
 

82 
 

Muhammad Rifky, 2023 
INTENSI PENGGUNA LAYANAN PESAN ANTAR MAKANAN SECARA DARING: STUDI KASUS 
PENGGUNA GOFOOD, GRABFOOD, DAN SHOPEEFOOD 
UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S1 Akuntansi 
[www.upnvj.ac.id - www.library.upnvj.ac.id - www.repository.upnvj.ac.id] 

DAFTAR PUSTAKA 
 

Ajzen, I. (1991). The theory of planned behavior. Organizational Behavior and 

Human Decision Processes, 50(2), 179–211. 

https://doi.org/https://doi.org/10.1016/0749-5978(91)90020-T 

Al-Debei, M. M., Akroush, M. N., & Ashouri, M. I. (2015). Consumer attitudes 

towards online shopping. Internet Research, 25(5), 707–733. 

https://doi.org/10.1108/IntR-05-2014-0146 

Ali, S., Khalid, N., Muhammad, H., Javed, U., & Islam, D. Z. (2021). Consumer 

Adoption of Online Food Delivery Ordering ( OFDO ) Services in Pakistan : 

The Impact of the COVID-19 Pandemic Situation. 

Amanda, & Szapkiw, R.-. (2013). Statistics Guide. 

Appelbaum, D., Kogan, A., Vasarhelyi, M., & Yan, Z. (2017). International Journal 

of Accounting Information Systems Impact of business analytics and 

enterprise systems on managerial accounting. International Journal of 

Accounting Information Systems, 25(March), 29–44. 

https://doi.org/10.1016/j.accinf.2017.03.003 

Banerjee, S. P. (2019). Measuring Service Quality of Food Delivery Services : A 

study of Generation Z. 8(1), 1–12. 

Baron, R. M., & Kenny, D. A. (1986). The Moderator-Mediator Variable 

Distinction in Social Psychological Research : Conceptual , Strategic , and 

Statistical Considerations. 51(6), 1173–1182. 

Bhatti, A., & Rehman, S. U. R. (2019). PERCEIVED BENEFITS AND 

PERCEIVED RISKS EFFECT ON ONLINE SHOPPING BEHAVIOR WITH 

THE MEDIATING ROLE OF CONSUMER. 26(1), 33–54. 

Bhatti, A., Saad, S., & Gbadebo, S. M. (2018). Convenience Risk , Product Risk , 

and Perceived Risk Influence on Online Shopping : Moderating Effect of 

Attitude. 3(2), 1–11. 

BPS (Badan Pusat Statistik). (2022). Perkembangan Indeks Produksi Triwulanan 



83 
 

 
 

Muhammad Rifky, 2023 
INTENSI PENGGUNA LAYANAN PESAN ANTAR MAKANAN SECARA DARING: STUDI KASUS 
PENGGUNA GOFOOD, GRABFOOD, DAN SHOPEEFOOD 
UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S1 Akuntansi 
[www.upnvj.ac.id - www.library.upnvj.ac.id - www.repository.upnvj.ac.id] 

Industri Mikro dan Kecil 2021. 

https://www.bps.go.id/publication/2022/06/20/9ffd5dbe8229ba72dcb84f6d/p

erkembangan-indeks-produksi-triwulanan-industri-mikro-dan-kecil-

2021.html 

Brüseke, A. L. (2016). The influence of privacy perceptions on online shopping 

behavior – a comparison between millennials and baby boomers. 

Bryman, A. (2012). Social research methods. Oxford University Press Edition - 

Fourth. 

Caruana, A., & Ewing, M. T. (2010). How corporate reputation , quality , and value 

in fl uence online loyalty ☆. Journal of Business Research, 63(9–10), 1103–

1110. https://doi.org/10.1016/j.jbusres.2009.04.030 

Chai, L. T., Ng, D., & Yat, C. (2019). Online Food Delivery Services : Making 

Food Delivery the New Normal. 1(1). 

