DAFTAR PUSTAKA

Buku

Bryant, J., & Oliver, M. B. (2019). Narrative effects. In Media Effects: Advances in
Theory and Research: Fourth Edition.
https://doi.org/10.4324/9780429491146-9

Budelmann, K., Kim, Y., & Wozniak, C. (2010). Brand Identity Essentials: 100
Principles for Designing Logos and Building Brands. Rockport Publishers.

Daryanto. (2014). Teori Komunikasi. Malang: Penerbit Gunung Samudera.
Penerbit Gunung Samudera.

DeFleur, M., & Bale-Rokeach, S. (1989). Theories of Mass Communication (5th
edition) (5th ed.). Longman.

Eftendy, O. U. (2003). I/mu, Teori dan Filsafat komunikasi. Citra Aditya Bakti.

Halvorson, K. (2010). Content Strategy for The Web (2nd edition). Berkely.

Ghozali, 1. (2013). Aplikasi Analisis Multivate dengan Program SPSS (7" edition).
Badan Penerbit Universitas Diponegoro

Karr, D. (2016). How To Map Your Content to Unpredictable Customer Journeys.
Meltwater.

Keegan, W. J., & Green, M. C. (2017). Global Marketing (9th edition) (9th ed.).
Pearson Education.

Kingsnorth, S. (2016). Digital Marketing Strategy: An Integrated Approach to
Online Marketing. Kogan Page Limited.

Kotler, P., & Keller, K. L. (2012). Marketing Management (14th edition) (14th ed.).
Pearson Education.

Kotler, P., & Pfoertsch, W. (2008). B2B Brand Management. PT. Bhuana [lmu
Populer.

Kriyantono, R. (2014). Teknik Praktis Riset Komunikasi: Disertai Contoh Praktis
Riset Media, Public Relations, Advertising, Komunikasi Organisasi,
Komunikasi Pemasaran (Edisi Pertama) (Edisi Pert). PrenadaMedia.

Leland, K. (2016). The Brand Mapping Strategy: Design, Build, and Accelerate
Your Branditle. Entrepreneur Press.

Looy, A. Van. (2016). Social media management: Technologies and strategies for
creating business value. Springer.

Moriarty, S., Mitchell, N., & Wells, W. (2015). Advertising & IMC (10th editi).
Pearson Education.

Muljono, R. K. (2018). Digital Marketing Concept : Penggunaan Dasar Digital
Marketing Untuk Membuat Perubahan Besar. PT. Gramedia Pustaka Utama.

Nurhadi, Z. F. (2017). Teori Komunikasi Kontemporer. Penerbit Kencana.

Pickton, D., & Broderick, A. (2005). Integrated Marketing Communications (2nd
edition). In Communications: Second edition (2th ed.). Pearson Education.
https://doi.org/10.4324/9781315841489

Siregar, S. (2013). Metode penelitian kuantitatif: dilengkapi Dengan Perbandingan
Perhitungan Manual & Spss. Jakarta: Prenada Media Group.

Siregar, S. (2017). Metode Penelitian Kuantitatif Dilengkapi Dengan
Perbandingan Perhitungan Manual & SPSS. Prenada Media,.

Sugiyono (2014). Metode Penelitian Pendidikan Pendekatan Kuantitatif,

Brenda Pricillia Mariah, 2022

Pengaruh Brand Identity dan Content Marketing Terhadap Brand Awareness Local Brand Skin

Game Pada Followers Instagram @skingameofficial

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Ilmu Komunikasi 111
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]



Kualitatif, dan R&D. Bandung: Alfabeta

Sujarweni, V. . (2014). Metode Penelitian: Lengkap, Praktis, dan Mudah
Dipahami. Pustaka Baru Press.

Sumiati, Rosita, N. H., & Yulianti, I. (2016). Brand Dalam Implikasi Bisnis. UB
Press.

Wheeler, A. (2013). Designing Brand Identity (4th edition) (4th ed.). John Wiley &
Sons, Inc.

Wheeler, A. (2018). Designing Brand Identity (5th edition) (5th ed.). John Wiley &
Sons, Inc.

