
91 

 

Muhamad Zaidan Zahran, 2024 

EKSPLORASI FAKTOR KUNCI TINGKAT PENGGUNAAN KEMBALI PEMBAYARAN SELULER 

PADA GENERASI Z DI INDONESIA 

UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S1 Akuntansi 

[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id] 

DAFTAR PUSTAKA 
 

Abdul-Halim, N. A., Vafaei-Zadeh, A., Hanifah, H., Teoh, A. P., & Nawaser, K. 

(2022). Understanding the Determinants of E-Wallet Continuance Usage 

Intention in Malaysia. Quality and Quantity, 56(5), 3413–3439. 

https://doi.org/10.1007/s11135-021-01276-7 

Abu Salim, T., El Barachi, M., Onyia, O. P., & Mathew, S. S. (2021). Effects of 

Smart City Service Channel and User Characteristics on User Satisfaction and 

Continuance Intention. Information Technology and People, 34(1), 147–177. 

https://doi.org/10.1108/ITP-06-2019-0300 

Ahdiat, A. (2023). 67% Penduduk Indonesia Punya Handphone pada 2022, Ini 

Sebarannya. Databoks. 

https://databoks.katadata.co.id/datapublish/2023/03/08/67-penduduk-

indonesia-punya-handphone-pada-2022-ini-sebarannya 

Ajzen, I. (1991). The Theory of Planned Behavior. Disability, CBR and Inclusive 

Development, 33(1), 52–68. https://doi.org/10.47985/dcidj.475 

Ajzen, I. (2002). Perceived Behavioral Control, Self-Efficacy, Locus of Control, 

and the Theory of Planned Behavior. Journal of Applied Social Psychology, 

32(4), 665–683. https://doi.org/10.1111/j.1559-1816.2002.tb00236.x 

Al Amin, M., Muzareba, A. M., Chowdhury, I. U., & Khondkar, M. (2023). 

Understanding E-Satisfaction, Continuance Intention, and E-Loyalty Toward 

Mobile Payment Application During COVID-19: An Investigation Using the 

Electronic Technology Continuance Model. Journal of Financial Services 

Marketing, 0123456789. https://doi.org/10.1057/s41264-022-00197-2 

Alalwan, A. A., Dwivedi, Y. K., & Rana, N. P. (2017). Factors Influencing 

Adoption of Mobile Banking by Jordanian Bank Customers: Extending 

UTAUT2 with Trust. International Journal of Information Management, 

37(3), 99–110. https://doi.org/https://doi.org/10.1016/j.ijinfomgt.2017.01.002 

Alden, D., Kelley, J., Riefler, P., Lee, J., & Soutar, G. (2013). The Effect of Global 

Company Animosity on Global Brand Attitudes in Emerging and Developed 

Markets: Does Perceived Value Matter. Journal of International Marketing, 

21. https://doi.org/10.1509/jim.12.0086 

Annur, C. M. (2022). Ada 5 Ribu Serangan Phising Terjadi di RI pada Kuartal II-

2022, Ini Lembaga yang Paling Banyak Diincar. 

https://databoks.katadata.co.id/datapublish/2022/08/23/ada-5-ribu-serangan-

phising-terjadi-di-ri-pada-kuartal-ii-2022-ini-lembaga-yang-paling-banyak-

diincar 

Applegate, R. (1993). Models of User Satisfaction: Understanding False Positives. 

RQ, 32(4), 525–539. http://www.jstor.org/stable/25829370 



92 

 

 

Muhamad Zaidan Zahran, 2024 

EKSPLORASI FAKTOR KUNCI TINGKAT PENGGUNAAN KEMBALI PEMBAYARAN SELULER 

PADA GENERASI Z DI INDONESIA 

UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S1 Akuntansi 

[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id] 

Aprilia, C., & Amalia, R. (2023). Perceived Security and Technology Continuance 

Theory: An Analysis Of Mobile Wallet Users’ Continuance Intention. Global 

Business Review, March. https://doi.org/10.1177/09721509221145831 

Ardi, N., & Isnayanti. (2020). Structural Equation Modelling-Partial Least Square 

to Determine the Correlation of Factors Affecting Poverty in Indonesian 

Provinces. IOP Conference Series: Materials Science and Engineering, 

846(1). https://doi.org/10.1088/1757-899X/846/1/012054 

Ariansyah, A., Najib, M., & Munandar, J. M. (2020). Faktor-Faktor yang 

Memengaruhi Niat Konsumen untuk Membeli Produk Melalui E-Commerce. 