Chandrasekhar, N., Gupta, S., & Nanda, N. (2019). Food Delivery Services and 

Customer Preference : A Comparative Analysis Food Delivery Services and 

Customer Preference : A. Journal of Foodservice Business Research, 22(4), 

375–386. https://doi.org/10.1080/15378020.2019.1626208 

Cheng, C. (2018). An evaluation instrument and strategy implications of service 

attributes in LOHAS restaurants. https://doi.org/10.1108/IJCHM-06-2017-

0361 

Cheng, C., Chang, Y., & Chen, C. (2021). International Journal of Hospitality 

Management Construction of a service quality scale for the online food 

delivery industry. International Journal of Hospitality Management, 

95(March), 102938. https://doi.org/10.1016/j.ijhm.2021.102938 

Chien, A.-W., Kurnia, S., von Westarp, F., & Westarp, V. (2003). The Acceptance 

of Online Grocery Shopping. AIS Electronic Library, December. 

http://aisel.aisnet.org/bled2003/52 

Childers, T. L., Carr, C. L., Peck, J., & Carson, S. (2001). Hedonic and utilitarian 

motivations for online retail shopping behavior. 77, 511–535. 



84 
 

 
 

Muhammad Rifky, 2023 
INTENSI PENGGUNA LAYANAN PESAN ANTAR MAKANAN SECARA DARING: STUDI KASUS 
PENGGUNA GOFOOD, GRABFOOD, DAN SHOPEEFOOD 
UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S1 Akuntansi 
[www.upnvj.ac.id - www.library.upnvj.ac.id - www.repository.upnvj.ac.id] 

Cho, M., Bonn, M. A., & Justin, J. (2018). International Journal of Hospitality 

Management Di ff erences in perceptions about food delivery apps between 

single-person and multi-person households. International Journal of 

Hospitality Management, June, 0–1. 

https://doi.org/10.1016/j.ijhm.2018.06.019 

Chowdhury, R. (2023). Impact of perceived convenience , service quality and 

security on consumers ’ behavioural intention towards online food delivery 

services : the role of attitude as mediator. SN Business & Economics, 3(1), 1–

23. https://doi.org/10.1007/s43546-023-00422-7 

Chyung, S. Y. Y., Roberts, K., Swanson, I., & Hankinson, A. (2017). Evidence-

Based Survey Design: The Use of a Midpoint on the Likert Scale. Performance 

Improvement, 56(10), 15–23. https://doi.org/10.1002/pfi.21727 

Correa, T., Hinsley, A. W., & Zúñiga, H. G. De. (2010). Computers in Human 

Behavior Who interacts on the Web ?: The intersection of users ’ personality 

and social media use. Computers in Human Behavior, 26(2), 247–253. 

https://doi.org/10.1016/j.chb.2009.09.003 

Dang, A. K., Tran, B. X., Nguyen, C. T., Le, H. T., & Do, H. T. (2018). Consumer 

Preference and Attitude Regarding Online Food Products in Hanoi , Vietnam. 

2. https://doi.org/10.3390/ijerph15050981 

Davis, F. D. (1989). Perceived Usefulness, Perceived Ease of Use, and User 

Acceptance of Information Technology. 13(3), 319–340. 

Driediger, F., & Bhatiasevi, V. (2019). Journal of Retailing and Consumer Services 

Online grocery shopping in Thailand : Consumer acceptance and usage 

behavior. Journal of Retailing and Consumer Services, 48(December 2018), 

224–237. https://doi.org/10.1016/j.jretconser.2019.02.005 

Erynayati, L., Ayu, M., Geriadi, D., Yuliana, P., & Sawitri, R. (2021). Pilihan 

Konsumen Dalam Menggunakan Fitur Go-Food : Variabel Kegunaan sebagai 

Moderator. XXVI(01), 19–34. 

Fornell, C., & Larcker, D. F. (1981). Structural Equation Models with 



85 
 

 
 

Muhammad Rifky, 2023 
INTENSI PENGGUNA LAYANAN PESAN ANTAR MAKANAN SECARA DARING: STUDI KASUS 
PENGGUNA GOFOOD, GRABFOOD, DAN SHOPEEFOOD 
UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S1 Akuntansi 
[www.upnvj.ac.id - www.library.upnvj.ac.id - www.repository.upnvj.ac.id] 

Unobservable Variables and Measurement Error: Algebra and Statistics. 