Jurnal

Aji, F. H., & Semuel, H. (2015). ANALISA PENGARUH BRAND IDENTITY
TERHADAP BRAND AWARENESS DAN BRAND SATISFACTION
BROTHERWOOD DECORATION SURABAYA. Jurnal Strategi Pemasaran,
3(1).

http://publication.petra.ac.id/index.php/manajemen-pemasaran/article/view/3646

Anjani, S., & Irwansyah, 1. (2020). Peranan Influencer Dalam Mengkomunikasikan
Pesan Di Media Sosial Instagram [the Role of Social Media Influencers in
Communicating Messages Using Instagram]. Polyglot: Jurnal Ilmiah, 16(2),
203. https://ojs.uph.edu/index.php/PJI/article/view/1929/pdf

Bening, B., & Kurniawati, L. (2019). The Influence of Content Marketing toward
the Customer Engagement of Tokopedia Users in Yogyakarta. International
Conference on Technology, Education and Science (pp. 138—148).
https://jurnal.ustjogja.ac.id/index.php/incotes/article/view/6066/2978

Casidy, R., Prentice, C., & Wymer, W. (2019). The Effects of Brand Identity on
Brand Performance in The service Sector. Journal of Strategic Marketing,
27(8), 651-665.
https://doi.org/https://doi.org/10.1080/0965254X.2018.1464050

Christy, A., & Tuten, T. (2015). Creative Strategies in Social Media Marketing: An
exploratory Study of Branded Social Content and Consumer Engagement.
Psychology and Marketing, 3(2), 10-15.
https://onlinelibrary.wiley.com/doi/abs/10.1002/mar.20761

Daniar, A., Marta, R. F., & Sampurna, A. (2020a). Defining Brand Identity of
Noesa Woven Fabric Through Total Branding in Online Media. Diakom :
Jurnal Media Dan Komunikasi, 3(1), 77-88.
https://doi.org/10.17933/diakom.v3il.105

Daniar, A., Marta, R. F., & Sampurna, A. (2020b). Defining Brand Identity of
Noesa Woven Fabric Through Total Branding in Online Media. In Diakom :
Jurnal Media dan Komunikasi (Vol. 3, Issue 1).
https://doi.org/10.17933/diakom.v3il.105

Dimitriadis, S., & Papista, E. (2010). Integrating Relationship Quality and
Consumer Brand-Identification in Building Brand Relationships: Proposition
of a conceptual Model. The Marketing Review, 10(4), 385-401.
https://doi.org/10.1362/146934710X541348

Dinh, T. D., & Mai, K. N. (2015). Guerrilla marketing’s effects on Gen Y’s word-
of-mouth intention — a mediation of credibility. Asia Pacific Journal of
Marketing and Logistics, 28(1), 4-22.
https://www.emerald.com/insight/content/doi/10.1108/APJML-06-2015-

Brenda Pricillia Mariah, 2022

Pengaruh Brand Identity dan Content Marketing Terhadap Brand Awareness Local Brand Skin

Game Pada Followers Instagram @skingameofficial

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Ilmu Komunikasi 112
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]


http://publication.petra.ac.id/index.php/manajemen-pemasaran/article/view/3646
https://ojs.uph.edu/index.php/PJI/article/view/1929/pdf
https://jurnal.ustjogja.ac.id/index.php/incotes/article/view/6066/2978
https://doi.org/https:/doi.org/10.1080/0965254X.2018.1464050
https://onlinelibrary.wiley.com/doi/abs/10.1002/mar.20761
https://doi.org/10.17933/diakom.v3i1.105
https://doi.org/10.17933/diakom.v3i1.105
https://doi.org/10.1362/146934710X541348
https://www.emerald.com/insight/content/doi/10.1108/APJML-06-2015-0102/full/html

0102/full/html.

Hartiningtiya, A., & Assegaff, M. (2010). Analisis Brand Awareness, Brand
Association Perceived Quality Dan Pengaruhnya terhadap Keputusan
Pembelian. Ekobis, 11(2), 500-507. ANALISIS BRAND AWARENESS,
BRAND ASSOCIATION ...http://jurnal.unissula.ac.id » article » download.