Jurnal Manajemen Dan Organisasi, 11(2), 83–90. 

https://doi.org/10.29244/jmo.v11i2.32170 

Ayidiya, S. A., & Mcclendon, M. J. (1990). Response Effects in Mail Surveys. 

Public Opinion Quarterly, 54(2), 229–247. https://doi.org/10.1086/269200 

Bhattacherjee, A. (2001). Understanding Information Systems Continuance: An 

Expectation-Confirmation Model. MIS Quarterly, 25(3), 351–370. 

https://doi.org/10.2307/3250921 

Bougie, R., & Sekaran, U. (2020). Research Methods for Business : A Skill Building 

Approach (8th ed.). John Wiley and Sons Inc. 

https://books.google.co.id/books?id=ikI6EAAAQBAJ&lpg=RA1-

PA20&hl=id&pg=PP1#v=onepage&q&f=true 

Catriana, E. (2023). Transaksi DANA Eror, Manajemen Minta Maaf dan Jamin 

Saldo Aman. 

https://money.kompas.com/read/2023/08/04/144412226/transaksi-dana-eror-

manajemen-minta-maaf-dan-jamin-saldo-aman?jxrecoid=8b86d0c4-240e-

4e26-914a-c5dab5fb5e85~jm_kompas&source=widgetML&engine=V 

Changchit, C., Changchit, C., Cutshall, R., Pham, L., & Rao, M. (2023). 

Understanding the Determinants of Customer Intention to Use Mobile 

Payment: The Vietnamese Perspective. Journal of Global Information 

Management, 31(1), 1–27. https://doi.org/10.4018/JGIM.319740 

Chaveesuk, S., Khalid, B., & Chaiyasoonthorn, W. (2022). Continuance Intention 

to Use Digital Payments in Mitigating the Spread of COVID-19 Virus. 

International Journal of Data and Network Science, 6(2), 527–536. 

https://doi.org/10.5267/j.ijdns.2021.12.001 

Chawla, D., & Joshi, H. (2019). Consumer Attitude and Intention to Adopt Mobile 

Wallet in India – An Empirical Study. International Journal of Bank 

Marketing, 37(7), 1590–1618. https://doi.org/10.1108/IJBM-09-2018-0256 

Chin, W. W. (1998). The Partial Least Squares Approach for Structural Equation 

Modeling. In Modern methods for business research. (pp. 295–336). Lawrence 

Erlbaum Associates Publishers. 



93 

 

 

Muhamad Zaidan Zahran, 2024 

EKSPLORASI FAKTOR KUNCI TINGKAT PENGGUNAAN KEMBALI PEMBAYARAN SELULER 

PADA GENERASI Z DI INDONESIA 

UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S1 Akuntansi 

[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id] 

https://books.google.co.id/books?hl=en&lr=&id=EDZ5AgAAQBAJ&oi=fnd

&redir_esc=y 

Dahlberg, T., Mallat, N., Ondrus, J., & Zmijewska, A. (2008). Past, Present and 

Future of Mobile Payments Research: A Literature Review. Electronic 

Commerce Research and Applications, 7(2), 165–181. 

https://doi.org/10.1016/j.elerap.2007.02.001 

Daragmeh, A., Sági, J., & Zéman, Z. (2021). Continuous Intention to Use E-Wallet 

in the Context of the Covid-19 Pandemic: Integrating the Health Belief Model 

(hbm) and Technology Continuous Theory (tct). Journal of Open Innovation: 

Technology, Market, and Complexity, 7(2). 

https://doi.org/10.3390/joitmc7020132 

David Garson, G. (2016). Partial Least Squares. Statistical Publishing Associates. 

de Luna, I. R., Liébana-Cabanillas, F., Sánchez-Fernández, J., & Muñoz-Leiva, F. 

(2019). Mobile Payment Is Not All the Same: The Adoption of Mobile 

Payment Systems Depending On The Technology Applied. Technological 

Forecasting and Social Change, 146(October 2017), 931–944. 

https://doi.org/10.1016/j.techfore.2018.09.018 

Fitriyani, E. (2023). BI FAST Eror, Nasabah Keluhkan Uang Belum Masuk padahal 

Saldo Berkurang. https://kumparan.com/kumparanbisnis/bi-fast-eror-

nasabah-keluhkan-uang-belum-masuk-padahal-saldo-berkurang-

207y0hTikVN/full 

Flavián, C., Guinalíu, M., & Gurrea, R. (2006). The Role Played by Perceived 

Usability, Satisfaction and Consumer Trust on Website Loyalty. Information 

and Management, 43(1), 1–14. https://doi.org/10.1016/j.im.2005.01.002 

Fornell, C., & Larcker, D. (1994). Structural Equation Models with Unobservable 

Variables and Measurement Error: Algebra and Statistics. Advances Methods 

of Marketing Research, 18(3), 382-388. 