Journal of Marketing Research, 18(3), 382–388. 

https://doi.org/10.2307/3150980 

Ghosh, D. (2020). CUSTOMER SATISFACTION TOWARDS FAST ( OFD ) 

SERVICES : AN EXPLORATORY STUDY. 11(10), 645–658. 

Ghosh, M. (2021). Understanding the relationship of self-service technology 

quality with user adoption using SSTQUAL. TQM Journal, 33(2), 293–314. 

https://doi.org/10.1108/TQM-12-2019-0291 

Ghozali, I. (2014). Structural Equation Modeling Metode Alternatif dengan Partial 

Least Squares (PLS). 

Goldsmith, R. (2016). Journal of Retailing and Consumer Services The Big Five , 

happiness , and shopping. Journal of Retailing and Consumer Services, 31, 

52–61. https://doi.org/10.1016/j.jretconser.2016.03.007 

Gopi, B., & Samat, N. (2020). The influence of food trucks ’ service quality on 

customer satisfaction and its impact toward customer loyalty. 

https://doi.org/10.1108/BFJ-02-2020-0110 

Gunden, N., Morosan, C., & Defranco, A. (2020). Consumers ’ intentions to use 

online food delivery systems in the USA. 32(3), 1325–1345. 

https://doi.org/10.1108/IJCHM-06-2019-0595 

Hair, J. F., Ringle, C. M., Sarstedt, M., Hair, J. F., Ringle, C. M., & Sarstedt, M. 

(2014). PLS-SEM : Indeed a Silver Bullet PLS-SEM : Indeed a Silver Bullet. 

January 2015, 37–41. https://doi.org/10.2753/MTP1069-6679190202 

Hair, J. F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). When to use and how 

to report the results of PLS-SEM. European Business Review, 31(1), 2–24. 

https://doi.org/10.1108/EBR-11-2018-0203 

Hamida, I. A., & Amron. (2022). ANALISIS FAKTOR-FAKTOR YANG 

MEMPENGARUHI PERILAKU KONSUMEN TERHADAP KEPUTUSAN 

PEMBELIAN MAKANAN MENGGUNAKAN LAYANAN PESAN-

ANTAR SHOPEE FOOD (STUDI PADA PENGGUNA SHOPEE FOOD DI 



86 
 

 
 

Muhammad Rifky, 2023 
INTENSI PENGGUNA LAYANAN PESAN ANTAR MAKANAN SECARA DARING: STUDI KASUS 
PENGGUNA GOFOOD, GRABFOOD, DAN SHOPEEFOOD 
UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S1 Akuntansi 
[www.upnvj.ac.id - www.library.upnvj.ac.id - www.repository.upnvj.ac.id] 

KOTA SEMARANG). Jurnal Ekonomi Dan Bisnis. 

Hansen, T. (2008). Consumer values , the theory of planned behaviour and online 

grocery shopping. 32(1983), 128–137. https://doi.org/10.1111/j.1470-

6431.2007.00655.x 

Hayes, A. F. (2009). Beyond Baron and Kenny : Statistical Mediation Analysis in 

the New Millennium Beyond Baron and Kenny : Statistical Mediation Analysis 

in the New Millennium. 7751. https://doi.org/10.1080/03637750903310360 

Hayes, A. F. (2018). Introduction to mediation, moderation, and conditional 

process analysis: A regression-based approach (2nd ed.). 

Hendri, Saudina, M., & Effiyaldi. (2020). Analisis Faktor-Faktor Yang 

Mempengaruhi Perilaku Mahasiswa dalam menggunakan Go-Food di Kota 

Jambi. 14(1), 1–13. 

Hitten, A., & Susanto, A. (2019). Faktor-Faktor yang Mempengaruhi Kepuasan 

Karyawan Kantoran Serta Dampaknya pada Niat untuk Menggunakan Ulang 

Layanan Aplikasi Go- Food di Pontianak. 8(2), 94–102. 