Hollebeek, L. D., Sprott, D. E., Andreassen, T. W., Costley, C., Klaus, P.,
Kuppelwieser, V., Karahasanovic, A., Taguchi, T., Ul Islam, J., & Rather, R.
A. (2019). Customer engagement in evolving technological environments:
synopsis and guiding propositions. European Journal of Marketing, 53(9),
2018-2023. https://doi.org/10.1108/EJM-09-2019-970

Khairunnas, & Assauri, S. (2011). Analisis Pengaruh Brand Identity Design

Terhadap Proses Pembentukan Brand Awareness Studi Kasus : Nordhenbasic.

Manajemen Usahawan Indonesia 41(1), 1-20.

http://journal.ui.ac.id/index.php/jmui/article/view/12285

Kusuma, D. F., & Sugandi, M. S. (2019). Strategi Pemanfaatan Instagram Sebagai
Media Komunikasi Pemasaran Digital Yang Dilakukan Oleh Dino Donuts.
Jurnal Manajemen Komunikasi, 3(1), 18.
https://doi.org/10.24198/jmk.v3il.12963

Pertiwi, D., & Gusfa, H. (2018). Pengaruh content marketing terhadap
pembentukan brand awareness pada kalbis institute. Jurnal Media Kom,
VIII(2), 45-57. PENGARUH CONTENT MARKETING TERHADAP
...https://publikasi.mercubuana.ac.id » article » view.

Prabowo, F. (2010). Marketing Communication Strategies for IM3 Card in Seeking
Teenager as Target of Market in YOGY AKARTA. The Indonesian Journal of
Communication Studies (1JCS).
https://www.neliti.com/publications/64001/marketing-communication-
strategies-for-im3-card-in-seeking-teenager-as-target-of

Royle, J., & Laing, A. (2014). The Digital Marketing Skills Gap: Developing a
Digital Marketer Model For The Communication Industries. International
Journal  of  Information  Management, Volume  34(2), 65-73.
https://www.sciencedirect.com/science/article/abs/pii/S0268401213001539?
via%3Dihub.

Safko, L. (2009). The social media bible: tactics, tools, and strategies for business
success. In Choice Reviews Online (Vol. 47, Issue 01, pp. 47-0374-47-0374).
John Wiley & Sons, Inc. https://doi.org/10.5860/choice.47-0374

Sari, K. P. (2021). Analisis Minat Beli Halal Branding Skincare Safi. Jurnal Sosial
Dan Budaya Sayar-1, 8(1), 207-236.

Siswanto, T. (2018). Optimalisasi Sosial Media Sebagai Media Pemasaran Usaha
Kecil Menengah. Liguidity, 2(1), 80—86. https://doi.org/10.32546/1q.v2i1.134

Supratman, L.P. (2018). Penggunaan Media Sosial oleh Digital Native. Jurnal

Imu Komunikasi , 15(1), 47-60. https://doi.org/10.24002/jik.v1511.1243

Tamitiadini, D., & Lutfianto, D. (2019). Representasi Brand Identity Dalam
Webseries Sebagai Alternatif Media Periklanan. SEMIOTIKA: Jurnal
Komunikasi, 13(1). https://doi.org/10.30813/s:jk.v1311.1788

Vinerean, S. (2017). Content Marketing Strategy. Definition, Objectives and
Tactics. Expert Journal of  Marketing, 5(2), 92-98.
https://ideas.repec.org/a/exp/mkting/v5y2017i2p28-35.html.

