
 
 

Rahmad Rivaldi, 2023 

ANALISIS PEMBELIAN ULANG SUBWAY DENGAN KEPUASAN PELANGGAN SEBAGAI VARIABEL 

INTERVENING 

UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, Magister Manajemen 
[www.upnvj.ac.id – www.library.upnvj.ac.id – www.repository.upnvj.ac.id] 

80 

DAFTAR PUSTAKA 

Abdullah, Dahlan, Norhamizan Hamir, Norfezah Md Nor, Krishnaswamy 

Jayaraman, And Ainatul Mardhiah Mohamed Rostum. 2018. “Food Quality, 

Service Quality, Price Fairness And Restaurant Re-Patronage Intention: The 

Mediating Role Of Customer Satisfaction”. International Journal Of 

Academic Research In Business And Social Sciences 8 (17): 211–26. 

 

Albari, Atika Kartikasari. 2019. “The Influence Of Product Quality, Service Quality 

And Price On Customer Satisfaction And Loyalty”. Asian Journal Of 

Entrepreneurship And Family Business, Vol. III No. 01, 49-64. 

 

Alharbi, A. H., & Alhider, I. H. 2018. “The Impact Of Customer Satisfaction And 

Loyalty On E-Marketing: Moderating Effect Of Perceived Value”. Journal Of 

Marketing and Customer Research. Vol. 46, 70-77. 

 

Almohaimmeed, B. M. 2017. “Restaurant Quality And Customer Satisfaction”. 

International Review Of Management And Marketing, 7(3), 42–49. 

 

Anang Firmansyah, M. 2018. Perilaku Konsumen (Sikap Dan Pemasaran). Penerbit 

Deepublish Publisher CV Budi Utama. 

 

Astuti, Miguna, Dan A. R. A. 2020. Pengantar Manajemen Pemasaran. Deepublish. 

 

Cepeda, G., Nitzl, C., & Roldan, J. L. 2018. “Mediation Analyses In Partial Least 

Squares Structural Equation Modeling: Guidelines And Empirical 

Examples”. Partial Least Squares Path Modeling: Basic Concepts, 

Methodological Issues And Applications, 173–195. 

 

Djohan, Agustinus Johanes. 2016. Manajemen & Strategi Pembelian. Media Nusa 

Creative. Malang. 

 

Fakaubun, U. 2019. “Pengaruh Citra Merek Terhadap Minat Beli Ulang Sepati 

Adidas Di Malang Melalui Kepuasan Pelanggan Sebagai Variabel 

Intervening (Studi Kasus Pada Toko Sport Station Dinoyo Malang), Jimmu, 

4 (2), 221–234. 

 

Gani, A., & Oroh, A. N. H. 2021. “The Effect Of Product Quality, Service Quality 

And Price On Customer Satisfaction At Loki Store”. Kne Social Sciences, 

116–128. 

Ghozali, I. & Latan, H. 2015. Partial Least Squares: Konsep, Teknik Dan Aplikasi 

Menggunakan Program Smartpls 3.0. Semarang: Badan Penerbit Universitas 

Diponegoro. 

 

Hair, Et Al. 2014. Multivariate Data Analysis, New International Edition., New 

Jersey: Pearson. 

http://www.library.upnvj.ac.id/
http://www.repository.upnvj.ac.id/


81 

 

Rahmad Rivaldi, 2023 

ANALISIS PEMBELIAN ULANG SUBWAY DENGAN KEPUASAN PELANGGAN SEBAGAI VARIABEL 

INTERVENING 

UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, Magister Manajemen 
[www.upnvj.ac.id – www.library.upnvj.ac.id – www.repository.upnvj.ac.id] 

 

Hair, J., Hollingsworth, C., Randolph, A., & Chong, A. 2017. “An Updated And 

Expanded Assessment Of Pls-Sem In Information Systems Research”. 

Industrial Management & Data System, 117(3), 442-458. 

 

Hanaysha, Jalal. 2016. “Testing The Effect Of Food Quality, Price Fairness, And 

Physical Environment On Customer Satisfaction In Fast Food Restaurant 

Industry”. Journal Of Asian Business Strategy, Vol. 6, No. 2, Pp. 31-40. 

 

Indrasari, Meithiana. 2019. Pemasaran Dan Kepuasan Konsumen. Unitomo Press. 

 

Irwansyah, Rudi., Listya, Khanti., Setiorini Amanda., Dkk. 2021. Perilaku 

Konsumen. Penerbit Widina Bhakti Persada Bandung. 

