022_107 



74 

 

Muhammad Agil Kuncoro, 2024 

Pengaruh Konten Memasak @pattygurlz di Instagram Terhadap Kepuasan Followers 

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Ilmu Komunikasi 

[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id 

Sari, D. N., & Basit, A. (2020a). Media Sosial Instagram Sebagai Media Informasi 

Edukasi. Persepsi: Communication Journal, 3(1), 23–36. 

https://doi.org/10.30596/persepsi.v3i1.4428 

Sari, D. N., & Basit, A. (2020b). Media Sosial Instagram Sebagai Media Informasi 

Edukasi Parenting. PERSEPSI: Communication Journal, 3(31), 23–36. 

https://doi.org/10.30596/persepsi.v%vi 

Sehl, K., & Tien, S. (2023, February 22). Engagement Rate Calculator + Guide for 2023. 

Https://Blog.Hootsuite.Com/Calculate-Engagement-

Rate/#:~:Text=30%2Dday%20trial-

,What%20is%20engagement%20rate%3F,Or%20followers%20or%20audience%

20size. 

Severin, W. J., & Tankard, J. W. , J. (2014). Communication Theories (5th ed.). Pearson 

Education Limited. 

Shao, G. (2009). Understanding the appeal of user‐generated media: a uses and 

gratification perspective. Internet Research, 19(1), 7–25. 

https://doi.org/10.1108/10662240910927795 

Tahat, K. M., Al-Sarayrah, W., Salloum, S. A., Habes, M., & Ali, S. (2022). The 

Influence of YouTube Videos on the Learning Experience of Disabled People 

During the COVID-19 Outbreak (pp. 239–252). https://doi.org/10.1007/978-3-030-

77302-1_13 

Tan, A. S. (1981). Mass Communication Theories and Research. Grid Publishing, INC. 

Usman, H., & Akbar, P. S. (2020). Pengantar Statistika (Edisi Ketiga): Cara Mudah 

Memahami Statistika. Bumi Aksara. 

Wahyuni, S., Fourqoniah, F., & Arsyad, A. W. (2019). Pengaruh Konten Instagram 

@SMRFOODIES Terhadap Minat Beli Followers. EJournal Ilmu Komunikasi, 

7(1), 154–166. 

  


