
	  
	  

	  

85	  

 

DAFTAR PUSTAKA 
 

Buku : 

Arief S, Sadiman. 2009. Media Pendidikan. Jakarta : Rajawali Pers 

 

Bonson, E, & Ratkai, M 2013 A Set Of Metrics To Asses Stakeholder  

Engagement And Social Legitimacy on A Corporate Facebook Page. 

Online Information Review. 

 

Cangara, H. Hafied. 2006. Pengantar Ilmu Komunikasi. PT Raja Grafindo 

Persada, Jakarta. 

 

Diamond, Stephanie. 2013. The Visual Marketing Revolution : 26 Rules To Help 

Social Media Marketers Connect The Dots. Pearson Education Inc, 

Indianapolis, USA. 

 

Irawan, 2009. Kamus istilah Komputer Untuk Orang Awam. PT. Maxicom, 

Jakarta 

 

Kusriyanto, A. 2007. Pengantar Desain Komunikasi Visual. Yogyakarta: CV  

Andi Offset 

 

Kustandi Cecep dan Sutjipto, Bambang. 2013. Media Pembelajaran Manual Dan 

Digital. Ghalia Indonesia. Bogor 

 

Kriyantono, Rachmat. 2008. Teknik Praktis Riset Komunikasi : Disertai Contoh 

Praktis Riset Media, Public Relations, Advertising, Komunikasi 

Organisasi, Komunikasi Pemasaran. Kencana Pernada Media Group. 

Jakarta. 

Lester, P.M. 2014. Visual Communivation Images With Massages, Sixth Edition. 

UPN "VETERAN" JAKARTA



	  
	  

	  

86	  

 Boston, USA: Wadsworth 20  chanel center street. 

Lin, K.Y., & Lu, H.P. 2011. Intention to Continue Using Facebook Fan Pages 

from. The Perspective of Social Capital Theory. Cyberpsychology, 

Behaviour, and Social Networking 

 

Martono, Nanang. 2011. Metode Penelitian Kuantitatif analisis isi dan analisis 

data sekunder. PT Raja Grafindo. Jakarta. 

Nasrullah, Rulli. 2016. Media Sosial Perspektif Komunikasi, Budaya, dan, 

Berteknologi. Simbiosa Rekatama Media, Bandung. 

 

Moore, D.S., & McElroy J.C 2012.The Influence of Personality  on Facebook 

Usage, Wallpostings, And Regret. Computer In Human Behaviour 

 

Coelho, R. L, Oliveira, D. S., & Almeida, M.L (2016) Does Social Media Matter 

For Post Typology? Impact Of Post Content on Facebook and Instagram 

Metrics. Online Information Review 

 

Prawito, 2007. Penelitian Komunikasi Kualitatif. Lkis, Yogyakarta. 

 

Priyatno, Duri. 2013. Mandiri Belajar Analisis Data Dengan SPSS. Media Kom. 

Yogyakarta.  

Reihan, F. 2012. Tehnik Lighting : (Memotret Model). Jakarta : Media Kita 

Ruslan, Rosadi. 2010. Metode Penelitian Public Relations dan Komunikasi.  PT 

Raja Grafindo Persada. Jakarta. 

Sabate, F., Berbegal-Mirabent, J., Canabate, A., & Lebherz P.R. 2014. Factorrs 

Influencing Popularity of Branded Content in Facebook Fan Pages. 

European Management Journal. 

Simarmata, Janner 2010. Rekayasa Web. Andi Offset, Yogyakarta. 

 

UPN "VETERAN" JAKARTA



	  
	  

	  

87	  

Sugiyono, 2013. Metode Penelitian Kombinasi mixed methods. CV.  Alfabelta. 

Bandung. 

Suprapto, Tommy 2009. Pengantar Teori Dan Manajemen Komunikasi. Medpres, 

Jakarta. 

 

Wahyuni, Isti, Nursih 2014. Komunikasi Massa. Graha Ilmu, Yogyakarta. 

 

Wiryanto. 2006. Pengantar Ilmu Komunikasi. Grasindo, Jakarta. 

 

Wong, Jony. 2010. Internet Marketing For Beginners. PT Elex Media 

Komputindo, Jakarta 

 

 

Jurnal : 

Samudra, Asylia, Syam 2016 ‘Strategi Akun Dagelan Dalam Mempromosikan    

Iklan Berbaya Di Instagram 

 

Santoso, Amanda, Putri 2016 ‘Pengaruh Konten Post Instagram Terhadap Online 

Engagement:Studi Kasus Pada Lima Merek Pakaian Wanita 

 

Shabrina, Almaz 2016 ‘Pemasaran Konten Digital Oleh RWE BHINDA Dalam 

Meningkatkan Brand Awareness Dan Brand Engagement Pada Produk Slim & Fit 

(Periode 2015 – 2016) 

 

Website : 

Carter, B. (2015, April 22). What is The Definition of Customer Engagament? 
Retrieved from Access:  

http://blog.accessdevelopment.com/what-is-the-definition-of-customer-
engagement  (Diakses Tanggal 21 Maret 2017) 

Duffy Agency. (2016). What is Online Engagement? Retrieved from Duffy 
Agency:  

http://duffy.agency/insight/what-is-online-engagement  (Diakses Tanggal 

UPN "VETERAN" JAKARTA



	  
	  

	  

88	  

21 Maret 2017) 

 

Falls. (2012, April 25). Defining Engagement. Retrieved from social media 
explorer: 

https://www.socialmediaexplorer.com/content-sections/news-
and/noise/defining-engagement (Diakses Tanggal 21 Maret 2017) 

McGurk, S. (2014, 11 6). What is Social Media Engagament and Why it Matters 
for your Business. Retrieved from Fusionfarm: 

http://blog.fusionfarm.com/what-is-social-media-engagement-and-why-it- 
matters-for-your-business  (Diakses Tanggal 15 Maret 2017) 

 

 

 

 

 

UPN "VETERAN" JAKARTA


