DAFTAR PUSTAKA

ABB, A. F. (2019, December). ABB FIA Formula E . Retrieved from ABB FIA Formula E Web Site:
https://www.fiaformulae.com/en/news/2019/december/bts-become-formula-e-
globalambasadors

Afriantari, R., & Putri, C. Y. (2017). Kerjasama Indonesia dan Korea Selatan dalam Pengembangan
Sektor Industri Kreatif di Indonesia. Jurnal Transborders, Vol.1, No.1, 61-81.

Alam, S., & Nyarimun, A. J. (2017). MUSIK K-POP SEBAGAI ALAT DIPLOMASI DALAM SOFT POWER
KOREA SELATAN. International & Diplomacy Vol. 3, No. 1 (Juli-Desember 2017), 75-100.

Anwar, R. R. (2021, Desember 5). Zona Banten. Retrieved from Zona Banten Web Site:
https://zonabanten.pikiran-rakyat.com/entertainment/pr-233163095/membanggakan-ini-
3project-army-indonesia-rayakan-ulang-tahun-jin-bts-salah-satunya-membantu-
pendidikananak?page=2

Ardia, V. (2014). Drama Korea dan Budaya Popular. Jurnal Komunikasi, Volume 2, Nomor 3, Mei -
Agst 2014,12 - 18 .

Artz, J. (2021, August 27). Global Citizen. Retrieved from Global Citizen:
https://www.globalcitizen.org/en/content/bts-takes-action-global-citizen-live/

Aydemir, E. (2017). Use of Hollywood as a Soft Power Tool in Foreign Policy Strategy of the United
States . International Journal of Humanities and Social Science Invention, Volume 6 Issue 11,
79 - 83.

BKPM. (2017). BKPM-Kotra Sign Memorandum of Understanding. Jakarta: BKPM. BT21.
(2017). BT21. Retrieved from Friends Creators: https://www.bt21.com/about
btsarmycencus. (2021, Maret 20). BTS ARMY Cencus. Retrieved from ARMY Cencus:

https://www.btsarmycensus.com/

Buchholz, K. (2019, November 5). Statista. Retrieved from Statista Web Site:
https://www.statista.com/chart/19854/companies-bts-share-of-south-korea-gdp/

Campbell, K., & O'Hanlon, M. (2006). Hard Power: the New Politics of National Security. New York:
Basic Books.

Cho, Y. Y. (2012). Public Diplomacy and South Korea's Strategy. The Korean Journal of International
Studies, vol. 10, No.2, 275-296.

Choi, K.-j. (2019). The Republic of Korea's Public Diplomacy Strategy: History and Current Status. USC
Center on Public Diplomacy; Paper 1, 1-58.

Creswell, J. W., & Miller, D. L. (2000). Determaining Validity in Qualitative Inquiry. Theory into
practice 39.3 (2000), 124-130.

Cull, N. J. (2006, April 18). USC Center on Public Diplomacy. Retrieved from USC Center on Public
Diplomacy Web Site: https://uscpublicdiplomacy.org/blog/public-diplomacy-
gullionevolution-phrase

96
Zahra Meita Anindya 2022
Diplomasi Publik Korea Selatan Di Indonesia: Studi Kasus Peran BTS Dalam Mendukung Diplomasi Publik
Korea Selatan Di Indonesia Tahun 2017-2021
[ www.upnvj.ac.id — www.repository.upnvj.ac.id — www:.library.upnvj.ac.id ]




Cull, N. J. (2008). Public Diplomacy: Taxonomies and Histories. The Annals of the American Academy
of Political and Social Science, Vol.616, Public Diplomacy in a Changing World, 31-54.

Dewi, P. R. (2021). The Role of the Bali’s Korean Pop Fandom in Supporting South Korea’s Soft Power.
Indonesian Perspective, 6(1), 1-122.

Dwirezanti, A. (2012). LIB UI. Retrieved from LIB Ul: http://lib.ui.ac.id/file?file=digital/20285083-
SAdina%20Dwirezanti.pdf

Elfving-Hwang, J. (2013). South Korean Cultural Diplomacy and Brokering ‘K-Culture’ outside Asia.
Korean Histories 4.1, 14-26.