Holdenianda, L. Z., & Achsa, A. (2022). Harga, Promosi, Kredibilitas, Kualitas 

Website, dan Kemudahan Penggunaan terhadap Minat Beli Makanan 

menggunakan Jasa GrabFood. 

Hong, C., Choi, H. H., Choi, E. C., & Joung, H. D. (2021). Journal of Hospitality 

and Tourism Management Factors affecting customer intention to use online 

food delivery services before and during the COVID-19 pandemic. Journal of 

Hospitality and Tourism Management, 48(April), 509–518. 

https://doi.org/10.1016/j.jhtm.2021.08.012 

Howell, D. C. (2012). Statistical methods for psychology. Cengage Learning. 

Jaya, I. G. N. M., & Sumertajaya, I. M. (2008). Pemodelan Persamaan Structural 

dengan Partial Least Square. Semnas Matematika Dan Pendidikan 

Matematika 2008, 118–132. 

Jayani, D. (2019). Pemesanan Makanan secara Online Makin Digemari. 



87 
 

 
 

Muhammad Rifky, 2023 
INTENSI PENGGUNA LAYANAN PESAN ANTAR MAKANAN SECARA DARING: STUDI KASUS 
PENGGUNA GOFOOD, GRABFOOD, DAN SHOPEEFOOD 
UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S1 Akuntansi 
[www.upnvj.ac.id - www.library.upnvj.ac.id - www.repository.upnvj.ac.id] 

https://databoks.katadata.co.id/datapublish/2019/09/26/pemesanan-makanan-

secara-online-makin-digemari 

Kalifa, A. M., Triyuwono, I., Irianto, G., & Prihatiningtias, Y. W. (2020). The use 

and benefit of management accounting practices in Libyan oil companies. 

Asian Journal of Accounting Research, 5(1), 91–102. 

https://doi.org/10.1108/AJAR-08-2019-0066 

Kapoor, A. P., & Vij, M. (2018). Journal of Retailing and Consumer Services 

Technology at the dinner table : Ordering food online through mobile apps. 

Journal of Retailing and Consumer Services, 43(April), 342–351. 

https://doi.org/10.1016/j.jretconser.2018.04.001 

Katta, R. M. R., & Patro, C. S. (2017). Influence of Perceived Benefits on 

Consumers’ Online Purchase Behaviour: An Empirical Study. International 

Journal of Sociotechnology and Knowledge Development (IJSKD), 9(3), 38–

64. https://ideas.repec.org/a/igg/jskd00/v9y2017i3p38-64.html 

Khalilzadeh, J., Ozturk, A. B., & Bilgihan, A. (2017). Security-related factors in 

extended UTAUT model for NFC based Mobile Payment in the Restaurant 

Industry. Computers in Human Behavior. 

https://doi.org/10.1016/j.chb.2017.01.001 

Koay, K. Y., Cheah, C. W., & Chang, Y. X. (2022). A model of online food delivery 

service quality, customer satisfaction and customer loyalty: a combination of 

PLS-SEM and NCA approaches. British Food Journal, 124(12), 4516–4532. 

https://doi.org/10.1108/BFJ-10-2021-1169 

Leung, S.-O. (2011). A Comparison of Psychometric Properties and Normality in 

4-, 5-, 6-, and 11-Point Likert Scales. Journal of Social Service Research, 

37(4), 412–421. https://doi.org/10.1080/01488376.2011.580697 

Lin, H. (2007). Predicting consumer intentions to shop online : An empirical test of 

competing theories. 6, 433–442. https://doi.org/10.1016/j.elerap.2007.02.002 

Liu, W., Lee, Y., & Hung, L. (2016). The interrelationships among service quality 

, customer satisfaction , and customer loyalty : Examination of the fast-food 



88 
 

 
 

