DAFTAR PUSTAKA

Abel, J. E. (2011). Can cool Japan save post-disaster Japan? On the possibilities
and impossibilities of a cool japanology. International Journal of Japanese
Sociology, 20(1), 59-72. https://doi.org/10.1111/j.1475-6781.2011.01148.x

Adlin, C. N. (2022). Diplomasi publik dan budaya jepang melalui anime dan

manga. October, 0-5.

AJA. (2020). Anime Industry Rose 15% To US$24.18 billion in 2019.
https://animeindia.in/anime-industry-rose-15-to-us24-18-billion-in-2019/

Akbas, 1. (2018). . A “Cool”” Approach to Japanese foreign policy: Linking anime

to international relations.” Perceptions. Gale Academic Onefile, 23(1), 95.

Alani, D. N. (2022). Diplomacy and Anime as Soft Power and Japanese Cultural

Diplomacy.

Alexandra, F., & Mujiono, D. I. K. (2019). Pengantar Diplomasi; sejarah, Teori

dan studi kasus. In Universitas Mulawarman.

Alfarisy, F., Prayoga, A., Syahrina, A. A., & Salsabila, N. S. (2021). The
Phenomenon That Influenced The Development of Cool Japan in Indonesia.
Journal Of Social Research, 1(1), 9-12. https://doi.org/10.55324/josr.v1il.1

Alsharhan, A. A. (2017). Nation Branding.

America, S. (2017). Antusiasme Tinggi Penonton Anime di AS.

https://share.america.gov/id/antusiasme-tinggi-penonton-anime-di/
Ariesta, I. G. B. B. B. (2020). ANIME DAN TEKNOLOGI ANIMASI. Vol. 3.

Aswir, & Misbah, H. (2018). No
FHHBERREZPLELE-EESHEICEITS
BEREEIEEICET S D EHEE S #TTitle. Photosynthetica, 2(1), 1-13.
http://link.springer.com/10.1007/978-3-319-76887-
8%0Ahttp://link.springer.com/10.1007/978-3-319-93594-
2%0Anhttp://dx.doi.org/10.1016/B978-0-12-409517-5.00007-

74



3%0Ahttp://dx.doi.org/10.1016/j.jff.2015.06.018%0Ahttp://dx.doi.org/10.10
38/s41559-019-0877-3%0Aht

Baskoro, R. M. (2020). The Truth of Cultural Diplomacy. AEGIS : Journal of
International Relations, 4(2), 34-47.
https://doi.org/10.33021/aegis.v4i2.1350

Blancaflor, S. (2022). Inside Anime’s Rise to the Top of American Pop Culture.
https://pro.morningconsult.com/trend-setters/anime-rise-dragonball-z-

crunchyroll
Bota, A. (2020). Stylistic Comparison: Western and Japanese Animation.

Brzeski, P. (2022). How Japanese Anime Became the World’s Most Bankable

Genre.
Budianto, F. (2014). Tinjauan buku. 179-185.

Castro, D. C. (2022). American-Anime: How Japanese Anime Influenced
American Cartoons. 2017, 1-33.

Chandra, P. R. D. (2021). Anime Menjadi Diplomasi Budaya yang Diambil
Jepang dalam Menarik Kesan Positif dalam Soft Powernya.

Condry, 1. (2009). Anime creativity: Characters and premises in the quest for cool
Japan.  Theory, Culture  and  Society, 26(2-3), 139-163.
https://doi.org/10.1177/0263276409103111

Cowan, A. (2021). How anime took off in the United States.
https://aleccowan12.medium.com/how-anime-took-off-in-the-u-s-
806354557867

Daliot-bul, M., & Cambridge, N. O. (2021). The Anime Boom in the United
States : lessons for global creative industries. Contemporary Japan, 33(1),
141-143. https://doi.org/10.1080/18692729.2019.1708635

Dinnie, K. (2008). Nation Branding: Concepts, Issues, Practice.

Dinda Putri Syafira, 2023

DIPLOMASI BUDAYA JEPANG MELALUI ANIME DI AMERIKA SERIKAT PADA PERIODE 2016-2019

UPN Veteran Jakarta, Fakultas llmu Sosial dan llmu Politik, S1 Hubungan Internasional 75
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]



Dinnie, K. (2009). JAPAN * S NATION BRANDINGRECENT EVOLUTION
AND POTENTIAL FUTURE PATHS * Japan ’ s Nation BrandingRecent
Evolution and Potential Future Paths * Keith Dinnie Associate Professor of

Business Temple University , Japan Campus. February 2008, 1-14.
Elliott, A., & Milne, D. (2019). Introduction: War, Tourism, and Modern Japan.