Forsberg, T. (2011). Power in International Relations : An Interdisciplinary Perspective. International
Studies, 207-227, 207.

Hadi, S. (2000). Metodologi Research jilid 2. Yogyakarta: Andi.

Harususilo, Y. E. (2021, 12 16). Kompas Cyber Media. Retrieved from Kompas.com:
https://www.kompas.com/edu/read/2021/12/16/211619771/zenius-luncurkan-
programbelajar-bahasa-korea-berbasis-buku-learn-korean?page=all

Herdiansyah, H. (2013). Wawancara Observasi dan Fokus Groups Sebagai Instrumen Penggalian Data
Kualitatif. Jakarta: Rajawali Press.

Hosseini, H. (2010). Popular Culture in Asia: Globalization, Regionalization, and Localization. Procedia
Social and Behavioral Sciences 2, 7356.

Hutagalung, N. K., Rachman, J. B., & Akim. (2019). Diplomasi Publik Korea Selatan di Indonesia
Melalui King Sejong Institute Center Indonesia. Vol. 15 No. 2 (2019): Jurnal llmiah Hubungan
Internasional , 131 - 145.

Hyun-bin, K. (2018, October 21). The Korea Times. Retrieved from The Korea Times Web Site:
https://www.koreatimes.co.kr/www/nation/2018/10/281_257357.html

Hyundai. (2020). IONIQ X BTS. Retrieved from Hyundai Motors Indonesia Web Site:
https://www.hyundai.com/id/en/hyundai-story/campaign/view-btsxionig#none

Ingyu, O., & Hyo-Jung, L. (2013). K-pop in Korea: How the Pop Music Industry is Changing a
PostDevelopmental Society. Cross-Currents: East Asian History and Culture Review E-Journal,
No.9, 106-129.

Inyoung, C. (2020, July 28). Insider. Retrieved from Insider Web site:
https://www.insider.com/howbts-became-global-sensation-popular-timeline

Istad, F. (2016). A Strategic Approach to Public Diplomacy in South Korea. Korea's Public Diplomacy,
49-80.

Jennifer Staats, P., Walsh, J., & Tucci, R. (2019, July 31). The United State Institute of Peace. Retrieved
from The United State Institute of Peace Web site:
https://www.usip.org/publications/2019/07/primer-multi-track-diplomacy-how-does-itwork

Jin-Young, K., & Oh, L. J. (2014). Korean Pop Culture: A Decade of Ups and Downs. International
Journal of Multimedia and Ubiquitous Engineering, Vol.9, No.3, 129-134.

97
Zahra Meita Anindya 2022

Diplomasi Publik Korea Selatan Di Indonesia: Studi Kasus Peran BTS Dalam Mendukung Diplomasi Publik
Korea Selatan Di Indonesia Tahun 2017-2021
[ www.upnvj.ac.id — www.repository.upnvj.ac.id — www:.library.upnvj.ac.id ]




Ji-yoon, L. (2018, Desember 19). Herald Corporation. Retrieved from The Korea Herald Web Site:
http://www.theinvestor.co.kr/view.php?ud=20181219000505

Ji-Yoon, L. (2018, December 19). The Investor. Retrieved from Herald Corporation:
http://www.theinvestor.co.kr/view.php?ud=20181219000505

Jumbeom Oh, J. (2018). Economic Effects of BTS. Seoul: Hyundai Research Institute.

Kaloka, Y. N., Tegar, P., & M.Eldy. (2019). Strategi Korea Selatan dalam Pemulihan Krisis Moneter
Tahun 1997 melalui IMF. Journal of International Studies, Vol. 2 No. 1, 44-56.

Kementerian, P. (2020, December 18). Direktorat Jenderal Perundingan Perdagangan Internasional.
Retrieved from Direktorat Jenderal Perundingan Perdagangan Internasional Web Site:
https://ditjenppi.kemendag.go.id/index.php/berita/detail/indonesiakorea-cepa-
tonggakbaru-hubungan-ekonomi-bilateral-kedua-negara

Keohane, R. O., & Nye, J. S. (2001). Power and Interdependence. New York: Longman.

Kim, T. Y., & Jin, D. Y. (2016). Cultural Policy in the Korean Wave: An Analysis of Cultural Diplomacy
Embedded in Presidential Speeches. International Journal of Communication 10 (2016),
5514-5534,

Kim, Y. (2019). South Korean Popular Culture and North Korea. New York: Routledge.

