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ANALISIS PENGARUH REPUTASI PERUSAHAAN SHOPEE PASCA 

GELOMBANG PHK TERHADAP MINAT PEMBELIAN  

(Survei pada Konsumen di Jabodetabek) 

 

Clara Kristi Siagian 

 

ABSTRAK 

 

Riset ini bertujuan guna mengkaji pengaruh reputasi Shopee pasca gelombang PHK 

terhadap minat pembelian konsumen di wilayah Jabodetabek. Teori yang selaras pada 

riset ini adalah Teori Reputasi Perusahaan.  Metode yang digunakan dalam adalah metode 

kuantitatif. Populasi riset ini yaitu masyarakat konsumen Shopee dengan jumlah sampel 

yang diperoleh sejumlah 100 responden. Perolehan keterkaitan dimaknai dengan adanya 

keterikatan positif yang sangat kuat antara Reputasi Perusahaan Shopee Pasca 

Gelombang PHK terhadap minat pembelian. Hasil ini ditunjang dengan hasil Uji 

Hipotesis membuktikan bahwa H0 ditolak dan Ha diterima yaitu reputasi perusahaan 

berpengaruh terhadap minat pembelian konsumen. Teori reputasi perusahaan yang 

digunakan dalam penelitian ini tebukti sejalan, terlihat bahwa reputasi yang sudah 

dibangun Shopee sejak awal sudah tertanam dibenak konsumen sehingga saat terjadi 

PHK Massal, maka minat beli konsumen tetap meningkat. Reputasi adalah hal yang 

penting untuk dibangun dengan oleh perusahaan, sehingga citra baik akan tercipta di 

tengah publik 

Kata Kunci : Gelombang PHK Massal, Konsumen, Minat Pembelian, Reputasi 

Perusahaan  
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ANALYSIS OF THE INFLUENCE OF SHOPEE'S CORPORATE 

REPUTATION POST MASS LAYOFFS ON PURCHASE INTENTION 

(Survey on Consumers in Jabodetabek) 

 

Clara Kristi Siagian 

 

ABSTRACT 

 

This research aims to examine the influence of Shopee's reputation after the wave of 

layoffs on consumer purchasing intention in the Jabodetabek region. The theory aligned 

with this research is the Corporate Reputation Theory. The method used in this study is a 

quantitative method. The research population consists of Shopee consumer community 

with a sample size of 100 respondents. The findings indicate a strong positive correlation 

between Shopee's Corporate Reputation after the wave of layoffs and consumer 

purchasing intention. These results are supported by the Hypothesis Test, which shows 

that H0 is rejected and Ha is accepted, meaning that corporate reputation influences 

consumer purchasing intention. The results are in line with the Corporate Reputation 

Theory. It is evident that the reputation established by Shopee from the beginning is 

deeply ingrained in the minds of consumers, so even during the mass layoffs, consumer 

buying interest remains high. Reputation is an important aspect for companies to build, 

as it creates a positive image in the middle of public. 

Keywords: Corporate Reputation, Consumers Purchase Intention, Mass Layoffs 



 

viii 

 

DAFTAR ISI 
 

 

PERNYATAAN ORISINALITAS ..............................................................................  i 

PERNYATAAN PERSETUJUAN PUBLIKASI ....................................................... ii 

PENGESAHAN SKRIPSI  ..........................................................................................  iii 

KATA PENGANTAR ..................................................................................................  iv 

ABSTRAK .....................................................................................................................  vi 

DAFTAR ISI ………………………………………………………………………… viii 

DAFTAR TABEL ......................................................................................................... 1 

DAFTAR GAMBAR .................................................................................................... 3 

DAFTAR LAMPIRAN................................................................................................. 4 

BAB I PENDAHULUAN  

1.1 Latar Belakang ....................................................................................................  5 

1.2 Perumusan Masalah ............................................................................................ 12 

1.3 Tujuan Penelitian ................................................................................................ 12 

1.4 Manfaat Penelitian .............................................................................................. 12 

1.5 Sistematika Penelitian......................................................................................... 13 

BAB II KAJIAN PUSTAKA 

2.1  Konsep Penelitian ............................................................................................... 15 

2.2  Teori Penelitian ................................................................................................... 20 

2.3  Kerangka Berfikir ............................................................................................... 23 

2.4  Hipotesis Penelitian ............................................................................................ 24 

BAB III METODE PENELITIAN 

3.1  Deskripsi Objek Penelitian ................................................................................. 25 

3.2  Metodologi Penelitian ......................................................................................... 26 

3.3  Populasi dan Sampel ........................................................................................... 27 

3.4  Metode Pengumpulan Data ................................................................................. 29 

3.5  Operasional Variabel .......................................................................................... 29 

3.6  Metode Analisis .................................................................................................. 37 

3.7 Waktu dan Lokasi Penelitian  .............................................................................. 42 

 

 



 

ix 

 

BAB IV HASIL DAN PEMBAHASAN 

4.2  Hasil Penelitian ................................................................................................... 43 

   4.2.1  Karakteristik Responden ............................................................................... 43 

   4.2.2  Data Analisis Variabel X .............................................................................. 46 

   4.2.3  Data Analisis Variabel Y .............................................................................. 58 

4.3  Teknik Analisis Data .......................................................................................... 69 

   4.3.1  Uji Korelasi ................................................................................................... 69 

   4.3.2  Uji Regresi Linear Sederhana ....................................................................... 70 

   4.3.3  Uji Koefisien Determinasi ............................................................................ 71 

 4.3.4 Analisis Faktor............................................................................................... 71 

   4.3.4  Uji Hipotesis ................................................................................................. 77 

