
106 
 
Indi Prautami, 2021 
EFEKTIVITAS PROMOSI MELALUI MEDIA SOSIAL INSTAGRAM DAN FACEBOOK 
@ABOUTTNG PADA UMKM DI KOTA TANGERANG 
UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S1 Manajemen 
[www.upnvj.ac.id - www.library.upnvj.ac.id - www.repository.upnvj.ac.id] 
 

DAFTAR PUSTAKA  

Abdul Muis, M., Juhari, J., & Rachmawati, M. (2021). Analysis of the 

Effectiveness of Pb Djarum Advertising Scholarship Using the Epic Method 

in 2020. Dinasti International Journal of Management Science, 2(3), 347–

359. https://doi.org/10.31933/dijms.v2i3.693 

Amalia, N., & Ismanto, B. (2019). Analisa Pemanfaatan Media Sosial sebagai 

Media Promosi menggunakan EPIC Model. IC-Tech, 14(1), 23–27. 

Ardhi, B. M., & Sastika, W. (2018). EPIC Model dan Direct Rathing Method : 

Efektivitas Iklan Media Sosial Instagram Batagor Hanimun di Kota Cimahi 

Tahun 2018. E-Proceeding of Applied Science, 4(3), 985–993. 

Beni, P. (2016). Konsep dan Analisis Efektivitas Pengelolaan Keuangan Daerah 

di Era Otonomi. Jakarta: Taushia. 

Bestriandita, D., & Widodo, E. (2017). Analisis Perbandingan Efektivitas Iklan 

Menggunakan EPIC Model Terhadap Mahasiswa UII Yogyakarta. Seminar 

Nasional Integrasi Matematika Dan Nilai Islami), 1(1), 214–220. 

Dinas Koperasi dan UKM Kota Tangerang. (2020). Data Jumlah UMKM di Kota 

Tangerang 2015-2019. Dinas Koperasi Dan UKM Kota Tangerang. 

Retrieved from https://umkm.tangerangkota.go.id/list-berita/berita/kFXi4e 

Durianto, D., Widjaja, A. W., & Supratikno, H. (2003). Invasi Pasar Dengan 

Iklan Yang Efektif. Jakarta: PT Gramedia Pustaka Utama. 

Ernestivita, G., & Subagyo. (2020). Media Promosi UMKM Dengan 

Menggunakan Pendekatan EPIC Model. Efektor, 7(1), 1–14. 

Gray, N., & Fox, M. (2018). Social Media Marketing: Step by step for 

Advertising Your Business on Facebook, Youtube, Instagram, Twitter, 

Pinterest, Linkedin and Various Other Platforms. CreateSpace Independent 

Publishing Platform, (11 (73)), 378. 

Hermawan, I. (2019). Metode Penelitian Pendidikan : Kuantitatif, Kualitatif & 



107 
 
Indi Prautami, 2021 
EFEKTIVITAS PROMOSI MELALUI MEDIA SOSIAL INSTAGRAM DAN FACEBOOK 
@ABOUTTNG PADA UMKM DI KOTA TANGERANG 
UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S1 Manajemen 
[www.upnvj.ac.id - www.library.upnvj.ac.id - www.repository.upnvj.ac.id] 
 

Mix Method. Kuningan: Hidayatul Quran Kuningan. 

Hubspot & Iconosquare. (2021). How To Use Instagram For Business. Husbspot 

& Iconosquare. 

Indonesia Internet Provider Association. (2020). Internet User Survey 2019-2020. 

Asosiasi Penyelenggara Jasa Internet Indonesia, Vol. 74, p. 1. Retrieved 

from https://apjii.or.id/content/read/104/503/BULETIN-APJII-EDISI-74---

November-2020 

Kata Data Insight Center. (2020). Dampak Covid-19 Terhadap UMKM. Kata 

Data Insight Center. Retrieved from https://katadata.co.id/umkm 

Kementerian Koperasi Dan UKM Republik Indonesia. (2018). Perkembangan 

Data Usaha Mikro, Kecil, Menengah (UMKM), dan Usaha Besar (UB). 

Retrieved from https://www.kemenkopukm.go.id/data-umkm 

Kennedy, C. (2017). Social Media: The Art of Marketing on YouTube, Facebook, 

Twitter, and Instagram for Success [Medios sociales: El arte de Marketing 

en YouTube, Facebook, Twitter e Instagram para el éxito]. 

Kotler, P., Armstrong, G., & Opresnik, M. O. (2021). Principles of Marketing 

(Eighteenth). Pearson Education Limited. 

