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Abstract

Indosat Ooredoo is a telecommunications network and service provider based in
Indonesia. Consumers of the Indosat Ooredoo provider in the central business
district of Jakarta are the subject of this investigation. This research is a
quantitative research. There are 96 respondents in this survey, all of whom are
Indosat Ooredoo customers in the Central Jakarta area. The non-probability
sample was selected through purposive sampling. Data were collected through
questionnaires, and analyzed using PLS3.0 smart software. Based on the results
of the study, (1) product quality has a significant effect on purchasing decisions
with a P value of 0.025, (2) brand image has an insignificant effect on purchasing
decisions with a P value of 0.449, and (3) price has a significant effect on
purchasing decisions with a P value is 0.001. Product quality, brand image, and
price influence purchasing decisions with an R square value of 60.6%, while other
factors such as quality of promotional services and perceived comfort contribute
39.4%.
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Abstrak

Indosat Ooredoo ialah penyedia layanan dan jaringan telekomunikasi yang
berbasis di Indonesia. Konsumen provider Indosat Ooredoo di kawasan pusat
bisnis Jakarta menjadi subyek investigasi ini. Penelitian ini merupakan penelitian
kuantitatif. Responden dalam survei ini berjumlah 96 orang, semuanya merupakan
pelanggan Indosat Ooredoo di wilayah Jakarta Pusat. Sampel non-probabilitas
dipilih melalui pengambilan sampel yang bertujuan. Data dikumpulkan melalui
kuesioner, dan dianalisis menggunakan perangkat lunak pintar PLS3.0.
Berdasarkan hasil penelitian, (1) kualitas produk berpengaruh signifikan terhadap
keputusan pembelian dengan nilai P sebesar 0,025, (2) citra merek berpengaruh
tidak signifikan terhadap keputusan pembelian dengan nilai P sebesar 0,449, dan
(3) harga berpengaruh signifikan terhadap keputusan pembelian dengan nilai P
adalah 0,001. Kualitas produk, citra merek, dan harga mempengaruhi keputusan
pembelian dengan nilai R square sebesar 60,6 %, sedangkan faktor lain seperti
kualitas layanan promosi dan kenyamanan yang dirasakan berkontribusi sebesar
39,4 %.
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