 

Keshavarz, Yousef, Jamshidi, Dariyoush, Dan Bakhtazma, Farid. 2016. “The 

Influence Of Service Quality On Restaurants’ Customer Loyalty”. Arabian 

Journal Of Business And Management Review (Oman Chapter) Vol. 6, No.4. 

 

Kotler, P., Dan Armstrong, G, M. 2017. “Principles Of Marketing”. United 

Kingdom: Pearson. 

 

Kotler, P., Dan Armstrong. 2018. Prinsip-Prinsip Marketing Edisi Ke Tujuh. 

Penerbit Salemba Empat. Jakarta. 

 

Kotler, P., & Keller, K. 2016. “A Framework For Marketing Management (16th 

Ed)”. Perason Education Limited. 

 

Mahendrayanti, M., & Wardana, M. 2021. “The Effect Of Price Perception, 

Product Quality, And Service Quality On Repurchase Intention”. American 

Journal Of Humanities And Social Sciences Research, 5, 182–188. 

 

Mensah, Ishmael, And Rebecca Dei Mensah. 2018. "Effects Of Service Quality And 

Customer Satisfaction On Repurchase Intention In Restaurants On University 

Of Cape Coast Campus". Journal Of Tourism, Heritage & Services 

Marketing 4.2: 27-36. 

 

Razak, Mashur. 2016. Perilaku Konsumen. Penerbit Alauddin University Press. 

 

Rivai, Janes Dan Zulfitri. 2021. “The Role Of Purchasing Decisions Meidtating 

Product Quality, Price Perception, And Brand Image On Customer 

Satisfaction Of Kopi Janji Jiwa”. Journal Of Business And Management 

Studies (Jbms), 3 (2), 31-42. 

Scorita Dan Nurmahdi. 2018. “Kualitas Layanan Dan Citra Merek Berpengaruh 

Pada kepuasan Nasabah Serta Berdampak terhadap Loyalitas”. Jurnal 

Administrasi Kantor, Vol.6, No.2. 

 

Sudarso, A. 2016. “Manajemen Pemasaran Jasa Perhotelan (Dilengkapi Dengan 

Hasil Riset Pada Hotel Berbintang Di Sumatera Utara)”. Deepublish. 

http://www.library.upnvj.ac.id/
http://www.repository.upnvj.ac.id/


82 

 

Rahmad Rivaldi, 2023 

ANALISIS PEMBELIAN ULANG SUBWAY DENGAN KEPUASAN PELANGGAN SEBAGAI VARIABEL 

INTERVENING 

UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, Magister Manajemen 
[www.upnvj.ac.id – www.library.upnvj.ac.id – www.repository.upnvj.ac.id] 

 

Sugiyono. 2018. Metode Penelitian Kuantitatif. Bandung: Alfabeta. 

 

Sugiyono. 2019. Metode Penelitian Kuantitatif, Kualitatif, Dan R&D. Alfabeta. 

 

Suhartanto, A. Y. 2018. “Pengaruh Kualitas Lingkungan Fisik, Makanan Dan 

Pelayanan Terhadap Kepuasan Pelanggan, Citra Restoran, Dan Word Of 

Mouth (Studi Kasus Pada Hotel Manohara Center Of Borobudur Study)”. 

Seminar Nasional Dan The 5th Call For Syariah Paper Universitas 

Muhammadiyah Surakarta, 1–13. 

 

Syariful Mahsyar Dan Surapati. 2020. “Effect Of Service Quality And Product 

Quality On Customer Satisfaction And Loyalty”. International Journal Of 

Economics, Business And Accounting Research (Ijebar). Vol 1, 2. 

 

Tjiptono, F., 2018, Pemasaran Jasa, Prinsip, Penerapan, dan Penelitian. Yogyakarta: 

Andi. 

 

Tjiptono, F., 2019. Strategi Pemasaran Prinsip & Penerapan. Edisi 1. Yogyakarta. 

Andi. 

 

Tjiptono, F., & Diana, A. 2018. Pelanggan Puas? Tak Cukup! Yogyakarta. Penerbit 

Andi Yogyakarta. 

 

Winarjo Dan Japarianto. 2017. “Pengaruh Food Quality Atmosphere Terhadap 

Customer Loyalty Dengan Customer Satisfaction Sebagai Variabel 

Intervening Pada Café Intro Di Surabaya”. Jurnal Manajemen Pemasaran. 

 

 

 

http://www.library.upnvj.ac.id/
http://www.repository.upnvj.ac.id/