Kotler, P., & Keller, K. L. (2016). Marketing Management. In Journal of 

Marketing (Vol. 37). https://doi.org/10.2307/1250781 

Nielsen, A. . (2008). EPIC Dimention Of Advertising Effectiveness. The Nielsen 

Company All Right Reserved. Retrieved from AC Nielsen Ads@work 

Nisrina,  m. (2015). Bisnis Online : Manfaat Media Sosial Dalam Meraup Uang. 

Yogyakarta: Kobis. 

Nurdin, I., & Hartati, S. (2019). Metodologi Penelitian Sosial. Surabaya: Media 

Sahabat Cendekia. 

Peter, J. ., & Olson, J. . (2010). Consumer Behaviour & Marketing Strategy 9th 

Edition. McGrow-Hill Companies Incorporated. 



108 
 
Indi Prautami, 2021 
EFEKTIVITAS PROMOSI MELALUI MEDIA SOSIAL INSTAGRAM DAN FACEBOOK 
@ABOUTTNG PADA UMKM DI KOTA TANGERANG 
UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S1 Manajemen 
[www.upnvj.ac.id - www.library.upnvj.ac.id - www.repository.upnvj.ac.id] 
 

Putra, A. N., Noviyanto, I., & Christover, A. P. (2018). Analysis the Effectiveness 

Instagram Advertising of Steeze’s Clothing Product Using Epic Model and 

Influence on Consumers Buying Interest. International Journal of Innovative 

Science and Research Technology, 3(11), 468–479. 

Reyes, W., Serafico, N. M., Hendrayati, H., & Ramdhan, A. (2018). Analysis of 

the Effectiveness of Promoted Listings Using the Method of EPIC Model. 1 

St International Conference On Economics, Business, Enterpreunership, and 

Finance, 65(Icebef 2018), 93–95. https://doi.org/10.2991/icebef-18.2019.22 

Sastika, W. (2018). Epic Model: Pengukuran Efektivitas Iklan Kuliner Melalui 

Sosial Media Instagram @Kulinerbandung Sebagai Media Promosi. JTIM - 

Jurnal Teknologi Informasi & Manajemen, 1(1), 21–27. 

https://doi.org/10.25124/jtim.v1i01.1531 

Statista.com. (2021). Share Of Instagram Users In Indonesia As Of April 2021, 

By Age Group. Www.Statista.Com. Retrieved from 

https://www.statista.com/statistics/1078350/share-of-instagram-users-by-age-

indonesia/ 

Sugiyono. (2014). Metode Penelitian Bisnis (Cetakan Ke). Bandung: Alfabeta. 

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: 

Alfabeta, CV. 

Suharyati, & Isnainiyah, I. N. (2019). Internet Marketing bagi Perajin Tradisional 

Baduy. Jurnal MITRA, 3(2), 130–140. 

Tripiawan, W., Amani, H., & Wijaya, A. T. (2019). Effectiveness Analysis of 

Social Media Ads as A Promotional Media (Case Study: Instagram Taya.Id). 

IOP Conference Series: Materials Science and Engineering, 505(1). 

https://doi.org/10.1088/1757-899X/505/1/012095 

Triwardhani, D. (2020). Pengaruh Promosi Digital Pada Keputusan Pembelian 

Agensi Iklan Online. JBMI (Jurnal Bisnis, Manajemen, Dan Informatika), 

16(3), 284–296. https://doi.org/10.26487/jbmi.v16i3.9071 



109 
 
Indi Prautami, 2021 
EFEKTIVITAS PROMOSI MELALUI MEDIA SOSIAL INSTAGRAM DAN FACEBOOK 
@ABOUTTNG PADA UMKM DI KOTA TANGERANG 
UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, S1 Manajemen 
[www.upnvj.ac.id - www.library.upnvj.ac.id - www.repository.upnvj.ac.id] 
 

Wati, L., Riniwati, H., Utami, T., & Harahab, N. (2020). Effectiveness Analysis 

of the Tiga Warna Beach Promotion Activities through Social Media. In IISS 

2019 : Proceedings of the 13th International Interdisciplinary Studies 

Seminar, IISS 2019, 30-31 October 2019, Malang, Indonesia, 191. 

https://doi.org/10.4108/eai.23-10-2019.2293060 

William N. Dunn. (2003). Pengantar Analisis Kebijakan Publik Edisi Kedua. 

Yogyakarta: Gadjah Mada University Press. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