Francis, T., & Hoefel, F. (2018). “True Gen”: Generation Z and its Implications for 

Companies. McKinsey & Company, 10. 

https://www.mckinsey.com/~/media/McKinsey/Industries/Consumer 

Packaged Goods/Our Insights/True Gen Generation Z and its implications for 

companies/Generation-Z-and-its-implication-for-companies.ashx 

Ghozali, I. (2018). Aplikasi Analisis Multivariate dengan Program IBM SPSS 25 

(9th ed.). Badan Penerbit Universitas Diponogoro. 

Ghozali, Imam, & Latan, H. (2015). Partial Least Squares : Konsep, Teknik dan 

Aplikasi Menggunakan Program SmartPLS 3.0. Badan Penerbit Universitas 

Diponogoro. 

Grönroos, C. (1991). The Marketing Strategy Continuum: Towards a Marketing 

Concept for the 1990s. Management Decision, 29(1). 



94 

 

 

Muhamad Zaidan Zahran, 2024 

EKSPLORASI FAKTOR KUNCI TINGKAT PENGGUNAAN KEMBALI PEMBAYARAN SELULER 

PADA GENERASI Z DI INDONESIA 

UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S1 Akuntansi 

[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id] 

https://doi.org/10.1108/00251749110139106 

Habibi, M. R., & Liviani, I. (2020). Kejahatan Teknologi Informasi (Cyber Crime) 

dan Penanggulangannya dalam Sistem Hukum Indonesia. Al-Qanun: Jurnal 

Pemikiran Dan Pembaharuan Hukum Islam, 23(2), 400–426. 

http://jurnalfsh.uinsby.ac.id/index.php/qanun/article/view/1132 

Hair, J., Sarstedt, M., Ringle, C., & Gudergan, S. (2017). Advanced Issues in Partial 

Least Squares Structural Equation Modeling. SAGE Publications. 

https://us.sagepub.com/en-us/nam/advanced-issues-in-partial-least-squares-

structural-equation-modeling/book243803 

Hasbi, I., Syahputra, S., Syarifuddin, S., Wijaksana, T. I., & Farías, P. (2022). the 

Impact of Discount Appeal of Food Ordering Application on Consumer 

Satisfaction in Southeast Asia. Journal of Eastern European and Central 

Asian Research, 9(6), 978–991. https://doi.org/10.15549/jeecar.v9i6.956 

Henseler, J., Ringle, C. M., & Sarstedt, M. (2015). A New Criterion for Assessing 

Discriminant Validity in Variance-based Structural Equation Modeling. 

Journal of the Academy of Marketing Science, 43(1), 115–135. 

https://doi.org/10.1007/s11747-014-0403-8 

Inman, J. J., Dyer, J. S., & Jianmin, J. (1997). A Generalized Utility Model of 

Disappointment and Regret Effects on Post-choice Valuation. Marketing 

Science, 16(2), 97–111. https://doi.org/10.1287/mksc.16.2.97 

Insight Asia. (2022). Consistency That Leads: E-Wallet Industry Outlook 2023. In 

Insightasia.com. 

Johan, A. P., Lukviarman, N., & Putra, R. E. (2022). Continuous Intention to Use 

E-Wallets in Indonesia : The Impact of E-Wallets Deatures. Business 

Perspectives. https://doi.org/10.21511/im.18(4).2022.07 

Joseph F. Hair, J., G. Tomas M, H., Christian M, R., & Marko, S. (2017). A Primer 

on Partial Least Squares Structural Equation Modeling (PLS-SEM) (In Sage 

(2). SAGE Publications. 

Kalinić, Z., Liébana-Cabanillas, F. J., Muñoz-Leiva, F., & Marinković, V. (2020). 