KOFICE. (2020). Global Hallyu Trends 2020. Seoul: Korean Foundation for International Culture
Exchange.

Krisnamusi, I. A. (2021, October 21). Mobil123.com. Retrieved from Mobil123.com Web Site:
https://www.mobil123.com/berita/wow-penjualan-mobil-listrik-hyundai-di-indonesia-naik5-
kali-lipat-lho/64623

Kwang-jin, C. (2019). The Republic of Korea's Public Diplomacy Strategy: History and Current Status.
Los Angeles: Figueroa Press.

Larasati, D. A. (2021, Agustus 6). detikHot. Retrieved from detikcom Web Site:
https://hot.detik.com/kpop/d-5671822/dirjen-who-puji-program-vaksinasi-massal-bts-
armyindonesia

Le, N. (2021, October 28). USC Center of Public Diplomacy. Retrieved from CPD USC Center of Public
Diplomacy Web Site: https://uscpublicdiplomacy.org/blog/bts-k-pop-idols-diplomats-
rightformula-effective-public-diplomacy

Lee, P.-S. (2000). Economic Crisis and Chaebol Reform in Korea. Discussion Paper Series APEC Study
Center, Columbia Business School, 1-20.

Lee, S. J. (2011). South Korean Soft Power and How South Korea Views the Soft Power of Others.
Public Diplomacy and Soft Power in East Asia, 139 - 161.

Leonard, M., Stead, C., & Smewing, C. (2002). Public Diplomacy. London, England: Foreign Policy
Centre.

Manor, |., & Golan, G. J. (2020, October 19). E-International Relations. Retrieved from E-International
Relations Web Site: https://www.e-ir.info/2020/10/19/the-irrelevance-of-soft-power/

98
Zahra Meita Anindya 2022
Diplomasi Publik Korea Selatan Di Indonesia: Studi Kasus Peran BTS Dalam Mendukung Diplomasi Publik
Korea Selatan Di Indonesia Tahun 2017-2021
[ www.upnvj.ac.id — www.repository.upnvj.ac.id — www:.library.upnvj.ac.id ]




Mapendere, J. (2005). Track One and a Half Diplomacy and the Complementarity of Tracks. COPOJ —
Culture of Peace Online Journal, 2(1), 66-81.

Marsyaf, M. . (2020, Juni 27). SindoNews. Retrieved from SINDONews.com:
https://tekno.sindonews.com/read/83070/122/galaxy-s20-dan-buds-plus-edisi-btsdisambut-
antusias-army-indonesia-1593212761

Matusitz, J., & Payano, P. (2012). Globalisation of Popular Culture: From Hollywood to Bollywood.
South Asia Research 32 (2), 123 - 138.

Miles, M., Huberman, A., & Saldana, J. (2014). Qualitative Data Analysis: A Methods Soucebook -
Third Edition. Arizona: Sage.

MOFA. (2019). Ministry of Foreign Affairs Republic of Korea. Retrieved from Ministry of Foreign
Affairs: https://www.mofa.go.kr/eng/wpge/m_22830/contents.do

Murdianingsih, D. (2020, July 6). Republika. Retrieved from Republika.co.id:
https://republika.co.id/berita/qd1sp2368/fan-kpop-ikut-dongkrak-penjualan-samsung

Nakamura, K. (2021, October 7). Global Citizen. Retrieved from Global Citizen Web site:
https://www.globalcitizen.org/en/content/bts-unicef-love-myself-help-children/

Norris, M. J. (2010). Exploring Japanese Popular Culture as Soft Power Resource. Inquiries: Social
Sciences, Arts and Humanities VVol.2 No.05, 1.

Nye, J. S. (2008). Public Diplomacy and Soft Power. The ANNALS of the American Academy of Political
and Social Science 616 (1), 94.

Office of Assistant to Deputy Cabinet Secretary for State Documents & Translation, O. (2018,
September 10). Cabinet Secretariat of The Republic of Indonesia. Retrieved from CABINET
SECRETARIAT OF THE REPUBLIC OF INDONESIA Web Site:
https://setkab.go.id/en/indonesiasouth-korea-sign-6-mous/

Pallaver, M. (2011). Power and Its Forms: Hard, Soft, Smart. The London School of Economics and
Political Science, 3 - 91.

