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ABSTRAK
Penelitian ini bertujuan untuk mengetahui sikap pemilih muda Alumni SMAN 46
Jakarta Selatan Angkatan 2019 terhadap isu kampanye hitam di media sosial selama
proses kampanye calon presiden dan wakil presiden pada Pemilihan Umum 2019.
Sejak diterapkannya sistem multipartai di Indonesia partai — partai saling berlomba
untuk memperebutkan kekuasaan dengan melakukan kampanye hitam dalam
pemilu. Kampanye hitam yang mengandung isu — isu hoax secara tidak langsung
berdampak terhadap pemilih muda. Penelitian ini meneliti sikap pemilih muda
terhadap isu kampanye hitam di media sosial pada Pilpres 2019 dengan
menggunakan metode penelitian kualitatif dengan sumber data primer dan
sekunder. Teknik pengumpulan data wawancara dan studi pustaka berupa buku,
berita, dan jurnal penelitian terdahulu yang relevan dengan penelitian ini. Teori
Deepfakes Information and Democracy Pawelec digunakan untuk menjelaskan
sikap pemilih muda terhadap isu kampanye hitam di media sosial pada Pilpres 2019.
Hasil penelitian menunjukkan bahwa dampak deepfake atau manipulasi informasi
sebagai bentuk kampanye hitam berdampak dalam membuat pemilih muda alumni
SMAN 46 Jakarta tidak lagi mempercayai informasi apa saja yang dilihat atau
didengar di media sosial dan menekan jumlah pemilih muda alumni SMAN 46
Jakarta dengan berspekulasi bahwa kampanye cenderung menjadi negatif serta
berdampak pemilih pemula alumni SMAN 46 Jakarta tidak memiliki preferensi

kuat terhadap salah satu kandidat, menjadi jengah atau kecewa.
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ABSTRACT
This research aims to determine the attitudes of young voters from the Class
of 2019 SMAN 46 South Jakarta Alumni towards the issue of black campaigns
on social media during the campaign process for presidential and vice
presidential candidates in the 2019 General Election. Since the
implementation of the multiparty system in Indonesia, parties have competed
with each other to fight for power. carrying out a black campaign in the
election. Black campaigns containing hoax issues have an indirect impact on
young voters. This research examines the attitudes of young voters towards
black campaign issues on social media in the 2019 presidential election using
qualitative research methods with primary and secondary data sources. Data
collection techniques were interviews and literature studies in the form of
books, news and previous research journals that were relevant to this
research. Pawelec's Deepfakes Information and Democracy theory is used to
explain the attitudes of young voters towards the issue of black campaigning
on social media in the 2019 Presidential Election. The results of the research
show that the impact of deepfakes or information manipulation as a form of
black campaigning has an impact in making young voters who are alumni of
SMAN 46 Jakarta no longer trust any information. only what is seen or heard
on social media and suppresses the number of young voters, alumni of SMAN
46 Jakarta, by speculating that the campaign tends to be negative and has the
impact that new voters, alumni of SMAN 46 Jakarta, do not have a strong

preference for one of the candidates, becoming embarrassed or disappointed.
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