Muhammad Rifky, 2023 
INTENSI PENGGUNA LAYANAN PESAN ANTAR MAKANAN SECARA DARING: STUDI KASUS 
PENGGUNA GOFOOD, GRABFOOD, DAN SHOPEEFOOD 
UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S1 Akuntansi 
[www.upnvj.ac.id - www.library.upnvj.ac.id - www.repository.upnvj.ac.id] 

industry. 8020(September). https://doi.org/10.1080/15378020.2016.1201644 

Maimaiti, M., Zhao, X., Jia, M., Ru, Y., & Zhu, S. (2018). How we eat determines 

what we become : opportunities and challenges brought by food delivery 

industry in a changing world in China. European Journal of Clinical Nutrition, 

1282–1286. https://doi.org/10.1038/s41430-018-0191-1 

Makanyeza, C., & Chikazhe, L. (2017). Mediators of the relationship between 

service quality and customer loyalty. International Journal of Bank Marketing, 

35(3), 540–556. https://doi.org/10.1108/IJBM-11-2016-0164 

Mathieson, K. (1991). Predicting User Intentions: Comparing the TAM with the 

theory of planned behavior. Information Systems Research, 2(3), 91–173. 

Mathur, S., Tewari, A., & Singh, A. (2021). Modeling the Factors affecting Online 

Purchase Intention : The Mediating Effect of Consumer ’ s Attitude towards 

User- Generated Content Modeling the Factors affecting Online Purchase 

Intention : The Mediating Effect of Consumer ’ s Attitude towards User-. 

Journal of Marketing Communications, 00(00), 1–20. 

https://doi.org/10.1080/13527266.2021.1936126 

McKinsey. (2018). The digital archipelago : How online commerce is driving 

Indonesia ’ s economic development. August. 

Nachtigall, C., Kroehne, U., Funke, F., & Steyer, R. (2003). (Why) Should We Use 

SEM? Methods of Psychological Research, 8(2), 1–22. 

Nair, S., Yong Hunt, L., & Jayabalan, N. (2021). The Influence of Balanced 

Scorecard on Management Accounting Performance in Malaysia during the 

Covid-19 Pandemic. Journal of Hunan University Natural Sciences, 48(9), 

174–187. http://jonuns.com/index.php/journal/article/view/745/742 

Namin, A. (2017). Revisiting customers’ perception of service quality in fast food 

restaurants. Journal of Retailing and Consumer Services, 34(September 2016), 

70–81. https://doi.org/10.1016/j.jretconser.2016.09.008 

Namkung, Y., & Jang, S. (2007). DOES FOOD QUALITY REALLY MATTER IN 

RESTAURANTS ? ITS IMPACT ON CUSTOMER SATISFACTION AND. 



89 
 

 
 

Muhammad Rifky, 2023 
INTENSI PENGGUNA LAYANAN PESAN ANTAR MAKANAN SECARA DARING: STUDI KASUS 
PENGGUNA GOFOOD, GRABFOOD, DAN SHOPEEFOOD 
UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S1 Akuntansi 
[www.upnvj.ac.id - www.library.upnvj.ac.id - www.repository.upnvj.ac.id] 

https://doi.org/10.1177/1096348007299924 

Nguyen, Q., Nisar, T. M., Knox, D., & Prabhakar, G. P. (2018). Understanding 

customer satisfaction in the UK quick service restaurant industry. British Food 

Journal, 120(6), 1207–1222. https://doi.org/10.1108/BFJ-08-2017-0449 

Nguyen, T. T. H., Nguyen, N., Nguyen, T. B. L., Phan, T. T. H., Bui, L. P., & Moon, 

H. C. (2019). Investigating Consumer Attitude and Intention towards Online 

Food Purchasing in an Emerging Economy: An Extended TAM Approach. 

Foods, 8(11). https://doi.org/10.3390/foods8110576 

Nilashi, M., Ibrahim, O., Reza, V., & Ebrahimi, L. (2015). Journal of Retailing and 

Consumer Services The role of Security , Design and Content factors on 

customer trust in mobile commerce. Journal of Retailing and Consumer 

Services, 26, 57–69. https://doi.org/10.1016/j.jretconser.2015.05.002 

Novita, D., & Husna, N. (2020). THE INFLUENCE FACTORS OF CONSUMER 

BEHAVIORAL INTENTION. 3(2), 40–42. 