The Moderating Impact of Gender on the Acceptance of Peer-to-Peer Mobile 

Payment Systems. International Journal of Bank Marketing, 38(1), 138–158. 

https://doi.org/10.1108/IJBM-01-2019-0012 

Kang, J. (2018). Mobile Payment in Fintech Environment: Trends, Security 

Challenges, and Services. Human-Centric Computing and Information 

Sciences, 8(1). https://doi.org/10.1186/s13673-018-0155-4 

Kapoor, A., Sindwani, R., & Goel, M. (2020). Mobile Wallets: Theoretical and 

Empirical Analysis. Global Business Review. 

https://doi.org/10.1177/0972150920961254 



95 

 

 

Muhamad Zaidan Zahran, 2024 

EKSPLORASI FAKTOR KUNCI TINGKAT PENGGUNAAN KEMBALI PEMBAYARAN SELULER 

PADA GENERASI Z DI INDONESIA 

UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S1 Akuntansi 

[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id] 

Kapoor, A., Sindwani, R., Goel, M., & Shankar, A. (2022). Mobile Wallet Adoption 

Intention Amid COVID-19 Pandemic Outbreak: A Novel Conceptual 

Framework. Computers and Industrial Engineering, 172(July). 

https://doi.org/10.1016/j.cie.2022.108646 

Kim, Y. H., Kim, M. C., & Goh, B. K. (2011). An Examination of Food Tourist’s 

Behavior: Using the Modified Theory of Reasoned Action. Tourism 

Management, 32(5), 1159–1165. 

https://doi.org/10.1016/j.tourman.2010.10.006 

Kinanti, K. P. (2023). Pengguna DANA Keluhkan Uang ‘Nyangkut’ & Tak Bisa 

Transfer. https://www.bloombergtechnoz.com/detail-news/8394/pengguna-

dana-keluhkan-uang-nyangkut-tak-bisa-transfer 

Krosnick, J. A., Narayan, S., & Smith, W. R. (1996). Satisficing In Surveys: Initial 

Evidence. New Directions for Evaluation, 1996(70), 29–44. 

https://doi.org/10.1002/ev.1033 

Kuester, M., & Benkenstein, M. (2014). Turning Dissatisfied Into Satisfied 

Customers: How Referral Reward Programs Affect the Referrer׳s Attitude and 

Loyalty Toward the Recommended Service Provider. Journal of Retailing and 

Consumer Services, 21(6), 897–904. 

https://doi.org/https://doi.org/10.1016/j.jretconser.2014.07.005 

Kumar, A., Adlakaha, A., & Mukherjee, K. (2018). The Effect of Perceived 

Security and Grievance Redressal on Continuance Intention to Use M-Wallets 

in a Developing Country. International Journal of Bank Marketing, 36(7), 

1170–1189. https://doi.org/10.1108/IJBM-04-2017-0077 

Lemeshow, S., Hosmer, D. W., & Klar, J. (1997). Besar Sampel Dalam Penelitian 

Kesehatan. Gadjah Mada Univesity Press. 

Li, F., Lu, H., Hou, M., Cui, K., & Darbandi, M. (2021). Customer Satisfaction with 

Bank Services: The Role of Cloud Services, Security, e-Learning and Service 

Quality. Technology in Society, 64(July 2020). 

https://doi.org/10.1016/j.techsoc.2020.101487 

Liao, C., Palvia, P., & Chen, J. L. (2009). Information Technology Adoption 

Behavior Life Cycle: Toward a Technology Continuance Theory (TCT). 

International Journal of Information Management, 29(4), 309–320. 

https://doi.org/10.1016/j.ijinfomgt.2009.03.004 

Lim, S. H., Kim, D. J., Hur, Y., & Park, K. (2019). An Empirical Study of the 

Impacts of Perceived Security and Knowledge on Continuous Intention to Use 

Mobile Fintech Payment Services. International Journal of Human-Computer 

Interaction, 35(10), 886–898. 

https://doi.org/10.1080/10447318.2018.1507132 

Marsudi, A. S., & Widjaja, Y. (2019). Industri 4.0 Dan Dampaknya Terhadap 



96 

 

 

Muhamad Zaidan Zahran, 2024 

EKSPLORASI FAKTOR KUNCI TINGKAT PENGGUNAAN KEMBALI PEMBAYARAN SELULER 

PADA GENERASI Z DI INDONESIA 

UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S1 Akuntansi 

[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id] 

Financial Technology Serta Kesiapan Tenaga Kerja Di Indonesia. Ikra-Ith 

Ekonomika, 2(2), 1–10. 

Moghavvemi, S., Mei, T. X., Phoong, S. W., & Phoong, S. Y. (2021). Drivers and 

Barriers of Mobile Payment Adoption: Malaysian Merchants’ Perspective. 

