
 
 

103 

 

Anita Kurniati Abadiyah, 2020 

ANALISIS MEMBERSHIP PROGRAM (“SHELL CLUBSMART”) DALAM UPAYA MENCIPTAKAN 
BRAND LOYALTY CONSUMER DI SPBU SHELL AREA DKI JAKARTA 

UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, Program Studi Magister Manajemen 

[www.upnvj.ac.id – www.library.upnvj.ac.id – www.repository.upnvj.ac.id] 

 

DAFTAR PUSTAKA 

 

Aaron C. Ahuvia, Barbara A. Carroll (2006) Some Antecedents And Outcomes Of 
Brand Love. 

 
Abubakar, Arinal Haq., Sugito, Pudjo (2019), Mediation function brand loyalty on 

the effects of brand image and price to ustomer satisfaction. 

 
Ardi Limandono, Johan Dharmayanti, Diah,S.E.,M.Si.,Ph.D (2017) Pengaruh 

Content Marketing Dan Event Marketing Terhadap Customer Engagement 
Dengan Sosial Media Marketing Sebagai Variabel Moderasi Di Pakuwon 
City. https://www.ovo.id/deals/view/9944. 
Brands: Brand Love And WOM Outcomes. 

 
Carlson, Jamie., M. Rahman, Mohammad., Taylor,Alexander., Voola ,Ranjit 

(2018) Feel The VIBE: Examining Value-In-The-Brand-Page-Experience 

And Its Impact On Satisfaction And Customer Engagement Behaviours In 

Mobile Social Media. 

 
Cheung, Man Lai Exploring Customer-Brand Engagement: A Holistic 

Framework. 
 
Coelho, Pedro Simões., Rita, Paulo., Santos, Zélia Raposo (2018) On the 

relationship between consumer-brand identification, brand community, and 
brand loyalty. 

 
Esen Gürbüz, (2008),"Retail store branding in Turkey: its effect on perceived 

quality, satisfaction and loyalty", EuroMed Journal of Business, Vol. 3 Iss 3 
pp. 286 – 304 

 
Felita, Christina Irene dan Edwin Japarianto, S.E., M.M (2015), Analisa Pengaruh 

Customer Experience Terhadap Customer Loyalty Dengan Customer 

Engagement Dan Customer Trust Sebagai Variabel Intervening Di The 
Body Shop. 

 
France, Cassandra (2016) An Integrated Model Of Customer Brand Engagement: 

Drivers And Consequences. 
 
Ghazali, G. (2006). Structural Equation Modelling: Metode Alternatif dengan 

Partial Least Square. Semarang, Jawa Tengah, Indonesia: Badan Penerbit 
Universitas Diponegoro. 

 
Hair, J. F., Ringle, M. C., & Sarstedt, M. (2011). PLS-SEM: Indeed a Silver 

Bullet. Journal of Marketing Theory and Practice, 139-152. 
 
Harrigan, Paul Evers, Uwana Morgan Miles (2017) Customer Engagement With 

Tourism Social Media Brands. 

https://www.ovo.id/deals/view/9944


 
 

104 

 

Anita Kurniati Abadiyah, 2020 

ANALISIS MEMBERSHIP PROGRAM (“SHELL CLUBSMART”) DALAM UPAYA MENCIPTAKAN 
BRAND LOYALTY CONSUMER DI SPBU SHELL AREA DKI JAKARTA 

UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, Program Studi Magister Manajemen 

[www.upnvj.ac.id – www.library.upnvj.ac.id – www.repository.upnvj.ac.id] 

 

Hollebeek, L. D., Glynn, M. S., & Brodie, R. J. (2014). Consumer Brand 
Engagement In Social Media: Conceptualization, Scale Development And 
Validation. Journal Of Interactive Marketing, 28(2), 149-165. 

 
Ibad, Ahmad Musfiqul (2018), Pengaruh Customer-Brand Engagement Terhadap 

Brand Satisfaction Dengan Mediasi Online Brand Experience Pada Internet 
Banking Pt. Bank Negara Indonesia Tbk. 

 
Indriati, Lisa (2016) Pembentukan Brand Engagement Pada Pelanggan Telkomsel 

Dan Indosat Melalui Media Sosial Facebook, Twitter Dan Instagram. 
 
JPNN.COM (2019) Shell Operasikan 4 SPBU di Jawa Timur, Banyak Promo 

Menarik from https://www.jpnn.com/news/shell-operasikan-4-spbu-di-jawa-
timur-banyak-promo-menarik. 

 
Kam Fung So, Kevin., Wang, Ying,(2014) The Role of Customer Engagement in 

Building Consumer Loyalty to Tourism Brand. 

 
Kay Naumann and Jana Bowden (2015). Exploring The Process Of Customer 

Engagement, Self-Brand Connections And Loyalty. Problems And 
Perspectives In Management, 13(1), 56-66. 

