DAFTAR PUSTAKA

Abdillah, W., & Hartono, J. (2015). Partial Least Square (PLS) - Alternatif
Structural Equation Modeling (SEM) dalam Penelitian Bisnis (I).
Yogyakarta: ANDI.

Ali, M., Ahmed, T., & Absar, S. (2020). Urban Youth Attitude toward Online
Shopping: Evidence from Dhaka City. International Journal of
Entrepreneurial Research, 2020, 33-40.

Andhini, A., & Khuzaini, K. (2017). Pengaruh transaksi online shopping, dan
kepercayaan konsumen terhadap kepuasan konsumen pada e-
commerce. Jurnal llmu dan Riset Manajemen (JIRM), 6(7).

Aridinta, F. A. (2019). Analisis Pengaruh Kenyamanan Layanan Online Terhadap
Kepuasan Konsumen Mobile Commerce Di Indonesia. Jurnal llmiah
Mahasiswa FEB, 7(2).

Arifki, A. F., & Nurtjahjani, F. (2018). Pengaruh Kualitas Produk dan Kualitas
Pelayanan Terhadap Kepuasan Konsumen di Alfabeth Store
Pasuruan. Jurnal Aplikasi Bisnis, 4(1), 281-284.

Arikunto, Suharsimi. (2010). Dasar-Dasar Evaluasi Pendidikan. Jakarta: Bumi
Aksara.

Bi, Y., & Kim, I. (2020). Older Travelers’ E-Loyalty: The Roles of Service
Convenience and Social Presence in Travel Websites. Sustainability, 12(1),
410.

Duarte, P., e Silva, S. C., & Ferreira, M. B. (2018). How convenient is it? Delivering
online shopping convenience to enhance customer satisfaction and
encourage e-WOM. Journal of Retailing and Consumer Services, 44, 161-
169.

Ferdinand, A. (2014). Metode Penelitian Manajemen Pedoman Penelitian Untuk
Penulisan Skripsi, Tesis, dan Disertasi llmu Manajemen (5th ed.).
Semarang: BP UNDIP.

Gani, I., & Amalia, S. (2015). Alat Analisis Data Aplikasi Statistik untuk Penelitian
Bidang Ekonomi & Sosial (1st ed.). Yogyakarta: ANDI.

69



70

Ghozali, i. (2014). Structural Equation Modelling Metode Alternatif Dengan
Partial Least Square (PLS) (4th ed.). Semarang: Universitas Diponegoro.

Hanafire, R. (2010). Pengantar Ekonomi PertanianPengantar Ekonomi Pertanian
(1st ed.). Yogyakarta: ANDI.

Kasturi, D., Suharyati, S., & Nastiti, H. (2019). Pengaruh Kualitas Produk, Kualitas
Layanan, dan Citra Merek  Terhadap Loyalitas  Melalui
Kepuasan. PERWIRA-Jurnal Pendidikan Kewirausahaan Indonesia, 2(2),
155-175.

Kotler, P., & Keller, K. L. (2016). Marketing Management. In Pearson (15e ed.).
London: Pearson Education Limited.

Manalu, A. S. B., Sumarwan, U., & Suroso, A. I. (2007, Oktober 2). Analisis
Faktor-Faktor yang Mempengaruhi Kepuasan Pelanggan Online, Vol. 4.

Mothersbaugh, D. L., & Hawkins, D. I. (2016). Consumer Behavior: Building
Marketing Strategy (Thirteenth). New Yorok: McGraw-Hill Education.

Noor, J. (2014). Analisis Data Penelitian: Ekonomi & Manajemen. Jakarta:
Grasindo.

Nurhadi, M., & Ilfitriah, A. M. (2020). The Understanding Customer Satisfaction
on Internet Banking: A Case Study in Indonesia. Jurnal Organisasi dan
Manajemen, 16(1), 36-46.

Olaleye, B., Adeyeye, O., Efuntade, A., Arije, B., & Anifowose, O. (2021). E-
quality services: A paradigm shift for consumer satisfaction and e-loyalty;
Evidence from postgraduate students in Nigeria. Management Science
Letters, 11(3), 849-860.

Oliveira, T., Alhinho, M., Rita, P., & Dhillon, G. (2017). Modelling and testing
consumer trust dimensions in e-commerce. Computers in Human
Behavior, 71, 153-164.

Patro, S. P., Padhy, N., & Panigrahi, R. (2016). Security issues over E-commerce
and their solutions. Int. J. of Advanced Research in Computer and
Communication Engineering, 5(12).

Perera, G. A. B. S., & Sachitra, K. M. V. (2019). Customer satisfaction towards
online shopping in Sri Lanka: Moderating effect of income level. Asian
Journal of Advanced Research and Reports, 1-10.

