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Abstrak 

Perlindungan konsumen merupakan konsekuensi dan bagian dari kemajuan teknologi 

dan industri. Kemajuan teknologi dan industri tersebut ternyata telah memperkuat 

perbedaan antara pola hidup masyarakat tradisional dan masyarakat modern saat ini. 

Masyarakat tradisional dalam memproduksi barang-barang kebutuhan konsumen secara 

sederhana, dan hubungan antara konsumen dan ma-syarakat tradisional relatif mash 

sederhana, di mana konsumen dan produsen dapat bertatap muka secara langsung. 

Adapun masyarakat modern memproduksi barang-barang kebutuhan konsumen secara 

massal, sehingga menciptakan konsumen secara massal pula (mass consumer 

consumption). Akhirnya hubungan antara konsumen dan produsen menjadi rumit, di 

mana konsumen tidak mengenal siapa produsennya, demikian pula sebaliknya, bahkan 

produsen tersebut berada di negara lain dan kadang hal tersebut membuat diperlukannya 

adanya perjanjian baku. Perlindungan konsumen di Indonesia diatur dalam Undang – 

Undang No 8 Tahun 1999, Selain itu dikarenakan Klausula Baku pada kenyataannya 

banyak yang merugikan pihak konsumen dan juga Klausula Baku memperlihatkan 

bahwa terjadi ketidakseimbangan posisi antara konsumen dan produsen dengan kesan 

produsen memaksakan klausula tersebut kepada konsumen maka pengaturannya juga 

terdapat dalam Undang-Undang No.9 Tahun 1999 Tentang Perlindungan Konsumen ( 

UUPK ). Dalam hal klausul baku Lazada yang merugikan konsumen yang mana dalam 

klausul tersebut kebijakan privasi sangat tidak tranparansi serta penyelesaian 

sengnketanya juga tidak dijelaskan secara jelas sehingga dalam gugatan nomor 

588/Pdt.g/2020/Pn.Jkt.Brt konsumen merasa dirugikan dikarenakan gugatannya ditolak 

dan tidak sesuai dengan kebijakan privasi oleh Lazada Indonesia yang telah diatur 

dalam klausul baku tersebut. Berdasarkan hasil penelitian penulis terdapat hal hal yang 

merugikan konsumen diantaranya klausul baku Lazada terlalu bersembunyi sehingga 

letaknya tidak mudah dipahami atau di baca oleh konsumen yang akan melakukan 

registrasi, klausul baku Lazada merugikan konsumen karena dengan sengketa nominal 

kecil mengharuskan konsumen untuk melakukan penyelesaian di Arbitrase yang mana 

dengan nominal kecil tidak mungkin sekali, dengan demikian jelas sekali bahwa klausul 

baku Lazada sangat merugikan untuk konsumen. 
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Abstract 

Consumer protection is a consequence and part of technological and industrial advances. 

These technological and industrial advances have in fact strengthened the differences 

between the lifestyle of traditional society and today's modern society. Traditional society 

produces consumer goods in a simple manner, and the relationship between consumers and 

traditional communities is still relatively simple, where consumers and producers can meet 

face to face. Meanwhile, modern society produces consumer goods in bulk, thereby creating 

mass consumers (mass consumer consumption). Finally, the relationship between consumers 

and producers becomes complicated, where consumers do not know who the producers are, 

and vice versa, even these producers are in other countries and sometimes this makes it 

necessary to have a standard agreement. Consumer protection in Indonesia is regulated in 

Law No. 8 of 1999, in the article there are standard clause rules where these clauses are 

permissible as long as they do not conflict with the law and harm consumers. The standard 

clause/standard agreement itself is part of an agreement so that the arrangement for this 

matter must be based on the rules contained in the Civil Code (KUHPerdata) in CHAPTER 

III Concerning Contracts in general. In addition, because the Standard Clause is in fact a lot 

detrimental to the consumer and also the Standard Clause shows that there is an imbalance in 

the position between consumers and producers with the impression that producers are forcing 

these clauses on consumers, the regulation is also contained in Law No. 9 of 1999 concerning 

Consumer Protection ( UUPK). In the event that Lazada's standard clause is detrimental to 

consumers, in which clause the privacy policy is not very transparent and the dispute 

resolution is also not explained clearly, so that in lawsuit number 588/Pdt.g/2020/Pn.Jkt.Brt, 

consumers feel disadvantaged because their lawsuit is rejected and not in accordance with the 

privacy policy by Lazada Indonesia which has been regulated in the standard clause. Based 

on the results of the author's research, there are things that are detrimental to consumers, 

including the Lazada standard clause is too hidden so that its location is not easily understood 

or read by consumers who will register, Lazada's standard clause is detrimental to consumers 

because with small nominal disputes it requires consumers to make settlements in arbitration 

which with a small nominal is impossible, so it is clear that Lazada's standard clause is very 

detrimental to consumers. 
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