Journal of Retailing and Consumer Services, 59, 102364. 

https://doi.org/https://doi.org/10.1016/j.jretconser.2020.102364 

Monica Wahyu, Lianti; Narulita, Sarweni; Risya Zahrotul, F. (2013). Analisis 

Transaksi Jual Beli online Melalui Website Marketplace Shopee Menurut 

Konsep Bisnis di Masa Pandemic Covid 19. 9(3), 2013. 

Muncy, J. A., & Wilkie, W. (1994). Do Coupon Expiration Dates Affect Consumer 

Behavior? Journal of Marketing, 51(3), 145. 

Nesset, E., Bergem, O., Nervik, B., Schiøll Sørlie, E., & Helgesen, Ø. (2021). 

Building Chain Loyalty in Grocery Retailing by Means of Loyalty Programs 

– A Study of ‘the Norwegian Case.’ Journal of Retailing and Consumer 

Services, 60(January). https://doi.org/10.1016/j.jretconser.2021.102450 

Oliver, R. L. (1980). A Cognitive Model of the Antecedents and Consequences of 

Satisfaction Decisions. Journal of Marketing Research, 17(4), 460–469. 

https://doi.org/10.2307/3150499 

Ortiz, J., Chih, W. H., & Tsai, F. S. (2018). Information Privacy, Consumer 

Alienation, and Lurking Behavior in Social Networking Sites. Computers in 

Human Behavior, 80, 143–157. https://doi.org/10.1016/j.chb.2017.11.005 

Pahlevi, R. (2022). Nilai Transaksi E-Commerce Indonesia Diperkirakan Capai 

US$137,5 Miliar pada 2025. Databoks. 

https://databoks.katadata.co.id/datapublish/2022/03/18/nilai-transaksi-e-

commerce-indonesia-diperkirakan-capai-us1375-miliar-pada-2025 

Park, J. K., Ahn, J., Thavisay, T., & Ren, T. (2019). Examining the Role of Anxiety 

and Social Influence in Multi-benefits of Mobile Payment Service. Journal of 

Retailing and Consumer Services, 47(April 2018), 140–149. 

https://doi.org/10.1016/j.jretconser.2018.11.015 

Patel, K. J., & Patel, H. J. (2018). Adoption of Internet Banking Services in Gujarat. 

International Journal of Bank Marketing, 36(1), 147–169. 

https://doi.org/10.1108/ijbm-08-2016-0104 

Prakash, A. V., Das, S., & Pillai, K. R. (2021). Understanding Digital Contact 

Tracing App Continuance: Insights from India: Understanding Contact 

Tracing App Continuance. Health Policy and Technology, 10(4). 

https://doi.org/10.1016/j.hlpt.2021.100573 

Pramanawati, F., Rahayu, S., & Astuti, T. (2016). Analisis Pengaruh Brand Image 

Dan Perceived Usefulness Terhadap Repurchase Decision Browser Mozilla 

Firefox Dengan Brand Attitude Sebagai Variabel Intervening. Diponegoro 



97 

 

 

Muhamad Zaidan Zahran, 2024 

EKSPLORASI FAKTOR KUNCI TINGKAT PENGGUNAAN KEMBALI PEMBAYARAN SELULER 

PADA GENERASI Z DI INDONESIA 

UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S1 Akuntansi 

[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id] 

Journal of Management, 6(1), 154–165. 

https://ejournal3.undip.ac.id/index.php/djom/article/view/17534 

Raaijmakers, Q. A. W., Van Hoof, A., ’T Hart, H., Verbogt, T. F. M. A., & 

Vollebergh, W. A. M. (2000). Adolescents’ Midpoint Responses on Likert-

type Scale items: Neutral or Missing Values? International Journal of Public 

Opinion Research, 12(2), 207–215. https://doi.org/10.1093/ijpor/12.2.209 

Rahardja, U., Sigalingging, C. T., Putra, P. O. H., Nizar Hidayanto, A., & Phusavat, 

K. (2023). The Impact of Mobile Payment Application Design and 

Performance Attributes on Consumer Emotions and Continuance Intention. 

SAGE Open, 13(1), 1–18. https://doi.org/10.1177/21582440231151919 

Santosa, A. D., Taufik, N., Prabowo, F. H. E., & Rahmawati, M. (2021). 

