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ABSTRAK 

Saat ini banyak sekali marketing yang memanipulasi iklan suatu produk demi 

meningkatkan penjualan. Maraknya iklan penipuan ini membuat masyarakat 

mudah tertipu. Penelitian ini bertujuan untuk mengedukasi masyarakat terkait 

iklan yang menyesatkan dan kaitannya terhadap hukum perlindungan konsumen 

karena masih banyaknya masyarakat yang sulit untuk membedakan produk 

konsumen yang benar- benar sesuai dengan iklan yang tertera.Dari penjelasan 

diatas maka Masalah yang akan di bahas adalah bagaimana tanggung jawab 

pelaku usaha terhadap konsumen karena iklan yang menyesatkan?. Metode 

penelitian ini menggunakan penelitian yuridis normatif dengan pendekatan 

konseptual, pendekatan ini berdasarkan pada doktrin hukum serta perundang-

undangan, selain itu juga di kaji dengan studi kasus (Case Study) berkaitan 

dengan materi yang di kaji. Indonesia merupakan Negara yang berlandaskan 

pada norma hukum, Undang-undang dan Konstitusional. Pembuatan iklan telah 

di atur dalam Undang - Undang nomor 24 tahun 1997 tentang penyiaran dan 

Undang - Undang nomor 8 tahun 1999 tentang perlindungan konsumen. Hasil 

dari kajian ini berupa hak perlindungan konsumen, serta fakta yang memuat hak 

tersebut yang berupa pasal hukum dan peraturan hukum tersebut. Penulis 

sangat berharap agar dapat berkontribusi dalam permasalahan yang sudah 

terjadi sangat lama di masyarakat di Indonesia. Di era globalissasi seperti 

sekarng banyak sekali informasi yang menyesatkan terkait produk yang di 

gunakan olehmasyarakat. 

 
 

Kata kunci: Hukum perlindungan konsumen, Undang – Undang Perlindungan 
Konsumen, ManipulasiIklan 
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Tangkas Hadi Perwira 

ABSTRACT 

This study purpose to identify and explain the causes of the criminal act of 
spreading fake news (hoaxes) on social media. And to find out and explain about law 

enforcement efforts against perpetrators of criminal acts of spreading fake news (hoax) 

in Indonesia so as not to disturb the public and disturb public peace and order. The 

theory used is the theory of law enforcement, the theory of responsibility, and the theory 

of criminal acts. The research method used is a normative legal research method with a 

qualitative approach. The results of this study formulated that it is easy for people to 

have modern and inexpensive communication tools, in this case the use of smartphones 

as a medium for information retrieval. The public is easily influenced by unclear issues 

without verifying or confirming the truth of the information / news, so they immediately 

take action to share information that is not yet clear. Lack of interest in reading, so there 

is a tendency to discuss news not based on accurate data, only relying on memory or 

unclear sources. In addition, other supporting factors are political and educational 

factors. For law enforcement, RatnaSarumpaet as the perpetrator of the spread of fake 

news (hoax) has been charged based on the criminal threat in the provisions of Article 

14 paragraph (1) of Law Number 1 Year 1946 regarding Criminal Law Regulations, and 

Article 28 paragraph (2) Jo Article 45 A paragraph (2) of Law Number 19 of 2016 

concerning Amendments to Law Number 11 of 2008 concerning Electronic Information 

and Transactions. The conclusion is that the factors causing the spread of fake news 

(hoaxes) on social media are due to the high number of social media users that are not 

proportional to the level of literacy education that can be accepted by social media users 

in distinguishing between fact-based news and hoaxes. ) and is supported by sharing 

features that make it easier for the social media community (netizens) to receive hoaxes 

disseminated by hoax actors / creators on social media, such as Whatsapp, Tweeter, and 

Facebook which have the most dominant influence on the media community social 

(netizens) to make fake news go viral. Law enforcement efforts against perpetrators of 

criminal acts of spreading fake news (hoax) in Indonesia are carried out by enforcing 

criminal law by implementing imprisonment as an effort to provide a deterrent effect and 

a warning to the Indonesian people that the act of spreading fake news (hoax) is a 

criminal act that can be threatened with criminal sanctions in accordance with the 

provisions of positive law in force inIndonesia. 

 
Keywords :Consumer Protection Law, Consumer Protection Act, Advertising 
Manipulation 
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