Parker, H. N. (2011). Toward a Definition of Popular Culture. History and Theory 50 (May 2011),
Wesleyan University, 147 - 170.

Pilastro, E. (2021, September 2). Guinness World Records. Retrieved from Guinness World Records:
https://www.guinnessworldrecords.com/news/2021/9/bts-and-their-23-records-enter-
theguinness-world-records-2022-hall-of-fame

Priscilla, O. (2020). UNPAR Institutional Repository . Retrieved from UNPAR Institutional Repository
Web Site: https://repository.unpar.ac.id/handle/123456789/11935?show=full

Putri, I. (2021, February 27). Detik Finance. Retrieved from detikcom:
https://finance.detik.com/berita-ekonomi-bisnis/d-5474297/demam-korea-
makinmenggeliat-ini-dampaknya-ke-ekonomi-ri

Raikhana, S., Moldakhmetb, M., Ryskeldyc, M., & Aluad, M. (2014). The interaction of globalization
and culture in the modern world . Procedia - Social and Behavioral Sciences 122 , 8 - 12.

99
Zahra Meita Anindya 2022
Diplomasi Publik Korea Selatan Di Indonesia: Studi Kasus Peran BTS Dalam Mendukung Diplomasi Publik
Korea Selatan Di Indonesia Tahun 2017-2021
[ www.upnvj.ac.id — www.repository.upnvj.ac.id — www:.library.upnvj.ac.id ]




Raimzhanova, A. (2015). Power in IR: Hard, Soft and Smart. Institute for Cultural Diplomacy , 3.

Roll, M. (2021, October). Martin Roll Company. Retrieved from Martin Roll Web Site:
https://martinroll.com/resources/articles/asia/korean-wave-hallyu-the-rise-of-
koreascultural-economy-pop-culture/

Romano, A. (2018, February 26). Vox. Retrieved from Vox Web site:
https://www.vox.com/culture/2018/2/16/16915672/what-is-kpop-history-explained

SenayanCity. (2019, Desember 30). Senayan City. Retrieved from Senayan City:
http://senayancity.com/view-event-id/80-keseruan-bt21-experience-di-senayan-citytembus-
60-000-pengunjung-dalam-20-hari

Seung-hyun, S. (2020, Juni 8). PT. Bina Media Tenggara. Retrieved from The Jakarta Post:
https://www.thejakartapost.com/life/2020/06/08/south-korean-culture-ministry-
launcheshallyu-department.html|

Shin, D. C. (1999). Mass Politics and Culture in Democratizing Korea. Cambridge, United Kingdom:
Press Syndicate of The University of Cambridge.

Snow, N. (2020). Public Diplomacy. Oxford Research Encyclopedia, International Studies.

Stanzel, V. (2018). New Realities in Foreign Affairs: Diplomacy in the 21st Century. SWP Research
Paper 11, German Institute for International and Security Affairs, 1-72.

Statista. (2021, November 23). Statista. Retrieved from Statista Web Site:
https://www.statista.com/statistics/973644/south-korea-bts-youtube-channel-views-
bycountry/

Storey, J. (1994). Cultural Theory and Popular Culture. An Introduction. Fifth Edition. London,
England: Pearson Longman.

Sun-hwa, D. (2021, May 9). The Korea Times. Retrieved from The Korea Times:
https://www.koreatimes.co.kr/www/art/2021/05/732_308988.html

Taylor, S. J., Bogdan, R., & DeVault, M. L. (2016). Introduction to Qualitative Research Methods . New
Jersey; Canada: John Wiley & Sons, Inc.

Thussu, D. (2012). De-Americanizazing Soft Power Discourse? In CPD, Rising Soft Powers: India (pp. 9
- 10). Los Angeles: USC Center on Public Diplomacy.