4.4  Pembahasan ........................................................................................................ 78 

BAB V KESIMPULAN DAN SARAN 

5.1  Kesimpulan ......................................................................................................... 85 

5.2  Saran ................................................................................................................... 86 

DAFTAR PUSTAKA ................................................................................................... 87 

RIWAYAT HIDUP 

LAMPIRAN 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

1 

 

DAFTAR TABEL 

Tabel 3.1 Tabel Operasional Variabel ............................................................................ 29 

Tabel 3.2 Hasil Uji Validitas Variabel X Reputasi ........................................................ 36 

Tabel 3.3 Hasil Uji Validitas Variabel Y Minat Beli ..................................................... 37 

Tabel 3.4 Tabel Nilai Alpha Cronbach ........................................................................... 38 

Tabel 3.5 Hasil Uji Reliabilitas Variabel X Reputasi ..................................................... 39 

Tabel 3.6 Hasil Uji Reliabilitas Variabel Y Minat Beli ................................................. 39 

Tabel 3.7 Waktu Penelitian ............................................................................................ 41 

Tabel 4.1 Jenis Kelamin Responden............................................................................... 44 

Tabel 4.2 Pekerjaan ........................................................................................................ 44 

Tabel 4.3 Pendapatan ...................................................................................................... 45 

Tabel 4.4 Berapa kali melakukan pembelian melalui aplikasi Shopee dalam sebulan .. 45 

Tabel 4.5 Pertanyaan X1 ................................................................................................ 46 

Tabel 4.6 Pertanyaan X2 ................................................................................................ 47 

Tabel 4.7 Pertanyaan X3 ................................................................................................ 48 

Tabel 4.8 Pertanyaan X4 ................................................................................................ 49 

Tabel 4.9 Pertanyaan X5 ................................................................................................ 50 

Tabel 4.10 Pertanyaan X6 .............................................................................................. 51 

Tabel 4.11 Pertanyaan X7 .............................................................................................. 52 

Tabel 4.12 Pertanyaan X8 .............................................................................................. 53 

Tabel 4.13 Pertanyaan X9 .............................................................................................. 54 

Tabel 4.14 Pertanyaan X10 ............................................................................................ 55 

Tabel 4.15 Pertanyaan X11 ............................................................................................ 56 

Tabel 4.16 Pertanyaan X12 ............................................................................................ 57 

Tabel 4.17 Pertanyaan Y1 .............................................................................................. 58 

Tabel 4.18 Pertanyaan Y2 .............................................................................................. 59 

Tabel 4.19 Pertanyaan Y3 .............................................................................................. 60 

Tabel 4.20 Pertanyaan Y4 .............................................................................................. 61 

Tabel 4.21 Pertanyaan Y5 .............................................................................................. 62 

Tabel 4.22 Pertanyaan Y6 .............................................................................................. 63 

Tabel 4.23 Pertanyaan Y7 .............................................................................................. 64 

Tabel 4.24 Pertanyaan Y8 .............................................................................................. 65 



 

2 

 

Tabel 4.25 Pertanyaan Y9 .............................................................................................. 66 

Tabel 4.26 Pertanyaan Y10 ............................................................................................ 67 

Tabel 4.27 Pertanyaan Y11 ............................................................................................ 68 

Tabel 4.28 Tingkat Koefisien Korelasi........................................................................... 69 

Tabel 4.29 Hasil Uji Korelasi ......................................................................................... 69 

Tabel 4.30 Hasil Uji Regresi .......................................................................................... 70 

Tabel 4.31 Hasil Uji Determinasi ................................................................................... 71 

Tabel 4.32 Hasil Kaiser Meyer Olkin (KMO) dan Barlett’s Test of Spericity .............. 72 

Tabel 4.33 Hasil Uji Measure of Sampling Adequency (MSA) ..................................... 72 

Tabel 4.34 Communalities .............................................................................................. 74 

Tabel 4.35 Total Variance Experience ........................................................................... 75 

Tabel 4.36 Component Matrix........................................................................................ 76 

Tabel 4.37 Hasil Uji Hipotesis ....................................................................................... 77 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

3 

 

DAFTAR GAMBAR 

 

Gambar 1.1 Data Statistik Pendapatan dan Laba Shopee pada Q2 2021 – Q2 2022 ....... 6 

Gambar 1.2 Cerita Eks Karyawan Shopee di LinkedIn.................................................... 7 

Gambar 1.3 Respon Publik Terhadap PHK Massal Shopee ............................................. 8 

Gambar 2.1 Reputation Driver ....................................................................................... 22 

Gambar 2.2 Kerangka Pemikiran ................................................................................... 23 

Gambar 3.1 Logo Shopee ............................................................................................... 25 

Gambar 3.2 Data Statistik Pengguna Shopee pada Q4 2022 .......................................... 27 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

4 

 

DAFTAR LAMPIRAN 

 

Lampiran 1 Kuisioner Penelitian Via Google Formulir ................................................. 90 

Lampiran 2 Tabel Induk Data Penelitian ........................................................................ 95 

Lampiran 3 Uji Validitas Variabel X ............................................................................. 99 

Lampiran 4 Uji Validitas Variabel Y ........................................................................ ...100 

Lampiran 5 Kartu Bimbingan Tugas Akhir Skripsi .................................................. ...101 

Lampiran 6 Kontrak Penulisan Tugas Akhir Skripsi................................................. ...100 

 

 

 