Parasuraman, A., Zeithaml, V. A., & Berry, L. L. (1985). A Conceptual Model of 

Service Quality and Its Implications for Future Research. Journal of 

Marketing, 49(4), 41–50. https://doi.org/10.2307/1251430 

Parasuraman, A., Zeithaml, V., & Berry, L. L. (1988). SERVQUAL: A multiple-

item scale for measuring consumer perceptions of service quality. Journal of 

Retailing, 64, 12–40. 

Pigatto, G., Machado, J. G. de C. F., Negreti, A. dos S., & Machado, L. M. (2017). 

Have you chosen your request? Analysis of online food delivery companies in 

Brazil. British Food Journal, 119(3), 639–657. https://doi.org/10.1108/BFJ-

05-2016-0207 

Piroth, P., Ritter, M. S., & Rueger-muck, E. (2020). Online grocery shopping 

adoption : do personality traits matter ? 122(3), 957–975. 

https://doi.org/10.1108/BFJ-08-2019-0631 

Quevedo-Silva, F., Freire, O., Lima-Filho, D. de O., Brandão, M. M., Isabella, G., 

& Moreira, L. B. (2016). Intentions to purchase food through the internet: 



90 
 

 
 

Muhammad Rifky, 2023 
INTENSI PENGGUNA LAYANAN PESAN ANTAR MAKANAN SECARA DARING: STUDI KASUS 
PENGGUNA GOFOOD, GRABFOOD, DAN SHOPEEFOOD 
UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S1 Akuntansi 
[www.upnvj.ac.id - www.library.upnvj.ac.id - www.repository.upnvj.ac.id] 

developing and testing a model. British Food Journal, 118(3), 572–587. 

https://doi.org/10.1108/BFJ-09-2015-0305 

Rathore, S. S., & Chaudhary, M. (2018). Consumer ’ s Perception on Online Food 

Ordering. 9519, 12–17. 

Ray, A., Dhir, A., Kumar, P., & Kaur, P. (2019). Journal of Retailing and Consumer 

Services Why do people use food delivery apps ( FDA )? A uses and grati fi 

cation theory perspective. Journal of Retailing and Consumer Services, 

51(June), 221–230. https://doi.org/10.1016/j.jretconser.2019.05.025 

Ringle, C. M., Sarstedt, M., Mitchell, R., & Siegfried, P. (2018). Partial least 

squares structural equation modeling in HRM research. The International 

Journal of Human Resource Management, 5192, 1–27. 

https://doi.org/10.1080/09585192.2017.1416655 

Riyanto, S., & Hatmawan, A. A. (2020). Metode Riset Penelitian Kuantitatif 

Penelitian Di Bidang Manajemen, Teknik, Pendidikan Dan Eksperimen. 

Deepublish. https://books.google.co.id/books?id=W2vXDwAAQBAJ 

Roos, J. M. (2017). Five Factor Model of Personality and the Use of Multiple 

Internet Functions. 109–116. https://doi.org/10.4236/jss.2017.510010 

Saneva, D., & Chortoseva, S. (2020). Service Quality , Customer Satisfaction and 

Customer Loyalty Testing a Service Quality , Customer Satisfaction and 

Customer Loyalty : March 2021. 

Sayid, O., & Echchabi, A. (2013). Attitude of Somali Customers towards Mobile 

Banking Services: The Case of Zaad and Sahal Services. Economic Insights: 

Trends and Challenges, 65(3), 9–16. 

Shah, A. M., Yan, X., Shah, S. A. A., & Ali, M. (2020). Customers’ perceived value 

and dining choice through mobile apps in Indonesia. Asia Pacific Journal of 

Marketing and Logistics, 33(1), 1–28. https://doi.org/10.1108/APJML-03-

2019-0167 

Shim, J., Moon, J., Song, M., & Lee, W. S. (2021). Antecedents of Purchase 

Intention at Starbucks in the Context of Covid-19 Pandemic. 1–14. 