Times, T. K. (2020, September 10). The Korean Tiimes. Retrieved from The Korean Times Web Site:
https://www .koreatimes.co.kr/www/culture/2020/09/141_295789.html

Tokopedia. (2019, October 7). Tokopedia. Retrieved from PT Tokopedia:
https://www.tokopedia.com/blog/tokopedia-announces-bts-as-the-companys-
brandambassador/

Trisni, S., Nasir, P. E., Isnarti, R., & Ferdian. (2019). South Korean Government’s Role in Public
Diplomacy: A Case Study of the Korean Wave Boom. Andalas Journal of International Studies,
Vol 8 No 1, 31-42.

Triwijanarko, R. (2020, Agustus 3). Markeeters. Retrieved from Markeeters Web Site:

100
Zahra Meita Anindya 2022
Diplomasi Publik Korea Selatan Di Indonesia: Studi Kasus Peran BTS Dalam Mendukung Diplomasi Publik
Korea Selatan Di Indonesia Tahun 2017-2021
[ www.upnvj.ac.id — www.repository.upnvj.ac.id — www:.library.upnvj.ac.id ]




https://www.marketeers.com/efek-bts-tokopedia-dikunjungi-5-juta-user-dalam-semalam/

Tuch, H. N. (1990). Communicating with the world : U.S. public diplomacy overseas. New York: St.
Martin's Press.

Tuch, H. N. (1990). Communicating with the world: US public diplomacy overseas. New York: St.
Martin's Press.

Turner, P. (2018, May 24). Culture Trip Company. Retrieved from Culture Trip :
https://theculturetrip.com/asia/south-korea/articles/the-birth-of-korean-cool-euny-hong/

UN. (2021, October 5). UN News. Retrieved from United Nation Web Site:
https://news.un.org/en/story/2021/10/1102252

UNICEF. (2021, March 4). UNICEF . Retrieved from UNICEF web site:
https://www.unicef.org/pressreleases/bts-and-big-hit-renew-commitment-love-myself-
campaign-support-unicef-endingviolence

Vanham, P. (2018, Desember 18). World Economic Forum. Retrieved from World Economic Forum
Web site: https://www.weforum.org/agenda/2018/12/here-s-what-a-korean-boy-band-
canteach-us-about-globalization/

Villabert, S. (2020, May 1). Medium. Retrieved from Medium Web Site:
https://medium.com/revolutionaries/k-pop-as-one-of-south-koreas-greatest-use-of-
softpower-a-probe-on-bts-as-a-cultural-event-2d3029330bbf

Wang, J. (2006). Public Diplomacy and Global Business. Journal of Business Strategy 27(3), 41-49.

Weldes, J., & Rowley, C. (2015). So, How Does Popular Culture Relate to World Politics? In E.-I. R.
Publishing, Popular Culture and World Politics: Theories, Methods, Pedagogies (pp. 14 - 17).
Bristol: E-International Relations Publishing.

Whitney, J. D. (2000). Descriptive designs: The case for case studies and case series in research.
Journal of Wound Ostomy & Continence Nursing 27(2), 76-78.

Yim, H. (2002). Cultural Identity and Cultural Policy in South Korea. The International Journal of
Cultural Policy, 2002, Vol .8 (1), 37 - 48.

Yonhap. (2020, July 16). Yonhap News. Retrieved from Yonhap News Agency:
https://en.yna.co.kr/view/AEN20200716002600315

Yonhap. (2021, July 21). The Korea Herald. Retrieved from Herald Corporation Web Site:
http://www.koreaherald.com/view.php?ud=20210721000771

Youm, K. H. (2001). The Constitutional Court and Freedom of Expression. Journal of Korean Law,
Vol.1, No.2, 37-70.

Youngdae, K. (2019). BTS: The Review; a Comprehensive Look at the Music of BTS. Seoul, Korea:
2 0f| o[ X| 2 2|0}

Young-Hoon, H. (2021, September 1). Herald Economy. Retrieved from NAVER Corporation Web Site:
https://n.news.naver.com/article/016/0001881613

Zahidi, M. S. (2016). KSCC dan Diplomasi Budaya Korea. Jurnal INSIGNIA, Vol 3, No 1, .

101
Zahra Meita Anindya 2022

Diplomasi Publik Korea Selatan Di Indonesia: Studi Kasus Peran BTS Dalam Mendukung Diplomasi Publik
Korea Selatan Di Indonesia Tahun 2017-2021
[ www.upnvj.ac.id — www.repository.upnvj.ac.id — www:.library.upnvj.ac.id ]