Brenda Pricillia Mariah, 2022

Pengaruh Brand Identity dan Content Marketing Terhadap Brand Awareness Local Brand Skin

Game Pada Followers Instagram @skingameofficial

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Ilmu Komunikasi 113
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]


https://www.emerald.com/insight/content/doi/10.1108/APJML-06-2015-0102/full/html
http://jurnal.unissula.ac.id/index.php/ekobis/article/download/511/420
http://jurnal.unissula.ac.id/index.php/ekobis/article/download/511/420
https://doi.org/10.1108/EJM-09-2019-970
http://journal.ui.ac.id/index.php/jmui/article/view/12285
https://doi.org/10.24198/jmk.v3i1.12963
https://publikasi.mercubuana.ac.id/index.php/mediakom/article/view/3915
https://publikasi.mercubuana.ac.id/index.php/mediakom/article/view/3915
https://www.neliti.com/publications/64001/marketing-communication-strategies-for-im3-card-in-seeking-teenager-as-target-of
https://www.neliti.com/publications/64001/marketing-communication-strategies-for-im3-card-in-seeking-teenager-as-target-of
https://www.sciencedirect.com/science/article/abs/pii/S0268401213001539?via%3Dihub
https://www.sciencedirect.com/science/article/abs/pii/S0268401213001539?via%3Dihub
https://doi.org/10.5860/choice.47-0374
https://doi.org/10.32546/lq.v2i1.134
https://doi.org/10.24002/jik.v15i1.1243
https://doi.org/10.30813/s:jk.v13i1.1788
https://ideas.repec.org/a/exp/mkting/v5y2017i2p28-35.html

Thesis

Duc Le M. (2013). Content Marketing [Haaga-Helia University Finland]. In
Bachelor’s Thesis DP in International Business.
https://doi.org/10.2307/j.ctv62hdmb.7

Hendriyanto, S. T. (2021). Pengaruh Content Marketing Terhadap Brand
Awareness dalam Membangun Customer Engagement Pada Instagram
Shopee. Universitas Pertamina.
https://library.universitaspertamina.ac.id/xmlui/handle/123456789/3471.

Lathifa, A. S. (2020). PERSEPSI AUDIENS TERHADAP BRAND IMAGE
TOYOTA INDONESIA DALAM WEB SERIES (Studi Deskriptif Kualitatif
Pada Web Series “Nanti Kita Cerita Tentang Hari Ini (NKCTHI) The Series”
di Youtube) [Universitas Pembangunan Nasional “Veteran” Yogyakarta].
PERSEPSI AUDIENS TERHADAP BRAND IMAGE TOYOTA
INDONESIA DALAM WEB SERIES (Studi Deskriptif Kualitatif Pada Web
Series “Nanti Kita Cerita Tentang ...http://eprints.upnyk.ac.id/26366/

Mai, N. (2020). Building B2B brand awareness with content marketing Case: Viet
Trang Export Company Limited [Vaasan Ammattikorkeakoulu University of
Applied Sciences]. https://www.theseus.fi/handle/10024/335890

Rahman, Fahmie. (2014). Pengaruh brand identity terhadap brand awareness
(Studi pada Nike). https://lib.ui.ac.id/detail.jsp?id=20386045

Sulistiorini, T. (2020). PENGARUH CONTENT MARKETING TERHADAP
BRAND  AWARENESS SOCIOLLA. Universitas Negeri Jakarta.
http://repository.unj.ac.id/11029/

Artikel Online

Darisman, A. (2020). Apa itu Identitas Merk / Brand Identity. 25, 40181.
https://binus.ac.id/bandung/2020/06/apa-itu-identitas-merk-brand-identity/

Databooks.katadata.co.id. (2021). Ada 91 Juta Pengguna Instagram di Indonesia,
Mayoritas Usia Berapa?. Retrieved 30 May, 2022
fromhttps://databoks.katadata.co.id/datapublish/2021/11/15/ada-91-juta-
pengguna-instagram-di-indonesia-mayoritas-usia-berapa

Dinas Koperasi dan Usaha Kecil Jawa Barat. (2020). Persaingan Usaha di Tengah
Covid-19 Meningkat Tajam.
http://diskuk.jabarprov.go.id/2020/09/08/persaingan-usaha-ditengah-
pandemi-covid-19-meningkat-tajam/

Game, S. (2020). About Us. https://www.skingameofficial.com/content/4-about-us.