 
Khan, Imran., Fatma, Mobin., Shamim, Amjad., Joshi, Yatish., Rahman,Zillur 

(2019),  Gender, loyalty card membership, age, and critical incident 

recovery: Do they moderate experience-loyalty relationship . 
 
Laurence Dessart, Cleopatra Veloutsou & Anna Morgan-Thomas (2016): 

Capturing Consumer Engagement: Duality, Dimensionality And 
Measurement, Journal Of Marketing Management To Link To This Article: 
Http://Dx.Doi.Org/10.1080/0267257X.2015.1130738. 

 
Lubis, M. (2016, August 2016). Nielsen. Retrieved August 2016, 2016, from 

Nielsen:http://www.nielsen.com/id/en/pressroom/2016/Pertumbuhanbelanja
-Iklan-Menunjukkan-Arah-Positif.html. 
https://www.shellsmartid.com/promo/ovo.html 

 
Lumba, Maria Gracella (2019) Eran Brand Love Terhadap Brand Loyalty Dan 

Willingness To Pay Premium Price Pada Pembeli Iphone Di Surabaya. 
 
Machado Carvalho, Maria Amélia (2016) Rivers Of Customer Brand 

Engagement: An Application To Virtual Brand Communities On Facebook. 
 
Meirani, Meirani., Abror, Abror (2019), The Effect of Customer Brand 

Engagement, Customer Satisfaction and Brand Love, on Honda Customer-

Based Brand Equity. 

 
Munjal, Priyanka., Mishra, Mridula S.,Shanker,Ravi (2019), The Drivers and 

Outcomes of CustomerEngagement in Brand Communitie 

https://www.jpnn.com/news/shell-operasikan-4-spbu-di-jawa-timur-banyak-promo-menarik
https://www.jpnn.com/news/shell-operasikan-4-spbu-di-jawa-timur-banyak-promo-menarik
http://www.nielsen.com/id/en/pressroom/2016/Pertumbuhanbelanja-Iklan-Menunjukkan-Arah-Positif.html
http://www.nielsen.com/id/en/pressroom/2016/Pertumbuhanbelanja-Iklan-Menunjukkan-Arah-Positif.html
https://www.shellsmartid.com/promo/ovo.html


 
 

105 

 

Anita Kurniati Abadiyah, 2020 

ANALISIS MEMBERSHIP PROGRAM (“SHELL CLUBSMART”) DALAM UPAYA MENCIPTAKAN 
BRAND LOYALTY CONSUMER DI SPBU SHELL AREA DKI JAKARTA 

UPN Veteran Jakarta, Fakultas Ekonomi dan Bisnis, Program Studi Magister Manajemen 

[www.upnvj.ac.id – www.library.upnvj.ac.id – www.repository.upnvj.ac.id] 

 

Musfiqul Ibad, Ahmad (2018) Pengaruh Customer Brand Engagement Terhadap 
Brand Satisfaction Dengan Mediasi Online Brand Experiance Pada Internet 
Banking PT. BNI Tbk. 

 
Paramita Nyohardi (2016), Pengaruh Brand Experience Terhadap Brand Loyalty 

Melalui Brand Satisfaction Dan Brand Attitude 

 
Renee Kim*, Dong Hyun Yoon, Yan Chao, and Noctan Dang (2015). Effects of 

Brand Experience and Product Involvement on Brand Loyalty for 
Vietnamese Consumers. 

 
Saragih, Megasari Gusandra., Surya, Elfitra Desy., Harahap, Ramadhan., Rahayu, 

Sri., Harianto., Widodo, Slamet (2019), Analysis Of Brand Experience And 

Brand Satisfaction With Brand Loyalty Through Brand Trust As A Variable 

Mediation. 
 
Stanley, Januar Robin., Kurnia, Pepey Riawati (January 2013), Pengaruh 

Customer Satisfaction Dan Membership Card Loyalty Terhadap Store 

Loyalty Pada Industri Ritel Kategori Minimarket Di Jakarta Vol.10, No.1, 
January 2013: 16-28 

 
Strauss, J., & Frost, R. (2014). E-Marketing International Edition (Vol. 3). United 

States of America: Pearson Education. 
 
Umah, Anissatul (2019) CNBC Indonesia Butuh 1000 SPBU, Indonesia Dilirik 

Industri Migas Asing from  
www.cnbcindonesia.com/news/20191021100436-4-108601/butuh-1000 
spbu-indonesia-dilirik-industri-migas-asing. 

 
Wallace, Elaine Buil, Isabel (2014) Consumer Engagement With Self-Expressive 
 

 

 

 

 

 

 

 

 

 

 

 

http://www.cnbcindonesia.com/news/20191021100436-4-108601/butuh-1000