Erwindo, C. W. (2018). Efektifitas Diplomasi Budaya Dalam Penyebaran Anime
Dan Manga Sebagai Nation Branding Jepang. Analisis Hubungan

Interasional, Vol. 7 No.

Fanki, P. A. (2016). PERAN BUDAYA POP JEPANG DALAM PROMOSI
PARIWISATA JEPANG.

Farozi, R. A. (2020). PERKEMBANGAN PRODUK THE IDOLMASTER
SEBAGAI BUDAYA POPULER DI JEPANG.

Freedman, A. (2021). Excerpt from Japan on American TV: Screaming Samurai
Join Anime Clubs in the Land of the Lost.

Furniss, M. (2012). Animation: Art and Industry.

Gillespie, J. (1998). Japanese VS. American Animation.

https://www.animenewsnetwork.com/editorial/1998-07-09

Goud, N. (2022). American Anime Vs. Japanese Anime (Explained).

https://averagebeing.com/american-anime-vs-japanese-anime-explained/

Guajardo, M. (2016). Tokyo 2020 Olympics: Nation Branding Creates an

Opportunity for a New Cultural Narrative for Japan.

Hafitz Khanz, A. (2017). Strategi Cool Japan Indonesia di Sektor Hiburan. Jurnal
Interdependence, 555(2), 65-74. http://www.investor.co.id/

helio duvaizem, J. (2009). No
FHIRBERZ D E L -HEEBHEIZHITS
1B FBTEIEIZIZ BT & A 57 B #EE 7 #iTitle. August, 12-42.

Dinda Putri Syafira, 2023

DIPLOMASI BUDAYA JEPANG MELALUI ANIME DI AMERIKA SERIKAT PADA PERIODE 2016-2019

UPN Veteran Jakarta, Fakultas llmu Sosial dan llmu Politik, S1 Hubungan Internasional 76
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]



Igbal, C. I. (2016). BUDAYA POPULER GAME POKEMON GO SEBAGAI SOFT
DIPLOMACY JEPANG.

Itagoshi, G. T. (2014). Marketing strategies for Japanese industry within the U.S.
animation market. International Journal of Business and Social Science,
5(8), 280-287.

Khalida, T. H. (2021). The Influence of Anime Culture on Japanese Diplomacy (
Pengaruh Budaya Anime Terhadap Diplomasi Jepang ). October, 0-7.

Kokubu, M. (2016). Our Awesome Intercultural Community. Cultural Bridge:
Japanese Anime and American Cartoon.
https://sites.miis.edu/eappicc/2016/04/12/cultural-bridge-japanese-anime-

and-american-cartoon/

Matsui, T. (2007). Nation branding through stigmatized popular cultur@he "
Cool Japan " Craze among central ministries in Japan The Historical

Background of " Cool Japan " Craze. Social Science Research, 48, 1-15.

Mckevitt, A. C. (2010). “You Are Not Alone!”’: Anime and the Globalizing of

America.

Mustagim, S. A. (2018). Upaya Jepang Dalam Mempopulerkan Program Cool
Japan Sebagai Nation Branding. EJournal Ilmu Hubungan Internasional,
6(4), 1405-1418.

http://www.theatlantic.com/entertainment/archive/2015/03/japan-and-the-

Napier, S. J. (2019). The Anime Boom in the United States: Lessons for Global
Creative Industries by Michal Daliot-Bul and Nissim Otmazgin. The Journal
of Japanese Studies, 45(2), 463-467. https://doi.org/10.1353/jjs.2019.0061

Nicolette, L. P. (2010). Anime in America, Disney in Japan: The Global Exchange
of Popular Media Visualized through Disney’s “Stitch.”

Nugraha, W. P. (2019). Upaya Jepang dalam Melindungi Hak atas Kekayaan
Intelektual Industri Anime dan Manga. Journal of International Relations,
5(2), 263-270. http://ejournal-

Dinda Putri Syafira, 2023

DIPLOMASI BUDAYA JEPANG MELALUI ANIME DI AMERIKA SERIKAT PADA PERIODE 2016-2019

UPN Veteran Jakarta, Fakultas llmu Sosial dan llmu Politik, S1 Hubungan Internasional 77
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]



sl.undip.ac.id/index.php/jihiWebsite:http://www.fisip.undip.ac.id

Otmazgin, N. (2014). Anime in the US: The entrepreneurial dimensions of
globalized culture. Pacific Affairs, 87(1), 53-69.
https://doi.org/10.5509/201487153

Pamungkas, I. H. (2021). Analisis Kompetisi Global Negara Jepang Melalui. i—
101.