Hootsuite. (n.d.). Indonesian Digital Report 2021. We Are Social. Retrieved July
10, 2020, from https://andi.link/hootsuite-we-are-social-indonesian-digital-
report-2021/

infobrand.id. (2020). Bisnis Online dan Digital Branding.
https://infobrand.id/bisnis-online-dan-digital-branding.phtml

Noesa. (2015). Our Story. https://noesa.co.id/pages/our-story

Reference, O. (n.d.). Individual differences theory. (N.D.). Retrieved November 12,

2021, from
https://www.oxfordreference.com/view/10.1093/oi/authority.2011080310000
1738

Safi. (2021). About Safi Research Institute. https://www.safiindonesia.com/safi-
research-institute/about.

Brenda Pricillia Mariah, 2022

Pengaruh Brand Identity dan Content Marketing Terhadap Brand Awareness Local Brand Skin

Game Pada Followers Instagram @skingameofficial

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Ilmu Komunikasi 114
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]


https://doi.org/10.2307/j.ctv62hdmb.7
https://library.universitaspertamina.ac.id/xmlui/handle/123456789/3471
http://eprints.upnyk.ac.id/26366/
https://www.theseus.fi/handle/10024/335890
https://lib.ui.ac.id/detail.jsp?id=20386045
http://repository.unj.ac.id/11029/
https://binus.ac.id/bandung/2020/06/apa-itu-identitas-merk-brand-identity/
http://diskuk.jabarprov.go.id/2020/09/08/persaingan-usaha-ditengah-pandemi-covid-19-meningkat-tajam/
http://diskuk.jabarprov.go.id/2020/09/08/persaingan-usaha-ditengah-pandemi-covid-19-meningkat-tajam/
https://www.skingameofficial.com/content/4-about-us
https://andi.link/hootsuite-we-are-social-indonesian-digital-report-2021/
https://andi.link/hootsuite-we-are-social-indonesian-digital-report-2021/
https://infobrand.id/bisnis-online-dan-digital-branding.phtml
https://noesa.co.id/pages/our-story
https://www.oxfordreference.com/view/10.1093/oi/authority.20110803100001738
https://www.oxfordreference.com/view/10.1093/oi/authority.20110803100001738
https://www.safiindonesia.com/safi-research-institute/about
https://www.safiindonesia.com/safi-research-institute/about

Social Report Digital 2020 Your ultimate guide to the evolving digital world.
(2020). https://wearesocial.com/blog/2020/01/digital-2020/

Meilyana,E. (2018). Content Marketing. Retrieved 16 May, 2022, from
https://bbs.binus.ac.id/gbm/2018/08/13/content-marketing/

Berita Online

Bisnis.com. (2021, April 12). Industri Kosmetika Diproyeksi Tumbuh 7 Persen
Tahun Ini. https://ekonomi.bisnis.com/read/20210412/257/1379994/industri-
kosmetika-diproyeksi-tumbuh-7-persen-tahun-ini

Kompas. (2020, June 7). Pengaruh Pandemi Covid-19 Pada Industri Kecantikan.
https://lifestyle.kompas.com/read/2020/06/07/180722420/pengaruh-
pandemi-covid-19-pada-industri-kecantikan?page=all

Tirto.id. (2020). Pandemi picu Pertumbuhan Ekonomi Digital hingga Rp 36
Triliun. https://tirto.id/pandemi-picu-pertumbuhan-ekonomi-digital-hingga-
rp36-triliun-f8bf

Brenda Pricillia Mariah, 2022

Pengaruh Brand Identity dan Content Marketing Terhadap Brand Awareness Local Brand Skin

Game Pada Followers Instagram @skingameofficial

UPN Veteran Jakarta, Fakultas Ilmu Sosial dan Ilmu Politik, S1 Ilmu Komunikasi 115
[www.upnvj.ac.id-www.library.upnvj.ac.id-www.repository.upnvj.ac.id]


https://wearesocial.com/blog/2020/01/digital-2020/
https://bbs.binus.ac.id/gbm/2018/08/13/content-marketing/
https://ekonomi.bisnis.com/read/20210412/257/1379994/industri-kosmetika-diproyeksi-tumbuh-7-persen-tahun-ini
https://ekonomi.bisnis.com/read/20210412/257/1379994/industri-kosmetika-diproyeksi-tumbuh-7-persen-tahun-ini
https://lifestyle.kompas.com/read/2020/06/07/180722420/pengaruh-pandemi-covid-19-pada-industri-kecantikan?page=all
https://lifestyle.kompas.com/read/2020/06/07/180722420/pengaruh-pandemi-covid-19-pada-industri-kecantikan?page=all
https://tirto.id/pandemi-picu-pertumbuhan-ekonomi-digital-hingga-rp36-triliun-f8bf
https://tirto.id/pandemi-picu-pertumbuhan-ekonomi-digital-hingga-rp36-triliun-f8bf