Continuance Intention of Baby Boomer and X Generation as New Users of 

Digital Payment During COVID-19 Pandemic Using UTAUT2. Journal of 

Financial Services Marketing, 26(4), 259–273. 

https://doi.org/10.1057/s41264-021-00104-1 

Savitha, B., Hawaldar, I. T., & Kumar K, N. (2022). Continuance Intentions to Use 

FinTech Peer-to-Peer Payments Apps in India. Heliyon, 8(11), e11654. 

https://doi.org/10.1016/j.heliyon.2022.e11654 

Shaharudin, J., Angely, G. S. N., Anita, J., & Khin, T. M. (2012). Examining the 

Product Quality Attributes That Influences Customer Satisfaction Most When 

the Price Was Discounted : A Case Study in Kuching Sarawak Curtin 

University of Technology Sarawak Campus. International Journal of Business 

and Social Science, 3(23), 221–237. 

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Alphabet. 

Sun, Y., Fang, Y., Lim, K., Huang, J., & Straub, D. (2012). User Satisfaction with 

Information Technology Service Delivery: A Social Capital Perspective. 

Information Systems Research, 23. https://doi.org/10.1287/isre.1120.0421 

Survei Penetrasi & Perilaku Internet 2023. (2023). 

https://survei.apjii.or.id/survei/2023 

Tanford, S. (2013). The Impact of Tier Level on Attitudinal and Behavioral Loyalty 

of Hotel Reward Program Members. International Journal of Hospitality 

Management, 34(1), 285–294. https://doi.org/10.1016/j.ijhm.2013.04.006 

Teng, S., & Khong, K. W. (2021). Examining Actual Consumer Usage of E-wallet: 

A Case Study of Big Data Analytics. Computers in Human Behavior, 

121(October 2020). https://doi.org/10.1016/j.chb.2021.106778 

Thakur, R. (2016). Understanding Customer Engagement and Loyalty: A Case of 

Mobile Devices for Shopping. Journal of Retailing and Consumer Services, 

32, 151–163. https://doi.org/10.1016/j.jretconser.2016.06.004 



98 

 

 

Muhamad Zaidan Zahran, 2024 

EKSPLORASI FAKTOR KUNCI TINGKAT PENGGUNAAN KEMBALI PEMBAYARAN SELULER 

PADA GENERASI Z DI INDONESIA 

UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S1 Akuntansi 

[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id] 

Uang Beredar (Milyar Rupiah), 2022. (n.d.). Retrieved November 10, 2023, from 

https://www.bps.go.id/indicator/13/123/2/uang-beredar.html 

Veenhoven, R. (1995). Developments in Satisfaction-Research. Social Indicators 

Research, 37(1), 1–46. 

Weng, G. S., Zailani, S., Iranmanesh, M., & Hyun, S. S. (2017). Mobile Taxi 

Booking Application Service’s Continuance Usage Intention by Users. 

Transportation Research Part D: Transport and Environment, 57, 207–216. 

https://doi.org/10.1016/j.trd.2017.07.023 

What is Gen Z? | McKinsey. (n.d.). Retrieved November 10, 2023, from 

https://www.mckinsey.com/featured-insights/mckinsey-explainers/what-is-

gen-z 

Wu, J., Liu, L., & Huang, L. (2017). Consumer Acceptance of Mobile Payment 

Across Time Antecedents and Moderating Role of Diffusion Stages. Industrial 

Management and Data Systems, 117(8), 1761–1776. 

https://doi.org/10.1108/IMDS-08-2016-0312 

Yew, W. C., Kong, S. M., Awang, A. H., & Yi, G. R. (2022). Developing a 

Conceptual Model for the Causal Effects of Outdoor Play in Preschools Using 

PLS-SEM. Sustainability (Switzerland), 14(6), 1–20. 

https://doi.org/10.3390/su14063365 

Yu, L., Cao, X., Liu, Z., Gong, M., & Luqman, A. (2018). Understanding Mobile 

Payment Users’ Continuance Intention: a Trust Transfer Perspective. Internet 

Research, 28, 0. https://doi.org/10.1108/IntR-11-2016-0359 

Zhou, Q., Lim, F. J., Yu, H., Xu, G., Ren, X., Liu, D., Wang, X., Mai, X., & Xu, H. 

(2021). A Study on Factors Affecting Service Quality and Loyalty Intention 

in Mobile Banking. Journal of Retailing and Consumer Services, 60, 102424. 

https://doi.org/https://doi.org/10.1016/j.jretconser.2020.102424 

Zikmund, Babin, Carr, & Griffin. (2009). Chapter 1 The Role of Business Research. 

In Business Research Methods. 

https://www.academia.edu/33978482/Business_Research_Method_Zikmund

_8th_edition_pdf. 

 

  