Djuan Deus Ahuro Sibagariang, 2022

ANALISIS KEPUASAN PELANGGAN TOKOPEDIA

UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, Manajemen
[www.upnvj.ac.id — www.library.upnvj.ac.id — www.repository.upnvj.ac.id]



http://www.library.upnvj.ac.id/
http://www.repository.upnvj.ac.id/

71

Pratama, I. P. A. E. (2015). E-Commerce, E-Business, dan Mobile Commerce.
Bandung: Informatika Bandung.

Primartha, R. (2018). Security Jaringan Komputer Berbasis CEH. Bandung:
Informatika Bandung.

Rico, M. T., Wahyoedi, S., & Purnama, E. D. (2019, May). The Effects of Trust,
Service Quality and Perceived Value on Satisfaction and Their Impact on
Loyalty. InProceedings of the 7th International Conference on
Entrepreneurship and Business Management (ICEBM Untar) (pp. 325-
330).

Rizal, A. (2020). Buku Ajar Manajemen Pemasaran Di Era Masyarakat Industri
4.0 (1st ed.). Jakarta: CV BUDI UTAMA.

Rusyaidi, M. (2017). Customer Excellence. Yogyakarta: Gosyen.

Saidani, B., Lusiana, L. M., & Aditya, S. (2019). Analisis pengaruh kualitas website
dan kepercayaan terhadap kepuasan pelanggan dalam membentuk minat
pembelian ulang pada pelanggan shopee. JRMSI-Jurnal Riset Manajemen
Sains Indonesia, 10(2), 425-444.

Sakoikoi, J., & Priyanto, S. H. (2019). Determinan kepuasan belanja konsumen
sayur online. SOCA: Jurnal Sosial Ekonomi Pertanian, 13(2), 170.

Sari, I. D. P., Nobelson, N., & Sembiring, R. (2017). Pengaruh Harga (price),
kenyamanan konsumen (customer convenience) dan kepercayaan (trust)
Terhadap Minat Beli Di Lazada. co. id. ISEI Business and Management
Review, 1(2), 73-78.

Sari, R. P., & Yasa, N.N. K. (2020). Kepercayaan Pelanggan. Klaten: Lakeisha.

Sarjono, H., & Julianti, W. (2013). SPSS vs LISREL: Sebuah Pengantar, Aplikasi
untuk Riset. Jakarta: Salemba Empat.

Sudjatmika, F. V. (2017). Pengaruh harga, ulasan produk, kemudahan, dan
keamanan terhadap keputusan pembelian secara online di Tokopedia.
com. Agora, 5(1).

Sugiyono. (2018). Metode Penelitian Kuantitatif (1st ed.). Bandung: Alfabeta.

Djuan Deus Ahuro Sibagariang, 2022

ANALISIS KEPUASAN PELANGGAN TOKOPEDIA

UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, Manajemen
[www.upnvj.ac.id — www.library.upnvj.ac.id — www.repository.upnvj.ac.id]



http://www.library.upnvj.ac.id/
http://www.repository.upnvj.ac.id/

72

Sumiyati, S. (2020). The Role of Satisfaction in Mediating the Effect of E-Service
Convenience, Security, and Trust on Repurchase Intention in the
Marketplace Case Study: Shopee Marketplace.

Tatang, M., & Mudiantono, M. (2017). The Impact of Website Design Quality,
Service Quality, and Enjoyment on Repurchase Intention Through
Satisfaction and Trust at Zalora. Diponegoro Journal of Management, 6(4),
549-559.

Thangamani, P. (2019). Impact of branding on consumer behaviour. Shanlax
International Journal of Management, 6(3), 74-79.

Tjiptono, F. (2014). Pemasaran Jasa: Prinsip, Penerapan, dan Penelitian.
Yogyakarta: ANDI.

Tjiptono, F. (2015). Strategi Pemasaran (4th ed.). Yogyakarta: CV. ANDI.

Unaradjan, D. D. (2019). Metode Penelitian Kuantitatif (Pertama). Jakarta:
Universitas Katolik Indonesia Atma Jaya.

Vasi¢, N., Kilibarda, M., & Kaurin, T. (2019). The influence of online shopping
determinants on customer satisfaction in the Serbian market. Journal of
theoretical and applied electronic commerce research, 14(2), 70-89.

Vetrivel, S. C., Rajini, J., & Krishnamoorthy, V. (2020). Influence of internet
banking service quality on customer satisfaction-An Indian
experience. Journal of Critical Reviews, 7(2), 546-551.

Yusuf, M. (2014). Metode Penelitian Kuantitatif, Kualitatif & Penelitian
Gabungan (Pertama). Jakarta: KENCANA.

Djuan Deus Ahuro Sibagariang, 2022

ANALISIS KEPUASAN PELANGGAN TOKOPEDIA

UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, Manajemen
[www.upnvj.ac.id — www.library.upnvj.ac.id — www.repository.upnvj.ac.id]



http://www.library.upnvj.ac.id/
http://www.repository.upnvj.ac.id/