Parmar, M. (2022). Disney Cartoons vs. Japanese Anime: Which Is Better?
https://animatedtimes.com/disney-cartoons-vs-japanese-anime-which-is-
better/

Pratama, A. D., & Puspitasari, A. (2020). Diplomasi Budaya Anime Sebagai
Upaya Penguatan Soft Power Jepang Periode 2014-2018. BALCONY: Budi
Luhur Journal of Contemporary Diplomacy , 4(1), 12-14.

Putri, D. C. (2021). Anime Menjadi Diplomasi Budaya yang Diambil Jepang

dalam Menarik Kesan Positif dalam Soft Powernya. October.

Ruh, B. (2006). Review: Historicizing Anime and Manga: From Japan to the
World.

Safariani, P. (2017). Penyebaran Pop Culture Jepang Oleh Anime Festival Asia
(AFA) Di Indonesia Tahun 2012-2016. Ejournal.Hi.Fisip-Unmul.Ac.1d, 5(3),
729-744. https://ejournal.hi.fisip-unmul.ac.id/site/wp-
content/uploads/2017/08/Ejournal Putri Safariani (08-08-17-07-14-28).pdf

Salim, R. C. (2016). Strategi cool japan initiative dalam ekspansi industri kreatif
jepang. Skripsi. https://core.ac.uk/download/pdf/77626855.pdf

Sofia. (2022). How Many People Watch Anime? Check It Out.

https://voiceofaction.org/how-many-people-watch-anime/

Syanjaya, N. A., & Prasetya, M. N. (2022). DIPLOMASI BUDAYA JEPANG
DALAM PENINGKATAN INDUSTRI PARIWISATA DI JEPANG MELALUI
ANIME.

Dinda Putri Syafira, 2023

DIPLOMASI BUDAYA JEPANG MELALUI ANIME DI AMERIKA SERIKAT PADA PERIODE 2016-2019

UPN Veteran Jakarta, Fakultas llmu Sosial dan llmu Politik, S1 Hubungan Internasional 78
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]



Teslik, L. H. (2007). Nation Branding Explained.
https://www.cfr.org/backgrounder/nation-branding-explained

Valaskivi, K. (2013). A brand new future? Cool Japan and the social imaginary of
the branded nation. Japan Forum, 25(4), 485-504.
https://doi.org/10.1080/09555803.2012.756538

Wardana, |., Fasisaka, l., & Kumala Dewi, P. (2015). Penggunaan Budaya
Populer Dalam Diplomasi Budaya Jepang Melalui World Cosplay Summit.
Jurnal Hubungan Internasional, 1(03), 2-13.
https://ojs.unud.ac.id/index.php/hi/article/view/13475

Warsito, T., & Kartikasari, W. (2007). Diplomasi Kebudayaan: Konsep dan

Relevansi Bagi Negara Berkembang : Studi Kasus Indonesia.

Widigdo, F. E. (2021). Penyebaran Budaya Pop Jepang Melalui Anime Skripsi
Disusun Oleh : Faiz Enggar Widigdo Faiz Enggar Widigdo.

Wilkinson, A. (2022). Viewing the History of Japanese and U.S. Relations
through Animation. https://www.nicholls.edu/cheniere/2022/09/02/viewing-
the-history-of-japanese-and-u-s-relations-through-animation/

Wisanggeni, W. P. (2019). Soft Power Jepang Di Dalam Anime Samurai
Champloo Sebagai Bentuk Diplomasi Kebudayaan. Vol. 3, No, 64-72.

Wolf, F. D. (2015). Imagining the Global: Transnational Media and Popular
Culture Beyond East and West.

Woulansuci, Y. (2010). Budaya Populer Manga Dan Anime Sebagai Soft Power
Jepang.

Zhou, Q., & Tang, Y. (2021). Cross-cultural Communication- How Does
Japanese Animation Adapt American Cultural Values to Satisfy American

Consumers?

Dinda Putri Syafira, 2023

DIPLOMASI BUDAYA JEPANG MELALUI ANIME DI AMERIKA SERIKAT PADA PERIODE 2016-2019

UPN Veteran Jakarta, Fakultas llmu Sosial dan llmu Politik, S1 Hubungan Internasional 79
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]



	DAFTAR PUSTAKA

