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Strategi Cyber Public Relations Polri Dalam Menuju Citra yang Presisi
(Prediktif, Responsif, Transparansi Berkeadilan)”
Allika Fadia Haya

Universitas Pembangunan Nasional Veteran Jakarta

ABSTRAK

Penelitian ini bertujuan untuk membahas bagaimana strategi Cyber Public
Relations divisi Humas Polri untuk menuju citra yang Presisi serta kendala yang
dihadapi Cyber Public Relations menuju citra Polri yang Presisi. Metode yang
digunakan adalah kualitatif deskriptif dengan menggunakan sumber data primer
dan data sekunder. Teknik pengambilan data dilakukan dengan wawancara
mendalam dan dokumentasi. Teori yang digunakan adalah Teori CMC (Computer
Mediated Communication) yaitu teori dimana interaksi antar pribadi melalui
teknologi computer dan berhubungan dalam proses membentuk medis bertujuan
yang aneka ragam. Hasil penelitian bahwa strategi Cyber Public Relations Divisi
Humas Polri ditinjau dari prosesnya fact finding, planning, communicating dan
evaluating. Citra Polri yang dimiliki citra Polri sekarang dengan strategi Cyber
Public Relation yang diimplementasikan sudah dapat dikatakan citra yang Presisi.
Sebagai Cyber Public Relations memiliki tugas bergerak dibidang Kehumasan
dibantu oleh internet dan teknologi untuk keberhasilannya citra Polri yang Presisi.
Kendala yang dialami oleh Divisi Humas Polri Bagian Multimedia yang bertugas
Cyber Public Relations untuk menuju citra yang Presisi di media sosial diantaranya
kekurangan sumber daya manusia atau anggota polisi dibidang multimedia
beranggotakan 15 personil. Sehingga tidak optimal dalam merespon masyarakat
didalam media sosial Youtube, Facebook, Twitter dan Instagram.

Kata kunci: Strategi, Cyber Public Relations, Polri. Citra, Teori Computer
Mediated Communication



Police Cyber Public Relations Strategy Towards a Precise Image
(Predictive, Responsive, Transparency with Justice)

Allika Fadia Haya
Universitas Pembangunan Nasional Veteran Jakarta

ABSTRACT

The results of the study indicate that this study aims to discuss how the Cyber Public
Relations strategy of the National Police Public Relations Division leads to a
precise image and the obstacles faced by Cyber Public Relations towards a precise
police image. The method used is descriptive qualitative by using primary data
sources and secondary data. Data collection techniques were carried out by in-
depth interviews and documentation. The theory used is CMC (Computer Mediated
Communication) which is a theory in which interpersonal interactions are carried
out through computer technology and are related in the process of forming various
medical purposes. The result of the research is that the Cyber Public Relations
strategy of the National Police Public Relations Division is viewed from the process
of fact finding, planning, communicating and evaluating. The image of the Police
that is owned by itra Polri now with the Cyber Public Relations strategy that has
been implemented can be said to be a Presisi. As Cyber Public Relations, he has
the task of working in the field of Public Relations assisted by the internet and
technology for the success of the Presisi.Constraints experienced by the Multimedia
Division of the Police Public Relations. Division in charge of Cyber Public
Relations to achieve a precise image on social media include the lack of human
resources or members of the Police in the Multimedia field, consisting of 15
personnel. So that it is not optimal in responding to the community in social media
YouTube, Facebook, Twitter and Instagram.

Keywords: Strategy, Cyber Public Relations, Police, Image, Teory Computer
Mediated Communication
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