91 
 

 
 

Muhammad Rifky, 2023 
INTENSI PENGGUNA LAYANAN PESAN ANTAR MAKANAN SECARA DARING: STUDI KASUS 
PENGGUNA GOFOOD, GRABFOOD, DAN SHOPEEFOOD 
UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S1 Akuntansi 
[www.upnvj.ac.id - www.library.upnvj.ac.id - www.repository.upnvj.ac.id] 

Suhartanto, D., Ali, M. H., Tan, K. H., & Sjahroeddin, F. (2019). Loyalty toward 

online food delivery service : the role of e-service quality and food quality. 

Journal of Foodservice Business Research, 22(1), 81–97. 

https://doi.org/10.1080/15378020.2018.1546076 

Sullivan, G. M. (2013). Analyzing and Interpreting Data From Likert-Type Scales. 

December, 541–542. 

Tenggara Strategics. (2022). Survei: Nilai Transaksi GoFood Lebih Besar dari 

ShopeeFood dan GrabFood. 2022. 

https://databoks.katadata.co.id/datapublish/2022/06/16/survei-nilai-transaksi-

gofood-lebih-besar-dari-shopeefood-dan-grabfood 

Troise, C., Driscoll, A. O., Tani, M., Prisco, A., & Economia, D. (2020). Online 

food delivery services and behavioural intention – a test of an integrated TAM 

and TPB framework. https://doi.org/10.1108/BFJ-05-2020-0418 

Tsai, S., & Chen, C. (2022). Exploring Transaction Security on Consumers ’ 

Willingness to Use Mobile Payment by Using the Technology Acceptance 

Model. 

Ursachi, G., Horodnic, I. A., & Zait, A. (2015). How Reliable are Measurement 

Scales? External Factors with Indirect Influence on Reliability Estimators. 

Procedia Economics and Finance, 20(15), 679–686. 

https://doi.org/10.1016/s2212-5671(15)00123-9 

Verma, P. (2020). The effect of presentation , product availability and ease upon 

transaction reliability for online food delivery aggregator applications – 

moderated mediated model. Journal of Foodservice Business Research, 

00(00), 1–20. https://doi.org/10.1080/15378020.2020.1761586 

Wen, H., Pookulangara, S., & Josiam, B. M. (2022). A comprehensive examination 

of consumers’ intentions to use food delivery apps. British Food Journal, 

124(5), 1737–1754. https://doi.org/10.1108/BFJ-06-2021-0655 

Wiastuti, R. D., Prawira, O., Lusyana, L., Lestari, N. S., Masatip, A., & Ngatemin, 

N. (2022). THE RELATIONSHIP BETWEEN CONVENIENCE 



92 
 

 
 

Muhammad Rifky, 2023 
INTENSI PENGGUNA LAYANAN PESAN ANTAR MAKANAN SECARA DARING: STUDI KASUS 
PENGGUNA GOFOOD, GRABFOOD, DAN SHOPEEFOOD 
UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S1 Akuntansi 
[www.upnvj.ac.id - www.library.upnvj.ac.id - www.repository.upnvj.ac.id] 

MOTIVATION, ATTITUDE, AND BEHAVIORAL INTENTION OF FOOD 

DELIVERY APPLICATIONS’ USERS. GeoJournal of Tourism and 

Geosites, 41(2), 548–554. https://doi.org/10.30892/gtg.41228-862 

Yeo, V., Goh, S., & Rezaei, S. (2017). Consumer experiences , attitude and 

behavioral intention toward online food delivery ( OFD ) services. Journal of 

Retailing and Consumer Services, 35(December 2016), 150–162. 

https://doi.org/10.1016/j.jretconser.2016.12.013 

Yusra, & Agus, A. (2020). The Influence of Online Food Delivery Service Quality 

on Customer Satisfaction and Customer Loyalty : The Role of Personal 

Innovativeness. 8(1), 6–12. 

Zhao, Y., & Bacao, F. (2020). International Journal of Hospitality Management 

What factors determining customer continuingly using food delivery apps 

during 2019 novel coronavirus pandemic period ? International Journal of 

Hospitality Management, 91(August), 102683. 

https://doi.org/10.1016/j.ijhm.2020.102683 