	PERNYATAAN OSRISINILATIS
	PERNYATAAN PERSETUJUAN PUBLIKASI SKRIPSI UNTUK KEPENTINGAN AKADEMIS
	Pengaruh Brand Identity dan Content Marketing terhadap Brand Awareness Local Brand Skin Game pada Followers Instagram @skingameofficial
	ABSTRAK
	ABSTRACT
	KATA PENGANTAR
	DAFTAR ISI
	DAFTAR GAMBAR
	DAFTAR TABEL
	BAB I
	PENDAHULUAN
	1.1 Latar Belakang Masalah
	1.2 Rumusan Masalah
	1.3 Tujuan Penelitian
	1.3.1 Tujuan Praktis
	1.3.2 Tujuan Teoritis

	1.4 Manfaat Penelitian
	1.4.1 Manfaat Akademis
	1.4.2 Manfaat Praktis

	1.5 Sistematika Penelitian

	BAB II
	TINJUAN PUSTAKA
	2.1 Konsep Penelitian
	2.1.1 Brand
	2.1.2 Instagram
	2.1.3 Digital Marketing
	2.1.4 Content Marketing
	2.1.5 Brand Identity
	2.1.6 Brand Awareness
	2.1.7 Teori Penelitian
	Teori Perbedaan Individu (The Individual Differences Theory)
	2.1.8 Tabel Definisi Operasional

	2.2. Kerangka Pemikiran
	2.3 Hipotesis

	BAB III
	METODE PENELITIAN
	3.1 Objek Penelitian
	3.1.1 Populasi
	3.1.2 Sampel

	3.2 Jenis Penelitian
	3.3 Teknik Pengumpulan Data
	3.4 Sumber Data
	3.4.1 Data Primer
	3.4.2 Data Sekunder
	3.4.3 Uji Validitas
	3.4.4 Uji Reliabilitas

	3.5 Teknik Analisis Data
	3.5.1 Uji Asumsi Klasik
	3.5.2 Uji Normalitas
	3.5.3 Uji Multikoliniearitas
	3.5.5 Uji Heteroskedastisitas
	3.5.6 Analisis Regresi Linear Berganda
	3.5.7 Uji Koefisien Determinasi
	3.5.8 Uji Koefisien Korelasi
	3.5.9 Uji F
	3.5.10 Uji Hipotesis (Uji T)

	3.6 Lokasi dan Waktu Penelitian

	BAB IV
	HASIL PENELITIAN DAN PEMBAHASAN
	4.1 Deskripsi Objek Penelitian
	4.2 Hasil Penelitian
	4.2.1 Karakteristik Responden
	4.2.2 Analisis Variabel Brand Identity (X1)
	4.2.3 Analisis Variabel Content Marketing (X2)
	4.3.1 Hasil Uji Regresi Linear Berganda
	4.3.2 Hasil Uji Koefisien Korelasi
	4.3.3 Hasil Uji Koefisien Determinasi
	4.3.4 Hasil Uji F
	4.3.5 Hasil Uji T (Hipotesis)

	4.4 Pembahasan

	BAB V
	KESIMPULAN & SARAN
	5.1 Kesimpulan
	5.2 Saran
	5.2.1 Saran Praktis
	5.2.2 Saran Akademis


	DAFTAR PUSTAKA
	RIWAYAT HIDUP
	LAMPIRAN II
	LAMPIRAN III
	LAMPIRAN IV
	LAMPIRAN V
	LAMPIRAN VI
	LAMPIRAN VII
	DOKUMENTASI

